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by Jeff Metzger

As Inflation Wanes And Competition Heightens,
Retailers Find Landscape Tougher Than Ever

“As difficult a year as we've faced in a long time.” Those were the
words of the president of a large Mid-Atlantic based regional chain.
“The cutback in consumer spending was significant, labor staffing and
retention remain a big issue and the reduction of SNAP benefits made
keeping our comps at a positive level very challenging. Additionally, we
had more than a dozen new stores open in our trading area from mass
merchandising units (Target) to discount markets (Aldi) to convenience
stores (Wawa) and to traditional supermarkets (Wegmans, ShopRite).

TAKING STOCK continues on page 6

ShopRite, Stop & Shop, TGC Lead; Walmart, Aldi, Wawa Growing

Sales Flat As Retailers Feel Pain
Created By Economic Concerns

After three years of record
or near-record sales, aided by
the “eating at home” impact of
COVID and followed by con-
tinuing inflation, most retailers
experienced a significant reversal
during the past 12 months.

Last year at this time, we re-
ported that food price inflation
had jumped 11 percent for the
12-month period from April I,
2022, to March 31, 2023. Howev-
er, as inflation began to moderate
early last year, retailers felt the
sting of lowered consumer spend-
ing. Additionally, beginning in
March 2023, the federal govern-

ment ended the supplementary
income benefit given to all SNAP
(food assistance) qualifiers (a
cut of between $95 and $250 per
month per household) that was
implemented during the pandem-
ic. Moreover, all retailers remain
frustrated by the increasing level
of shrink created by shoplifters
and organized crime which also
adversely affected sales.

The impact of those “hits” gen-
erally resulted in identical store
sales being reduced significantly
(50-75 percent) with comparable
decreases in earnings. All said, the
fierce competition among retail-
ers in the 70-county $120 billion
Food Trade News market remains
diverse and fierce.

Here’s the statistical breakdown
of the top 10 retailers in the Food
Trade News marketing area cover-
ing Connecticut, Delaware, New

Jersey, New York and Pennsylva-
nia,

For the 39th consecutive year,
ShopRite and its sister banners
(Price Rite, Fresh Grocer, Gour-
met Garage, Dearborn Market,
and Fairway Market) continued
to dominate the landscape in the
overall marketing area. As for the
numbers, parent company Wake-
fern’s banners operated 294 stores
in the region and rang up esti-
mated annual retail sales of $18.4
billion. Wakefern retailers posted
solid comp sales and were aided
by new or replacement stores by
ShopRite owners Inserra (two),
Village, Ronetco, Saker and Zallie.

It was another challenging year
for the number two player in the
market — Stop & Shop. Once again

See MARKET STUDY
on page 138

Available For Your Stores Now!
Contact 866.498.2253
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ALLEGIANCE RETAIL SERVICES HELD ITS HOLIDAY AND TECHNOLOGY
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show June 20 at Meadowlands Expo Center in Secaucus, NJ. Joe Parisi
(2nd from r) of Red Apple Group is joined here by (I-r) Mike Tarloff of C&S
and Donna Zambo and Samer Rahman of Allegiance Retail Services.

Big Retailer Will Invest $1B On Price;: Build Private Label

As AD Begins ‘Growing Together’
Program, Stoppie Will Close Stores

Having a “value proposition
and a pricing structure that is not
strong enough,” Ahold Delhaize
USA CEO ]JJ Fleeman said that
Stop & Shop would be closing
an unspecified number of stores
(were hearing about 30 super-
markets) in the near future while
investing aggressively in price

at the remainder of the brand’s
stores (397 supermarkets current-
ly) that operate in Massachusetts
(125 stores), Rhode Island (27),
Connecticut (88), New Jersey (57)
and New York (100).

See ADUSA
on page 103
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July 8

Krasdale Foods will host
its annual golf outing at Upper
Montclair Country Club in Clif-
ton, NJ. For more information,
contact Bridget Maloney at
bridgetm@alphialmarketing.
com.

July 14-15

The annual ADUSA Our
Family Golf Outing will be held

in Hershey, PA. Sunday night
will be a dinner at the Hershey
Lodge. Breakfast and registra-
tion will be Monday from 7:30
a.m.—9:00 a.m. followed by a
shotgun start, scramble format
on 12 different golf courses in
Central PA. Specific course as-
signments will be sent via email
around July 4.

July 15

The annual CIFl golf outing
will be held at Garden City Coun-
try Club in Garden City, Long Is-
land. For more information, con-
tact Jim Gorman at jgorman@
caferolie.com.

July 22

Key Food Stores will host
its annual invitational golf out-
ing to benefit the Morris Levine

Imperial

The Performance Leader

Key Food Stores Foundation at
Pine Hollow Country Club, The
Mill River Club and Muttontown
Club. For more information, con-
tact Kathryn Berliner at kberlin-
er@keyfoods.com.

July 23

Weaver's of Wellsville will
hold its annual food show from
9:00 a.m.-2:00 p.m. at the Red
Lion Hotel in Harrisburg, PA.

Imperial's Account Management Team
create year-over-year sales growth

,(E;i Annual Category Reviews

@
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Merchandising Strategy

é@g Order Flow Management

Joint Business Planning

@ Administrative Support

Cultivating personal, meaningful,
and lasting partnerships

We can help grow your business, find out how: 4 (508) 713 6500

£ www.imperialdist.com

I@l @imperial_distributors

H Imperial Distributors, Inc.

m Imperial Distributors

o Imperial Distributors
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July 29

NJFC will hold its annual golf
outing at Suburban Golf Club in
Union, NJ with starts at 8:00
a.m. and 1:00 p.m. For more
information, go to www.njfood-
council.com.

August 1

Boyer’s Markets will hold its
annual golf outing at Mountain
Valley Golf Course in Barnes-
ville, PA.

August 6-7

Bozzuto’s Merchandising
Marketplace 2024 will be held
at Mohegan Sun in Uncasville,
CT. For more information, go to
www.bozzutos.com.

August 6-7

UNFI will hold its 2024 con-
ventional winter show at Minne-
apolis Convention Center. For
more information, go to www.
unfi.com/shows-events.

August 14-15

The NSA International Sales
& Trade Show in partnership
with Porky Products will be held
at the Meadowlands Expo Cet-
ner in Secaucus, NJ. For more
information, call 781.747.2860
or email denise.diaz@nsaglob-
al.org.

August 21

Key Food will hold a selling
show at Nassau Veterans Coli-
seum in Uniondale, NY. For more
information, email madelined@
keyfoods.com.

August 27-28

C&S will hold its Robesonia
winter selling show at the Lan-
caster, PA convention center.

August 29
ASG’s fall buying show will
be held at Citi Field in Flush-

ing, NY. For more information,
contact Michelle Mendoza at
516.256.3100 or michelle.
mendoza@asghqg.com.

September 10

Zallie Family Markets will
host its annual golf outing at
Valley Brook Country Club in
Blackwood, NJ.

See TRADE CALENDAR
on page 106
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“Flavor, Fun, Three Shapes
all in one Bag!

Phiecs
HOTHONEY.

FRITIELE

* Flavored Pretzels are driving category growth +13%*.
* Mixed Minis are available in three flavors, including Mike's Hot Honey!
» Thematic shipper available to catch consumer’s attention and drive incremental sales.

Utz Brands, Inc. @ Find Utz on social media
900 High Street, Hanover, PA 17331 1-800-FOR-SNAX utzsnacks.com @utzsnacks

*Source: Circana Total Mulo+C L52W ending 1.28.24
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Soup bo by

By Maria Maggio

Its amazing!! It's ginormous!
It's here! Welcome to the 46th
annual Food Trade News Market
Study. The numbers have been
crunched, munched and digest-
ed; the final results are in! As
expected, our retail landscape is
ever-changing and Food Trade
News remains the go to publica-
tion whenever expert opinion is
required. The Food Trade News
Market Study, which covers all
channels of retail distribution in
70 counties in Pennsylvania, New
Jersey, Delaware, Metro New York
and Connecticut, goes where no
other publication thinks to go.
Our annual publication gives our
readers the data and in-depth
analysis necessary to make in-
formed and intelligent business
decisions and marketing plans for
the Northeast market for the up-
coming year. This important issue
is available online throughout the
year at foodtradenews.com so you
can have access to the most com-
prehensive information at your
fingertips. We couldn’t publish
this remarkable issue without our
team: Jeff Metzger, Terri Malo-
ney, Kevin Gallagher, Beth Prip-
stein, the good folks at e-Ink and
our accommodating printer, Ev-
ergreen. Finally, a grateful thank

you to our readers and advertis-
ers for your support throughout
the year, and particularly for this
Market Study issue. We couldn't
do what we do without you!

No child should go hungry in
America but unfortunately, one
in five kids face hunger in our
country. While summer is often
thought of as a time for fun, that
is not the case for thousands of
children and families throughout
Pennsylvania, New York, New
Jersey, Connecticut, and Dela-
ware who face food insecurity.
For many, summer is the hungri-
est time of the year. Fortunately,
retailers, food banks and food
rescuers are stepping up to fill the
gap for the neediest in our popula-
tion. Of the staggering 32,000,000
pounds of food rescued by Shar-
ing Excess, the lion’s share - about
65 percent - has come from the
Philadelphia Wholesale Produce
Market. Whats more, fresh pro-
duce is a much needed and es-
sential commodity that provides
a nutritious boost to “fresh food
deserts” where fruit and vege-
tables are often in short supply.
With June being both Dairy
Month and Fresh Fruit and Veg-
etable Month, its a perfect time
for Sharing Excess’s pop-up free
food distribution sites in our
most destitute areas to feature a
wide variety of much needed but
hard to find fresh produce. In
turn, food insecure children will
have healthy and delicious snacks
throughout the summer. Its a
win-win with the real winners be-
ing the children.

As school cafeterias close down
for the summer season, Phila-
bundance is also stepping up to
fill the seasonal meal gap by pro-
viding fresh, fun, and delicious
breakfasts and lunches. On June
18, Philabundance CEO Loree
Jones Brown was joined by Fred
Morgan, regional director from
The Giant Company, and other

City of Philadelphia officials and
community leaders to announce
the summerlong Lunchbox initia-
tive for the second year in a row.
Lunchbox is a summer gap meal
program designed to offer weekly
nutritious, kid-friendly, ready-to-
eat meals that families can pick
up at their convenience through-
out the summer. The wholesome
meals will be created by the tal-
ented chefs at the Philabundance
Community Kitchen. Menus in-
clude fresh turkey and cheese on
whole grain bread, chopped salad,
fresh fruit, yogurt, and juices.

“While government gap meal
programs continue to grow, not
all Philabundance communities
in our nine-county service area
will be able to take advantage of
our region’s Summer Food Ser-
vice Program outlets,” said Loree.
“For those families who may be
unable to meet program guide-
lines, including requirements to
provide full documentation for
children to eat USDA meals on
site, the Philabundance Summer
Lunchbox program offers an al-
ternative.”

Last year, the Philabundance
Community Kitchen team cre-
ated 48,000 lunches. Due to the
unprecedented demand this year
and a $250,000 donation from The
Giant Company, Philabundance
will be distributing, 60,000 fresh
ready-to-eat kid-friendly lunch
meals at various youth-serving
community locations in all nine
Philabundance counties. Addi-
tionally, they are supplement-
ing these fresh meals with over
11,000 pantry-friendly breakfast
kits, each containing enough for
two full breakfast meals. That is a
25 percent increase of lunches for
kids from last year. “At The Giant
Company, we believe everyone
deserves a full plate - especial-
ly children,” said Morgan. “With
one out of every three children in
Philadelphia facing food insecuri-

ty, it’s clear the need for programs
like the Philabundance Sum-
mer Lunchbox Program remains
great. While we wish that wasn’t
the case, it's our hope that our
continued support of this pro-
gram provides relief to families by
helping to close the summer meal
gap”

The Lunchbox program is also
experiencing a substantial in-
crease in volunteer support. The
number of volunteer opportuni-
ties from 2023 has surged from
12 slots per week to 150 slots per
week, marking an astounding
1,150 percent increase. Similarly,
the total weekly volunteer hours
have escalated from 48 hours to
525 hours, a remarkable 993.75
percent rise as well. The program
will last for the 10-week span of
summer, June 18 through August
24. Every child, age 18 and under
is eligible to receive a Lunchbox
meal.

Acme Markets and WK Kel-
logg Co. are teaming up to donate
$50,000 to No Kid Hungry, a lead-

ing national campaign focused on
eliminating childhood hunger. A
check presentation was held at the
Acme store in East Norriton, PA
on May 31.

“Many children and families
throughout the United States
don’t always know where their
next meal will come from, and
that needs to change,” said Sarah
Ludmer, chief wellbeing and sus-
tainable business officer, WK Kel-
logg Co. “Through our Feeding
Happiness sustainable business
strategy, we aim to make eating
well easy and fighting hunger is
just one way we can help do that”

No Kid Hungry is working to
end childhood hunger by ensur-
ing every child gets three meals
a day. During the school year,
No Kid Hungry helps schools get
more breakfasts to kids, so they
can start their day ready to learn.
During the summer, No Kid

See SOUP TO NUTZ
on page 159

EARLIER THIS MONTH, UNFI OPENED ITS NEWEST DISTRIBUTION
center in Manchester, PA. On hand for the ribbon cutting at the 1.3
million square foot depot were these UNFI executives (l-r) Lauren
Hays, Mark Bushway, Jeff Sault and Tim Grenvik.
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Refreshing.
Soothing.
Delicious.

GOYA® Aloe Vera Drinks come in various tropical flavors to deliver delicious
plant-based refreshment. Offer your shoppers these popular beverages today!
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Jif's GOVA ...if fas Io be good!

Contact your GOYA representative or email salesinfo@goya.com | trade.goya.com
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TAKINGESTOCK|
Ear thb ou nd We will survive, but the roadfigog]et:zziotkier,” he added.

Actually, the caution markers had begun to appear more than a

Farm year ago and as we began compiling data for this year's annual market

o study, it was obvious that same store sales volumes were reverting

back to pre-COVID levels. When you factor in that level of revenue

deceleration and add the difficulties of playing in an overstored field

with a diversity of retail styles, it shouldn’t be surprising that these past

12 months were arguably the most challenging that many merchants
have ever experienced.
Here’s some color:

Inflation was already slowing, and consumer spending was also

tightening, even before the federal government cut supplemental

SNAP benefits, returning them to pre-COVID levels, in March 2023.

eSt resse reens Over the next 15 months, confidence in the economy, especially

when it comes to spending on groceries, hasn't noticeably improved.

A trend that began during COVID - the decline of unit sales - has con-

tinued, but not even increased private label sales have been able to

offset the belt-tightening that's occurred.

A shift in economics often means there’s a shift in the retail land-

scape. In many of the Mid-Atlantic markets we cover, seismic changes

occur infrequently because of the dominant market shares the leading

Earthbn“nd retailers have in their respective markets and the cost and availability

— Farm. \ of real estate in urban areas makes it difficult for upstart and aggres-

E sive retailers to add stores and grow their shares of market.

However, when viewed over a five-year span, markets are shifting

AT : i with drug chains and some conventional retailers being most vulner-
GOLDEN BALSAMIC £5)" a Fo) able. The gains in that period b_y reIati_ve newcomers such as Aldi, IL_idI
e e g and Trader Joe’s (who are growing their store bases), won't destabilize

; ' : M any market, but their impact is painful for many traditional retailers

TAKING STOCK continues on page 18

[PCTATO ROLLS
AND

earthboundfarm.com
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Hughes Sales, Inc.

2 [ausnsst s Solution to
Perishable Category Growth

Providing personalized, focused attention with expertise in:
Deli ¢ Dairy « Bakery « Meat « Produce « Seafood « Frozen

FULL SERVICE HEADQUARTER "7
AND RETAIL COVERAGE IN A i
THE GREATER MID-ATLANTIC . )~/

CORETERRITORY. /=<

Full time retail merchandisers to drive store level sales.

Brand marketing team to develop customized programming.
Sales accounting team to ensure a clean A/R report.

As the dynamics of the Retail landscape keep changing, Hughes Sales
continues to evolve to meet the needs of the Manufacturers and Retailers we service.

o~ Call us to get on the volume building team!

| [”]H H Michael Hughes, President « Linda Hughes, Senior VP « Bill Sando, Senior VP
i]%ITli[pﬂ‘éTITEIEﬁ‘E}IL[ 410-740-FOOD « 9650 Santiago Road « Columbia, MD 21045
michaelh@HughesSales.com « www.HughesSales.com
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The 70-County Food Trade News Market

Food Trade News covers a 70-county area that stretches from
Litchfield County, CT to Cape May County, NJ on a north-south
plane and from New Haven County, CT to Franklin County, PA
on an east-west plane. All told, there are three counties in Con-
necticut, 12 counties in New York, 21 counties in New Jersey, 33
in Pennsylvania and New Castle County, DE that are measured in
this study.

This map shows the geographical area included in the study. Sev-
eral retailers included in this survey also operate stores outside this
geography. Data about those stores outside of our 70-county region
are not part of this market study.

In 11 of the counties in this study - Atlantic, NJ; Cape May, NJ;
Monmouth, NJ; Ocean, NJ; Warren, NJ; Delaware, PA; Monroe,
PA; Pike, PA; Wyoming, PA; Orange, NY; and Suffolk, NY - com-
bined retail sales exceed the volume for those counties. There is an
explanation for this effect - the term is called leakage and simply
means that consumers in other counties actually spill in and shop
in stores in that particular county.

Although food price inflation has mitigated to approximately 3
percent annually, the four-year compounded inflation totals has
seen food prices increase between 25-30 percent, creating signif-
icant headwinds for virtually every retailer measured in the study.
Another key sales disrupter was the reduction of SNAP benefits (to
pre-COVID levels) from April 1, 2023 through March 31, 2024, the
exact measuring period of our annual survey.

The cumulative effect has created the lowest overall coun-
ty-by-county comparative (vs. 2023) sales increases since 2010.

As occurs every year, there are several counties where collec-
tive revenue from those retailers operating stores in those locales
exceeded the overall per capita retail food sales for those counties.

There is an explanation for this: the term is called leakage and
simply means that consumers in other counties or cities actu-
ally “spill in” and shop in supermarkets, club stores, drug stores,
c-stores and units operated by mass merchants in these more
densely populated adjacent jurisdictions. Remember, county food
sales are based on population and per capita weekly food expendi-
tures of residents from only that particular county.

Leakage, or “county-hopping,” can result from a sparsity of
stores in one county causing consumers to shop in a bordering
county where food retailing opportunities are more available, cre-
ating a build-up of food sales in those areas. High volume retailers
such as Walmart, Costco and Wegmans, which operate stores in the
75,000-214,000 square foot range, can draw people from a much
wider geographic area than virtually all other retailers in a given
marketing area. Sales in summer or winter resort areas also con-
tribute to “leakage” in certain counties.

\
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Beach havens such as Atlantic, Cape May, Ocean and Mon-
mouth Counties on the Jersey Shore and Suffolk County in New
York or in mountain resorts like the Poconos (Monroe, Pike and
Wyoming counties in Pennsylvania) also draw much of their sum-
mer sales from visitors who don’t officially reside in those areas
causing leakage.

Why are some percentages lower than others?

There are several reasons. In many rural counties, small conve-
nience store operators and other outlets (dollar stores, independent
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fuel stations, etc.) that sell food and HBC products comprise the
bulk of the counties’ business but are not included in the survey.
That theory can also apply to the densely populated counties that
comprise the five boroughs of New York City. In those areas, be-
cause of the vast amount of independent business amassed by sin-
gle store bodegas, greengrocers and other unaffiliated outlets sell-
ing food (which are not included in this study), the composite share
of the multi-store retailers listed in those boroughs is significantly
lower than most other counties measured in this market study.
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Discover a Sea of Frozen

PREMIUM
SEAFOOD

Take your seafood selection to the next level with Vima Foods® We offer a diverse range of
products your shoppers will love, like succulent shrimp, rich salmon, tender tilapia, and more.
Dive into a sea of flavor and discover how Vima Foods® will elevate your seafood offerings.

WILD PINK SALM | TILAPIA FILLETS
SALMON ROSADO SAL ! FILETES DE TILAFIA
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COOKED SHRIMP
CAMARON COCIDO
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Now distributed by GOVYA

Contact your GOYA representative or email
salesinfo@goya.com | trade.goya.com

& 2024 VIMA LSA LTD
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FOOD TRADE NEWS’ LEADING CHAIN & INDEPENDENT RETAILERS: 2024

A corporate chain is defined as any retailer operating more than 17 stores. All companies listed below operate 18 or more supermarkets, convenience stores, drug units or club stores (although not
necessarily in this region, as some of the businesses listed below operate other stores outside of the area Food Trade News defines as the Mid-Atlantic market). Military commissaries, Target and
Walmart are listed as well. Sales for club stores, Target and Walmart are extrapolated to include comparable supermarket departments - as explained on page 107. Petroleum sales are not included.

Total sales of retail grocery, drugs, HBC, general merchandise and tobacco products in the Mid-Atlantic area are $120.04 billion.

2024 Sales 2024 % of
Rank Company Stores (in millions) Area Market
1 ShopRite (Dearborn Mkt/Fairway/Fresh Grocer/Gourmet Garage/Price Rite) 294 $18,354.40 15.29%
2 Stop & Shop 201 $8,142.30 6.78%
3 The Giant Company (Heirloom Market/Martin’s) 161 $7,539.59 6.28%
4 CVS 1,199 $7,086.00 5.90%
5 Walmart (Neighborhood Market/SuperCenter) 173 $6,756.10 5.63%
6 Costco 50 $5,572.60 4.64%
7 Walgreens 682 $5,225.30 4.35%
8 Albertsons (Acme/Balducci’s, Kings Food Markets/Safeway) 177 $4,840.10 4.03%
9 Target 182 $4,720.00 3.93%
10 Wawa 575 $4,304.26 3.59%
11 Krasdale (AlM/Bravo/C Town/Market Fresh/Shop Smart/Stop 1) 482 $4,166.67 3.47%
12 BJ's Wholesale Club 80 $4,082.60 3.40%
13 Key Food (Key/Key Fresh/Food Dynasty/Food Emporium/Food Universe/SuperFresh) 336 $3,944.10 3.29%
14 Whole Foods (Amazon Fresh/Amazon Go) 79 $3,106.10 2.59%
15 Weis Markets 111 $2,795.07 2.33%
16 7-Eleven 994 $2,532.00 2.11%
17 ASG (Associated/Compare/Met/Metropolitan City Market/Pioneer) 250 $2,440.73 2.03%
18 Wegmans 29 $2,362.90 1.97%
19  Trader Joe's 63 $1,856.00 1.55%
20 Aldi 189 $1,834.70 1.53%
21 Rite Aid 402 $1,814.48 1.51%
22 Allegiance Retail Services (D'Agostino’s/Foodtown/Gristede’s/Morton Williams) 129 $1,395.00 1.16%
23 Sam’s Club 24 $1,142.60 0.95%
24 Redner’s Markets 34 $888.00 0.74%
25 King Kullen (Wild By Nature) 31 $660.00 0.55%
26 Lidl 61 $656.80 0.55%
27  Food Bazaar 32 $617.70 0.51%
28  Fine Fare Supermarkets (Shop Fair) 92 $615.10 0.51%
29  IGA 63 $584.76 0.49%
30 Northeast Grocery Inc. (Market 32/Price Chopper/Tops) 18 $561.70 0.47%
31 Big Y 16 $523.80 0.44%
32 Sheetz 113 $494.90 0.41%
33 Turkey Hill 235 $411.60 0.34%
34 Stew Leonard’s 6 $400.00 0.33%
35 Quick Chek 156 $393.90 0.33%
36 DeCicco & Sons 10 $328.30 0.27%
37  SaveA Lot 49 $304.90 0.25%
38 Hannaford 7 $284.50 0.24%
39 America’s Food Basket (Caribbean/Idea/NSA) 46 $266.50 0.22%
40  Western Beef 19 $265.30 0.22%
4 Uncle Giuseppe’s 11 $254.00 0.21%
42 McCaffrey’s (Simply Fresh) 8 $246.90 0.21%
43 Grocery Outlet 36 $237.60 0.20%
44 Boyer's Markets 18 $188.94 0.16%
45 Supremo 12 $187.00 0.16%
46 Karns Prime & Fancy Foods 10 $186.00 0.15%
47 C&S Independents 159 $166.40 0.14%
48 Rutter’'s Farm Stores 73 $159.50 0.13%
49 The Fresh Market 10 $152.20 0.13%
See LEADING CHAINS & INDEPENDENTS on page 11
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FOOD TRADE NEWS’ LEADING CHAIN & INDEPENDENT RETAILERS: 2024 from page 10
2024 Sales 2024 % of

Rank Gompany Stores (in millions) Area Market
50  Royal Farm Stores 46 $136.20 0.11%
51 Trade Fair 8 $125.20 0.10%
52  Giant Food 3 $111.10 0.09%
53 Corrado’s Family Affair 2 $106.30 0.09%
54 Family Owned Markets 6 $105.91 0.09%
55  Sprouts 4 $93.30 0.08%
56 Cumberland Farms 44 $90.90 0.08%
57  MOM'’s Organic Market 6 $89.50 0.07%
58  Caraluzzi’'s 4 $86.10 0.07%
59  Food Lion 9 $84.60 0.07%
60  Seabra’s 11 $80.50 0.07%
61 Adam’s Fairacre Farms 4 $72.20 0.06%
62  CircleK 31 $72.20 0.06%
63 Military Commissaries 8 $68.09 0.06%
64  Tri-State Co-Op 8 $67.29 0.06%
65  Heritage Dairy Stores 30 $48.90 0.04%
66  Sharp Shopper 4 $47.90 0.04%
67 Murphy’s Markets 3 $45.21 0.04%
68  GreatValu 3 $33.00 0.03%
69  Super Supermarket 3 $32.30 0.03%
70  Fas-Marts 16 $30.10 0.03%
71 Dash-In 10 $23.40 0.02%
72 XtraMart 8 $19.60 0.02%

GRAND TOTAL $117,730.10 98.80%

reen tea

Visit us at www.4c.com
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DIRECTORYJOFIRETAILERS

Adams Fairacre Farms

765 Dutchess Tnpk.

Poughkeepsie, NY 12603

Phone: (845) 454-4330

Web: adamsfarms.com

Owners: Patrick Adams, Steve Adams
Primary Supplier: Bozzuto’s

FTN Stores: 4

FTN Vol.: $72.2 million

Advantage Group

2204 West Cabot Blvd.

Langhorne, PA 19047

Phone: (717) 639-4380

Contact: Rick Bozzelli

*This is the advertising and marketing
arm that serves a group of
independent retailers, including
Graul’s, McCaffrey’s/Simply Fresh and
Murphy’s Marketplace. They are supplied
by UNFI.

Ahold Delhaize USA

1385 Hancock St.

Quincy, MA 02169

Phone: (800) 767-7772

Web: aholddelhaize.com

Ahold Delhaize CEO: Frans Muller

Ahold Delhaize USA CEO: JJ Fleeman
Chief Commercial Officer: Roger Wheeler
Chief Digital Officer: Keith Nicks
Head-U.S. Strategy/Chief of Staff: Na-

talie Dupill

Chief Admin. Services Officer: Tracy
Stone

CFO: Greg Amoroso

Chief Legal Officer: Kim Lyda

Albertsons Companies

Mid-Atlantic Division

75 Valley Stream Pkwy.

Malvern, PA 19355

Phone: (610) 889-4000

Web: acmemarkets.com, safeway.com,
kingsfoodmarkets.com, balduccis.com
Pres.: Tom Lofland

SVP-Ops.: Brad Spooner
SVP-Merch./Marketing: Jay Habben
VPs-Ops.: Mike Styer, Jonathan Cruz
VP-Sales Support: Jonathon Simmons
VP-HR: Kimberly Hilser

DMs: Amy Remillard, Chris Sanchez,
Brendan Murphy, Kevin Reger, Kristan
Lewis, Frank Cardoso,

Matt Juhring, Tiffany Knottingham, There-
sa Farello, Chrissy Pratt, Richard O’Neal,
Ed Tippett, Bob Rosato, Lori Valenzuela,
Jared Labar, Phil White

Dir. Merch and Marketing:

Sherry Caldwell

Dirs.-Merch.: Patrick Hildebrand, Arthur
Goncalves

Sales Mgrs.-Own Brands: Anne Marie
Mozzone, Matt Merville

Sales Mgrs.-Grocery: Jennifer Krause,
Kenneth Thompson

Sales Mgr.-GM/HHB: Amber Armstrong
Sales Mgrs.-Liquor: Tim Ley,

John Coleman

Sales Mgrs.-Produce: Ricardo Dimarzio,
Joe Lerario

Sales Mgrs.-Meat: Mike Salisbury,
Richard Michener

Sales Mgr.-Seafood: Charlie Bell
Sales Mgrs.-Bakery: Christine Hixon,
Michele Tuscano

Sales Mgrs.-Deli: Angie Marshall, Mat-
thew Nangle

Sales Mgrs.-Floral: Katie Vasquez,
Michelle Edwards

Dir.-Catering: Jennifer Rupert

Sr. Dir.-Finance: Randy Weist

Dir.-Loss Prevention: Joe Conway
Dir.-Customer Service:

Marianne Nice-Trionfo

Dirs.-Pharmacy: Amir Masood, Janis Levit
Dir-HR: Sloan Nichols

Dir-Labor Rel.: Joan Williams

Dir.-Food Safety: James Walden
Dirs.-Ecommerce: Alicia Bell,

Betsy Gavigan

Corporate offices:

250 Parkcenter Blvd.

Boise, ID 83706

Phone: (208) 395-6200

Pres./CEOQ: Vivek Sankaran

Web: Albertsons.com

Primary Supplier: Direct

FTN Stores: 177 (Includes Acme Mar-
kets, Balducci’s, Kings Food Markets,
Safeway)

FTN Vol.: $4.84 billion

Aldi, Inc.

1200 N. Kirk Rd.
Batavia, IL 60510
Phone: (630) 879-8100
Web: aldi.com

CEO: Jason Hart
Primary Supplier: Direct
FTN Stores: 189

FTN Vol.: $14.83 billion

Allegiance Retail Services, LLC
485D US Hwy. 1 South, Ste. 420
Iselin, NJ 08830

Phone: (732) 596-6000

Web: allegianceretailservices.com
Chmn/CEO: Louis Scaduto Jr.
Pres./COO: Joe Fantozzi
VP-Perishables: Mike Conese
VP/CMO: Donna Zambo

VP/Chief Merch. Officer: Samer Rahman
Sr. Dir.-IT: Sherry Toy

Sr. Dir.-DSD & Pricing: Jeff Spector
Sr. Dir-Omni-Channel Sales: Daniel

See DIRECTORY on page 14

FRIEND

SINCE 1882

“Once Tried, Always Used”

Since 1882, our motto holds true through today as customers discover our effective, non-bleach,
all-purpose cleaners. The premium household brand, Bar Keepers Friend, will be your friend too!

CONTACT Keith Gero
National Grocery Accounts

Manager

St Louis, MO
Keith.Gero@servaaslabs.com
SerVaas Laboratories

Bar Keepers Friend
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THANK YOU TO OUR INDEPENDENT RETAILERS &
SUPPLIERS FOR MAKING FRESH FEST A SUCCESS!

o .. Sunic\ ARTISAN
Driscolds  Srganics

Only the Finest Berries™

E[Xl:lﬂeuli ﬁ@o cUS ﬂ UTOPIHEN PA%%%@
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- VANDENBERC

] % =] Full Service Wholesale Distribution for Independent Retailers & Sourcing
Solutions for National Accounts Throughout the Mid-Atlantic & Northeast
Prodtee e - [=] 800.422.8384 | fsproduce.com | 9 @ ®
HELPING OTHERS SUCCEED IN FRESH!
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From page 12

Dinkowitz

Sr. Dir.-Grocery: John Aleksandrowicz
Dir.-Frozen Foods: Gene Camiolo
Dir.-Dairy: Ed Territo
Dir.-Produce/Floral: Gary Roselli
Dir.-Store Ops.: Kevin Komisky
Dir.-Advertising: Liz DiRoma

FTN Stores: 129 (Includes Foodtown,
D’Agostino’s, Gristedes, Morton Wil-
liams)

FTN Vol.: $1.4 billion

*This co-op serves a group of indepen-
dent retailers in the Metro New York and
Philadelphia areas that are supplied by
C&S.

Alpha 1 Marketing Corp.

65 W. Red Oak Ln.

White Plains, NY 10604

Phone: (914) 697-5300

Web: alphalmarketing.com
Pres./CEO: Thatcher Krasne

EVP-New Business Dev.: Dennis Wallin
SVP-Groc. Merch.: Dan DiPierro
Dir.-Florida New Business: Frank Boemio
Corp. Dir-New Business Dev.:

John Burzumato

Dir.-Marketing: Jenn Carson
Dri.-Advertising: Chris Guzman
Dir.-Meat Merch.: Phil Kelly
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Dir.-Govt. Relations: Mike King
Dir.-Produce/Floral: Louis Scagnelli
Dir.-Dairy/Frozen: Gary Tirpak
Dir.-Secured Transactions: Joe Sundheim
Dir.-Retail Ops.: Carlos Padilla

Dir.-Cat. Mgmt./Sales Analytics: Howie
Kent

Dir.-Application Dev.: Madhu

Bandi

Mgr.-DSD: Mike Rodriguez

*This is the sales and merchandising
arm that serves Krasdale-supplied inde-
pendents

America’s Food Basket

1979 Marcus Ave., Ste. 216

New Hyde Park, NY 11042

Phone: (516) 502-2509

Web: afbasket.com

CEO: David Siegel

COO: Daniel Suriel

Primary Supplier: UNFI

FTN Stores: 46 (Includes Ideal, Caribbe-
an, NSA)

FTN Vol.: $266.5 million

Associated Supermarket Group
99 Seaview Blvd., Ste. 360
Port Washington, NY 11050
Phone: (516) 256-3100

Web: asghqg.com
Co-CEO/Co-Pres.: Joe Garcia

Co-CEO/Co-Pres: Zulema Wiscovitch
CFO: Pema Tshering

General Counsel: Erin Tregarthen
SVP-Bus. Dev.: Ken Scher
EVP-Operations: Jonathan D’Onofrio
VP-Sales: Francisco Nieves

VP-Marketing & CX: Michelle Mendoza
VP-IT: Ladwina Isaac

VP-Retail Tech.: Magdalena Desimone
Primary Supplier: C&S Wholesale Grocers
FTN Stores: 250

FTN Vol.: $2.44 billion

*This is the advertising and marketing
arm that serves a group of independent
retailers including such banners as Asso-
ciated, Met and Pioneer.

Big Y

2145 Roosevelt Ave.

RO. Box 7840

Springfield, MA 01102
Phone: (413) 784-0600
Web: bigy.com

Chmn.: Charles L. D’Amour
Pres./CEOQ: Michael D’Amour
EVP/COO: Richard D. Bossie
VP: Real Estate: Mathieu L. D’Amour
Primary Supplier: Bozzuto’s
FTN Stores: 16

FTN Vol.: $523.8 million

g (800) 394- 6694
@ www.nafcofish.com

Boyer’s Markets

301 S. Warren St.

Orwigsburg, PA 17961

Phone: (570) 366-1477

Web: boyersfood.com

Pres.: Dean Walker

CFO: Matthew Kase
EVP-Sales/Mktg.: Anthony Gigliotti
Dir.-HR: Ann Marie Blashock

Ops. Mgr.: Kevin Kerschner

Meat Merch.: Joseph Cutrona
Produce Merch.: Michael Bush
Deli/Bakery/Seafood Merch.: Mellisa
Erickson

Non-Perishable Merch.: Jeff O’Neill
Primary Supplier: UNFI

FTN Stores: 18

FTN Vol.: $188.94 million

C&S Independents

336 East Penn Ave.

Robesonia, PA 19551

Phone: (610) 693-3161

Web: cswg.com

FTN Stores: 159

FTN Vol.: $166.4 million

*C&S Independents are comprised of
the independent supermarkets serviced
by C&S from its Robesonia, PA distribu-
tion center.

See DIRECTORY on page 16

Q 7775 Chesapeake Bay Ct
Jessup, MD 20794

WWW.FOODTRADENEWS.COM



WWW.FOODTRADENEWS.COM

PROUDILY: DISTﬁJBUTED B
NAFCO

1A hﬂ-ﬂ‘l‘ﬁﬁm

Premium clams and oysters from the pristine

waters of Virginia's Eastern Shore.
FRESH | SUSTAINABLE | DELICIOUS

Cherrystone Aqua-Farms
1588 Townfield Dr. Cape Charles, Virginia 23310
757.331.1867 | www.clamandoyster.com
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DIRECIORYJOEIRETAILERS

From page 14

Caraluzzi’'s Markets

5 Francis Clarke Cir.

Bethel, CT 06801

Phone: (203) 748-3547

Web: caraluzzi.com
Pres./CEOQ: Mark Caraluzzi
Primary Wholesaler: Bozzuto’s
FTN Stores: 4

FTN Vol.: $86.1 million

Corrado’s Market

1578 Main Ave.

Clifton, NJ 07011

Phone: (973) 340-0628
Web: corradosmarket.com
Contact: James Corrado
Primary Supplier: Direct
FTN Stores: 2

FTN Vol.: $106.3 million

DeCicco & Sons

43 5th Ave.

Pelham, NY 10803

Phone: (914) 738-1377
Web: deciccoandsons.com
Exec. Dir.: John DeCicco Jr

VP-Marketing: Christopher DeCicco

VP-Purchasing: Joseph DeCicco
Dir.-HR: Luisa DeCicco

16 | FOOD TRADE NEWS june 2024

Dir.-Ops.: Michael Puma

Dir.-IT: Paul Heskestad

Dir.-Finance: Brittany King
Dir.-Catering/Events: Brittany Arocho
Dir.-Merch.: Charles Macias
Dir-Consumer Affairs: Danielle Thomas
Bakery Dir.: Michael Devito

Deli Dir.: Flavia Rubenstein
Perishable Dir.: Melvin Contreras
Primary Supplier: Krasdale Foods
FTN Stores: 10

FTN Vol.: $328.3 million

Family Owned Markets

951 Roherstown Rd., Unit 201
Lancaster, PA 17601

Phone: (717) 874-5152

Web: familyownedmarkets.com
Dir.-Marketing: Kevin Hanus

Primary Supplier: MDI

FTN Stores: 6

FTN Vol.: $105.91 million

*This is the advertising and marketing
arm that serves a group of independent
retailers, including Oregon Dairy, John
Herr’s Village Market, Saubel’s and Yod-
er's Country Market.

Fine Fare Supermarkets
2330 1st Ave.

New York, NY 10035
Phone: (212) 410-1640

Web: finefaresupermarkets.com

FTN Stores: 92 (Includes Super Fair)
FTN Vol.: $615.1 million

Individual store owners are supplied by
General Trading.

Food Bazaar

Div. of Bogopa Service Corp.
650 Fountain Ave.
Brooklyn, NY 11208
Phone: (718) 346-6500
Web: myfoodbazaar.com
Pres.: Spencer An

EVP: Edward Suh

Primary Supplier: Bozzuto’s
FTN Stores: 32

FTN Vol.: $617.7 million

Food Lion

Div. of Ahold Delhaize USA
2110 Executive Dr.

RO. Box 1330
Salisbury, NC 28145
Phone: (704) 633-8250
Web: foodlion.com
Pres: Meg Ham

Primary Supplier: Direct
FTN Stores: 9

FTN Vol.: $84.6 million

The Fresh Market
Div. of Cencosud

300 N. Greene St., Ste. 1100
Greensboro, NC 27401
Phone: (336) 272-1338

Web: thefreshmarket.com
Pres./CEQ: Jason Potter
Primary Supplier: UNFI

FTN Stores: 10

FTN Vol.: $152.2 million

The Giant Company

Div. of Ahold Delhaize USA

PO. Box 249

1149 Harrisburg Pike

Carlisle, PA 17013

Phone: (717) 249-4000

Web: giantfoodstores.com

Pres.: John Ruane

SVP-Ops./Cust. Exp./Perish. Dist.:
Dave Lessard

VP-Omnichannel Merch.-Fresh:
Brian Lorenz

VP-Omnichannel Merc.-Center Store:
Joanna Crishock

VP-Team Experience:

Jennifer Heinzen-Krueger
VP-Mid-Atlantic Div.: Kathy Sweigert
VP-Greater Phil. Div.: Tim Santoro
VP-Marketing: John MacDonald
CFO: Rebecca Lupfer

See DIRECTORY on page 30

Pierogies

Driving Frozen Food Sales with
This Ultimate Family Favorite!

Stuffed with the stuff they love, plus the profitability you love.

o @ 6 mrstspierogies.com

©2024 ateeco, inc.
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RETAIL SOLUTIONS

* C&S offers you a complete menu of value-added
programs and services designed specifically for
our independent grocery retail operators.

* Our team of experts and experience are ready
and focused on driving your business forward.

OUR SERVICES INCLUDE:

Category Management

Digital Marketing / ecommerce
Marketing & Advertising
Pharmacy & Wellness

Retail Learning & Development
Retail Pricing

Retail Technology Connect with us to learn more!
Store Development

C&S WHOLESALE GROCERS

Retail Solutions Quick Connect:

800-654-5557

@
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whose market shares are declining. Old guard retailers like Walmart
and Costco, which can more readily affect trading areas, have seemed
unphased by the current economic conditions, even if they don't open

new stores.
All of these disrupters have one thing in common; a point of dif-

ference that resonates with consumers. It might be price (Walmart,
Aldi, Lidl) or the continued fascination of a treasure hunt experience
(Costco, Trader Joe’s, Wegmans), but behind the consumer allure lies a
steadfast operating philosophy backed by strong execution.

If | were guessing what this analysis might look like next year, I'd
predict the malaise will still be present, the gridlock will remain at par-
alyzing levels and there may be a few retailers surrendering after they
assess their cumulative battlefield casualties.

Here’s my annual take on some of the largest retailers in the $120
billion 70-county Food Trade News marketing area.

'.77

ShopRite - In many ways, it was a year of change for the pe-
rennial market leader in both Metro New York and the Delaware Valley.
Most of those changes occurred in the c-suite where veteran Mike Sti-
gers replaced the great Joe Sheridan as president of parent company
Wakefern. The former UNFI executive took several months to analyze
the state of play and then made several key moves to “modernize” the
organization including bringing in former teammate Darren Caudill as
chief merchant and letting several other veterans go. The most im-
portant takeaway is that most members approved of the realignment.
As usual, most owners held up their share of the bargain - producing
better than industry average comp store sales and opening new su-
permarkets by the Sumas (Village), Inserra, Romano (Ronetco) and
Zallie families.

Stop & Shop (New York Metro Div.) - After years of mini-
mal attention to what used to be Ahold Delhaize USA's biggest brand
i 7, (= ~ N (now number two to Food Lion), Stop & Shop paid the price this year.

ﬁ@ o) Over the past 12 months, Stop & Shop closed three stores and per-

Lok % INTC \ formed poorly in holding serve with its comp store sales. Despite its

n : solid locations, Stoppie is vulnerable to virtually every competitor in

v-:mp ASSAT A _ its marketing areas from discounters to traditional supermarket rivals.

o M AL ATOE After years of waiting, ADUSA CEO JJ Fleeman is finally doing some-

sl E‘mﬂz . thing about it: last month he announced that an unspecified number

of supermarkets will be shuttered in the near future (our sources are

telling us the number will be in the 30-store range) and more capital

will be deployed to areas where the company’s share is strongest. Will

it be enough? We should know in the next 18 months, but competing

against the likes of ShopRite in Metro New York or Market Basket in
New England is a huge challenge.

|

% The Giant Company - A steady, not so flashy a year for the
: dominant retailer in Greater Philadelphia, Central Pennsylvania and
i § . the Lehigh Valley. | have a feeling that's the way president John Ruane
: — Rl and his superiors at ADUSA like it. Ruane, who replaced Nick Bertram
« 99 last year (on a permanent basis), made a few key executive changes
y y y over the past 12 months including promoting Dave Lessard to over-

Tl"uSt Your Fam lly Wlth Oul" Famlly see store ops, naming Joanna Crishock chief merchant and elevating
Rebecca Lupfer to CFO. Comp store sales were slightly above industry
R A A ]ﬁ,‘ e T L VA T average with new stores planned for Allentown, PA: Jenkintown, PA;

¥

L] L]

Cento Fine Foods * www.cento.com © 2024 TAKING STOCK continues on page 53
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Listen to Your Needs

We Alignh with Your Goals

Drive Your Business Forward

Let’s Talk and We'll Prove WHY.

Matt O'Hare

President & COO ’ We’ve gOt

VAR YAWAVAS)
mohare@johare.com ‘ rtner you covered.
DRIVEN TO SELL RIGHT JOHare.com
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FOOD TRADE NEWS MARKET STUDY 2024: RULES & ANALYSIS

For those who track the cy-
clical nature of food retailers,
they know the unprecedented
sales growth of the past three
years would end at some point.
If polled, many might have pre-
dicted that the slowdown would
have begun when the number
of COVID cases diminished
significantly (beginning about
mid-2021) and people resumed
their old buying habits to a larg-
er degree. Just when it appeared
that the sales momentum would
wane, food price inflation contin-
ued at a rapid pace.

So, after three years of prices
increasing as much as 30 per-
cent, something had to give as
many consumers felt that cumu-
lative pinch. Not only was there
a significant trading down, but
customers were also forced to
spend less. Even those in high-
er economic strata switched to
shopping at more value-oriented
retailers — Walmart, Aldi, Cost-
co - or began spending more at
those discounters.

When you add the fact that in
March 2023 the federal govern-
ment eliminated the supplemen-
tal financial benefit of its SNAP
food assistance program, which
had been increased in 2020, re-
tailers faced another large finan-
cial hurdle to clear.

The worst might not be over
yet, although retailers have now
cycled through the decreased
SNAP dollars. Food price infla-
tion, while less of a factor than it
was 18 months ago, still remains
higher than in any other catego-
ry that the Bureau of Labor Sta-
tistics measures. And while most
manufacturers have mitigated the
amount and level of price increas-
es, there are still a handful of large
CPGs that believe pushing across
quarterly (or more frequent)
price increases are justified. And
why not, profits for some of those
companies are at record levels,
even if unit sales have been track-
ing down for a few years.

As we do each year, we try to
highlight those retailers that did
an exceptional job over the past
12 months. Simply based on the
level of same store sales gains
and/or the addition of new stores,
its no surprise that the afore-
mentioned discounters - Aldi,

WWW.FOODTRADENEWS.COM

Costco and Walmart as well as
c-store chain Wawa - had strong
years, especially when compared
to their competitors. And each of
those retailers has a powerful sto-
ry to tell that should bode them
well in the next few years.

Aldi, which earlier this year
completed its acquisition of Jack-
sonville, FL-based Southeastern
Grocers, plans to add 800 stores in
the next four years, including sig-
nificant new store growth in the
Northeast. In January, Walmart
announced plans to remodel 650
stores in 2024 and add or convert
another 150 units over the next
few years. At Costco, store ex-
pansion in the Mid-Atlantic and
Northeast will be limited, but no
other retailer performed better
during the past four years. Those
comp store increases continued
during the past year even as all
retailers faced fierce headwinds.
For Wawa, after a successful en-
try into Florida that began in
2012 (and now includes nearly
300 stores), the c-store retailer
has future units set to open in
new states and it will significantly
expand in Alabama, Georgia, In-
diana, Kentucky, North Carolina,
Ohio and Tennessee.

Of course, there were some los-
ers, too, highlighted by the three
national drug chains - Rite Aid
(in bankruptcy), Walgreens (con-
tinued poor and earnings) and
CVS. The latter retailer fared bet-
ter than the other two, mainly be-
cause the Woonsocket, RI-based
drug merchant/health care com-
pany closed fewer stores. With
competition as tough as ever, it’s
time to admit that other than
convenience, all three retailers
aren’t very good merchants.

As we've done since 1979, let’s
review the key individual markets
in our 70-county region and as-
sess and analyze what’s occurred
over the past year.

Delaware Valley

Not much change atop the lea-
derboard over the past 12 months
as retailers dug in their heels and
tried to protect market share in
a difficult environment to open
new stores. ShopRite continued
to lead the pack and was slightly
ahead of most of its competitors
when measuring comp store sales

gains. It’s not surprising that dis-
counters Walmart and Aldi fared
well in comp store performance.
The three major drug chains -
CVS, Walgreens and woeful Rite
Aid - closed a combined 83 stores
last year. That trend is expected
to continue. Supermarkets that
opened during the past year that
made an impression on me in-
clude the three Zallie ShopRite’s
that opened or were significant-
ly upgraded, McCaftrey’s Glad-
wyne, PA specialty store, and the
palace that Wegmans opened in
Yardley, PA. Look for another
year of conservative customer
spending and continued gridlock
for the Delaware Valley’s retailers.

Metro New York

The gap between perennial
market leader ShopRite and run-
ner-up Stop & Shop gets wid-
er each year. Over the past 12
months, ShopRite added one net
store to its tally giving member/
owners of the nation’s largest gro-
cery co-op 185 stores in the $74.7
billion region. Meanwhile, Stop &
Shop closed three stores during
that period and saw its Metro
New York share dip from 11.04
percent to 10.78 percent. Like
other markets in the 70-county
region, there wasn't much new
store opening movement and the
big three drug chains continued
to close stores, combining for 136
shuttered units. When you ana-
lyze the market on a more micro
basis, it’s obvious that Krasdale,
Key Food, ASG and Allegiance
are still fiercely battling to gain
a greater share of the retail food
business in New York City. The
biggest gainer (in store count)
was Wawa, adding nine new
c-stores, and Costco, Walmart
and Aldi were the best comp store
performers. Most impressive new
store to open during the past
year: the first Wegman’s unit in
Manhattan sailing along at about
$2.2 million per week.

Allentown-Bethlehem-
Easton

The Lehigh Valley continues
to be a market where virtual-
ly no new stores open. That's
been the case over the past three
years. However, during the past
12 months, there were several

store closures - Rite Aid closed
seven drug stores while CVS,
Weis, 7-Eleven and Turkey Hill
each closed single stores. The
four-county $3.5 billion market
is one of the few in the Mid-At-
lantic where supermarkets still
dominate over alternate channel
operators. The Giant Company
(24.02 percent) still has a com-
manding lead over Weis whose
share stands at 10.67 percent.
ShopRite (Fresh Grocer, Price
Rite) and Wegmans also rank in
the top five with Walmart rep-
resenting the only non-super-
market chain to rank among the
leaders. During the next year, we
should see a little more new store
activity with The Giant Company
planning a replacement store in
Salisbury Township PA (Lehigh
County).

Northeast Pennsylvania

The most economically chal-
lenged marketing area in our
coverage area, Northeast Penn-
sylvania residents spoke with
their wallets, which had less cash
in them than a year earlier. Weis
continued to dominate the $4.2
billion trading area, increasing
its share to 23.49 percent of the
12-county region which includes
many rural areas as well more
densely populated cities such as
Scranton, Wilkes-Barre and Ha-
zleton. The region’s struggling
economy played in the hands of
discounter Walmart which pro-
duced the best comp store revenue
and increased its second-ranked
share to 14.88 percent in NEPA.
ShopRite, on the heels of its Ger-
rity’s Markets acquisition in 2023
(whose stores now trade as Fresh
Grocer), ranked third in the mar-
ket followed by The Giant Com-
pany. Companies closing stores
during the past year include C&S
independents (minus 7); Rite Aid
(minus 6); Turkey Hill (minus 1)
Sheetz (minus 1); Boyer’s Mar-
kets (minus 1). Only ShopRite
and Aldi opened new units in the
declining market.

Central Pennsylvania

A notable trend in this year’s
survey was overall reduced
spending by consumers which
also led to minimal growth in
overall sales gains when mea-

sured in a county or metro mar-
ket. Central Pennsylvania’s eight
counties reflected the overall lim-
ited spending by producing the
lowest sales gains on a regional
basis for any market that the Food
Trade News annual study ana-
lyzes. That said, the market lead-
er remains The Giant Company
(TGC) which held serve against
all comers and now controls
more than 33 percent of the $7.2
billion region. Weis remained
a solid second, but Walmart,
with the best comp store sales
gains in Central PA, increased
its share from 10.76 percent to
11.55 percent. The three market
leaders now control 57.9 percent
of the market’s total food and
drug spending. The other story
to watch is the fate of Rite Aid,
the now-bankrupt drug chain
which used to be based in Camp
Hill, PA (before a move to Philly
a few years ago — a great move by
some c-suite know-it-alls who are
long gone). During the past 12
months, Rite Aid closed 10 area
stores and saw its market share
plummet. Dont expect much
change atop the CPA leaderboard
for many years and don’t expect
much market growth, either.

How We Do It

This is the 46th year that we
have published a food and drug
sales market study for one of the
largest regions in the U.S. All of
us at Best-Met Publishing are
very proud of producing the only
market study of its kind that com-
prehensively breaks out sales and
share for all classes of trade that
sell food and drug, on a coun-
ty-by-county basis. The method-
ology of constructing Food Trade
News’ annual market reference
resource involves more elbow
grease than creativity.

In February, we begin to col-
lect and update our store lists
from all of the retailers involved
in the study. We compare these
lists to those from previous years
on a county-by-county basis. The
12-month measuring period we
analyzed runs from April 1, 2023
through March 31, 2024.

To qualify for inclusion in the
study, supermarkets must operate

See RULES & ANALYSIS
on page 107
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Metro Beat

By Kevin Gallagher

Welcome to the annual Food
Trade News Market Study is-
sue! As most of you are familiar
with, this project is a real under-
taking which requires months of
research and compiling of data.
Over the years, many companies
have turned to the Annual Mar-
ket Study to help drive growth,
enhance efficiency and plan for
success. Hopefully this year’s edi-
tion will supply you with an in-
sightful approach to such endeav-
ors. I want to personally thank
all of the customers, distributors,
vendors and friends for your as-
sistance in assembling this wealth
of information. Just as important
is the outstanding team here at
Best-Met Publishing Company.
The collective effort in compris-
ing this issue is monumental and
is guided by our VP and editorial

director Terri Maloney, VP and
general manager Maria Maggio,
our office manager and data accu-
mulator Beth Pripstein and our
esteemed publisher Jeff Metzger.
I’'m sure you will agree after going
through the following pages that
this issue is the culmination of a
truly monumental team effort.
Enjoy the reading and we hope
you find it useful for your busi-
ness.

Goya Foods has partnered with
Vima Foods to bring premium
frozen seafood to grocers in the
Northeast and Southeast regions.
Customers can have a sea of op-
tions with Vima Foods” wide va-
riety of products. Packed with
Omega-3s for heart health and
rich in essential nutrients, Vima’s
products offer exquisite taste and
the benefits of a nutritious choice.
Contact your Goya representative
for more information.

Associated Supermarket Group
(ASG) and the Hamdan fami-
ly unveiled a new Met Fresh in
Ridgewood, Queens. It is the
fourth venture for Danny Ham-
dan, and the eighth of the Ham-
dan family with ASG. The 8,000
square foot store is located at 67-
09 Fresh Pond Road and offers a
wide array of traditional, natural,
organic and gourmet groceries,
frozen food, and dairy products,
providing an exciting one-stop
shopping destination. The store
will also offer in-store pick-up
and at home delivery service
via metfresh.com or other online

platforms. The new Ridgewood
store will create 30 new employ-
ment opportunities, hiring from
the surrounding area.

“Met Fresh will be an elevated
shopping experience,” said Dan-
ny, “it’s what Ridgewood needed,
a modern supermarket experi-
ence with competitive pricing
and convenience directly from
the train, as well as for those who
drive because we have a parking
lot behind the store”

Joe Garcia, co-CEO and
co-president of ASG, remarked,
“Opening a Met Fresh in Ridge-
wood will undoubtedly enhance
the vibrancy in a sought-after
neighborhood” Additionally,
Zulema Wiscovitch, ASG’s oth-
er co-CEO and co-president, ex-
pressed enthusiasm, stating, “ASG
is proud to see Danny and his
family thrive in the supermarket
business. Danny is an innovator, a
passionate and enthusiastic entre-
preneur who is in tune with what
consumers need and want. We
extend our best wishes to Danny
and the entire Hamdan family, to
their continued success.”

Kudos to Wakefern Food Cor-
poration as they announced a
$1 million donation for student
scholarships at Kean University
in honor of recently retired presi-
dent and Kean alumnus Joe Sher-
idan ’80. Wakefern endowed the
“Joe Sheridan Resiliency Schol-
arship” to help students in the
university’s College of Business
and Public Management (CBPM)
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SPROUTS FARMERS MARKET RECENTLY HELD A GRAND OPENING FOR ITS NEW STORE IN THE
Roosevelt Mall in Northeast Philadelphia. Among those on hand for the big day were (l-r) Moira Brooks,
Rick Pratt, Tom Lakey, Dave McGlinchey, store manager Dan O’Brien, Frank Pickel and Travis Jackson, all
with Sprouts; Nelson Max of CBRE; and Dan Croce of Sprouts.
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pursue their professional goals
and dreams.

Sheridan, an Elizabeth, NJ na-
tive who retired as president and
chief operating officer in Decem-
ber after nearly five decades with
Wakefern, actively supports the
Kean University Foundation and
many other social and communi-
ty causes.

“Wakefern’s generous gift hon-
oring Kean alumnus Joe Sheridan
creates a lasting legacy at Kean
and offers students a financial
safety net to continue their stud-
ies and follow in the footsteps of
Joe and other prominent Kean
alumni” said Kean President
Lamont O. Repollet, Ed.D. “We
are grateful to Joe for his sup-
port throughout his years, and we
thank Wakefern for their generos-
ity in his name”” Sheridan said he
was grateful for his education at
Kean, New Jersey’s urban research
university.

Sheridan said, “I have been
blessed throughout my career to
work in a field - the supermar-
ket industry - that serves our
communities every day and am
pleased that Wakefern, where I
spent so many happy and success-
ful years, is helping students at
Kean achieve their dream. I look
forward to continuing to support
my alma mater and its students.”

The Joe Sheridan Resiliency
Scholarship will benefit, in per-
petuity, Kean College of Business
and Public Management students
who maintain a GPA of 3.0 or
above and who have demon-
strated financial need. Great job,
Wakefern!

With baseball season fully un-
der way, I thought it would be
nice to acknowledge an event that
recently happened at the Yan-
kees’ 44th annual Homecoming
Dinner, which took place May
19 at Yankee Stadium. The high-
ly anticipated event welcomes
the current team of Pinstripers
back home after the Spring train-
ing campaign as well as some of
the other Yankee alumni. More
importantly, the Homecoming
Dinner and Auction is the pri-
mary source of revenue for the
New York Yankees Foundation
which provides aid for a number
of causes around NYC. Those in-
clude community initiatives tar-
geting economic development,
health and wellness, education,
social responsibility, and overall
quality of life. Outreach efforts in-

clude grants to community-based
organizations, donation of goods
and essential supplies in times of
crisis and long-term programs
to supplement community sup-
port networks, all with the goal
of creating lasting change and in-
creased enfranchisement for un-
derserved populations. This year’s
event raised more than $2 million
and included an award and honor
bestowed upon Krasdale Foods.
During the evening, Krasdale
received the Champion of the
Foundation Award from the Yan-
kees for all of the collaborative
work, efforts and donations Kras-
dale coordinates with the Yankees
throughout the year.

Accepting for Krasdale Foods
was Gus Lebiak, president and
COO. Gus stated he was honored
to accept, citing that the two orga-
nizations are two Bronx legends,
saying: “Two 100-plus year old
organizations as a fabric of the
Bronx and New York City, still not
only exist, but exist to do good!”
Congratulations to everyone at
Krasdale Foods on the honor!!

Big news came to the offices
of Food Circus Supermarkets
as the Jersey Shore Partnership
(JSP) announced that Food Cir-
cus would be honored during its
Summer Celebration 2024 held
on June 10 in Sandy Hook. The
Summer Celebration serves as
the unofficial start of summer
and the “networking event of the
year” along the Jersey Shore and
features live entertainment and
culinary delights from more than
40 community restaurants and
purveyors. Drawing a crowd of
more than 600 corporate leaders,
non-profits, environmentalists,
academics, and elected officials,
the event unites individuals with
a common goal - the protection
and preservation of New Jersey’s
coastline.

“We're thrilled to recognize dy-
namic leaders in our Jersey Shore
community and share the news
of our larger beachside location
on Sandy Hook. Together, we're
making waves of positive change
and fortifying the resilience of
coastal living,” said Grace Han-
lon, JSP executive director. The
Scaduto and Azzolina families
(owners of Food Circus Super-
markets) were bestowed with the
2024 Business & Industry award.

See METRO BEAT
on page 149
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BUILDERS
Serving NJ, PA, DE, MD for over 35 years

We Offer a Wide Range of Services
in the Construction Industry

Design & Construction of
Supermarkets, Restaurants & Hotels

Various Retail Construction
Industrial & Commercial Construction
Maintenance of Buildings
Repair Work
Zoning
Permitting
Government Authority Approval

We Build Your Future

LynmarBuilders.com

- B . TR ER
DESIGN & -l N STOCKING &
PLANNING & i DISTRIBUTING

LYNMAR

DISPLAYS & FIXTURES

A Lozier Certified Provider _ ' Y-
From gondolas and accessories to installation and design B O el EI”F/EV

services, as a Lozier Certified Provider, our team can provide pﬁﬂy/ﬂ[ﬂ

several turnkey services tailored to your request.

_4-!"

lynmardisplaysandfixtures.com =~ N 2[R
CONSTRUCTION 3 T CUSTOM
& INSTALLATION ‘8 MILLWORK

sales@lynmardisplaysandfixtures.com
856-456-0856 | Serving Customers Nationwide
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International Dairy Deli Bakery Association’s 60th Anniversary Show - IDDBA 2024 Houston - Held June

The International Dairy Deli
Bakery Association held its
60th anniversary show - IDD-
BA 2024 Houston - earlier
this month at the George R.
Brown Convention Center.
Jen Harper () of Redner’s
Markets is joined here by
John Rea (c) of Rise Baking
and Nancy Rodgers-Fluharty
of Pace Target Brokerage.

Ventymagli, Fresh  Focus
Sales; Elaine Cole, Weis Mar-
kets; Jonathan Hughes and
John Colapinto, Garden Fresh
Foods; and Rob Dacko, Weis

IDDBA's Mike Eardley (2nd from 1) smiles for a photo with - F .
(lr) Tom Gellert, Andy Gellert, Marissa DeMaio and Josh  Handling business at the show for Bauducco Foods are Bob Weinmann (I) of RDD chats with Thomas Robaczewski
Gellert, all with Atalanta. Craig Jabloner (1) and Eric Volavicuis. of Bimbo Bakeries.

=

Here we have (I-r) Adriano DiDonato, B&A Food Brokers;

. ) ) This foursome features (lr) Tammy Kampula and Travis  Eprico piraino, DePalo Foods: Kevin Czesak, B&A Food Bro-
Elaine Salvatore (r) of Amazon Fresh smiles for a photo with  Riependoff of Giant Eagle, Nancy Rodgers-Fluharty of Pace kers; Joseph Piriano, DePalo Foods; Jonathan Brindley and

Doug Buchanan Jr. of Emmi Desserts. Target and Michael Vachon of Aspire Bakeries. Ron Clagnaz, B&A Food Brokers.
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This Dietz & Watson trio features Louis Eni (I), CJ Eni (c)and  Smiling for the Food Trade News photographer are Kevin Hei- Cibao Meats is well represented at IDDBA by (I-r) Alvaro
Michael Eni. Iman (I) and Andy Morfopoulos of Ignite 2X. Cantillo, Jaline Horta, Heinz Vieluf Sr. and Jennifer Balsa.

Monica Spaulding (c) of Belgioioso is flanked in this photo  Len DiPiazza (I) and Chris DiPiazza of Leonard’s Novelty Bak- Handling business at the show for J&J Snack Foods are
by Kourtnay Sweeney (1) and Kevin O’Donnell of JP Sales. ery are joined in this photo by Grant Sexton of Honor Foods.  Sonia Lopez (I), Matt Lipowski (¢c) and Amanda Osorio.
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9-11 At George R. Brown Convention Center As Retailers, Suppliers Attend To Learn What’s New In Fresh

Checking out IDDBA 2024
from Sprouts Farmers Mar-
ket were (I-r) Jacob Philpott,
Tanya Carlson and Jeff Nach-
reiner.

Here we have (I-r) Kathi Schmidt and Joe Peters, The Gi-
ant Company; Dave Deola, Amoroso; Toneya Clark and Rob
Palmieri, The Giant Company; and Stepan Belov, Giant Food.

From Whole Foods, our camera spotted Aye Nyein San (l),
Trey McLean (c) and Tom Hermes.

Weis Markets is well represented in Houston by Bill Petrie
and Jillian Petrie.
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This CA Ferolie team photo features (I-r) Wil Magistrelli,
Charles Woods, Lauri McKenna, Rusty McDaniel, Liz Hin-
son, Eric Jordan, Steve Dermijian, Janelle Stone and Ernie
Vespole.

WWW.FOODTRADENEWS.COM

This photo features (back, I-r) Shane Coughlin and Colum
Moraham, Affinity Group; Sebastian Margaglio, Rich Foods;
Brian Ralston, Mark Mallen and Dave Halushack, Affinity
Group; (front, I-r) David Ritacco, Lily Tarolli and Kim Jarizinki,
BJ’s Wholesale Club.

i @l W

These smiles belong to (l-r) Akhmal Teal, Capitol City Pro-
duce; Anthony Armisted, HEB; Debra Moser, Meatcrafters;
Eric Schriever, Capitol City Produce; and Mitch Berliner,
Meatcrafters.

Among those from the Northeast making their trip were (I-r)
Robert Crenshaw, Inspired Foods; Jeff Earl, The Fresh Mar-
ket; Mitch DiMatteo, Inspired Foods; and Mitch Ford, The
Fresh Market.

This Taylor Farms group shot includes (I-r) Chris Cunning-
ham, Michelle Story, Garth Borman, Maureen Davis and
Jennifer Watts.

= This Harris Teeter duo in-
cludes Doug Rupertus (l) and
Judy Lacjak.

Among those attending from our market were (l-r) Emily
and Jr Paterakis, H&S Bakery; Alison More, Ahold Delhaize
USA; Ryan Paterakis, H&S Bakery; Jorden Hoffer and Jatana
Barger, Ahold Delhaize USA.
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JOH was out at full force at this year’'s IDDBA, represented
by (I-r) Peter Vail, Allan Perkins, Lisa Podesta Coombs, Jeff
Hodge, Joe Navitsky and Alex Sykes.

These industry vets are (I-r) Dan Fitzpatrick, Irresistible
Foods Group (IFG); Michael Hughes, Hughes Sales; Kevin
Hinker, IFG; Geoff Mason and Bill Sando, Hughes Sales;
Ron Carney, IRG; and Jon Ardary, Hughes Sales.
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Delaware Valley Supermarket Leaders

2024 2024 Sales % of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market

P ShopRite Still King Of All Supers 1 ShopRite (PR/Fresh Grocer) 81 $4,625.10  32.45% 82 $4557.00 32.60%
2 The Giant Co. (Heirloom Market) 74 $3,41590  23.97% 74 $3,343.70  23.92%

e TGC Grows Share Slightly 3 Albertsons (Acme) 100 $2,916.10 20.46% 101  $2,899.00  20.74%
4 Wegmans 12 $991.80 6.96% 11 $894.00 6.39%

e Acme Flat In $14.3B Region 5  Ald 66 $626.90  4.40% 65  $596.10  4.26%
6 Whole Foods (Amazon Fresh) 15 $557.70 3.91% 15 $546.00 3.91%

e Wegmans Hits Big In Yardley 7 Trader Joe's 12 $282.60  198% 12 $277.00  1.98%
8  Redner's Markets 9 $252.90 1.77% 9 $256.70 1.84%

e McCaffrey’s Debuts In Gladwyne 9 McCaffrey’s (Simply Fresh) 8 $246.90  1.73% 7 $221.90  1.59%
10  SaveA Lot 31 $205.90 1.44% 31 $203.10 1.45%

408 $14,121.80 99.08% 407 $13,79450 98.67%

The chart above lists the top 10 supermarket retailers in the Delaware Valley market. Counties/cities included are: Bucks, Chester, Delaware, Montgomery and Philadelphia in PA; New Castle in DE; and Atlantic, Bur-
lington, Camden, Cape May, Cumberland, Gloucester, Hunterdon, Mercer and Salem in NJ. Petroleum sales are not included. () Indicates another banner used by the company.
Source: Food Trade News, June 2024

Total supermarket sales for the area are $14.3 billion.

Local 152

a VOICE for working Americ

3120 Fire Road, Suite 201
Egg Harbor Township, NJ 08234
Phone: (888) JOIN152 or (609) 704-3900
Fax: (609) 625-0328

i]

United Food & Commercial Workers Union
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UFCW LOCAL 1776

A VOICE FOR WORKING AMERICA

UFCW Local 1776 proudly represents union members in Pennsylvania, West Virginia, Ohio, and
New York. We are nearly 35,000 strong with workers in grocery, wine & spirits, meat packing &
processing, healthcare, gaming, cannabis, and more. We are proud to stand with our members and
recognize their hard work and dedication in serving their communities.
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Michele Kessler Wendell Young IV Leonard Purnell
SECRETARY-TREASURER PRESIDENT RECORDER

3031 A Walton Rd. Plymouth Meeting, PA 19462
1-866-329-1776 | www.ufcw1776.org
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Delaware Valley Market Leaders

2024 2024 Sales % of 2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market

1 ShopRite (PR/Fresh Grocer) 81 $4,62510  16.53% 82  $4,557.00  16.46%

2 The Giant Co. 74 $341590  1221% 74  $334370  12.08%

e Alternates Share Now 42.5% 3 Wawa 413 $317190  11.33% 413 $3,05630  11.03%
4 Abertsons (Acme) 100 $2,91610  1042% 101 $2,899.00  10.47%

5 Walmart (SuperCenter) 55 $1,931.90 6.90% 56 $1,870.40 6.75%

. SR . 6 VS 314 $1,821.90  651% 324 $1,/5920  6.35%

e ShopRite Maintains Solid Lead 7 Target 45 $1,08050  389% 46 $1,11320  402%
8 Wegmans 12 $997.80  3.54% 11 $894.00  3.23%

9 Walgreens 139 $94920  3.39% 152 $94320  3.41%

e Walmart Posts Strong Comps 10 BJ's Wholesale Club 20 $859.40 3.07% 20 $831.90 3.00%
1 Ald 66 $626.90  2.24% 65 $596.10  2.15%

12 Rite Aid 152 $61760  221% 229 $87940  3.18%

_ _ _ 13 Costoo 10 $611.40  2.18% 10 $58480  211%

e (losings Hit Drug Chains Share 14 7-Eleven 250 $609.30  2.00% 252 $604.60  2.18%
15 Whole Foods (Amazon Fresh) 15 $557.70 1.99% 15 $546.00 1.97%

16 Sam's Club 7 $311.70  1.11% 7 $30250  1.09%

17 Trader Joe's 12 $28260  1.01% 12 $277.00  1.00%

* Clubs Stores Control 6.4% 18 Redner's Markets 9 $25200  0.90% 9 $256.70  0.93%
19 McCaffrey's (Simply Fresh) 8 $246.90  0.88% 7 $22190  0.80%

20 SaveA Lot 31 $20590  0.74% 31 $20310  0.73%

1,813  $26,095.60 93.24% 1,916 $25,739.00 92.95%

The chart above lists the top 20 retailers in the Delaware Valley market that sell groceries, HBC, drugs, general merchandise, and tobacco products. Volumes listed include 100% of sales for supermarkets, convenience
stores and drug chains. Sales for club stores, Target and Wal-Mart are extrapolated to include comparable supermarket categories, as explained on page 107. Counties/cities included are: Bucks, Chester. Delaware, Mont-
gomery and Philadelphia in PA; New Castle in DE; Atlantic, Burlington, Camden, Cape May, Cumberland, Gloucester, Hunterdon, Mercer and Salem in NJ. Petroleum sales are not included.

() Indicates another banner used by the company. Total food sales for the area are: $28 billion. Source: Food Trade News, June 2024

Before your customers look to make a great sandwich,

"'-' 1 = they loo Jgr great sandwich roll.

'“Mnn. P . |’ .

HEARTH BAI(ED

Why Philly sandwiches
are world-famous:

SELL AND SERVE THE PHILLY LEGEND. CALL 1-800-37-ROLLS AmorosnBaking.com
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Discover
Noah'’s
Pride!

Our premium selection of Cage Free, g ==
Organic, and new Pasture Raised Eggs
means there’s something for everyone.

learn more at: www.noahspride.com
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DIRECTORY;JOEIRETAILERS

From page 16

Chief of Staff/Dir. of Merch. Accelera-

tion: Jennifer Scott

Primary Distributor: Direct

FTN Stores: 161 (Includes Martin’s,
Heirloom Market)

FTN Vol.: $7.54 billion

Giant Food LLC

Div. of Ahold Delhaize USA

8301 Professional PI.

Landover, MD 20785

Phone: (301) 341-4100

Web: giantfood.com

Pres.: Ira Kress

SVP: Diane Hicks
SVP-Merch./Chief Merchant:
Tonya Herring

VP-Mktg.: Dyani Hanrahan
VP-Finance: Tony Matala

VP-HR: Brian Wanner

VP-Dist.: Joe Urban

VP-Cat. Mgmt.-Fresh Foods: Richard
Manzi

Dir.-E-Comm.: Gregg Dorazio
Dir.-Fresh Field Merch.: Dave Grove
Dir.-Pharmacy: Paul Zvaleny
Dir.-Deli-Bakery: Cindy Volk
Dir.-Produce/Floral: Rob Nickels
Dir.-Meat/Seafood: Bill Campbell
Dir.-Non-Perish. Field Merch.:

Bobbi Majors

Dir.-Edible Groc./Dairy/Frozen: Monica
Simmons-Dolce

Dir.-Nonfood: Ashley Gray

Dir.-Merch. Planning: Frank Gallagher
Dir.-Pricing/Promotion: Erik Weenink
Dir.-Brands & Media: Kate Kowalzik
Dir.-Ext. Comms. & Comm Rels.:

Felis Andrade

Dir-Mktg. Planning & Ops.: Kurt Guinther
Dir.-Digital Loyalty & CSM: Ryan Draude
Sales Mgrs.: Paul Maskavich, Lisa Rich-
ardson, Patrick Starliper, Robert Withers,
Joe Adams, Sonya Brown,

Norman Dichard, Jamit Singh

Primary Supplier: Direct

FTN Stores: 3

FTN Vol.: $111.1 million

Great Valu Supermarkets

8258 Richfood Rd.

Mechanicsville, VA 23116

Phone: (804) 746-6000

Web: greatvalu.com

Primary Supplier: UNFI

FTN Stores: 3

FTN Vol.: $33.0 million

*This is the advertising and marketing
arm that serves a group of independents
that operate in the FW/FTN marketing
area.

Grocery Outlet

5650 Hollis St.
Emeryville, CA 94608
Phone: (510) 845-1999
Web: groceryoutlet.com
Pres./CEO: RJ Sheedy
EVP-Chief Ops. Officer:
Ramesh Chikkala
Primary Supplier: Direct
FTN Stores: 36

FTN Vol.: $237.6 million

Hannaford

Div. of Ahold Delhaize USA
145 Pleasant Hill Rd.
Scarborough, ME 04074
Phone: (800) 442-6049
Web: Hannaford.com
Pres.: Mike Vail

Primary Supplier: Direct
FTN Stores: 7

FTN Vol.: $284.5 million

IGA

275 Schoolhouse Rd.

Cheshire, CT 04611

Phone: (203) 272-3511

FTN Stores: 63

FTN Vol.: $584.76

*This is the group of independent
retailers that operate under the IGA

banner and are supplied by Bozzuto’s

and supervised from its Cheshire, CT
headquarters.

Independent Retailers Group

209 Front St.

Elmer, NJ 08318

Phone: (856) 358-3713

Dir.-Mktg.: Jeannette Schmidt

*This is the advertising and marketing
arm that serves a group of smaller inde-
pendent retailers operating in Pennsylva-
nia and New Jersey. They are supplied by
Bozzuto's.

Karns Quality Food Ltd.
675 Silver Spring Rd.
Mechanicsburg, PA 17050
Phone: (717) 766-6477
Web: karnsfoods.com
CEO/Pres.: Andrea Karns
Chairman: D. Scott Karns
Primary Supplier: UNFI
FTN Stores: 10

FTN Vol.: $186.0 million

Key Food Stores Co-op, Inc.
100 Matawan Rd., Ste. 100
Matawan, NJ 07747

Phone: (848) 202-3100
Web: keyfoods.com

See DIRECTORY on page 96

HET WT. 20 02. (1 LE. 4 02) {8675} I

Ginsburg Rye Bread’s been diagnosed with multiple personalities.
And your customers will be crazy about every one of them.

CALL 856.754.7820 FOR SALES AND SERVICE! - 151Foods.com

HET WT. 20 0Z (1LE. 4 D2 (5675} ‘
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August 6-7, 2024 | Now at Mohegan Sun Casino & Resort

We’re back for two amazing days of the latest industry trends, most popular new items
and exclusive deals in the food industry! Keep checking your inbox for a special invitation
to the 2024 Merchandising Marketplace!

Bozzuto’s Retailers and participating Suppliers can register today at
bozzutosfoodshow.com to access exclusive deals and receive the latest updates.

Attendee registration closes on July 15, 2024.

ODE

Others Promise. We Delliver www.bozzutos.com | Follow us for updates

Bozzuto’s Inc.

For more information go to bozzutosfoodshow.com.
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Philadelphia Supermarket Leaders

2024 2024 Sales %of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market
e TGC Maintains Market Lead 1 The Giant Co. (Heirloom Market 74 $341590 3041% 74  $3,343.70  30.24%
2 ShopRite (PR/Fresh Grocer) 56 $3,063.30 27.27% 57 $3,029.50  27.29%
¢ ShopRite Acquires DiBruno’s 3 Albertsons (Acme) 66  $1,983.00 17.65% 67 $1,966.40 17.78%
4 Wegmans 10 $840.40 7.48% 9 $744.60 6.73%
e Aldi Grows With 2 New Units 5 Adi 55 $534.50  476% 53 $497.20  4.50%
6 Whole Foods (Amazon Fresh) 14 $508.50 4.53% 14 $497.10 4.50%
e New Store Bolsters Wegmans 7 Redner’s Markets 9 $252.90  2.25% 9 $256.70  2.32%
8 Trader Joe’s 9 $219.70 1.96% 9 $215.10 1.95%
e AF Set To Make Mini Return 9 Weis Markets 9 $194.09  1.73% 9 $190.40  1.91%
10 Save A Lot 24 $171.50 1.53% 24 $167.10 1.51%

326 $11,183.79 99.55% 325 $10,907.80 98.64%

The chart above lists the top 10 supermarket retailers in the Philadelphia market. Counties/cities included are: Bucks, Chester, Delaware, Montgomery and Philadelphia in PA; Burlington, Camden and Gloucester in NJ.
Petroleum sales are not included. () Indicates another banner used by the company.
Total supermarket sales for the area are $11.2 billion. Source: Food Trade News, June 2024

“ EurU_Americarl Brands E Premier Importer of Confections and Specialty Foods since 1990
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Wakefern

FOOD CORP®

78 years of Wholesale and Retail Partnerships...
Meeting our customers’ needs where they are!

Unmatched customer service ¢ Unrivaled product sourcing ® Rock-solid reliability

-

Helping small
businesses succeed
In a big business
world.

o

For wholesale, contact Alberto Aspiazu
T: 732.512.6386 | E: Alberto.Aspiazu@wakefern.com
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Philadelphia Market Leaders

2024 2024 Sales % of 2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market

1 The Giant Co (Heirloom Market) 74 $3,415.90 15.94% 74 $3,343.70 15.77%

2 ShopRite (Price Rite) 56 $3,063.30 14.29% 57 $3,029.50 14.36%

* Alternates Grab 41.7% Of Market 3 Wawa 300 $235343  10.98% 312 $2277.06  10.74%
4 Albertsons (Acme) 66 $1,983.00 9.25% 67 $1,966.40 9.27%

5 CVS 250 $1,483.60 6.92% 260 $1,426.50 6.86%

PY Leader TGC HOldS Serve 6 Walmart (SuperCenter) 40 $1,426.30 6.65% 40 $1,369.70 6.46%
7 Target 37 $893.10 417% 38 $917.30 4.33%

8 Wegmans 10 $840.40 3.92% 9 $744.60 3.51%

. 9 BJ’s Wholesale Club 13 $586.40 2.74% 13 $566.70 2.67%

e 3 Drug Chains All Close Stores 10 Aldi 55 $53450  249% 53 $497.20  2.34%
11 Walgreens 66 $522.30 2.44% 71 $500.00 2.36%

12 Rite Aid 125 $521.30 2.43% 193 $755.50 3.56%

. 13 Whole Foods (Amazon Fresh) 14 $508.50 2.37% 14 $497.10 2.34%

* Target, WM Combine For 10.8% 14 7-Eleven 184 $44010  2.10% 187 $450.80  2.13%
15 Costco 7 $428.50 2.00% 7 $409.90 1.93%

16 Sam’s Club 6 $276.60 1.29% 6 $268.80 1.27%

° i - 17 Redner’s Markets 9 $252.90 1.18% 9 $256.70 1.21%
Wawa Remams C Store Leader 18 Trader Joe's 9 $219.70 1.03% 9 $215.10 1.01%

19 Weis Markets 9 $194.09 0.91% 9 $190.40 0.90%

20 Save A Lot 24 $171.50 0.80% 24 $167.10 0.79%

1,363  $20,124.42 93.89% 1,452 $19,850.05 93.61%

The chart above lists the top 20 retailers in the Philadelphia market that sell groceries, HBC, drugs, general merchandise and tobacco products. Volumes listed include 100% of store sales for supermarkets, convenience
stores, and drug chains. Sales for club stores, Target and Wal-Mart are extrapolated to include comparable supermarket categories, as explained on page 107. Counties/cities included are: Bucks, Chester, Delaware,
Montgomery and Philadelphia in PA; Burlington, Camden and Gloucester in NJ. Petroleum sales are not included. () Indicates another banner used by the company.

Total food sales for the area are: $21.5 billion.

Source: Food Trade News, June 2024

You might need
a bigger basket.

SINCE 1919

JOHN VENA INC.

SPECIALTY PRODUCE
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Custom Food Local Dairy
Distribution Products & More

Providing flexible and reliable Proud owner of the Rosenberger’s brand
distribution services to customers with a temperature controlled direct to
in Pennsylvania, New Jersey, and store delivery network that can deliver

Delaware, since 1892! for other brands and customers in the
retail and foodservice trade.

www.balford.com | 800-969-2691 | sales@balford.com

www.rosenbergers.com
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1 Turkey Hill 2 $3.80 1.63%

PENNSYLVANIA COUNTY SHARE OF MARKET: 2024  , oo monmmsons T eoat 010

Total sales for those Pennsylvania counties included in the study are $33.08 billion 26 $22419 96.14%
Sales % of

Rank Company Stores (in millions) Market

BERKS COUNTY ( $1.6 billion)
(Includes Reading, Wyomissing)

e Population ........cceevevernne 438,821 e Female.....coovvviviniiiriniinnnn, 50.2%
e #of Households............... 161,174 ® White ..o, 68.0%

%@) ADAMS COUNTY ($233.2 million)

7 (Includes Gettysburg, Littlestown)

o POPUIAtON ... 106,748 ® FEMAlE .oovveovoveeeerreeeeinnen, 50.3% ¢ Median Income................. $74,617 @ Black.......cccoovevviiiiiiiiicis 8.2%
o #0of HouseholdS ....vvvovi... 40,006 © WhHIte oo 88.3% e Underage 18......cccccvvvnnen. 21.8% . Hispanic ............................. 24.5%
e Median Income................ $78,975 @ BlaCK.....ooiroorrerreereerennen, 2.2% ~ IANCASTFR) DELAWARE) ° Over age 65.........c.ccouvvvuce. 18.2% @ ASIaN.ciirnnns 1.7%
e Underage 18.........cccccvvnen. 19.1% ® HiSpaniC ......cooovrvvvivireininnen. 7.4%
MARYLAND o Qverage 65.........ccocvvirnn. 21.8% ® ASIAN....ii e 0.9%
1 The Giant C 1 6600 28.30° 1 The Giant Co. 6 $330.60  20.41%
W‘Jj l:j”tk D $66. =2~ 2 Redner's Markets 11 $297.60  18.37%
2 lGZ'S arkets g $;‘1232 12‘6‘; ;’ 3 Weis Markets 6 $14318  8.84%
p W 1 $2 '10 10' 60/0 4 Walmart (SuperCenter) 5 $134.80 8.32%
Sha mart $25. ! © 5 Wawa 13 $11425  7.05%
2 - i m—" j $19';g 2;2;’ 6 OV 16 $10170 _ 6.28%
S 7“;”3 arm Stores : :3'90 3'390/" 7 Target 3 $6360  3.93%
; Rf ‘:{Z” X o 2'620/" 8  Sam’sClub 1 $59.20  3.66%
lte Al 36. 0ch g Rite Aid 13 $55.00  3.40%
9 Royal Farm Stores 2 $6.10 2.62%
10 CVS 1 $5.70 2.44%

See PENNSYLVANIA COUNTY SHARE on page 38

TS A PHILLY THING!

Philedelphic’s Beyy

CISCIOsSIBAKERY-"

“It all starts with the bread!s

OFFICIAL ROLL

Food Service and DSD Programs Available  1.866.LISCIOS - LisciosBakery.com
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Leading the Baking Aisle with Trusted Brands
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PENNSYLVANIA COUNTY SHARE OF MARKET: 2024 BUCKS COUNTY ($3.2 billion) _
Continued from page 36 (Includes Levittown, Quakertown, Warminster)
on . . . %
10 Boyer's Markets 4 $4750  2.93% o O Housohods, 20+ Whleor 0%
1 Ald 5 $41.70  2.57% -+ foctan OO o 2 i
. 068 18 19.7% ® HIiSpaNiC ......ccovevereivevirinnans 6.3%
12 Krasdale (Bravo/CTown) 4 $40.13 2.48% “STER Philadelphi © OVerage 65......oc... A O M 5.7%
1 Turkey Hill 23 3870  2.39%
13 S‘;re:é | : iS PP 60/" 1 The Giant Co, 21 $957.20  29.52%
. . 0
2 \Wawa 41 $336.87  10.39%
15 BJ's Wholesale Club 1 2490 154
P Eslever?esae ! - imso 0790/" 3 Abertsons (Acme) 7 $05670  7.92%
17 ShopRite (Price Rite) 1 $12.80 0.790/0 4 Walmart {SuperCenter) 5 _ $22060  6.80%
. . 0
5 ShopRite 4 21370 6.59%
18 Grocery Outlet 2 st210 075% CVSD - i e 6 25;
19 Rutter’s Farm Stores 3 $8.40 0.52% . Wegmans ) $17 4' 50 5' 2 0/0
B B 0
20 C&S Independents 8 7.67 0.47%
S : 1 27 o o 450/" 8 McCaffrey's (Simply Fresh) 4 $11120  3.43%
. . 0
9 BJ's Wholesale Club 3 $10840  3.34%
22 Fine Fare Supermarkets 1 $7.10 0.44%
23 Walgreens 1 $6.80 0.42% 1? ;arE?:\ten 3: $j$gl gg 2;2:;0
24 America’s Food Basket 1 $6.20 0.38% o Aldi . $69l90 2' 16‘;
. B 0
25 SaveA Lot 1 500  0.31Y%
" Ci:je p 0 ) 24 o o 270/" 13 Walgreens 10 $6410  1.98%
47 st 616l73 99.82‘; 14 Redner’s Markets 2 $61.90 1.91%
,016. .02%
See PENNSYLVANIA COUNTY SHARE on page 40
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On June 5, G&S Foods celebrated the ribbon cutting of our new 350,000 square foot manufacturing facility in Hanover, PA.
The new plant will enable us to increase production capacity and meet the growing demand
in the snack food co-packing and private label industries.
We want to thank our dedicated team members, our construction and equipment partners
and our customers for making this a reality. GREAT GREAT

SMACKS SERVICE

391 North Blettner Avenue e Hanover, PA 17331 e 717.259.5323 e GandSFoods.com
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NEBRASKALAND

DISCOVER THE DIFFERENCE

Discover the unparalleled variety and convenience of our
SQF Certified warehouse, where we proudly stock over
2,000 top-notch items. From Fresh to a wide array of frozen
products, our shelves are brimming with everything you
need. Indulge in our selection of bulk meat, prepackaged
meats, seafood, deli items, and more, featuring esteemed
brands like Oscar Mayer, Perdue, Tyson, Steakhouse,
Schweid and an extensive lineup of other renowned names.
Whatever your needs, rest assured that we have it all, ready
and waiting for you.

Our commitment to exceptional service is evident in our

availability 7 days a week, providing unparalleled assistance

whenever you need it. Seamlessly place fast orders through

our user-friendly mobile app, designed to enhance your

convenience, To ensure seamless communication, our team of

multilingual sales representatives is proficient in English,

Spanish, and Mandarin, allowing us to cater to a diverse

clientele. Not only do we serve supermarkets, but our wide

reach extends to whaolesalers and restaurants, ensuring that

every sector of the industry can benefit from our exceptional

offerings.

WWW.FOODTRADENEWS.COM

Founded in 1987.
Over 30 years of
excellence in the meat
industry. Join us and
Discover The Difference
today.

Brands

Products

Vigit us at;
WWW.NEBRASKALAND.COM
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PENNSYLVANIA COUNTY SHARE OF MARKET: 2024
Continued from page 38
15 Weis Markets 3 $61.21 1.89%
16 Rite Aid 15 $57.80 1.78%
17 Costco 1 $56.20 1.73%
18 Sam’s Club 1 $47.30 1.46%
19 Grocery Outlet 3 $19.40 0.60%
20 IGA 1 $17.57 0.54%
21 Whole Foods (Amazon Fresh) 1 $9.10 0.28%
22 Key Food 1 $4.20 0.13%
23 Circle K 1 $2.90 0.09%
24 Turkey Hill 1 $2.80 0.09%
25 C&S Independents 3 $1.28 0.04%
209 $3,240.13 99.91%
LUZERNE CARBON COUNTY ($184.2 million)
monroe (Includes Lehighton, Palmerton)

o Population .........cccceeevrvnnnnn e Female....... .

o # of Households.... e White .... .. 89.

e Median Income...... e Black..... .

e Underage 18.......cccvevvune. e Hispanic .
o Qverage 65.......ccccverrrnne. © ASIAN...cce e 0.60%
1 The Giant Co. 1 $49.40  26.82%
2 Walmart (SuperCenter) 1 $34.90 18.95%
3 Redner’s Markets 1 $2490  13.52%
4 Rite Aid 4 $16.98 9.22%
5 Aldi 1 $9.60 5.21%
6 Great Valu 1 $9.50 5.16%
7 Boyer’s Markets 1 $8.57 4.65%
8 Wawa 1 $8.25 4.48%
9 Turkey Hill 3 $7.10 3.85%
10 CVS 1 $5.40 2.93%
11 Tri-State Co-Op 1 $3.40 1.85%
12 7-Eleven 1 $2.70 1.47%
13 C&S Independents (ShurSave) 3 $0.60 0.33%
20 $181.30 98.43%

guci CHESTER COUNTY ($2.1 billion)
oy, (Includes Coatesville, West Chester)

® Population 549,784 e Female..

o # of Households . 200,622 e White

) e Median Income $118,574 e Black

Pt e Under age 18... ... 21.8% . Hispa

DELAWARE e Qverage 65.......cccverrrnnn. 17.9% e Asian
1 The Giant Co. 12 $605.40  28.78%
2 Wawa 33 $260.60 12.39%
3 Albertsons (Acme) 7 $215.40  10.24%

4 Walmart (SuperCenter) 5 $191.60 9.11%
5 Wegmans 2 $157.50 7.49%
6 CVS 27 $136.50 6.49%
7 Target 4 $116.30 5.53%
8 Redner’s Markets 2 $56.20 2.67%
9 Walgreens 7 $53.80 2.56%
10 BJ’s Wholesale Club 1 $51.00 2.42%
11 Rite Aid 15 $46.20 2.20%
12 7-Eleven 14 $42.50 2.02%
13 Aldi 4 $36.40 1.73%
14 Whole Foods 1 $32.20 1.53%
15 ShopRite 1 $30.20 1.44%
16 Family Owned Markets 1 $23.05 1.10%
17 Turkey Hill 10 $17.10 0.81%
18 Grocery Outlet 1 $8.10 0.39%
19 Lidl 1 $7.10 0.34%
20 C&S Independents 5 $6.54 0.31%
21 Royal Farm Stores 1 $3.50 0.17%
22 Circle K 1 $2.20 0.10%
155  $2,099.39 99.81%
Ko " COLUMBIA COUNTY ($265.7 million)
Lzernt (Includes Bloomsburg)
o Population .........c.ccovriueuias 65,439 o Female.....ccoovviieinninn, 51.4%
e #of Households................. 25,878 o WhIte ..o 91.9%
e Median Income ................ $59,457 ® Black......c.coooiiiiiiiiiine 2.20%
e Underage 18.....ccccccovvvvvnan. 17.4% ® HIiSPaNIC .....ocovererereiiiiiiiians 3.9%
o Overage 65......cccevvrrrnne 20.4% ® ASIAN....ii e 1.1%
1 The Giant Co. 2 $90.60  34.10%
2 Weis Markets 3 $57.35  21.58%
3 Walmart (SuperCenter) 1 $47.20  17.76%
4 Aldi 2 $18.70 7.04%
5 Sheetz 2 $12.10 4.55%
6 CVS 2 $11.10 4.18%
7 Boyer’s Markets 1 $10.90 4.10%
8 Rite Aid 2 $9.80 3.69%
9 7-Eleven 1 $3.20 1.20%
10 Turkey Hill 1 $2.40 0.90%
11 C&S Independents 2 $0.56 0.21%
19 $263.91  99.32%
See PENNSYLVANIA COUNTY SHARE on page 42
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Z EMD SALES, INC

- o~
International Foods and Wines '
Hispanic - West Indian - Asian - Local
Avuthentic and trending items delivered to your stores
-'.‘."‘,

/ |
N /

/
LIKE US ON:

| a‘a
| ((Jnnmros)
| Hzambos ) =

Contact Us:
2010 Washington Blvd
Baltimore, MD 21230

301 322-4503 ext 142
INFO@EMDSALESINC.COM

EMDSALESINC.COM
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11 7-Eleven 10 $24.60 2.23%
12 Aldi 2 $20.50 1.86%
13 Turkey Hill 16 $19.80 1.80%
14 ShopRite (Price Rite) 1 $16.70 1.51%
15 Sharp Shopper 1 $12.10 1.10%
16 Boyer’s Markets 1 $10.56 0.96%
17 Save A Lot 1 $6.20 0.56%
18 Rutter’s Farm Stores 2 $4.60 0.42%
19 C&S Independents 4 $1.65 0.15%
20 ASG 1 $0.90 0.08%
97 $1,100.96 99.82%
BUCKS \, DELAWARE COUNTY ($2.7 billion)
(Includes Chester, Havertown, Upper Darby)

o Female.....cooovvvviiiiiiiiriiinnn, 51.5%

e Population .......c.cceevrinnn 576,720

PENNSYLVANIA COUNTY SHARE OF MARKET: 2024
Continued from page 40
( CUMBERLAND COUNTY (1.2 billion)
% (Includgs Carlisle, Mechanicsville)

e Population .........cccceevnanan 270,738 o Female ..., 50.0%
o # of Households............ 104,053 @ WAIE .vvoocvvveecvverrons 81.9%

e Median Income .

| o Underage 18...
o Qverage 65.........ccoevrinnn.

1 The Giant Co. 10 $494.19  39.55%
2 Walmart (SuperGenter) 4 $131.80  10.55%
3 Weis Markets 5 $111.25 8.90%
4 Karns Prime & Fancy Foods 4 $75.00 6.00%
5 Wegmans 1 $61.70 4.94%
6 CVS 12 $56.50 4.52%
7 Sheetz 13 $52.30 4.19%
8 BJ’s Wholesale Club 1 $40.80 3.27%
9 Aldi 4 $38.70 3.10%
10 Target 2 $37.10 2.97%
11 Sam’s Club 1 $35.30 2.82%
12 Rite Aid 7 $29.60 2.37%
13 Trader Joe’s 1 $20.10 1.61%
14 Grocery Qutlet 2 $14.60 1.17%
15 7-Eleven 5 $13.00 1.04%
16 Turkey Hill 7 $11.60 0.93%
17 Rutter’s Farm Stores 5 $11.50 0.92%
18 Military Commissaries 1 $10.90 0.87%
85 $1,24594 99.71%

sciu DAUPHIN COUNTY ($1.1 billion)
(Includes Harrisburg, Middletown, Millersburg)

o # of Households 215,833 e White ... 63.7%

: * Median Income $86,390 e Black.... 23.7%

PHILADEL o ynger age 18, 21.7% ® Hispanic .4.7%

DELAWARE ® (Overage 65.......ccoovvevrcnnnn. 17.6% e Asian .

1 The Giant Co. 10 $485.10  17.74%
2 Albertsons (Acme) 12 $405.40  14.83%
3 ShopRite (Fresh Grocer/Price Rite) 6 $366.30 13.40%
4 Wawa 40 $341.07 12.47%
5 CVS 31 $199.40 7.29%
6 Whole Foods (Amazon Fresh) 4 $129.30 4.73%
7 Walmart (SuperGenter) 4 $119.60 4.37%
8 Wegmans 1 $111.90 4.09%
9 Target 4 $96.00 3.51%
10 Costco 1 $86.80 3.17%
11 Trader Joe’s 3 $67.30 2.46%
12 BJ’s Wholesale Club 1 $66.30 2.42%
13 Walgreens 7 $57.30 2.10%
14 Aldi 4 $48.10 1.76%
15 Rite Aid 14 $44.40 1.62%
16 7-Eleven 16 $33.80 1.24%
17 Save A Lot 4 $22.40 0.82%
18 MOM'’s Organic Market 1 $15.60 0.57%
19 The Fresh Market 1 $13.60 0.50%
20 Lid| 2 $13.60 0.50%
21 Royal Farm Stores 4 $11.80 0.43%
22 C&S Independents 5 $8.42 0.31%
23 Grocery Qutlet 1 $6.20 0.23%

e Population .........cccevevrnnan 289,234 o Female......ccoovvvvvvirereninnnn, 51.0%

e #of Households............... 117,907 ® White ..o, 62.1%

?’Ha-nsﬂ-- e Median Income................. $71,046 @ BlaCK.....ccoocovovvrivrienrinreniinns 19.1%
\MB'EIII- e Underage 18.........ccevevuen. 22.1% ® Hispanic ........ccoovvvvvereriiinan. 11.1%
e Qverage 65.......c.ccovvernnen. 18.2% © ASIAN....cc s 6.9%

1 The Giant Co. 9 $472.30  42.82%
2 Walmart (SuperCenter) 2 $89.20 8.09%
3 Weis Markets 4 $72.65 6.59%
4 CVS 13 $64.90 5.88%
5 Karns Prime & Fancy Foods 3 $60.00 5.44%
6 Costco 1 $58.80 5.33%
7 Sheetz 12 $56.90 5.16%
8 Sam’s Club 1 $39.20 3.55%
9 Rite Aid 11 $38.30 3.47%
10 Target 2 $31.10 2.82%

176  $2,749.69 100.57%*

See PENNSYLVANIA COUNTY SHARE on page 44
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McCormick & Company e 24 Schilling Road, Hunt Valley, MD 21031 ® mccormick.com
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14 Aldi 1 $10.50 1.32%
PENNSYLVANIA COUNTY SHARE OF MARKET: 2024 ., ] 842 1.06%
Continued from page 42 16 Walgreens 1 $7.80 0.98%
17 C&S Independents 7 $4.89 0.61%
HUNTING PERR! FRANKLIN COUNTY ($468.8 million) 66  $794.36  99.64%
DON Hamis (Includes Chambersburg, Greencastle, Waynesboro)
CUMBER- .
LANI O PRI s 157,854 e Female 50.6%
L T e e B "' LANCASTER COUNTY ($1.8 billion)
e Underage 18.......cccovvvvvnan. 21’.5% e Hispanic . (IncIUdes LancaSterl Ephrata)
MARYLAND o Overage 65.......ccocovvrrnnn. 20.5% ® ASIAN....ii e 1.1% e Population e Female.
o # of Households... e White ...
e \Median | e Black.... .
1 The Giant Co. (Martin's 4 $16430  35.05% - Underage 16... o
) Walmart (SuperCenter) ) $91 70 19.56% ARVLAND e Qverage65......ccccevevvnnnnan. . © ASIAN....oiiieeeee s 2.8%
3 Weis Markets 2 39.49 8.42%
: $ ° 1 The Giant Co. 14 $520.70 28.78%
4 Sheet 8 83850 TIS% T Markets 13 $30348  17.88Y%
. . 0
5 BJ’s Wholesale Club 1 31.50 6.72%
$ ° 3 Walmart (SuperCenter) 3 $152.60 8.43%
6 CVS 5 $23.00 4.91%
4 CVS 24 $120.60 6.67%
T Target 1 S1830 _ 390% T e Hi 58 $9540  5.27Y%
. . 0
8 Rutter’s F St 7 16.40 3.50%
(IIELS TaM SI0res $ "~ 6 Sheet 17 $69.80  3.86%
9 Food Lion 1 $11.50 2.45% ,
10 A ] $8.30 1 77% 7 Wegmans 1 $69.40 3.84%
- ) ' 8 Family Owned Markets 3 $67.80 3.75%
11 Rite Aid 2 $8.20 1.75%
9 Target 3 $62.10 3.43%
12 Save A Lot 2 $7.70 1.64%
10 Whole Foods 1 $39.10 2.16%
13 Grocery Outlet 1 $7.00 1.49% » Costco : $35.90 1 98%
14 Turkey Hill 1 $2.60  0.55% , : g
15 C&S Independents 5 $2.23 0.48% 12 Ald 4 $35.70 1.97%
13 $465.72 99 '34 % 13 Wawa 4 $30.84 1.70%
' R 14 C&S Independents 22 $28.06 1.55%
15 BJ’s Wholesale Club 1 $27.10 1.50%
wmm& LACKAWANNA COUNTY ($797.2 million) 16 Sharp Shopper 2 $25.20  1.39%
(Includgs Scranton) 17 Grocery Outlet 4 $24.10 1.33%
" o 2 e 18 Rite Ald 6 $17.90  0.99%
R e 19 Redner's Markets 1 $1530  085%
MONROE  © 0verage 5. 20.6% 20 Rutter’s Farm Stores 5 $12.10 0.67%
21 7-Eleven 4 8.50 0.47%
1 ShopRite (Fresh Grocer/Price Rite) B 17180 214%% . 1 i? 0 o 400/"
2 Walmart (SuperCenter) 2 $96.20 12.07% ” Waloreens ] $5'70 0'320/0
3 Weis Markefs 3 88375 1051% Savs R 1 ven 0'26;
4 The Giant Co. 2 §7900  9.92% L 1 $4'42 0'24;
5 Northeast Grocery (Price Chopper) 2 $61.90 7.76% ' 2
26 Royal Farm Stores 1 $2.60 0.14%
6 Wegmans 1 $53.90 6.76% 196 $180630 99.84%
7 CVS 9 $50.90  6.38% o o
8 Sam'’s Club 1 $45.80 5.75%
9 Rite Aid 11 $41.60 5.22%
10 Sheetz 5 $23.20 2.91%
11 Redner’s Markets 1 $19.40 2.43%
12 Target 1 $18.10 2.27%
13 Turkey Hil 10 $17.60 2.21% See PENNSYLVANIA COUNTY SHARE on page 46
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... reaching homes every week

CBA distribution area contains the #1 and #4 DMA
markets in the US reaching every home
with a targeted preprint package in the contiguous
area including Long Island, New York City,
New Jersey and Greater Philadelphia.

Virtually every major retail, grocery and
drug store advertising insert is in the CBA package.

CBA Insert Distribution Network - 160 Raritan Center Parkway, Suite 14, Edison, NJ 08837 - 201.414.5200
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12 Whole Foods

PENNSYLVANIA COUNTY SHARE OF MARKET: 2024 .. ...

$32.50 2.12%
$30.04 1.96%

Continued from page 44 14 Rite Aid $25.70 1.68%
15 Walgreens $24.60 1.60%
LEBANON COUNTY ($461.3 million) 16 Aldi $23.40 1.53%
ag (Includes Lebanon) 17 7-Eleven 1 $21.60 1.41%
e Population .........ccceeevrnnnn 144,252
o #0f Households................. 55,236
e Median Income ................ $72,532
U«NC&STERJ . Ursdelfr;g??g? ,,,,,,,,,,,,,,,,,,,, 22 49, 19 Key Food $1 6.60 1.08%
§ o Overage 65.......ccocovvrrnnn. 20.5% 20 The Fresh Market $‘] 3.50 0.88%

21 Grocery Outlet $13.20 0.86%

1
3
5
4
4
0
18 ShopRite (Price Rite) 1 $17.90 117%
1
1
2
6
1
5
1

1 The Giant Co. 3 S9760 _ 2116% o, o0 o1

2 Walmart (SuperCenter) 2 $96.40  20.90% 23 Supremo $6.90 0.58%
3 Weis Markets 3 $69.16  14.99%

4 Redners Markets 0 sa740 811y 2o b8Sindependents $560  0.37%

5 VS 5 2360  5ipy  2o——Sneel 8370 __D24%

6 Turkey Hil 11 $19.40  421% 9 §1,530.79  99.78%
7 Target 1 $18.80 4.08%

8 C8S Independents 6 $17.61  3.82% LUZERNE COUNTY ($999.6 million)
9 ShopRite (Price Rite) 1 $14.40 3.12% (Includgs Hazelton, Wilkes-Barre)

10 Rite Aid 4 $1360  2.95% i S o —

e 2 $1100  2.36% L Urage 10 0% e T

12 Sheetz 2 $9.40 2.04% ® 0Verage 65........wwvvvvvvvenen 20.2%  ® ASIAN.ooooiiieiieneeeieeees, 1.5%

1 Ald . 1 $7.90 1'71? 1 Weis Markets 8 $212.69  21.28%

1: g:/zrfithOOd Basket 1 ig;g 13;;: 2 Walmart (SuperCenter) 3 $138.70  13.88%

16 Rutter's Farm Stores 5 $5.00 1 08% 3 Northeast Grocery (Price Chopper) 3 $83.20 8.32%

17 -+ Eleven ] $2.70 0.50% 4 ShopRite (Fresh Grocer) 4 $68.10 6.81%

18 $457.97 9928% o0 14 $67.10 _ 6.71%

6 Wegmans 1 $57.90 5.79%

7 Rite Aid 11 $54.20  5.42%

LEHIGH COUNTY ( $1.5 billion) 8 Sam'sClub 1 $54.00  5.40%

(Includes Allentown, Goopersburg) 9 The Giant Co. 1 $47.90 4.79%

B o c— = S 10 Turkey Hil 23 $4320  4.30%

> o SRS O e 11 Sheetz 6 $27.90  2.79%

BUCK © Overage6b........cccc... 17.6% @ ASIAN.oens 41% 12 Aldi 3 $25.60 2 56%

1 The Giant Co. v $39350  25.65% 13 Redner’s Markets 1 $24.60 2 46%

2 Weis Markets 7 $o4937  1625% 1o cSSIndependents 9 $1854  1.86%

3 Wawa 13 $109.99  7.17% 12—t ! $1660 _ 1.66%

4 Walmart (SuperCenter 2 99360  610% 10— aldreens 2 51480 148%

5 VS 14 $83.50 5 449 17 Boyer's Markets 1 $12.38 1.24%

5 Redner’s Markets 3 $80.60 5 050 18 America’s Food Basket (Ideal) 2 $11.90 1.19%

7 Wegmans 1 $69.50  4.53% o oLtood 2 $950 _ 0.95%

8 Target 3 $67.10  437% 20— [Hewen ! $3.20 0‘32;%’

9 Costco 1 4800 3130 oA 9; $9§§;122 ggjé ;‘:
10 Sam’s Club 1 $4450  2.90%
1 BJ’s Wholesale Club 1 $42.90 2.80%

See PENNSYLVANIA COUNTY SHARE on page 48
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Bringing commitment & passion

to the BaRery & Deli Industry

Statied with seasoned Sales protiessionals,
Customer Service Team and
Technical Specialist Team

Corporate Office North Carolina Office

1750 Brielle Ave. Unit C2 3404 W. Wendover Ave. Ste. D
Ocean Township, NJ 07712-3976 Greensboro, NC 27407-1524
Phone: (732) 695-6151 e Fax: (732) 695-6153 Phone: (336) 763-3868 ® Fax: (336) 763-6769
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PENNSYLVANIA COUNTY SHARE OF MARKET: 2024

Continued from page 46

LYCOMING COUNTY ($470.3 million)
SULLIVA (Includes Hughesville, Williamsport)

2 Weis Markets 5 $132.53  17.35%
3 The Giant Co. 2 $102.50  13.42%
4 Walmart (SuperCenter) 2 $95.20  12.46%
5 CVS 11 $60.20 7.88%
6 Wawa 6 $43.37 5.68%
7 BJ's Wholesale Club 1 $39.60 5.18%
8 Northeast Grocery (Price Chopper) 1 $34.00 4.45%
9 Aldi 2 $24.30 3.18%
10 Allegiance (Foodtown) 1 $20.50 2.68%
11 Target 1 $17.30 2.26%
12 Rite Aid 3 $10.40 1.36%
13 Turkey Hill 3 $7.50 0.98%
14 Sheetz 1 $4.90 0.64%
15 Military Commissaries 1 $1.60 0.21%
16 C&S Independents 1 $0.49 0.06%

44

$767.79 100.52%*

MONTGOMERY COUNTY ($4.3 hillion)
(Includes Norristown, Pottstown)

® Population .......cccccervrvirnne 112,724 e Female

e #of Households................. 45,705 e \White ..........

e Median Income................. $63,437 o Black...........

e Underage 18.......cccccevvnnen. 20.5% e Hispanic

e Qverage 65.......ccccccerernnen. 20.8% ® ASIAN....oiiie e
1 Weis Markets 6 $178.35  37.92%
2 The Giant Co. 1 $47.20  10.04%
3 Sam’s Club 1 $42.40 9.02%
4 Wegmans 1 $40.70 8.65%
5 CVS 5 $39.60 8.42%
6 Walmart 1 $29.80 6.34%
7 Sheetz 5 $24.20 5.15%
8 Target 1 $20.70 4.40%
9 Aldi 2 $15.80 3.36%
10 Turkey Hill 5 $11.40 2.42%
11 Rite Aid 3 $9.60 2.04%
12 Save A Lot 1 $5.20 1.11%

32 $464.95 98.86%
UNI' MIFFLIN COUNTY ($154.6 million)
snyp (Includes Lewistown)
e Population .........ccccoeevriinnan e Female........

S e # of Households..... e White ....
\\3\\\‘ e Median Income.....

PERRY { ° Underage 18......cccccevvvvinne

INTING- Sa—"° Over age 65.........coccvveenn.

1 Walmart (SuperCenter) 1 $41.10  26.58%
2 The Giant Co. 2 $39.90 25.81%
3 Weis Markets 1 $21.77  14.08%
4 Sheetz 3 $17.40 11.25%
5 CVS 2 $11.70 7.57%
6 Sharp Shopper 1 $10.60 6.86%
7 Aldi 1 $9.10 5.89%

11 $151.57 98.04%

MONROE COUNTY ($763.8 million)
(Includes Stroudsburg)

o Population .........cccceene 166,053
# of Households.................. 59,113
Median Income
Under age 18...
Over age 65.......ccoveveerienn

1 ShopRite 3

$173.40

22.70%

o

e Population .........c.ccceevinnn 868,742 o Female......cccooveeiiiiiiiiian, 50.9%

e #of Households............... 329,680 o WhIte ..o 73.5%

e Median Income.............. $107,441 ® Black.....c.ooooiiiiiiiine 10.4%

e Underage 18.....ccccoevvvrvnan. 21.0% ® HIiSPaNIC ....oovvveverereriiiiiiiians 6.0%

Philadi ® Overage65.........cccccoevune. 19.0% ® ASIBN...cc e 8.6%

1 The Giant Co. 23 $1,138.70  26.50%
2 Wawa 55 $443.67  10.32%
3 Walmart (SuperCenter) 8 $290.60 6.76%
4 CVS 46 $268.50 6.25%
5 Wegmans 3 $246.80 5.74%
6 Target 8 $213.90 4.98%
7 Albertsons (Acme) 7 $209.60 4.88%
8 ShopRite (Fresh Grocer) 3 $172.20 4.01%
9 Costco 3 $155.10 3.61%
10 Whole Foods 4 $144.60 3.36%
11 Redner’s Markets 5 $139.50 3.25%
12 Weis Markets 6 $132.88 3.09%
13 BJ's Wholesale Club 3 $119.20 2.77%
14 Aldi 12 $117.30 2.73%
15 Walgreens 11 $78.50 1.83%
16 7-Eleven 29 $68.20 1.59%
17 Rite Aid 14 $59.30 1.38%
18 McCaffrey’s 2 $54.90 1.28%
19 Sam’s Club 1 $47.20 1.10%
20 Trader Joe’s 2 $45.00 1.05%
21 IGA 3 $34.06 0.79%
22 Sprouts 1 $20.70 0.48%

See PENNSYLVANIA COUNTY SHARE on page 50
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SPIRITS+BEER & MORE
National
Distribution

National
Distribution
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Live Winner

emergent

BEVYERAGES

Finest Line-Up of Non-Alcoholic Mocktails

michael@emergentbeverage.com
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PENNSYLVANIA COUNTY SHARE OF MARKET: 2024

Continued from page 48

23 The Fresh Market 1 $16.40 0.38%
24 MOM'’s Organic Market 1 $16.20 0.38%
25 Lidl 3 $15.90 0.37%
26 Royal Farm Stores 5 $15.80 0.37%
27 Grocery Outlet 2 $14.80 0.34%
28 Save A Lot 2 $11.90 0.28%
29 Turkey Hill 6 $9.50 0.22%
30 Circle K 2 $4.70 0.11%
31 C&S Independents 3 $0.31 0.01%

274 $4,305.95 99.75%

JIVLI YA

MONTOUR COUNTY ($73.8 million)
(Includes Danville)
® Population

e White ... . 89.7%

3 Sheetz 1 $5.30 7.18%
4 CVS 1 $5.10 6.91%
5 7-Eleven 1 $3.50 4.74%
5 $72.97 98.88%
NORTHAMPTON COUNTY ($1.3 hillion)
(Includes Bethlehem)
e Population ...........c.ccoeuan. 319,091 e Female......ccoovviviiininnnn, 50.4%
e # of Households............... 120,384 ® WhHIte .oovviiviiicicciia, 73.2%
e Median Income................. $82,201 ® Black........cooveiiiiiiieiernan, 8.0%
e Underage 18.........ccccevvnen. 19.0% ® HiSpanic .......ccoovvveririiinnn. 15.6%
e Qverage 65.........ccccvvrrnnn. 20.3% © ASIAN....cociiiiee 3.3%
1 The Giant Co. 8 $406.70 30.92%
2 Wegmans 2 $151.30 11.50%
3 Weis Markets 4 $105.92 8.05%
4 CVS 17 $99.50 7.56%
5 ShopRite (Fresh Grocer/Price Rite) 3 $93.20 7.09%
6 Walgreens 3 $73.70 5.60%
7 Walmart (SuperCenter) 2 $72.40 5.50%
8 Wawa 9 $70.07 5.33%
9 Redner’s Markets 2 $52.10 3.96%

e # of Households.......

e Median Income .. e Black... .2.2%

e Underage 18.......... ® HISPaNIC ....covvvveverereeeeienns 3.2%

e Overage 65.......ccccceveverenen. © ASIBN.c.ciiiieeeee s 3.6%
1 Weis Markets 1 $30.27  41.02%
2 The Giant Co. 1 $28.80  39.02%

See PENNSYLVANIA COUNTY SHARE on page 52
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Roast Beef « Pastrami
Corned Beef . Specialty Products

www.vgiordano.com « 215-467-6629
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lancé

RETAIL SERVICES, LLC

%

X,

Providing independent supermarkets customized retail
services to optimize their unique marketplace.

“What sets this Co-op apart is the individualized attention and
superior support. We’re not just another member. We’re a family. ARS
also supports charities championed by members including my own,
Foundation Fighting Blindness.”

~ Jason Ferreira, President, SWF Corporation. Allegiance member since April 2013,

Join AIIeglance
Retail Services

/hf/ /cmm /Wpr/ SCAN HERE

Low Cost of Goods - Professional Staff
Financial Transparency . Operational Excellence
Patronage Dividend - Innovative Support

For more information contact

Joe Fantozzi, President & COO Louis Scaduto, Jr., Chairman & CEO
Ph: 908-313-9498 Ph: 732-671-2220, ext. 6205
jfantozzi@allegiancehqg.com loujr@foodcircus.com

wsp Pathmark © TR

.‘Zarvgsf ﬂ: @
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6 C&S Independents 6 $7.84 6.38%

PENNSYLVANIA COUNTY SHARE OF MARKET: 2024 - . ,...< o siores 1 $300  2.44%
Continued from page 50 16 122.00 99.27%
10 Sam's Club 1 $43.30  3.29% $ °
11 Target 1 $21.90  1.66%
12 Rite Aid 6 $21.70  1.65% PHILADELPHIA CITY ($4.0 billion)
13 Aldi 3 $2120  1.61% |
14 Krasdale 2 $1990  151% S i VR O e
e Median | ...$57,537
15 Sheetz 3 $14.40  1.09% " e oo § T
16 Turkey Hil 8 $13.30 1.01% * OVer age 65. ... 14.7%
17 7-Eleven 2 7.00 0.53%
18 Grocerv Outlet ] 37 00 0 530/0 1 ShopRite (Fresh Grocer) 18 $841.60 20.99%
9 Lidl Y 1 $6'8O 0'52(; 2 Albertsons (Acme) 16 $465.80  11.62%
— : =SS 3 oS 50  $34450  8.59%
20 America’s Food Basket 1 $6.10 0.46% 4 Wawa 57 $256.09 6.39%
. . 0
21 C&S Independents 7 3.38 0.26%
2 P—— 3?0 pe—— ss'yo 5  Target 10 $237.40  5.92%
T 6 The Giant Co. (Heirloom Market) 8 $223.50 5.57%
7 Rite Aid 40 $20080  5.01%
NORTHUMBERLAND COUNTY ($223.7 million) 8 Walmart 5 $17360  4.33%
(Includes Sunbury) 9 Aldi 13 $12670  3.16%
o T e W e 10 7-Eleven 51 $123.60  3.08%
e Median Income ................ $55,952 ® BlaCK.....oooioiiiiiieieie 3.2% )
. Ur?delz?ggr:f??e .................... 195% o Higganic ............................... sy BJ's Wholesale Club 2 $121.70 3.04%
® OVerage 65. ... I 05% 12 Walgreens 12 $120.50 3.01%
13 Whole Foods 2 117.20 2.92%
1 Weis Markets 4 $80.00  39.79% save A Lot ” 21 at0 o 86(;
2 Walmart (SuperCenter) 1 BATO0  20.41% LT ) $70‘30 1 '750/"
3 VS 5 $24.20  10.82% 6 oA 5 $59'28 1 '480/"
4 Turkey Hill 10 1L S — 1 $58.7O 1 '460/"
5 Boyer’s Markets 1 $14.53  6.50% : : S
) 18 Fine Fare Supermarkets 3 $52.10 1.30%
6 Aldi 1 $10.20  4.56% :
19 ASG (Juniata Supermarket) 2 $40.30 1.01%
7 Sheetz 1 $5.50  2.46% ;
— 20 Tri-State Co-Op 3 $40.00 1.00%
8 RiteAd 1 $410  183% o oy Outet 6 $3650  0.91%
9 Tri-State Co-Op 1 $230  1.08% mutZ 1 $34'20 0'850;
10 C&S Independents 2 $0.34 0.15% ” Krr)as fale 9 $28'43 0'71 0/0
. . 0
27 22157  99.05%
3 o4 Ld 2 $2040  051%
25 The Fresh Market 1 $18.10 0.45%
/\ ™ PERRY COUNTY $122.9 million) 26 MOM’s Organic Market 1 $16.40 0.41%
W o (Includgs New Bloomfield) 27 Supremo 9 $13.90 0.35%
ot A0 e Wi O 28 C&S Independents 13 $9.52  0.24%
burgg” e Median Income ................ $76,103 ® BlaCK.....oooooiiiiiiiieie 1.3% )
. Ur?delz?ggr:f??e .................... 207% Higganic ............................... o5 29 America’s Food Basket 1 $7.20 0.18%
o B e B s Aty O bl emmmnccccemmmoneacaes 05% 30  Royal Farm Stores 1 $4.50 0.11%

329 $3977.52 99.20%

1 The Giant Co. 1 $32.60  26.53%
2 Karns Prime & Fancy Foods 2 $32.00  26.04%
3 Weis Markets 1 $20.36 16.57%
4 Rite Aid 3 $14.30 11.64%
5 Sheetz 2 $11.90 9.68%

See PENNSYLVANIA COUNTY SHARE on page 54
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TAKINGISTOCK

from page 18
Pocono Summit, PA and at S. Broad & Washington in Philly.

Acme Markets (Kings/Balducci’s/Safeway) - Acme’s
challenges remain linked to its aging store base and its retail pricing
image. The grandfather of all retailers operating in the Delaware Valley
(and more recently Metro New York), the Malvern, PA-based division
of Albertsons controls valuable real estate and still maintains a loyal
following. However, the former DelVal market leader is more vulnerable
than most to competitive openings and lacks significant capital to °
take advantage of its still strong market position. Those capital invest- "
ment decisions are made at the corporate level in Boise, ID. And that & SO N S
is where most of its problems now lie. It's been 21 months since the
company announced it would merge with Kroger in a dragged-out sce-
nario that continues. Many sources tell us the process has semi-par-

alyzed Albertsons’ decision-making abilities and overall nimbleness.
A bigger problem may loom: if the merger attempt ultimately fails, FLAVU R Fu L E ARTFU LLY
Albertsons would be hard pressed to recreate the energy it once had.
Walmart - Fearless and undaunted. Walmart's continuing comp
store sales gains in the market (and nationally) have more to do with

just offering lower prices. Its ability to constructively apply technology,
both in distribution and in its growing digital business, has only add-

ed to Walmart's efficiency and potential for growth. Walmart was one 100% NATURALLY HARDWOOD SMOKED

of many retailers in the 70-county region which did not open a new 11 3 )
store over the past 12 months. During the past year, it remodeled its
high-volume SuperCenter in Secaucus, NJ. And there’s more upgraded

and new store activity finally on the horizon - with 650 remodels slated
for this year and 150 new stores planned for the next four years.

Ny,

Weis Markets - The Sunbury, PA-based regional chain contin-
ued on its steady path. Comp store revenue was right at the industry
average and the tightly controlled publicly-traded merchant also add-
ed some store upgrades to make its fleet more modern. During the
next few years, Weis plans six new stores (the new unit planned for
Middletown, DE is the only one in the FTN area) and has again com-
mitted to a record level of capital spending. Weis’ secret sauce may
well be its culture with CEQ Jonathan Weis working with his talented
management group to utilize their creative talents to build a winning
team.

Wawa - Once again, one of the best performers in the entire retail
market study. Not only were comp store sales way above the industry
norm, but the perennial c-store leader also opened 11 new units in
the region. The Wawa, PA-based merchant also began opening stores
in new states. The growth effort will ultimately see the Wawa logo ex-
panding into new states - Alabama, Georgia, Indiana, Kentucky, North
Carolina, Ohio and Tennessee - over the next few years.

Wegmans - A very solid year for the Rochester, NY-based
uber-merchant despite an economy that might make one think that the
family-owned retailer might be vulnerable. However, comps were solid,
and Wegmans'’ market position was also helped by new store openings
in Yardley, PA and Manhattan (which is producing huge sales). A hid-
den part of Wegmans’ success is its site planning and demographics
research. While all economic strata have been impacted by uncertain

VIEW ALL OUR GREAT PRODUCTS AT JFMMEATS.COM

TAKING STOCK continues on page 65
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PENNSYLVANIA COUNTY SHARE OF MARKET: 2024 _ Cireo (Includes Pottsville)
) o PopUlation ........oooooo..... 143786 ® FEMale. .o 48.4%
Continued from page 52 . #Og‘uHeng%holds ................. 56,97)87 . V\‘IafrlTI]tge ................................ 87.1%
e Median Income................. $63,574 ® BlACK......veiereiereiereiereiane 4.3%
e Underage 18.......cccovvvvvnnn. 19.8% ® HiSPaNIC .....ccovvereeriirririiaians 7.8%
PIKE COUNTY ($200.2 miIIion) %, %‘A o Overage 65.......ccocovvrrnnn. 21.2% © ASIAN....i e 0.6%
(Includes Milford)
0 P s Gl o AR - 1 Walmart (SuperCenter) 2 $94.20  22.07%
R o e 2 Boyer's Markets 9 $84.50  19.80%
o Qverage 65.......cccoovrrnnn. ) © ASIAN....i e 1.7% 3 Redner’s Markets 3 $8320 19.49%
4 The Giant Co. 1 49.60 11.62%
! ShopRite ! $63.00 _31.47% 5 Weis Markets 1 330 89 7 24°/0
2 Weis Markets 2 $50.68  2981% —— , o 210 54 80/"
3 Walmart (SuperCenter) 1 $34.90  17.43% ) ) S
, 7 Turkey Hill 10 $11.40 2.67%
4 Northeast Grocery (Price Chopper) 1 $29.20 14.59%
i 8 C&S Independents 8 $11.17 2.62%
5 Turkey Hill 3 $8.30 4.15% 9 Vs 5 $11.10 2 60%
6 Key Food 1 $5.70  2.85% : : =
10 Aldi 1 $9.40 2.20%
7 Walgreens 1 $5.50 2.75%
1 Sheetz 2 $8.60 2.01%
8 C&S Independents 2 $0.80 0.40% o - Eleven ] $3.00 0.75%
- . . 0
12 207.08 103.44%*
$ ’ 13 Rutter’s Farm Stores 1 $3.10 0.73%

48 $423.76  99.29%

See PENNSYLVANIA COUNTY SHARE on page 58

[HERS]

CHEESE
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OUR RECIPES BEGIN WITH jamiy.
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THE PIECES COME TOGETHER

WITH THE RIGHT SUPPLIER

MAXIMIZE YOUR PROFITS TODAY WITH ASG

INCREMENTAL SALES
OPPORTUNITIES

FIVE AD
PROGRAMS

.

LONGER
PAYMENT TERMS

B

DRIVE IN-STORE
PROFITABILITY

%
7N, l'
e \\ I’
2
7
%
-
-
-
.
2
| .

40K+
SKUS

AVAILABLE

MAINSTREAM, ETHNIC,
SPECIALTY AND
ORGANIC PRODUCTS

ASSOCIATED SUPERMARKET GROUP

FLEXIBLE
FINANCING

A

ROBUST PRIVATE
LABEL PORTFOLIO

E-COMMERCE AND
DIGITAL SERVICES

A

VISIT ASGHQ.COM TO LEARN MORE

\|/

B

To become part of the ASG network, contact Francisco Nieves, VP of Sales, 551-247-7948
or Ken Scher, SVP of Business Development, 201-819-1289.
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Eastern Produce Council Dinner Sponsored By New Jersey Dept. Of Agriculture Held May 21 In Hillsdale, NJ

The Eastern Produce Councn (EPC) hosted a dinner last
month at Demarest Farms in Hillsdale, NJ that was spon-
sored by the New Jersey Department of Agriculture (NJDA).

EPC president Theresa Lowden (c) of JOH smiles for a photo  These folks who serve on the NJDA's Ag team are (I-r) Ka- _ _ ]
with Joe Atchison (I), NJDA assistant secretary of agricul- bella Walz, Nancy Wood, Christine Fries, Joe Atchison, Ed  Matt Checke (1) of CA Ferolie smiles for a photo with Alexa

ture and Ed Wengryn, NJDA secretary of agriculture. Wengryn, Nikki Steward and Billy Conners. Conciatori of Allegiance Retail Services.

This foursome features (I-r) Marc Goodman, Morton Wil-
Noelle Neary () of Wakefern says hello to David Jenkins of liams; Matt Lind, Farm Lind Produce; Rich Martin, JOH; and  Vic Savanella (I) of Katzman Burlington smiles for a photo
Hapco Farms. Sara LaMotta, Produce Pro from Aptean. with Brian McGuire of JOH.

All Murray (c) of the New Jersey Agricultural Society is Here we have (l-r) Valerie Pomerantz, Jeanie Sorentino, ) ) ) ) )
flanked here by Marc Turner (I) of Bushwick Commission  Bob McGowan, Tracey Simmonds, Anthony Latona and Terri ~ Rich Martin () of JOH chats at the dinner with Joe Schneider
and Bruce Eklund of New Jersey Agriculture Statistics. Abrams of Affinity Group and Jamie Failing, Taylor Farm. of King Kullen.

o) '\ _Hate missing out?

BREAKINGNEYD

Never miss a breaking story again!

Sign up for email blasts
at www.foodtradenews.com
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SOUTHWEST SEASONED R i

PORK TENDERLOIN w Ve Mm:_ e
LAUNCHING THIS SUMMER! = I

FAMILY OWNED AND OPERATED
SINCE 1895

- —= - = L @ R - S

it Tl e e et ol - e i . | eyt RAT sy emy

m_‘f‘, Ju.l.umu:.. _ o5 AL KATURAL ) : ] s ST D ALL HATURAL e
e - rﬂ:g,-r ' = | :-..... S ¥ R R o 3 e Jl L E T —

For more information or to place an order, contact
your Hatfield representative at 800.523.5291
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PENNSYLVANIA COUNTY SHARE OF MARKET: 2024

Continued from page 54

muInivun

UNION COUNTY ($129.1 million)
‘\ (Includes Lewisburg)

e Population .........ccceeeririrnnn 42,042 o Female.....cccoovvvieriiiiiiniiian, 46.8%
. #of.Households ................. 14172 ® WhHIte .vovveveeeveeerccceceie 85.5%
/' SNYDER COUNTY $161.8 millon) NI 2 Unaragn S+ e
(Includes Middleburg) ' ® OVEr 808 B5..cvvvrrecrrrrrrrn, 19.3%  ® ASIN.coceieerre e 1.8%
“0@ e Population .........c.ccccoevennas 39,717 . Female ............................... 50.4%
Qe o f— S 2 V2 2 85010 3881%
e Und 18 20.3% o Hi (G TRP 2.6%
o (. g 2000 papanC e 070 2 Walmart (SuperCenter) 1 $46.80  36.25%
“““““ = 3 CVS 2 $11.10 8.60%
1 Weis Markets 1 $37.51 23.18% 4 Sheetz 2 $8.90 6.89%
2 The Giant Co. 1 $36.80 22.74% 5 Aldi 1 $8.30 6.43%
3 Walmart (SuperCenter) 1 $29.90 18.48% 8 $12520 96.98%
4 Target 1 $21.10 13.04%
0 Ad 1 B30 696% WAYNE COUNTY ($175.2 million)
.2 million
6 CVS 2 $9.40 5.81% (Includes Mawley, Honesdale)
7 C&S Independents 2 $4.69 2.90% o POpUIAtioN oo 51,262 ® FEMale oo, 47.0%
8 Sheetz 1 $4.40  2.72% B . 1 "
: o UNderage 18.....c.....vve.. 165%  ® HISPANIC covvoovrerrsrerensen 5.3%
9 Turkey Hill 1 $2.90  1.79% . OVoraga 65 I S
11 $158.00 97.65%
1 Weis Markets 2 $69.32 39.57%
2 Walmart (SuperCenter) 1 $4760 2717%
BRADFORD |  gULLIVAN COUNTY ($5.4 million) 3 oVS 3 $16.90  10.79%
(Includes Laporte) ' L2100
0. Population ..........ccocovvirinnnn. 5,834 . 4 IGA 1 $15-34 8.76%
- Medin come 2ot . 5 Tri-State Co-Op 1 $8.45  4.82%
o UNderage 18. ..o 96% e o A
u. oCereradeas ........................ 323% e 6 Rite Aid 2 $8.10 4.62%
7 Walgreens 1 $4.90 2.80%
Multi-store retailers do not operate in this county. 8 Turkey Hill 1 $3.10 1.77%
9 C&S Independents 4 $0.80 0.46%
16 $176.51 100.75%
SUSQUEHANNA COUNTY ($45.8 million)
(Includes Montrose)
® PODUIAHON ... 38,100  ® Female. ..o SUSQUEHﬁNNﬂ WYOMING COUNTY ($80.6 million)
o #0f Housenolds............... 15641 © White ........
~ Modian hoore . $63068 o Black.... (Includes Tunkhannock)
® Underage 18........cccccoeuennn. 18.5% e Hispanic...... _* Population ... 252 O [FEMEB s 50.2%
® Overage 65.......cccoeevennn. 25.3% © ASIAN..coeeeeeee e 0.4% o # of Households................. 10,788 ® White ..o 89.7%
e Median Income................ $67,968 ® BlacK......ccooovviiiiiiiiiiiins 2.2%
e Underage 18.......cccccevvvnne. 19.9% ® HiSPanIC ....ovvvvvreveieiririines 3.2%
LUZERNE ® 0Verage 65.....ccoocevvnnenn. 221% @ ASIN..ooieieeeeeni 3.6%
1 Northeast Grocery (Price Chopper) 1 $22.90  50.00%
2 C&S Independents 3 $6.63 14.48% 1 Walmart (SuperCenter) 1 $38.20  47.39%
3 CVS 1 $5.10 11.14% 2 Weis Markets 1 $20.01 24.83%
4 Rite Aid 1 $3.90 8.52% 3 Aldi 1 $7.90 9.80%
5 IGA 1 $3.74 8.17% 4 CVS 1 $5.50 6.82%
6 Turkey Hill 1 $3.00 6.55% 5 Rite Aid 1 $4.90 6.08%
8 $45.27 98.84% 6 C&S Independents 2 $0.75 0.93%
7 $77.26  95.86%

See PENNSYLVANIA COUNTY SHARE on page 59
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13 Royal Farm Stores 8 $23.50 1.36%
PENNSYLVANIA COUNTY SHARE OF MARKET: 2024 ., < \iroiesae oo © 050 1.30%
Continued from page 58 15 Grocery Qutlet 3 $22.20 1.29%
YORK COUNTY ($1.7 billion) 16 Karns Prime & Fancy Foods 1 $19.00 1.10%
.7 billion
(Includes Hanover, Shrewsbury, York) 17 Walgreens 3 $17.60  1.02%
LANCAS o Population .......c...c.vvv.e. 464,640  ® FEMalE .o . 18 ShopRite 1 $14.70 0.85%
e #0of Households.............. 178543 o White.......... .
 Median ncome $79183 o Bleck.. . 19 /-Eleven 4 $13.80 0.80%
e Und 18 i 21.6% o Hi i
gl 100% o ASan i 20 Great Valu 1 81290 0.75%
21 IGA 1 $11.70 0.68%
1 The Giant Co. 10 $573.40  33.23% 22 C&S Independents 4 $10.01 0.58%
2 Walmart (SuperCenter) 6 $241.70  14.01% 23 Food Lion 1 $5.00 0.29%
3 Weis Markets 8 $226.22  13.11% 24 Save A Lot 1 $4.10 0.24%
4 Sam'’s Club 2 $107.10 6.21% 25 ASG 1 $1.30 0.08%
5 Rutter’s Farm Stores 43 $86.10 4.99% 165 $1,721.54 99.78%
6 Target 3 $62.40 3.62%
7 CVS 12 $60.90 353% () Name in parentheses indicates another banner used by the company.
8 Sheetz 13 $48.20 2.79% *Combined retailer sales exceed 100% due to spill-in from other areas. Because of con-
9 Rite Aid 15 $44.80 2.60% sumers purchasing items in one county by residing in an adjacent one, or due to tourist
. ' ' traffic, leakage can occur. County food sales are formulated from population and annual
10 FarTuIv Owned Markets 3 $38.11 2.21% expenditure of county residents.
1" Aldi 3 $27.80 1.61% Source: Food Trade News, June 2024
12 Turkey Hill 17 $26.50 1.54%

% % BRAND * %

Our Original

LT WT IR0 1 18) ST,

Tar ok

“A Cut Above”
RAPA (800) 338-4727
SO RAPA = info@habbersettscrapple.com
=¥ i
e e John P. Curtis

Check out our . ;'L oy Sales Manager

bsite f | e Habbersett and Rapa Brands
website 1ox P (484) 680 4742 (M)

delicious recipes! |kl W N0 _ . johnc@rapascrapple.com

Check out our updated websites:
www.habbersettscrapple.com
www.rapascrapple.com
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IN REVIEW: THE GIANT COMPANY

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
PA  Adams 1 $66.00 $233.20 28.30% 1 $65.70 29.92%
PA_ Berks 6 $330.60 $1,619.60 20.41% 6 $327.20 20.24%
PA  Bucks 21 $957.20 $3,243.00 29.52% 21 $955.20 30.66%
PA  Carbon 1 $49.40 $184.20 26.82% 1 $49.30 26.41%
PA Chester 12 $611.40 $2,120.60 28.83% 12 $605.40 28.78%
PA  Columbia 2 $90.60 $265.70 34.10% 2 $89.90 34.35%
PA Cumberland 10 $494.19 51,249.60 39.55% 10 $493.60 39.40%
PA_ Dauphin 9 $472.30 1,103.00 42.82% 9 5471.50 42.71%
PA  Delaware 10 $485.10 $2,734.20 17.74% 10 $481.30 18.18%
PA  Franklin (Martin’s) 4 $164.30 $468.80 35.05% 4 $163.80 34.11%
PA Lackawanna 2 $79.10 797.20 9.92% 2 $77.90 9.94%
PA  Lancaster 14 $520.70 $1,809.20 28.78% 14 $518.90 27.46%
PA  Lebanon 3 $97.60 $461.30 21.16% 3 $97.10 19.91%
PA_ Lehigh 7 $393.50 $1,534.20 25.65% 7 $388.40 25.23%
PA  Luzerne 1 $47.90 $999.60 4.79% 1 $47.10 4.72%
PA Lycoming 1 $47.20 $470.30 10.04% 1 $46.80 10.18%
PA  Mifflin 2 $39.90 154.60 25.81% 2 $39.40 26.08%
PA Monroe 2 $102.50 763.80 13.42% 2 $100.30 13.32%
PA Montgomery 23 $1,138.70 $4,297.60 26.50% 23 $1,083.50 25.64%
PA_ Montour 1 $28.80 $73.80 39.02% 1 $28.20 40.81%
PA Northampton 8 $406.70 $1,315.40 30.92% 8 $402.60 31.94%
PA  Perry 1 $32.60 $122.90 26.53% 1 $32.20 22.39%
PA  Philadelphia (Heirloom Market) 8 $223.50 $4,009.50 5.57% 8 $218.30 5.28%
PA Schuylkill 1 549.60 426.80 11.62% 1 549.00 10.74%
PA  Snyder 1 $36.80 5161.80 22.74% 1 $36.20 21.83%
PA  York 10 $573.40 $1,725.40 33.23% 10 $570.60 32.95%

PA Recap: 161 stores with sales of $7.54 billion. Total retail food sales for PA in the study: $33.21 billion. The Giant Company share of PA is 33.23%.

Mid-Atlantic Recap: 161 stores with sales of $7.54 billion annually. Mid-Atlantic retail food sales total: $120.04 billion.
The Giant Company Per Store Average: $46.83 million Source: Food Trade News, June 2024

- <€

Welcome to Crst Hill thesale Bakery

Where technology meets the Art of Old-World Style producing of Breads
7100 Holladay Tyler Road, Suite 200 Glenn Dale, MD 20769
CREST HILL BAKERY

~ European Hearth Baked Breads www.crest h i I I ba ke ry.co m
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FARMER OWNED.
COMMUNITY LOVED.

Tuscan® Dairy Farms and Garelick Farms® are 100% owned by a dairy farm
cooperative, which includes family farms right in your community. Bringing
fresh, high-quality dairy to families is our farmers’ purpose and passion.

£
[Tuscan|
= iy il = @

whole milk __ﬂ__

25-:.rEducEri
: fat milk

GARELICK

SINCE (%”w" 1931

Available at select retailers throughout the Northeast

Available throughout the five boroughs of
New York City, Long Island, and northern New Jersey www.garelickfarms.com

www.tuscandairy.com

©2023 Dairy Farmers of America, Inc.
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IN REVIEW: SHOPRITE

2024 2024 Sales 2024 Gounty % of 2024 2023 2023 Sales % of 2023

State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT _ Fairfield (Price Rite/Garafalo/Grade A) 13 $688.90 $3,830.60 17.98% 13 $684.10 17.73%
CT__ Litchfield (Price Rite) 1 $16.20 $770.80 2.10% 1 $16.00 2.08%
CT  New Haven (PR/Garafalo/Grade A/Tomaquindicz) 8 $441.40 $3,552.40 12.43% 8 $435.60 12.33%
CT Recap: 22 stores with sales of $1.15 billion. Total retail food sales for CT in the study: $8.15 billion. ShopRite share of CT is 14.06%.

DE  New Castle (Kenny) 6 $265.00 $2,150.60 12.32% 6 $252.60 11.31%
DE Recap: 6 stores with sales of $265.0 million. Total retail food sales for DE in the study: $2.15 billion. ShopRite share of DE is 12.32%.

NJ  Atlantic (Village) 5 $366.20 $1,019.40 35.92% 5 $361.50 36.00%
NJ  Bergen (Price Rite/Clare/Glass/Inserra/Maniaci) 18 $1,356.40 $3,714.10 36.52% 18 $1,330.40 36.83%
NJ  Burlington (FG/Eickhoff-HFF/Maniaci/Ravitz/Saker/Somersets) 10 $581.20 $1,938.80 29.98% 10 $573.40 29.62%
NJ  Camden (Brown/Ravitz/Zallie) 8 $457.30 $1,897.80 24.10% 8 $452.60 24.04%
NJ  Cape May (Village) 2 $105.60 $597.10 17.69% 2 $103.20 17.73%
NJ  Cumberland (Bottino/Village) 4 $227.40 $663.70 34.26% 4 $224.40 34.48%
NJ  Essex (FG/Drulan/Infusino/LoCurcio/Maniaci/Sunrise/Village) 10 $906.20 $2,321.20 39.04% 10 $886.70 38.51%
NJ  Gloucester (Ammons/Bottino/Zallie) 6 $400.40 $1,192.00 33.59% 6 $369.80 31.79%
NJ  Hudson (Inserra/LoCurcio) 5 $452.50 $1,810.60 24.99% 5 $458.90 26.14%
NJ  Hunterdon (Colalillo) 2 $167.00 $477.60 34.97% 2 $162.10 34.51%
NJ  Mercer (Saker) 6 $430.60 $1,475.60 29.18% 6 $423.70 30.77%
NJ  Middlesex (FG/SRS/Glass/Maniaci/Sitar/Village) 13 $918.40 $2,810.40 32.68% 13 $914.40 33.03%
NJ Monmouth (Dearborn Market/Saker) 12 $804.60 $2,870.50 28.03% 12 $792.30 28.75%
NJ  Morris (Glass/Goldstein/Ronetco/Village/Wolfson) 11 $723.70 $2,258.40 32.04% 11 $712.80 31.70%
NJ  Ocean (Saker) 9 $654.50 $2,161.80 30.28% 9 $640.60 30.04%
NJ  Passaic (FG/PR/Cuellar/Infusino/Inserra/Maniaci) 7 $478.30 $1,466.50 32.62% 7 $471.60 31.98%
NJ  Somerset (Saker/Village) 7 $529.40 $1,355.90 39.04% 7 $521.30 39.00%
NJ  Sussex (Ronetco) 5 $371.40 $609.80 60.91% 4 $304.90 52.07%
NJ  Union (SRS/AJS/Glass/Village) 8 $709.20 $2,162.40 32.80% 8 $696.70 33.71%
NJ  Warren (Colalillo/Ronetco/Village) 4 $217.30 $503.10 43.19% 4 $212.50 42.53%
NJ Recap: 152 stores with sales of $10.86 billion. Total retail food sales for NJ in the study: $33.48 billion. ShopRite share of NJ is 32.43%.

NY  Bronx (Village) 1 $49.70 $3,461.80 1.44% 1 $49.20 1.43%
NY  Brooklyn (Glass) 2 $162.30 $5,517.50 2.94% 2 $167.30 3.09%
NY  Dutchess (SRS) 4 $236.70 $1,100.60 21.51% 4 $229.10 20.65%
NY  Manhattan (Fairway/Gourmet Garage/Village) 8 $256.20 $6,069.70 4.22% 8 $253.30 4.21%
NY  Nassau (Buonadonna/Greenfield/Thompson) 6 $501.90 $5,873.00 8.55% 6 $492.10 8.40%
NY  Orange (SRS) 5 $309.40 $1,420.60 21.78% 5 $300.60 22.29%
NY  Putnam (SRS) 1 $54.90 $314.20 17.47% 1 $54.30 18.58%
NY  Queens (SRS) 1 $59.80 $5,642.40 1.06% 1 $58.70 1.04%
NY  Rockland (Glass/Inserra) 5 $413.70 $1,107.40 37.36% 5 $404.30 37.08%
NY  Staten Island (Mannix) 3 $381.90 $1,701.30 22.45% 3 $372.40 22.28%
NY  Suffolk (Buonadonna/Gallagher/Greenfield/Janson/Thmopson) 11 $662.40 $6,520.90 10.16% 11 $649.30 10.16%
NY  Westchester (SRS/Fairway/Village) 11 $726.50 $4,316.90 16.83% 11 $698.50 17.99%
NY Recap: 58 stores with sales of $3.82 billion. Total retail food sales for NY in the study: $46.06 billion. ShopRite share of NY is 8.86%.

PA  Berks (Price Rite) 1 $12.80 $1,619.60 0.79% 1 $12.70 0.79%
PA_ Bucks (Brown/Colalillo/Cowhey) 4 $213.70 $3,243.00 6.59% 4 $215.60 6.92%
PA_ Chester (KTM) 1 $30.60 $2,120.60 1.44% 1 $30.20 1.44%
PA  Dauphin (Price Rite) 1 $16.70 $1,103.00 1.51% 1 $16.60 1.50%
PA  Delaware (Price Rite/Fresh Grocer/Burns/Collins) 6 $366.30 $2,734.20 13.40% 6 $356.70 13.48%
PA_ Lackawanna (Price Rite/Fresh Grocer/Bracey/Gerrity) 8 $171.30 $797.20 21.49% 7 $147.60 18.83%
PA_ Lebanon (Price Rite) 1 $14.40 $461.30 3.12% 1 $14.30 2.93%
PA _ Lehigh (Price Rite) 1 $17.90 $1,534.20 1.17% 1 $17.80 1.16%
PA _ Luzerne (Fresh Grocer/Gerrity) 4 $68.10 $999.60 6.81% 4 $67.40 6.75%
PA  Monroe (Bracey/Kinsley/Village) 3 $173.40 $763.80 22.70% 3 $170.60 22.66%
PA  Montgomery (Fresh Grocer/Price Rite/Brown/Burns/KTM ) 3 $172.20 $4,297.60 4.01% 4 $200.60 4.75%
PA_ Northampton (Fresh Grocer/Price Rite/Colalillo/Gerrity) 3 $93.20 $1,315.40 7.09% 3 $92.10 7.31%
PA  Philadelphia (FG/Ammon/Brown/Colligas/GMS/McMenamin/Zallie) 18 $841.60 $4,009.50 20.99% 18 $830.60 20.10%
PA _ Pike (SRS) 1 $63.00 $200.20 31.47% 1 $62.30 31.43%
PA  York (Price Rite) 1 $14.70 $1,725.40 0.85% 1 $14.80 0.85%
PA Recap: 56 stores with sales of $2.27 hillion. Total retail food sales for PA in the study: $33.21 billion. ShopRite share of PA is 6.84%.

Mid-Atlantic Recap: 294 stores with sales of $18.35 hillion annually.

Mid-Atlantic retail food sales total: $120.04 billion.

ShopRite Per Store Average: $62.43 million () Indicates another banner used by the company. Source: Food Trade News, June 2024
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PEOELE

The Giant Company an-
nounced last month that John
MacDonald has been named
vice president of marketing.
MacDonald will report direct-
ly to John Ruane, president.

“John is a passionate and tal-
ented marketer, with a knack
for building dynamic teams
that deliver creative and stra-
tegic marketing initiatives
to drive results,” said Ruane.
“With his extensive knowledge
of both our business and cus-
tomers, I'm excited to see how
John will elevate The Giant
Company brand and deepen
the relationships we have with
our loyal customers.”

A veteran of the retail and
healthcare industries with
more than 30 years of experi-
ence, MacDonald first joined
Carlisle, PA-based division of
Ahold Delhaize USA in 2012
as director of marketing. Be-
fore his tenure with the com-
pany, MacDonald held a vari-

64 |

ety of roles at Ahold Financial
Services and served as the vice
president of marketing at its
Landover, MD-based Giant
Food division. Before return-
ing to The Giant Company,
MacDonald served as chief
marketing officer for FreshDi-
rect.

MacDonald earned his
bachelor’s degree in marketing
from Bloomsburg University
and his MBA from Lebanon
Valley College. He has com-
pleted executive education
coursework at Harvard and
holds a Six Sigma Black Belt
certification.

He currently serves as a
marketing adjunct professor at
Penn State Harrisburg and has
taught undergrad and gradu-
ate level courses at both Eliz-
abethtown College and Leba-
non Valley College.

DMS Food Imports last
month announced that Mark

{
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John MacDonald

Bradford has been appointed
as its senior sales manager.
Bradford joins the Edge-
water, MD-based importer of
frozen, refrigerated and shelf
stable food items from around
the world, from Cherry Cen-
tral where he held the position
of sales manager. He brings
his experience in food sales to
DMS to assist in the company’s

Mark Bradford

continuing sales growth and is
is the first addition to its sales
team.

“I am really energized to
join such an entrepreneurial
company like DMS” said Brad-
ford, “I will be able to be more
self-directed and creative than
ever before in my previous
sales efforts!”

“We needed to add a true

sales pro to our management
team and we believe that
Mark answers that need,” said
Jeff Landsman, VP-sales and
co-owner of DMS Food Im-
ports. “As a growing company
our goal is to add valuable team
members as well as people
who represent our core values
of quality, value and integrity!
Mark fulfills those attributes
and we hope he is the first of

1”

many in our sales team!

RDD Associates recently an-
nounced that Kerry Hechler
has joined the company as
a senior account and busi-
ness development manager
for Ahold. She will report to
Chris Vuono.

Hechler has a long-time as-
sociation working with Ahold,
utilizing her account manage-
ments skills in the produce,

See PEOPLE
on page 147
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. '_EJRCANA 5/14/24 52 WEEKS. © 2024 PHILLIPS FOODS INC., IEI'E‘,.REL RIGHTS RESERVED.
- -

WWW.FOODTRADENEWS.COM



TAKINGESTOCK

from page 53 &1 ol %7
economic conditions, the company’s great store locations (in addition i e

a o " 1 —— ) ~ X \.. o’ N heai | 5 "
to size, selection, overall product mix and execution) have protected it
sgandt mjor Sumps ihenyoute aragng o thr 380 il PROVIDING OPERATOR SOLUTIONS INCLUDING QUALITY,
er store in sales annually, you are doing a lot of things right. Next u
For the family-owned mer)éh)gnt are newgstores in Lalge G;gove, NY (it[s) VARIETY, & 00N3|3TENCY...SAV|NG TIME, I.AB“R & WASTE!

first Long Island unit) and Norwalk, CT (its debut in the Nutmeg State).

New York Metro Independents (Allegiance Retail

Services, Associated Supermarket Group, General : SOUS VIDE BEN EF'TS
Trading, Key Food, Krasdale Foods) - The race to gain market S el & 3 -
share in the fiercely competitive and nuanced go-to-market styles of * T =» Reduce Food Waste Cost
serving Metro New York independents (and most particularly those \ '

retailers that operate in the five boroughs of New York City) is unique. g = Consistent Qua[ity Across
Unless you're in that battleground it might be difficult to figure out how '8 - Multi ple Locations

Allegiance, ASG, General Trading, Key Food and Krasdale operate on a \ .

day-to-day basis. Serving thousands of traditional supermarkets, su- _ Ny o = Helps with Labor shortages
perettes, bodegas and greengrocers is a challenge that is not seen on A S ey T

the scale that those independent retailers pose in any other operating . - s ey =» Food Safety Qua[ity &

area in the country. As witnessed by the longevity of those wholesalers et iy Shelf-life Im provements

and marketing groups, survival is not an issue - each knows the “in- ;

side baseball” rules of the market and has operated effectively for a e =» Food Innovation

long time. This year, things have become more difficult though, as they - o

have experienced inflation levels higher than the national average for a .

the past three years, diminishing inflation and continued retail shrink
(much higher than the national average). One key change to note: late

last year, popular Joe Fantozzi was elevated from CFO to president and PUR"UNS BY NET WEIGHT WHUI.ESAI.E PRIVATE I'ABEI'ING
e aprang fcer ofAlegncsFoodton PROPRIETARY RECIPE OPPORTUNITIES AVAILABLE

Amazon Fresh - | know it is not one of the market leaders
(although with sister company Whole Foods, they rank 14th in the
70-county region), but | can’t resist putting my two cents in. After fail-
ing spectacularly with its initial foray with “from the ground up” food OTH ER SERVICES
retailing, AF is returning with a new version of its small grocery store
model. And based on a few of the revamped stores in Southern Cali-
fornia and in the Chicago market, the largest digitally driven company
in the U.S. still doesn’t get it. Yes, there are more SKUs, the prod- custom/portion butcher items
uct assortment is slightly improved and Krispy Kreme donuts are now and can provide individually
available, but it’s still the same less than mediocre retailing experience
that existed when the first AF store opened in in our marketing in War- cryovac or bulk packaging.
rington, PA almost three years ago. According to multiple real estate
sources, some of those old leases are expected to be activated includ-
ing new version AF units in Eatontown, NJ; Bensalem, PA; Langhorne,
PA; and Willow Grove, PA. Many of the original group of leases signed
by Amazon have been canceled, a few have been sold and others are
the subject of landlord litigation. While Amazon CEQ Andy Jassy con-
tinues to express optimism about the future of Amazon Fresh, | think
he’s delusional about the retailer's long-term prospects, at least with
a loser format like this.

We also offer a full line of

‘Round The Trade .

It's been quite a recent run for Walmart. Last month, the Benton- A O S t I n O Y%EE\LZ:SPKER?rE(ECR)D LEARN MORE
ville, AR merchant posted strong Q1 sales and earnings, especially in -
this difficult operating environment. Overall revenue increased 6 per- FOODS

customer_service@agostinofoods.com

800-755-9840 - WWW.AGOSTINOFOODS.COM

cent, reaching a staggering $161.5 billion for the 13-week period end-
ed April 28. Comp store revenue (excluding fuel) jumped 3.8 percent

TAKING STOCK continues on page 74
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IN REVIEW: WEIS MARKETS

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
NJ  Morris 3 $35.72 $2,258.40 1.58% 3 $35.35 1.57%
NJ  Somerset 1 $19.98 $1,355.90 1.47% 1 $19.91 1.49%
NJ  Sussex 2 $46.11 $609.80 7.56% 2 $46.25 7.90%
NJ  Warren 1 $21.94 $503.10 4.36% 1 $21.63 4.33%

NJ Recap: 7 stores with sales of $123.75 million. Total retail food sales for NJ in the study: $33.48 billion. Weis Markets share of NJ is 0.37%.

PA_ Adams 2 $42.93 $233.20 18.41% 2 $40.82 18.59%
PA_ Berks 6 $143.18 $1,619.60 8.84% 6 $140.29 8.68%
PA_ Bucks 3 $61.21 $3,243.00 1.89% 3 $60.22 1.93%
PA_ Columbia 3 $57.35 $265.70 21.58% 3 $56.35 21.53%
PA_ Cumberland 5 $111.25 $1,249.60 8.90% 5 $106.46 8.50%
PA_ Dauphin 4 $72.65 $1,103.00 6.59% 4 $71.33 6.46%
PA_ Franklin 2 $39.49 $468.80 8.42% 2 $38.24 7.96%
PA_ lackawanna 3 $83.75 $797.20 10.51% 3 $84.09 10.73%
PA_ lancaster 13 $323.48 $1,809.20 17.88% 13 $315.94 16.72%
PA_ Lebanon 3 $69.16 $461.30 14.99% 3 $68.34 14.02%
PA_ Lehigh 7 $249.37 $1,534.20 16.25% 8 $267.09 17.35%
PA_ Luzeme 8 $212.69 $999.60 21.28% 7 $176.16 17.64%
PA_ Lycoming 6 $178.35 $470.30 37.92% 6 $174.50 37.95%
PA_ Mifflin 1 $21.77 $154.60 14.08% 1 $22.24 14.72%
PA_ Monroe 5 $132.53 $763.80 17.35% 5 $132.79 17.64%
PA_ Montgomery 6 $132.88 $4,297.60 3.09% 6 $130.18 3.08%
PA_ Montour 1 $30.27 §73.80 41.02% 1 $29.94 43.33%
PA_ Northampton 4 $105.92 $1,315.40 8.05% 4 $103.24 8.19%
PA_ Northumberland 4 $89.00 $223.70 39.79% 4 $87.29 38.05%
PA_ Perry 1 $20.36 $122.90 16.57% 1 $20.75 14.43%
PA_ Pike 2 $59.68 $200.20 29.81% 2 $57.82 29.17%
PA_ Schuylkil 1 $30.89 $426.80 7.24% 1 $31.20 6.84%
PA_ Snyder 1 $37.51 $161.80 23.18% 1 $35.06 21.15%
PA_ Union 2 $50.10 $129.10 38.81% 2 $48.76 38.79%
PA_ Wayne 2 $69.32 $175.20 39.57% 2 $66.72 39.86%
PA_ Wyoming 1 $20.01 $80.60 24.83% 1 $19.39 24.51%
PA_ York 8 $226.22 $1,725.40 13.11% 8 $224.99 12.99%
PA Recap: 104 stores with sales of $2.67 billion. Total retail food sales for PA in the study: $33.21 billion. Weis Markets share of PA is 8.04%.
Mid-Atlantic Recap: 111 stores with sales of $2.8 billion annually.
Mid-Atlantic retail food sales total: $120.04 billion.
Weis Markets Per Store Average: $25.18 million Source: Food Trade News, June 2024
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About UMI

We pride ourselves in understanding the
industry and strive to change the way our
partners invest, measure and benefit from
media strategy.

Our team of experts is dedicated to
providing top-notch service and support
to our clients.

Let's Create Maximum Impact
For Your Media

Tailored Strategy Agile Buying Integrated Data

A unified view to provide
effective data management,
deriving meaningful insights and

actionable intelligence.

Ensure that everything we do
is driven by research, inspired
by insights, and grounded in
strategy.

Our approach is agile, future-
focused, and relentless in
pursuing new performance
opportunities.

UNICERSAL

_ \_/MEDIA
umiusa.com

UNIVERSAL MEDIA, INC.
o @ 0 STRATEGY | PLANNING | BUYING | DATA INTEGRATION
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IN REVIEW: ASG

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT _ Fairfield 1 $6.42 $3,830.60 0.17% 1 $6.30 0.16%
CT  New Haven 1 $9.13 $3,552.40 0.26% 2 $11.71 0.33%
CT Recap: 2 stores with sales of $15.55 million. Total retail food sales for GT in the study: $8.15 billion. ASG share of CT is 0.19%.
NJ  Bergen 5 $31.67 $3,714.10 0.85% 5 $31.40 0.87%
NJ  Burlington 1 $3.52 $1,938.80 0.18% 1 $3.46 0.18%
NJ  Camden 3 $23.73 $1,897.80 1.25% 2 $21.31 1.13%
NJ  Cumberland 1 $6.43 $663.70 0.97% 1 $6.38 0.98%
NJ  Essex 5 $25.80 $2,321.20 1.11% 9 $37.38 1.62%
NJ  Hudson 6 $22.89 $1,810.60 1.26% 4 $19.72 1.12%
NJ  Mercer 5 $19.92 $1,475.60 1.35% 3 $17.42 1.27%
NJ  Middlesex 1 §7.40 $2,810.40 0.26% 2 $11.20 0.40%
NJ  Monmouth 7 $45.05 $2,870.50 1.57% 6 $38.50 1.40%
NJ  Morris 1 $8.78 $2,258.40 0.39% 1 $8.60 0.38%
NJ  Ocean 3 $6.76 $2,161.80 0.31% 2 $4.96 0.23%
NJ  Passaic 2 $14.86 $1,466.50 1.01% 3 $16.10 1.09%
NJ  Union 9 $6.49 $2,162.40 0.30% 5 $4.80 0.23%
NJ Recap: 49 stores with sales of $223.3 million. Total retail food sales for NJ in the study: $33.48 billion. ASG share of NJ is 0.67%.
NY  Bronx 39 $533.67 $3,461.80 15.42% 45 $558.20 16.22%
NY  Brooklyn 51 $571.25 $5,517.50 10.35% 59 $533.60 9.87%
NY  Manhattan 26 $210.82 $6,069.70 3.47% 25 $201.67 3.35%
NY  Nassau 22 $181.17 $5,873.00 3.08% 22 $178.60 3.05%
NY  Queens 29 $196.21 $5,642.40 3.48% 33 $215.08 3.81%
NY  Rockland 0 $0.00 $1,107.40 0.00% 2 $12.06 1.11%
NY  Staten Island 8 $145.20 $1,701.30 8.53% 8 $143.70 8.60%
NY  Suffolk 18 $304.24 $6,520.90 4.67% 23 $315.72 4.94%
NY  Westchester 2 $16.82 $4,316.90 0.39% 2 $13.87 0.36%
NY Recap: 195 stores with sales of $2.16 billion. Total retail food sales for NY in the study: $46.06 billion. ASG share of NY is 5.02%.
PA_ Dauphin 1 $0.90 $1,103.00 0.08% 1 $0.97 0.09%
PA _ Philadelphia 2 $40.30 $4,009.50 1.01% 2 $40.10 0.97%
PA _ York 1 $1.30 $1,725.40 0.08% 1 $1.63 0.09%

PA Recap: 4 stores with sales of $42.5 million. Total retail food sales for PA in the study: $33.21 billion. ASG share of PA is .013%.

Mid-Atlantic Recap: 250 stores with sales of $2.44 billion annually. Mid-Atlantic retail food sales total: $120.04 billion.
ASG Per Store Average: $9.76 million
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Friends Of The Food Industry Host Annual Fundraising Event At Hackensack Golf Club In Oradell,

1 4l P i 3

Last month, The Friends of the Food Industry (FOFI) host-
ed its annual fundraising event at Hackensack Golf Club in
Oradell, NJ. Among the evening’'s honorees was Joe Garcia
(c) of ASG who is joined here by (I-r) Mike Kowgios of JOH;
ASG’s Zulema Wiscovitch and lleana Garcia; and Mike Tar-
loff of C&S.

=] “i

Also honored were (3rd from I-r) Charlie DiPalma of Cross-
mark, Fiore Fischetti of Advantage Solutions and Kevin Mc-
Donnell of Price Rite. They are joined here by Mike Ryan (1)
of Tree Tavern, Pat Shiels (2nd from 1) of Village ShopRite
and Ken Scher (r) of ASG.

Jeff Spector (r) of Allegiance Retail Services is joined here
by Pedro Aponte (I) of Utz and Robert Melfi of Mrs. T’s.

Dennis Wallin (I) and Gus Lebiak (c) of Krasdale Foods chat
with Rob Thatford of Bozzuto’s.

John Aleksandrewicz (1) of Allegiance Retail Services smiles
for a photo with Michael J. O’Donnell of Emergent Beverage
Partners.

Larry Torres (r) of Barilla spends some time at the FOFI
event with (I-r) Michelle Mendoza, Francisco Nieves, Barbara
Arria and Dan Berube, all with ASG.

Jenn Vannucci (l) and Paul Dreizler (c) of Krasdale Foods
shoot the breeze with Joe Rodriguez of Kraft Heinz.

WWW.FOODTRADENEWS.COM

All smiles for our camera are Gus Lebiak (I) of Krasdale
Foods and Bob Weinmann of RDD Associates.

A B |
Enjoying the FOFI fundraiser are

(I-r) Anthony Spezzafer-
ra, Wakefern; Jenna Wallace and Mike Atkinson, Douglas
Sales; Will Sumas, Village ShopRite; and Ken Atkinson,
Douglas Sales.

Here we have (I-r) Joe Amorim and Rich Randazzo, Price
Rite; Josh Badia, United Food Brands; Jordan Adelstein, Fin-
est Food Distributing; and Erik Mora, United Food Brands.

NJ May 16

This foursome features (I-r) Magda Desimone, ASG; Linda
Doherty, New Jersey Food Council; Mike Casey, Casey Com-
munications; and Gary Rosenthal, JOH.

Bob Jordan (r) of US Salt smiles for a photo with (I-r) Andrew
Padilla, Tom Turdo and Dan Weinstein, all with Crossmark.

Ed Casso (r), retired from A&R catches up with (I-r) Bill McK-
illop of ASG and Bill Schlosky and Rick Hopkins of Utz.

These fine folks are Dennis Hickey (I) and Dennis Wallin (c)
of Krasdale Foods and Bill Fani of Met Food.

Sean Desmond (l) of Allegiance Retail Services and Rocco
Maniaci (r) of Nicholas Market/Fresh Grocer say hello to
guest Nick Jones.
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IN REVIEW: SAM’S CLUB

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
NJ  Atlantic 1 $35.10 $1,019.40 3.44% 1 $33.70 3.36%
NJ  Burlington 1 $29.20 $1,938.80 1.51% 1 $28.80 1.49%
NJ  Gloucester 2 $94.20 $1,192.00 7.90% 2 $91.70 7.88%
NJ  Hudson 1 $35.30 $1,810.60 1.95% 1 $33.90 1.93%
NJ  Middlesex 1 $32.70 $2,810.40 1.16% 1 $32.00 1.16%
NJ  Monmouth 1 $68.10 $2,870.50 2.37% 1 $66.50 2.41%
NJ_ Union 1 $53.00 $2,162.40 2.45% 1 $51.60 2.50%
NJ Recap: 8 stores with sales of $347.6 million. Total retail food sales for NJ in the study: $33.48 billion. Sam’s Club share of NJ is 1.04%.
NY  Dutchess 1 $42.80 $1,100.60 3.89% 1 $42.30 3.81%
NY  Suffolk 1 $38.90 $6,520.90 0.60% 1 $38.40 0.60%
NY  Westchester 1 $89.30 $4,316.90 2.07% 1 $87.50 2.25%
NY Recap: 3 stores with sales of $171.0 million. Total retail food sales for NY in the study: $46.06 billion. Sam’s Club share of NY is .040%.
PA_ Berks 1 $59.20 $1,619.60 3.66% 1 $57.80 3.57%
PA  Bucks 1 $47.30 $3,243.00 1.46% 1 $46.10 1.48%
PA_ Cumberland 1 $35.30 $1,249.60 2.82% 1 $34.90 2.79%
PA_ Dauphin 1 $39.20 $1,103.00 3.55% 1 $38.80 3.51%
PA  Lackawanna 1 $45.80 $797.20 5.75% 1 $45.40 5.79%
PA_ Lehigh 1 $44.50 $1,534.20 2.90% 1 $43.60 2.83%
PA  Luzerne 1 $54.00 $999.60 5.40% 1 $52.50 5.26%
PA_ Lycoming 1 $42.40 $470.30 9.02% 1 $41.60 9.05%
PA_ Montgomery 1 $47.20 $4,297.60 1.10% 1 $45.30 1.07%
PA_ Northampton 1 $43.30 $1,315.40 3.29% 1 $41.80 3.32%
PA_ Philadelphia 1 $58.70 $4,009.50 1.46% 1 $56.90 1.38%
PA  York 2 $107.10 $1,725.40 6.21% 2 $105.40 6.09%

PA Recap: 3 3stores with sales of $624.0 million. Total retail food sales for PA in the study: $33.21 billion. Sam’s Club share of PA is 1.88%.

Mid-Atlantic Recap: 24 stores with sales of $1.14 billion annually. Mid-Atlantic retail food sales total: $120.04 billion.
Sam’s Club Per Store Average: $47.61 million Source: Food Trade News, June 2024

SIT US AT OUR ANRNUAL
NMJ ER FOOD SHOWHY

When: July 23, 2024
Sam - 2pm
At: Red Lion Hotel
4751 Lindle Rd.

Pr'é-t'riiér Pérls ubie

Supplier e @ 1L Harrisburg, PA 17111

Weaver's of Wellsville is
a resource for
independent eperaters in
the food industry.
Whether through lower
prices, expanded
knowledge, or exciting
new products and ideas, WEAVER’S
Weaver's of Wellsville OF
exists to ensure the

continued success of our WEL[.S'“LLE

customers. SINCE 1580 —

"Helping build your legacy since 1889"
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Karns Fresh Foods Hosts Annual Golf Outing, Benefitting CPA Food Bank, Military Families, June 12

Karns Fresh Foods hosted
its annual golf outing June
12 with proceeds going to
the Central PA Food bank
and military families. Com-
pany chairman Scott Karns
(c) is joined here by (I-r) Ter-
ry Frisch, Jon Steffy, Wayne
Hendrickson and Dave Hahn,
all with Four Seasons Pro-
duce.

Newly named company pres-
ident Andrea Karns (I) of
Karns Fresh Foods welcomes
these golfers (2nd from 1)
Adam Lanzendorfer, Bryan Im-
ler and Bryce Imler of Imler’s
Poultry, along with Allan Per-
kins of JOH.

This Martin’s Potato Rolls duo features Drake Brenzie (l)
and Terry Betz.

Representing Affinity Group at the outing are (I-r) Ron Benja-
min, Pickett Riehl, Jon Hamm and Mark Sisler.

This Karns Fresh Foods trio includes Andrea Karns (l), Matt
Rudderow (c) and Ruth Karns Rudderow.

All smiles for our photographer are (I-r) Dan Feathers and
Chris Balmer of Kunzler and Seth Weaver of Weaver’s of

Wellsville.

Yates Produce is represented at the outing by (l-r) Dale
Yates, Pete Laws, Tim Phillipe and Anthony Yarnall.

Enjoying a fine day on the links are Empire Food Marketing’s
John Rogers (I) and Paul Daniels.

i)

Here we have (I-r) Mike Cavallo, Saputo; Craig Weaver, Weav-
er's of Wellsville; Allan Perkins, JOH; Mike Stringent and
Rodney Roaz, Martin’s Snacks.

WWW.FOODTRADENEWS.COM
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These smiles belong to (I-r) Jerry McArdle, Brandon Ammon,
Tim Musgrove and Colin Caralock, Herr Foods.

This Advantage Solutions foursome features (I-r) Tony
Nunez, Edsel Dagdagan, JoJo Castro and Brett Wallace.
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IN REVIEW: ALBERTSONS MID-ATLANTIC

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT _ Fairfield (Acme/Balducci's/Kings) 7 $133.50 $3,830.60 3.49% 7 $132.80 3.44%
CT Recap: 7 stores with sales of $133.5 mllion. Total retail food sales for CT in the study: $8.15 billion. Albertsons Mid-Atlantic share of CT is 1.64%.
DE  New Castle (Acme/Safeway) 14 $407.80 $2,150.60 18.96% 14 $413.90 18.53%
DE Recap: 14 stores with sales of $407.8 million. Total retail food sales for DE in the study: $2.15 hillion. Albertsons Mid-Atlantic share of DE is 18.96%.
NJ  Atlantic (Acme) 4 $113.60 $1,019.40 11.14% 4 $112.10 11.16%
NJ  Bergen (Acme) 9 $291.90 $3,714.10 7.86% 9 $289.80 8.02%
NJ  Burlington (Acme) 7 $160.30 $1,938.80 8.27% 7 $165.90 8.57%
NJ  Camden (Acme) 6 $151.30 $1,897.80 7.97% 6 $150.90 8.02%
NJ  Cape May (Acme) 10 $241.60 $597.10 40.46% 10 $234.80 40.33%
NJ  Cumberland (Acme) 1 $26.90 $663.70 4.05% 1 $26.70 4.10%
NJ  Essex (Acme) 5 $137.50 $2,321.20 5.92% 5 $141.60 6.15%
NJ  Gloucester (Acme) 4 $115.30 $1,192.00 9.67% 4 $114.10 9.81%
NJ  Hudson (Acme) 5 $121.40 $1,810.60 6.70% 5 $123.40 7.03%
NJ  Hunterdon (Kings) 1 $15.40 $477.60 3.22% 1 $15.20 3.24%
NJ  Mercer (Acme) 2 $55.40 $1,475.60 3.75% 2 $57.80 4.20%
NJ  Middlesex (Acme) 2 $46.50 $2,810.40 1.65% 3 $60.10 217%
NJ  Monmouth (Acme) 5 $132.30 $2,870.50 4.61% 5 $129.60 4.70%
NJ  Morris (Acme/Kings) 10 $223.40 $2,258.40 9.89% 10 $221.60 9.85%
NJ  Ocean (Acme) 5 $128.60 $2,161.80 5.95% 5 $126.50 5.93%
NJ  Salem (Acme) 2 $72.40 $169.20 42.79% 2 $72.10 42.89%
NJ  Somerset (Acme) 2 $42.10 $1,355.90 3.10% 2 $43.40 3.25%
NJ  Sussex (Acme) 2 $47.50 $609.80 7.79% 2 $56.70 9.68%
NJ  Union (Acme/Kings) 5 $172.40 $2,162.40 7.97% 5 $168.40 8.15%
NJ  Warren (Acme) 1 $26.10 $503.10 5.19% 1 $26.10 5.22%
NJ Recap: 88 stores with sales of $2.32 billion. Total retail food sales for NJ in the study: $33.48 billion. Albertsons Mid-Atlantic share of NJ is 6.94%.
NY  Dutchess (Acme) 2 $51.60 $1,100.60 4.69% 2 $48.20 4.34%
NY  Nassau (Kings) 1 $14.20 $5,873.00 0.24% 1 $14.10 0.24%
NY  Putnam (Acme) 3 $65.40 $314.20 20.81% 3 $64.10 21.94%
NY  Westchester (Acme/Balducci’s) 13 $289.60 $4,316.90 6.71% 13 $284.60 7.33%
NY Recap: 19 stores with sales of $420.8 million. Total retail food sales for NY in the study: $46.06 billion. Albertsons Mid-Atlantic share of NY is 0.98%.
PA_ Bucks (Acme) 7 $256.70 $3,243.00 7.92% 7 $252.20 8.09%
PA  Chester (Acme) 7 $218.60 $2,120.60 10.31% 7 $215.40 10.24%
PA  Delaware (Acme) 12 $405.40 $2,734.20 14.83% 12 $396.50 14.98%
PA_ Montgomery (Acme) 7 $209.60 $4,297.60 4.88% 7 $204.50 4.84%
PA _ Philadelphia (Acme) 16 $465.80 $4,009.50 11.62% 17 $466.90 11.30%
PA Recap: 49 stores with sales of $1.56 billion. Total retail food sales for PA in the study: $33.21 hillion. Albertsons Mid-Atlantic share of PA is 4.69%.
Mid-Atlantic Recap: 177 stores with sales of $4.84 billion annually.
Mid-Atlantic retail food sales total: $120.04 billion.
Albertsons Mid-Atlantic Per Store Average: $27.35 million () Indicates another banner used by the company. Source: Food Trade News, June 2024
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Family of Foods
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VEAL | AMERICAN LAMB | IMPORTED LAMB
BEEF | CHICKEN | PORK | TURKEY

CONSUMER-PREFERRED MEAT SELECTION
o Domestic & Imported

« Milk Fed & Grain Fed

« Grass Fed, Organic & 100% Wagyu

EXTENSIVE SPECIALTY PROCESSING CAPACITIES
o Grinds

o Pre-Formed & Seasoned Burgers

o Thin Sliced

« Marinated or Seasoned

» Ready-to-Cook, Cook-in-Bag & Fully Cooked

A "-.'F'E-!E:iln; AN

FULL RANGE OF ATTRACTIVE PACKAGING
Catelli Brothers Branded or Private Label
Case Ready & Tray Ready
Catch Weight & Fixed Weight
MAP, VSP, Rollstock & Vacuum-Packaging

To learn more about our customized programs
call Bill Santos, Vice President Retail Sales,
856-869-9293, ext. 211

from family to table for oven 75 yeans

» Preval «c CatelliBrothers.com Collingswood, NJ | Sutton, MA
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and total profit grew 9.6 percent to $600 million. Additionally, e-com-
merce sales were up 21 percent and membership in Walmart's “Plus”
program rose 18 percent. During the post-release call with financial
analysts, CFO John David Rainey said that Walmart's e-commerce
business could be profitable within the next two years and noted that
sister firm Sam’s Club is already making money from its digital plat-
form. Walmart is also trimming parts of its business that it deems no
longer profitable including the recent announcement that it would
close all 51 Walmart Health clinics as well as its telehealth operations.
Earlier, the “Behemoth” said it is cutting several hundred jobs and
asking some associates to move from smaller office locations to more
centralized hubs. That's according to The Wall Street Journal which not-
ed that while the world’s largest retailer will still allow its associates to
work remotely some of the time, it is now demanding that employees
work primarily from their offices. On the growth side, the planet’s larg-
est retailer has expanded its InHome delivery service to four addition-
al cities including Philadelphia and Boston and will now cover 50 mar-
kets nationally. InHome began five years ago as a premium service
where groceries and other essentials are delivered to a customer's
q n Wa o U doorstep or unpacked directly into their refrigerators in kitchens and
garages. And just before presstime, we learned that Walmart will be

o o ' taking the major plunge and will place digital shelf labels in all of its

2,300 U. S stores, a huge investment that will take about two years to

s I I Ce It We ve fully implement. The decision to convert its shelves to all DSLs came
' after a successful test at a single Texas store. In a post, Daniela Bos-

can, the chain’s food and consumable team lead stated: “This rep-
resents a significant shift in how I, and other store associates, manage
pricing, inventory, order fulfillment and customer interactions, ensuring
our customers enjoy an even better shopping experience. Walmart
stores have over 120,000 products on the shelves, each with an indi-
vidual price tag. Every week our stores support thousands of pricing
updates on new items, Rollbacks and markdowns. Digital shelf labels,
developed by the Vusion Group, allow us to update prices at the shelf
using a mobile app, reducing the need to walk around the store to
change paper tags by hand and giving us more time to support cus-
tomers in the stores.” Obviously, this is a major undertaking that other
retailers will be adding to their operational functions, especially if the
costs continue to come down...and who’s got numbers comparable to
(if not slightly better than) Walmart? Well, that would be Costco, of
course. In his first full quarter as CEQ, Ron Vachris is off to a fast start.
In Q3,the Issaquah, WA-based club king saw its net sales increase 9.1
percent over a year ago to $57.4 billion and at its nearly 600 U.S.
stores, comp store revenue grew by 6.2 percent. On the earnings front,
Costco’s net profit for the 13-week period was $1.68 billion, a gain of

» As deli counter services evolve,
Dietz & Watson
Fresh Sliced solutions
provide the same
guality and convenience
expected without the labor.

« Available in various formats,

each premium deli offering more than $300 million from last year. Costco’s “hidden gold mine,’
i i i membership fees, raked in $1.12 billion in its third quarter, a 7.6
B elle Welghed’ and paCkaged percent increase versus the corresponding period last year. Shortly
in our USDA certified facilities. after Costco posted its most recent earnings, new CFO Gary Millerchip

(who had held that same title at Kroger since 2017) until he joined

Costco this past January, told The Wall Street Journal that he’s got high

hopes to significantly increase Costco’s e-commerce sales. “We be-

lieve there’s a lot more opportunity to grow digitally. | have experience

in those areas and would hope that | can bring some of that help us

(215) 831-9000 + (800) 333-1974 + SALES@DIETZANDWATSON.COM + DIETZANDWATSON.COM continue to evolve, but very much in the Costco way.” This looks like a
DIETZ & WATSON INC. 5701 TACONY ST, PHILA., PA 19135 no brainer for Millerchip and his new company. Digital growth has been

TAKING STOCK continues on page 77
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GENERAL TRADING  {{0] [ ) Exme

Wholesale Food Distributors | " SERVICE
455 16th St, Carlstadt, NJ 07072

FlNESMARE sHoP ZFaIR

SUPERMARKETS

“Proudly Servmg the
Independent Grocer”

* Full Service Grocery, Dairy & Deli
* Advertising & Merchandising Services
* IT Support, POS & Shelf Labeling

* Innovation - Technology

We are happy to fulfill your needs
Please contact us:

ORDER DEPARTMENT: OTHER BUSINESS:
NY (212) 964-4935 , NJ (201) 935-4460 / NJ (201) 935-7717 CONTACT Us.
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10 Food Lion 7 $68.10 3.17%
DELAWARE COUNTY SHARE OF MARKET: 2024 1 . 13 $66.30  3.08%
Total sales for the one Delaware county included in the study are $2.2 billion. 12 Costco 1 $49.10 2.28%
13 Rite Aid 15 $46.10 2.14%
Sales % of , .
Rank Company Stores (in millions) Market 14 Trader Joe's 2 $40.80 1.90%
15 7-Eleven 14 $30.60 1.42%
16 Aldi 3 25.40 1.18%
NEW CASTLE COUNTY ($2.2 billion) : °
(Includes New Castle, Wilmington) 17 Dash-In 10 $23.40 1.09%
o Populati 578592 e Female... i
. #oo%%hosr;holds 220437 e Whie 18 Fas-Marts 12 $21.80 1.01%
R — seos0 - ggggg-n-ic - 19 Royal Farm Stores 8 $19.80  0.92%
e Overage6s......ccovvienne. 17.2% ® ASIN...cc e 6.3% 20 SDI’OUtS 1 $1 9.30 0.90%
21 Great Valu 1 $10.60 0.49%
1 Albertsons (Acme/Safeway) 14 $407.80  18.96%
5 Wawa ” $30031  13.96% 22 Save A Lot 2 $8.80 0.41%
3 ShopRite 6 $265.00 12.30% 23 Ld 1 710 0.33%
4 Walgreens 35 $205.30  9.55% 24 IGA 1 $7.02  0.33%
5 BJ’s Wholesale Club 3 $145.10 6.75% 25 Circle K 2 $4.20 0.20%
6 Super G Giant Food 3 $111.10 517% 26 C&S Independents 6 $1.72 0.08%
7 Target 3 96320 S67% 198  $2,121.25  98.64%
0,
8 Wegmans 1 $81.60 3.7%% () Name in parentheses indicates another banner used by the company.
9 Walmart (SuperCenter) 2 $71.70 3.33%
Source: Food Trade News, June 2024

Genuine, old fashioned, high quality
dried beef products popular since 1902.

fall i : =
FOR @D BILL CARTER- VP, SALES & MARKETING - 215-536-4220 x 115, BCARTER@KNAUSSFOODS.COM ALL OF OUR PRODUCTS ARE  ==%

MORE
INFO, PROUDLY MADE IN THE U.S.A.

. 487 Devon Park Dr., Ste. 210 Wayne, PA 19087 - Phone: 610-964-9566 QUAKERTOWN, PA WWW.KNAUSSFOODS.COM
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increasing since the pandemic and in Costco’s recently completed
third quarter, e-commerce revenue grew 20.8 percent...the bottom line
continues to look a lot different at wholesaler UNFI. First some good
news: the Providence, RI-based distributor, which also owns the Cub
and Shoppers retail banners, has extended its supply contract with its
largest customer, Whole Foods Market, for an additional eight years
(through May 2032). While the WFM deal comes at a comparatively
low margin, it was an important renewal both as an infrastructure
foundation for Wall Street and industry perception. UNFI also cut the
ribbon on a beautiful new 1.3 million square foot distribution center in
Manchester, PA (York County) this month. The modern depot will sup-
ply most of UNFI's independent customers in the Mid-Atlantic market.
Now, for the not-so-good news. Approximately 75 truck drivers at the
company’s nearby Harrisburg depot (the old SuperRite warehouse)
have agreed to unionize (Local 776), continuing an 18-month cycle in
which drivers at other UNFI facilities in Connecticut, Arizona, California,
Georgia, lowa and Washington have agreed to organize. And then
there’s the current state of UNFI earings and sales. The encouraging
news is that the losses are getting smaller - negative $21 million in its
recently completed Q3. Its sales decline is also shrinking - down only
0.1 percent. But the balance sheet isn’t the only issue that UNFI needs
to improve. As I've stated in previous columns, UNFI must upgrade its
overall efficiency and execution - once the early kinks from the new DC
are worked out, that's likely to happen in terms of warehousing and
logistics. But other issues that are vital to its many independent cus-
tomers in the Mid-Atlantic - a more competitive private label program
and better one-on-one interaction - would go a long way to improving
its image among its customers. Again, that’s not just an observation,
those are criticisms and frustrations I'm hearing directly from the inde-
pendent owners...and it's not only UNFI that's got union issues, but the
labor group (the Amazon Labor Union) that unionized an Amazon ful-
fillment center on Staten Island two years ago, is likely to become af-
filiated with the International Brotherhood of Teamsters, which should
give organized labor a lot more clout in its efforts to unionize other
Amazon depots nationally. By the way, “Godzilla” still has not recog-
nized the ALU and continues to fight the decision in court...and speak-
ing of Amazon, John “Whacky” Mackey, founder and former CEO of
Whole Foods who sold his business to Amazon for $13.7 billion in
cash in 2017, told Fortune magazine that he really likes former Ama-
zon chief executive Jeff Bezos and the company “because they didn’t
try to change Whole Foods.” Maybe Mackey was referring to the period
right after the deal was consummated and Mackey had just gotten his
big check. To be fair, Bezos left his post as head honcho nearly three
years ago, but even before then, the folksy culture that permeated
WFM was disappearing and today Whole Foods has become almost
fully “Amazonized.” It's still a very good merchant, just not as nearly at
the top of its game as when Mackey was running it. It also should be
noted that the enlightened one is currently peddling his new book -
“The Whole Story”"... recently I've written about how many start-up
companies in the in all realms of the food universe are folding. Recent-
ly, we've seen the likes of Foxtrot, Gorillas, Boxed, Chefd and Buyk go
bankrupt or fail in the U.S.You can add Takeoff Technologies to that list.
The tech firm, which builds automated micro-fulfillment centers and
includes Wakefern, Albertsons and Hy-Vee as clients, filed for Chapter
11 bankruptcy protection earlier this month and plans to sell its as-

TAKING STOCK continues on page 117
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Keeping you
one step ahead

You require innovative, scalable solutions that move
your brands one way — upward and forward. See how
our team at Acosta can deliver progressive sales and
marketing services that enable you to win in the
modern marketplace.

Trusted brands trust Acosta

acosta”
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NEW YORK COUNTY SHARE OF MARKET: 2024 ., 0 s e so
. 13 Whole Foods 3 $144.10 2.61%
Total sales for those New York counties included in the study are $42.15 billion 14 Trader Joe’s 3 $119.60 217%
Sales %of 15  Wegmans 1 $109.60  1.99%
Rank  Company Stores  (in millions) Market 16  Fine Fare Supermarkets (Shop Fair) 18 $103.40  1.87%
E BRONX COUNTY ($35 billion) 1; IAD\:'meri'ca's Food Basket (Caribbean/Ideal/NSA) 19 $102.80 1.862@
ite Aid 13 $101.40 1.84%
(. POPUIALON ........covveee.. 1356476 FEmMale ... 52.7% 19 7-Eleven 17 $45.60 0.83%
Tan BR T« liccon oo SO e Mg 20 Al 3 $4360  0.79%
) " Olerageth T o hsn % 21 Western Beef 3 $3920  0.71%
22 Military Commissaries 1 $8.40 0.15%
1 Krasdale (CTwn/Brave/Stop1/MktFrsh) 61 $619.35  17.89% 410 $5,092.56 92.30%
2 Key Food 56 $574.60 16.60%
3 ASG (Associated/Compare/Met/Pioneer) 39 $533.67 15.42%
4 Walgreens (Duane Reade) 21 $185.20 5.35% DUTCHESS COUNTY ($1.1 billion)
5 BJ's Wholesale Club 2 §$17240  4.98% (Includes Beacon, Hyde Park, Poughkeepsie)
6 Stop & Shop 4 $164.70 4.76% e Population .......... 297,150 o Femae.....
7 Alegiance (Foodtown) 11 $13250  3.83% " Medanboome" 594578+ Hack...
8 Target 4 $12750  3.68% B B 38%
9 Fine Fare Supermarkets 19 $127.20 3.67% )
10 CVS 13 $93.40 2.70% 1 ShopRite 4 $236.70 21.51%
11 Food Bazaar 5 $75.10 217% 2 Stop & Shop 4 $211.70  19.23%
12 Western Beef 7 $73.80 2.13% 3 Hannaford 3 $123.30 11.20%
13 Rite Aid 7 $53.60 1.55% 4 Walmart (SuperCenter) 1 $80.60 7.32%
14 ShopRite 1 $49.70 1.44% 5 Northeast Grocery (Price Chopper/Tops) 3 $77.30 7.02%
15 Aldi 4 $38.50 1.11% ¢ S 12 $67.50 6.13%
16 /-Eleven 3 $12.30 0.36% 7 Albertsons (Kings) 2 $51.60 4.69%
257 $3,03352 8763% g3 BJ’s Wholesale Club 1 $45.10 4.10%
9 Sam’s Club 1 $42.80 3.89%
- \ BROOKLYN ($5.5 billion) 10 A'dam"s Fairacre Farms 2 $35.50 3.23%
NASSAU 11 Rite Aid 6 $25.30 2.30%
T - NG — |2 Vlaldroons 2 S2270 200
o Median Income ............ $74,962  ® BlaCK......orrrr 33.2% 13 Target 1 $22.30 2.03%
KNGS o OGrago BB 66 e A gaw 14 Allegiance (Foodtown) 2 §1140  1.04%
15 Aldi 1 $11.10 1.01%
1 Key Food 71 $802.60  14.55% 16 Cumberland Farms 4 $9.80 0.89%
2 Krasdale (Gtwn/Bravo/Aim/Stop1/ShpSmt/MktFrsh) 87 $771.01 13.97% 17 IGA 2 $7.02 0.64%
3 ASG (Associated/Compare/Met/Pioneer) 51 $571.25  10.35% 18 Key Food 1 $7.00 0.64%
4 Costco 1 $314.90 9.7/1% 19 7-Eleven 1 $2.70 0.25%
5 BJ’s Wholesale Club 3 $308.20 559% 20 XtraMart 1 $2.70 0.25%
6 Target 10 $301.60  547% 21 CircleK 1 $2.30  0.21%
7 Allegiance (Foodtown/Gristedes) 21 $256.90 4.66% 57 $1,096.42 99.62%
8 Walgreens (Duane Reade) 43 $236.50 4.29%
9 CVS 29 $214.70 3.89%
10 Food Bazaar 8 $188.70 3.42%
11 ShopRite 2 $162.30 2.94%

See NEW YORK COUNTY SHARE on page 79
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13 Wegmans 1 $122.10 2.01%

NEW YORK COUNTY SHARE OF MARKET: 2024 4 7-Fleven | 9500 158%
Continued from page 78 15 Rite Aid 5 $62.80 1.03%
- . 16 Aldi 1 $22.40 0.37%
B < MANHATTAN ($6.1 billion) 17 Food Bazaar 1 $18.00  0.30%
PopUIation ....ccoccerrv... 1,597,451 ® FEMale oo . 18 America’s Food Basket 2 $16.90 0.28%
Vi ncome. " $36980 = Black. - w19 Lid 1 $850  0.14%
vt g 65, 84%  + Ao 408 $5518.32  90.92%
1 Walgreens (Duane Reade) 84 $967.30  15.94% o
2 Whole Foods (Amazon Go) 20  $81440  13.42% zﬁgﬁﬁgscgg:m éﬁﬁ:”“g'l:'l';’:t)ea S
3 Allegiance (FT/D’Ag/Gristedes/Mort Wms) 52 $493.50 8.13% o POPUIAHON ..o 1,381,715 © FEmale .o 50.7%
4 Target 11 $417.80  6.88% S R R S
5 CVS 59 $387.50  6.38% R TR - —
6 Trader Joe’s 10 $381.90 6.29%
7 Key Food 31 $372.90 6.14% 1 Stop & Shop 23 $1,006.30 17.13%
8 Krasdale 39 $362.90 5.98% 2 ShopRite 6 $501.90 8.55%
9 Costco 1 $348.00 5.73% 3 CVS 68 $484.20 8.24%
10 ShopRite (Fairway/Gourmet Garage) 8 $256.20 4.22% 4 Costco 3 $437.70 7.45%
11 ASG (Associated/Compare/Met/Pioneer) 26 $210.82 3.47% 5 BJ's Wholesale Club 6 $419.60 7.14%
12 Fine Fare Supermarkets (Shop Fair) 23 $158.50 2.61%

See NEW YORK COUNTY SHARE on page 80

RETAIL ITEMS
Inspired Plates by Agostino Foods

Grilled Chicken Breast Pork Carnitas
Jamaican Jerk Thighs Pot Roast with Vegetables

NSPRED [l 1, . 20
PLATES.. 25T 0 e

Grilled Berkshire Pork Chops
Grill Marked London Broil

St Louis Style Ribs

Fully Cooked: Meatballs, Meatloaf & Burgers

Assorted Poultry Items:
Breast, Thighs, Diced and Shredded

...and Many More!

Providing operator solutions including quality, variety & consistency... saving time, labor & waste!
VOLUME WARRANTED PRIVATE LABEL & PROPRIETARY RECIPE OPPORTUNITIES

A9

OSTINQO YourTrRuUsTEDFOOD  800-755-9840 - WWW.AGOSTINOFOODS.COM
FOODS" SERVICE PARTNER customer_service@agostinofoods.com

LEARN MORE
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NEW YORK COUNTY SHARE OF MARKET: 2024 . orconruncs T enx o
C 25 America’s Food Basket (Ideal) 3 $13.70 0.23%
Continued from page 79 26 Food Bazaar 1 $13.10 0.22%
6 Walmart (SC/Neighborhood Mki) 6 $34750  592% 27 Fine Fare Supermarkets 1 $6.50  0.11%
7 Key Food 22 $31010  528% 28 CircleK L $4.30  0.07%
8 Target 8 $289.20 4.92% 29 Quick Chek 1 $3.30 0.06%
9 King Kullen 12 $272.00 4.63% 30 Cumberland Farms 1 $2.90 0.05%
10 7-Eleven 107 $271.70 4.63% 31 Military Commissaries 1 $2.50 0.04%
11 Krasdale (AIM/CTwn/Bravo/Stop1/MkiFrsh) 25 $23562  4.01% 386  $5858.23  99.75%
12 Walgreens (Duane Reade) 27 $226.50 3.86%
13 Whole Foods (Amazon Fresh) 5 $215.60 3.67% ORANGE COUNTY ($1.4 billion)
14 ASG (Associated/Compare/Met/Pioneer) 22 $181.17 3.08% (Includes Middletown, Port Jervis, Newburgh)
15 Trader Joe’s 5 $1 76.30 3.00% o Population ..........ccvvenn. 407,470 o Female ..o, 50.0%
e #of Households............... 135,140 ® WhItE ..o 59.5%
16 Lidl 9 $142.80 2.43% e Median INCOME .............. $91,806 @ BlaCK. ..o 14.8%
17 Uncle Giuseppe’s 3 $6760  1.15% . Ovorag 65T s
18 Western Beef 4 $56.50 0.96%
19 Stew Leonard’s 1 $46.80  0.80% 1 ShopRite 5  $309.40 21.78%
20 Allegiance (Foodtown) 5 $38.50 0.66% 2 Walmart (SuperCenter) 3 $244.20  17.19%
21 Rite Aid 6 $33.30 0.57% 3 Northeast Grocery (Price Chopper/Mkt 32) 4 $165.20  11.63%
29 Aldi 9 $21.20 0.36% 4 Hannaford 4 $161.20 11.35%
23 IGA 2 $16.64 0.28%

See NEW YORK COUNTY SHARE on page 81

“the origival plant based protein”
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NEW YORK COUNTY SHARE OF MARKET: 2024 QUEENS COUNTY ($5.6 billion)
Continued from page 80 e Population .............cc..... 2,252,196
5 CVS 17 $9450  6.65% « edn neame .
6 BJsWnolesale Club 2 $7740 545k S 1 D
7 Stop & Shop 3 $73.50 517%
8 Target 4 $68.60  4.83% 1 Key Food 72 $84310  14.94%
9 Walgreens 9 $58.10 4.09% 2 Krasdale (AIM/CTwn/Bravo/Stop1/MktFrsh) 85 $780.57 13.83%
10 Adam’s Fairacre Farms 2 $36.70 2.58% 3 Costco 2 $543.60 9.63%
11 Allegiance (Foodtown) 2 $36.70 2.58% 4 Walgreens (Duane Reade) 45 $462.30 8.19%
12 Ad 3 $27.30  1.92% 5 Stop & Shop 9 $39540  7.01%
13 Quick Chek 8 $1850  1.30% 6 BJ'sWholesale Club 4 $34520  6.12%
14 Cumberland Farms 6 $18.00 1.27% 7 CVS 36 $337.20 5.98%
15 Rite Aid 3 $1270  0.89% 8 Target 7 $278.50  4.94%
16 Save A Lot 2 $11.30 0.80% 9 ASG (Associated/Compare/Met/Pioneer) 29 $196.21 3.48%
17 Military Commissaries 1 $10.10 0.71% 10 Trader Joe's 3 $146.20 2.59%
18 7-Eleven 2 $6.50 0.46% 11 Food Bazaar 8 $135.60 2.40%
80 $1,42090 100.65%* 12 Trade Fair 8 $12520  2.22%
13 Rite Ad 16 $113.30  2.01%
. 14 Allegiance (Foodtown) 9 $77.20 1.37%
s zgzm'g'siorgu:re(fg;‘rﬁe'f',:,'Im))pac) 15 Fine Fare Supermarkets (Shop Fair) 13 $71.30  1.26%
o Population ........ccoocevvenenn. 98,060  ® Female......ccooovvvcomrenrrnnn. 16 America’s Food Basket (Ideal/NSA) 10 $61.90 1.10%
" Vedinneome . §120970 = Bk, 17 Western Beef 3 $60.70  1.08%
LR Y R »z 18 Shophite 1 85980  1.06%
19 7-Eleven 35 $39.50  0.70%
1 Albertsons (Acme) 3 $65.40  20.81% 20 Aldi $36.20  0.64%
2 ShopRite 1 $54.90  17.47% 21 Lid $3470  0.61%
3 Rite Aid 4 $53.10  16.90% 22 IGA 2 $26.00  0.46%
4 Stop &Shop 1 $39.00  12.41% 401 $5169.68  91.62%
5 DeCicco & Sons 1 $26.60 8.47%
6 Northeast Grocery (Tops) 1 $15.80 5.03% | EOCKLAND COUNTY (611 billion)
7 Krasdale (AIM) 2 $1556  4.95% = (Includes New City, Nyack, Suffern)
8 CVS 2 $1 2.70 4.04% g o Population ..........ccceevne 340,807 o Female.....cccoovvvvevininne, 50.4%
9 Allegiance (Foodtown) 1 $11.20  3.56% BN NedanncomoH0BATS e B e
10 1GA 1 8508 1.00% ke R
11 America’s Food Basket (Ideal) 1 $5.50 1.75%
12 Key Food 1 $3.20  1.02% 1 ShopRite 5 $413.70  37.36%
19 $30894 9833% 2 Costco 1 $159.20  14.38%
3 Stop & Shop 4 $121.30  10.95%
4 Key Food 5 $79.70 7.20%
5 CVS 11 $64.60  5.83%
6 BJ's Wholesale Club 1 $50.30 4.54%
7 Walgreens 5 $46.30 4.18%
8 Target 2 $46.00 4.15%
See NEW YORK COUNTY SHARE on page 84
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Ouvur passionate team of retail experts will
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1 Stop & Shop 27 $1,251.70 19.20%

NEW YORK COUNTY SHARE OF MARKET: 2024 , . .. 1 $66240  10.16%

Continued from page 81 3 Costco 5 $614.60  9.43%

9 Krasdale (AIM/Bravo) 3 $28.71 2.59% 4 7-Eleven 174 $496.50 7.61%

10 Aldi 2 $23.70 2.14% 5 King Kullen (Wild By Nature) 19 $388.00 5.95%

11 Walmart 1 $22.80 2.06% 6 BJ's Wholesale Club 6 $361.80 5.55%

12 7-Eleven 8 $20.10 1.82% 7 CVS 68 $353.20 5.42%

13 Allegiance (Foodtown) 1 $9.60 0.87% 8 Walmart (SuperCenter) 7 $345.40 5.30%

14 Rite Aid 1 $4.90 0.44% 9 ASG (Associated/Compare/Met/Pioneer) 18 $304.24 4.67%

15 America’s Food Basket (Ideal/NSA) 1 $4.60 0.42% 10 Krasdale (AIM/CTwn/Bravo/Stop1/MkiFrsh) 51 $298.40 4.58%

16 Quick Chek 1 $3.40 0.31% 11 Target 10 $280.30 4.30%

52 $1,098.91 99.23% 12 Lial 15 $218.50 3.35%

13 Walgreens 29 $199.70 3.06%

14 Key Food 8 $95.80 1.47%

& | STATEN ISLAND ($1.7 billion) 15 Adi 10 $9020  1.38%

w57 o ponutton RN 16 Whole Foods 2 $89.80  1.38%

! Viadnvoone 950165 - 17__1GA_ 11 $8450  1.90%

S B KA o ST oIk

19 Uncle Giuseppe'’s 4 $76.20 1.17%

1 ShopRite 3 $381.90  22.45% 20 Trader Joe’s 2 $63.40 0.97%

2 Costco 1 $335.30 19.71% 21 Stew Leonard’s 1 $51.30 0.79%

3 Stop & Shop 5 $256.50 15.08% 22 Fine Fare Supermarkets 5 $39.40 0.60%

4 ASG (Associated/Compare/Met/Pioneer) 8 $145.20 8.53% 23 Sam'’s Club 1 $38.90 0.60%

5 CVS 18 $117.40 6.90% 24 The Fresh Market 1 $18.20 0.28%

6 Target 3 $88.70 5.21% 25 Quick Chek 5 $12.70 0.19%

7 Key Food 7 $72.00 4.23% 26 Food Bazaar 1 $10.20 0.16%

8 Walgreens (Duane Reade) 9 $70.20 413% 27 Cumberland Farms 3 $6.40 0.10%

9 Krasdale (ShopSmt/MktFresh/Stop1) 7 $51.74 3.04% 28 America’s Food Basket (Ideal) 1 $3.30 0.05%

10 Trader Joe's 1 $47.20 2.77% 509 $6,533.64 100.2%*
11 Western Beef 2 $35.10 2.06%
12 Allegiance (Foodtown) 2 $29.80 1.75%

13 7-Eleven 9 $23.20 1.36% PUTNAM WESTCHESTER COUNTY ($4.3 billion)

4 mreng 2 S0 oeo (ncudes New Roholle,Whie ns, Yonkers)

15__Lid 1 $1090  064% * Wodinlncoms.... ' Bk, o

16 America’s Food Basket L $820 048 R ¥
79 $1,684.44 99.01%

1 ShopRite 11 $726.50  16.83%

2 Stop & Shop 14 $615.30  14.25%

ﬁgﬁﬂﬂé %%?y%lﬁ?vmt:? Southampton) . oS 2 $381.00 a.8.1%

* Populaton ... 1523170 o Female.. 4 Costco $338.40  7.84%

* Medan noome . S1224%8 - 5 DeCicco & Sons $301.70__ 6.99%

" Ourage 65,180k - 6 Alertsons (Acme/Balducer’s 13 $26060 _ 6.71%

See NEW YORK COUNTY SHARE on page 85
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24 MOM'’s Organic Market $13.70 0.32%

NEW YORK co“Nw SHARE OF MARKET: 2024 5 America’s Food Basket (Ideal) $10.50 0.24%

1
2
Continued from page 84 26 Rite Aid 2 $10.30 0.24%
1
1

N

7 Krasdale (AIM/CTwn/Bravo/Stop1/MktFrsh) 33 $282.14 6.54% 27 Fine Fare Supermarkets (Shop Fair) $6.60 0.15%

8 Whole Foods 4 $202.40 4.69% 28 Save A Lot $5.40 0.13%

9 BJ’s Wholesale Club 3 $165.20 3.83% 212  $4,298.06 99.56%

10 Target 5 $150.30 3.48%

11 Trader Joe'’s 4 $134.50 3.12%

12 Walgreens (Duane Reade) 14 $100.40 2.33%

13 Stew Leonard’s 1 $95.50 2.21%

14 Sam’s Club 1 $89.30 2.07%

15 Allegiance (Foodtown) 8 $80.60 1.87%

16 Wegmans 1 $79.20 1.83%

17 Key Food 8 $57.20 1.33%

18 Walmart 1 $42.00 0.97% () Name in parentheses indicates another banner used by the company.

19 /7-Eleven 12 $37.10  0.86%  *Combined retailer sales exceed 100% due to spill-in from other areas. Because of con-

20 Uncle Giuseppe’s 1 $25.60 0.59% sumers purchasing items in one county by residing in an adjacent one, or due to tourist

21 Food Bazaar 1 $23.40 0.54% traffic, leakage can occur. County food sales are formulated from population and annual
' ' expenditure of county residents.

22 The Fresh Market 1 $17.20 0.40%

23 ASG (Associated/Compare/Met/Pioneer) 2 $16.82 0.39%

Source: Food Trade News, June 2024

JONAL

FOOD SALES, INC.

Serving The Mid-Atlantic Since 1985

Full-Line Food Brokerage

Local Broker Specializing In Deli, Meat, Seafood, Frozen, and Much More.

112 Commons Court, Chadds Ford Pa 19317 | 800-762-4517 | info@nationalfoodsales.net
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Metro New York Supermarket Leaders
2024 2024 Sales %of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market
e ShopRite Extends Lead 1 ShopRite (PR/FG/Dborn/GG/Fway) 185  $12,866.50 27.01% 184 $12,595.40  25.73%
2 Stop &Shop 198 $8,058.20 16.91% 201 $8,098.30  16.54%
e Struggling Stoppie Fades Again 3 Krasdale 462 $4034.95  8.A47% 474  §3972.48  8.11%
4 Key Food 320 $3,886.00 8.16% 316 $3761.40  7.68%
e Krasdale, Key Solid In NYC 5 Whole Foods (Amazon Go/Fresh) 62 $2,476.80  520% 60  $2327.00  4.75%
6  ASG Stores 236 $234463  4.92% 259 $2,36317  4.83%
e WFM Adds 2 Locations 7 Albertsons (Acme/Balducci's/Kings) 76 $1,897.90  3.98% 77 $1,90490  3.89%
8  Trader Joe's 50  $1553.30  3.26% 47 $1,42340  2.91%
* 3 New Stores For TJ’s 9 Allegiance (FT/D'ags/GrisyMort Wms) 128 $1,374.50  2.89% 124 $1,479.00  3.02%
10 Wegmans 9 $866.70  1.82% 8 $73150  1.49%

1,735  $39,359.48 82.61% 1,750 $38,656.55 82.11%

The chart above lists the top 10 supermarket retailers in the Metro New York market. Counties (boroughs) included are: Fairfield, Litchfield and New Haven in CT; Bergen, Essex, Hudson, Middlesex, Monmouth, Morris,
Ocean, Passaic, Somerset, Sussex and Union in NJ; Bronx, Dutchess, Kings/Brooklyn, Manhattan, Nassau, Orange, Putnam, Queens, Richmond/Staten Island, Rockland, Suffolk and Westchester in NY. Petroleum sales
are not included. () Indicates another banner used by the company.

Total supermarket sales for the area are $47.6 billion. Source: Food Trade News, June 2024

SglRL IN

suzysirloin.com

Ground Beef - Burgers - Steaks

suzysirloin.com oin. suzysirloin.com suzysirloin.co m zysirloin.com

90% LEAN 10% FAT

| sos 20 B NATURAL MEATLOAF
GROUND BEEF chounDBeeraURaer  (GRUUND PORK & MEATBALL MIX
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TURN-KEY APPROACH

TOP-TO-BOTTOM
SERVICE & SUPPORT

MERCHANDISING AND
MARKETING SOLUTIONS

PERSONALIZED |
BUSINESS SUPPORT.

Krasdale

= EST 1908 — | Sy

FUTURE BUSINESS GROWTH STARTS WITH A SOLID FOUNDATIONE
Brévo [

"o | Stop1
FRESH roonmen';itr!

Contact:

Dennis Wallin « EVP, Business Development « 800.248.5727 x5301 krasdale
John Borzumato « Director of Business Development « 914.697.5322 @KrasdaleFoods 0
Cynthia Ramos « Chief Sales Officer « 914.697.2575 krasdalefoods.com Géi.‘;
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Metro New York Market Leaders

2024 2024 Sales %of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market
1 ShopRite (PR/FG/Dborn/GG/Fway) 185 $12,866.50 17.21% 184  $12,595.40 17.07%
2 Stop & Shop 198 $8,058.20 10.78% 201 $8,098.30 11.04%
e Alts. Share Now At 33.7% 3 Costeo 37 $481850  6.45% 37  $450410  6.26%
4 CVS 699 $4,260.50 5.70% 728 $4,212.50 5.74%
5 Walgreens (Duane Reade) 525 $4,109.40 5.50% 546 $4,044.50 5.61%
= . q 6 Krasdale 462 $4,034.95 5.40% 474 $3,972.48 5.40%
. ) )
ShOpRIte Remams Dommant 7 Key Food 329 $3,886.00 5.20% 316 $3,761.40 5.13%
8 Target 107 $3,010.20 4.03% 104 $2,893.70 3.95%
9 BJ’s Wholesale Club 53 $2,993.90 4.01% 53 $2,931.40 4.00%
e Massive Closures Hurt Drug 10 Walmart 68 $2,785.80 3.73% 68 $2,668.30 3.34%
11 Whole Foods (Amazon Go) 62 $2,476.80 3.31% 60 $2,327.00 3.17%
12 ASG Stores 236 $2,344.63 3.14% 259 $2,363.17 3.22%
. 13 Albertsons (Acme/Balducci’s/Kings) 76 $1,897.90 2.54% 77 $1,904.90 2.60%
e (Costco, BJ’s Climb To 10.5% 14 7-Eleven 693 $1,79160  2.33% 694  $1,80620  2.46%
15 Trader Joe’s 50 $1,553.30 2.08% 47 $1,423.40 1.84%
16 Allegiance (FT/D’ags/Mort Wms) 128 $1,374.50 1.84% 124 $1,479.00 2.02%
. . 17 Wegmans 9 866.70 1.16% 8 731.50 1.00%
° WegmanS’ Manhaﬂan Unlt Blg 18 Aldig 78 2813.80 1.09‘%(: 75 2769.40 1.010/2
19  Wawa 113 $733.14 0.98% 104 $660.40 0.90%
20 Rite Aid 126 $717.90 0.96% 212 $1,135.50 1.55%

4,234 $65,394.22 87.43% 4,371 $64,372.55 87.29%

The chart above lists the top 20 retailers in the Metro New York market that sell groceries, HBC, drugs, general merchandise and tobacco products. Volumes listed include 100% of sales for supermarkets, c-stores and drug chains. Sales
for club stores, Target and Wal-Mart are extrapolated to include comparable supermarket categories, as explained on page 107. Counties (boroughs) included are: Fairfield, Litchfield and New Haven in CT; Bergen, Essex, Hudson, Middlesex,
Monmouth, Morris, Ocean, Passaic, Somerset, Sussex and Union in NJ; Bronx, Dutchess, Kings/Brooklyn, Manhattan, Nassau, Orange, Putnam, Queens, Richmond/Staten Island, Rockland, Suffolk and Westchester in NY.

Total food sales for the area are: $74.7 billion. () Indicates another banner used by the company.  Petroleum sales are not included. Source: Food Trade News, June 2024

PEPPERONI PHILLY STEAK FOUR CHEESE BUFFALOCHICKENS  SPICY SAUSAGE

b L . | i i e | ! Wl i I Lokl '-_': ‘.-
The Natural Choice! Ll e L L uelde €,
Our delicious Calzones are made f -' ' . :

in small aged batches that are
fermented throughout the process.
We fill our products with naturally
aged cheeses that are freshly
shredded on the day of production.
Our family continuously checks each
batch to make sure our customers
understand and taste the natural
differences. We slice our meats
throughout the day so you can taste
the'l fresh difference. .

| vl

www.depalofoods.com

Give us a call so we can show you the natural difference! -

1R -
Rk

04.827.0245 Sales Departm

ent
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AND OUR FAMILY OF SUPERMARKETS
« Lowest Cost of Goods in the Market!

- Profit Sharing!

- Financing Program!

- Central Billing - WHS & DSD!

- Center Stove & Perishable Retall Team!

‘&% - Co-marketing Programs!
@, % 7F . 3 .
&% - Full Assortment of Store Brands!
e = ; ]
= ¢ - Digital Coupons Comting Soon!

Wee { fer

ONLINE SHOPPING

* instacart

TR

»

JOHN DURANTE Contnct RICH FRENCH
YD of Business Developmesnt ' UD of Customer Developmeent
848-202-7191 | JDURANTE@KEYF0OD.COM 848-202-7864 | RFRENCH@KEYFOOD.COM

0 k VISIT US AT =E
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WWW.FOODTRADENEWS.COM June 2024 FOOD TRADE NEWS | 89

e fs WWW.KEYFOOD.COM



City of New York Supermarket Leaders

2024 2024 Sales %of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market
e Key Still #1 In 5 Boroughs 1 Key Food 237 $2665.20 16.76% 231  $2,609.60  16.72%
2 Krasdale 279 $258557  16.26% 286 $2,525.47  16.20%
o Krasdale Share Now 16.3% 3 ASG Stores 153 $1,657.15 1042% 170 $1,652.25  10.40%
4 Allegiance (FT/D’ags/Grist/Mort Wms) 95 $989.90 6.22% 90  $1,030.00 6.72%
e Allegiance Members Open 5 5 Stop & Shop 21 $962.80  6.05% 22 $1,00860  6.57%
6 Whole Foods (Amazon Go) 23 $958.50 6.03% 23 $924.00 6.02%
e Stop & Shop Down Again 7 ShopRite (Fairway/Gourmet Garage) 15 $909.90  572% 15  $900.90  5.87%
8  Trader Joe's 17 $69490  437% 15 $613.80  4.00%
e TJ’s Opens 2, Grows Share 9 Fine Fare Supermarkets (Shop Fai) 73 $460.40  2.89% 72 $420.80  1.96%
10 Food Bazaar 22 $417.40 262% 22 $406.50  2.65%

935 $12,301.72 77.35% 952 $11,738.11 76.49%

The chart above lists the top 10 supermarket retailers in the City of New York market. Counties (boroughs) included are: Bronx, Kings/Brooklyn, Manhattan, Queens and Richmond/Staten Island in NY. Petroleum sales
are not included.
Total supermarket sales for the area are $15.9 billion. Source: Food Trade News, June 2024

We've been working
EQUITY RETAIL BROKERS with grocery retailers

for nearly 30 years -
let us help you!

e Call EQUITY RETAIL BROKERS
531 W. Germantown Pike, Suite 103

Plymouth Meeting, PA 19462 for your real estate needs
Main 610.645.7700 | Fax 610.645.5454

equityretailbrokers.com David Goodman, Principal
610-645-7700 Ext. 119

Proud supporter of the Food Trade News Market Study Issue since 2012
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City of New York Market Leaders

2024 2024 Sales % of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market

1 Key Food 237 $2,66520  11.62% 231  $2,609.60  11.43%

. 2 Krasdale 279 $258557  11.27% 286 $2,525.47  11.20%

* Alts. Share Dips To 31.4% 3 Walgreens (Duane Reade) 202 $192150  838% 216 $1,95520  8.82%
4 ASG Stores 153 $1657.15  7.23% 170  $1,652.25  7.31%

5  Costco 5 $154180  6.72% 5  $1,46930  6.04%

e Key Adds Customers 6 Target 35 $1,21410  5.29% 34 $1,163.00  5.24%
7 CVS 155 $115020  502% 171 $1,175.30  5.30%

8 Allegiance (FT/D’ags/Grist/Mort Wms) 95 $989.90 4.32% 90 $1,030.90 4.28%

9 Stop&Shop 21 $962.80  4.20% 22 $1,00860  4.55%

e (Costco Posts Best Comps 10 Whole Foods (Amazon Go) 23 $95850  4.18% 23 $92400 _ 417%
11 ShopRite (Fairway/Gourmet Garage) 15 $909.90 3.97% 15 $900.90 4.06%

12 BJ's Wholesale Club 9 $82580  3.60% 9 $797.30  3.60%

. 13 Trader Joe's 17 $604.90  3.03% 15 $613.80  2.57%

* Drug Chains Close 56 14 Fine Fare Supermarkets (Shop Fai) 73 $46040  201% 72 $42080  1.96%
15 Food Bazaar 22 $417.40  1.82% 22 $40650  1.83%

16 Rite Aid 43 $342.20  1.49% 68 $515.80  2.33%

o - 17 Wegmans 2 $23170  1.01% 1 $10720  0.48%
Wegmans Makes Big Splash 18 7-Eleven 97 $216.50  0.94% 106 $281.40  1.27%

19 Western Beef 15 $208.80  0.91% 17 $252.60  1.14%

20 America’s Food Basket (Carrib/ldeal/NSA) 32 $189.80 0.83% 30 $175.30 0.79%

1530 $20,144.12 87.84% 1603 $19,985.22 87.79%

The chart above lists the top 20 retailers in the City of New York market that sell groceries, HBC, drugs, general merchandise and tobacco products. Volumes listed include 100% of sales for supermarkets, c-stores and
drug chains. Sales for club stores, Target and Wal-Mart are extrapolated to include comparable supermarket categories, as explained on page 107. Counties (boroughs) included are: Bronx, Kings/Brooklyn, Manhattan,
Queens and Richmond/Staten Island in NY. Petroleum sales are not included. () Indicates another banner used by the company.

Total food sales for the area are: $22.9 billion. Source: Food Trade News, June 2024

s
Ty Nce ,

GraceKennedy Foods (USA) LLC

(Taser & Aviva Ty

NEW JERSEY FLORIDA GEORGIA
GraceKennedy Foods (USA) LLC GraceKennedy Foods (USA) LLC GraceKennedy Foods (USA) LLC
5 Ethel Boulevard, 9151 North West 97th Terrace, 76 Southwoods Parkway, Suite 150
Wood-Ridge, NJ 07075 Medley, FL 33178 Hapeville, GA 30354
P (201) 329-6260 - F (201) 329-6272 P (305) 884-1100 + F (305) 884-3100 P (404) 891-5455 « F (404) 855-2912

www.gracefoods.com / Social Media: @gracefoods
www.lafe.com / Social Media: @lafefoods
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IN REVIEW: ALLEGIANCE RETAIL SERVICES

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT _ Litchfield (Foodtown) 1 $3.80 $770.80 0.49% 1 $4.90 0.64%
CT Recap: 1 store with sales of $3.8 million. Total retail food sales for CT in the study: $8.15 billion. Allegiance Retail Services share of CT is 0.05%.
NJ  Bergen (Foodtown) 2 $19.40 $3,714.10 0.52% 2 $21.60 0.60%
NJ  Essex (Foodtown) 3 $30.10 $2,321.20 1.30% 3 $34.20 1.49%
NJ  Hudson (Foodtown) 2 $18.40 $1,810.60 1.02% 2 $22.10 1.26%
NJ  Monmouth (Foodtown) 4 $97.00 $2,870.50 3.38% 5 $113.80 4.13%
NJ  Morris (Foodtown) 1 $11.50 $2,258.40 0.51% 1 $13.20 0.59%
NJ  Passaic (Foodtown) 1 $16.40 $1,466.50 1.12% 1 $19.30 1.31%
NJ Recap: 13 stores with sales of $192.8 million. Total retail food sales for NJ in the study: $33.48 billion. Allegiance Retail Services share of NJ is 0.58%.
NY  Bronx (Foodtown/Morton Williams) 11 $132.50 $3,461.80 3.83% 11 $136.90 3.98%
NY  Brooklyn (Foodtown/Gristede’s) 21 $256.90 $5,517.50 4.66% 18 $266.40 4.93%
NY  Dutchess (Foodtown) 2 $11.40 $1,100.60 1.04% 2 $27.90 2.51%
NY  Manhattan (FT/D'Ags/Grist/Mort Wms) 52 $493.50 $6,069.70 8.13% 51 $518.10 8.61%
NY  Nassau (Foodtown) 5 $38.50 $5,873.00 0.66% 5 $46.80 0.80%
NY  Orange (Foodtown) 2 $36.70 $1,420.60 2.58% 2 $34.20 2.54%
NY  Putnam (Foodtown) 1 $11.20 $314.20 3.56% 1 $11.90 4.07%
NY  Queens (Foodtown) 9 $77.20 $5,642.40 1.37% 8 $81.50 1.44%
NY  Rockland (Foodtown) 1 $9.60 $1,107.40 0.87% 1 $10.90 1.00%
NY  Staten Island (Foodtown) 2 $29.80 $1,701.30 1.75% 2 $28.00 1.68%
NY  Westchester (Foodtown) 8 $80.60 $4,316.90 1.87% 8 $87.30 2.25%
NY Recap: 114 stores with sales of $1.18 billion. Total retail food sales for NY in the study: $46.06 billion. Allegiance Retail Services share of NY is 2.74%.
PA _ Monroe (Foodtown) 1 $20.50 $763.80 2.68% 1 $22.30 2.96%

PA Recap: 1 store with sales of $20.5 million. Total retail food sales for PA in the study: $33.21 billion. Allegiance Retail Services share of PA is 0.06%.

Mid-Atlantic Recap: 129 stores with sales of $1.4 billion annually. Mid-Atlantic retail food sales total: $120.04 billion.
Allegiance Retail Services Per Store Average: $10.81 million () Indicates another banner used by the company. Source: Food Trade News, June 2024

GROW WITH SCOTTIES® FACIAL TISSUE!

OVER ONE BILLION REASONS S i afe o > Youlube  facebook
T0 LOVE SCOTTIES® * ¥ "R A % (swezzive) som )

H 1 S .. e AN
¢ j ” L T

Snapchat

New website & campaigns Campaign to support NOW SOFTER Strong media support for the campaigns, « Summer and Fall FSI
to educate on Carbon ¢ product upgrade. : including host reads on popular podcasts ¢ distributed to +35 million HH.

Neut!al a'?.d [ ".ees S . such as Office Ladies and Conan O'Brien : . Rich ibotta and Fetch
sustainability claims. 2 : :

Needs a Friend. : offers on single cartons
® and multipacks.

And there's more in store for '25... Visit scottiesfacial.com or contact Dan Cutillo @ Cutillo.daniel@irvingtissue.com or 804-389-3132.

*Scotties® tissue is manufactured by Irving Consumer Products, Inc., an affiliate of J.D. Irving, Limited. J.D. Irving Limited and its affiliates have planted more than 1 billion trees since 1957.
Scotties® is a registered trademark of Kimberly-Clark Worldwide, Inc. Used under license. **Data is from Circana Total U.S. MULO period ending April 21, 2024.

tEach year, forests managed by J.D. Irving, Limited and affiliated corporations remove more carbon than is emitted in the lifecycle of Scotties® Facial Tissue products.
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IN REVIEW: STOP & SHOP

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT _ Fairfield 20 $802.50 $3,830.60 20.95% 22 $848.30 21.99%
CT__Litchfield 7 $261.70 $770.80 33.95% 7 $260.20 33.82%
CT__ New Haven 19 $924.30 $3,552.40 26.02% 19 $901.50 25.51%

CT Recap: 46 stores with sales of $1.99 hillion. Total retail food sales for CT in the study: $8.15 billion. Stop & Shop share of CT is 24.39%.

NJ  Bergen 11 $338.60 $3,714.10 9.12% 11 $340.70 9.43%
NJ  Essex 3 $123.80 $2,321.20 5.33% 3 $125.70 5.46%
NJ  Hudson 2 $66.70 $1,810.60 3.68% 2 $69.20 3.94%
NJ  Hunterdon 1 $27.40 $477.60 5.74% 1 $27.60 5.88%
NJ  Mercer 1 $31.00 $1,475.60 2.10% 1 $31.20 2.27%
NJ  Middlesex 6 $169.50 $2,810.40 6.03% 6 $167.50 6.05%
NJ  Monmouth 7 $166.20 $2,870.50 5.79% 7 $168.30 6.11%
NJ  Morris 4 $167.50 $2,258.40 7.42% 4 $169.20 7.52%
NJ  Ocean / $259.20 $2,161.80 11.99% 7 $255.30 11.97%
NJ  Passaic 5 $190.40 $1,466.50 12.98% 5 $187.50 12.71%
NJ  Somerset 4 $§104.10 $1,355.90 7.68% 4 $102.40 7.66%
NJ  Sussex 1 $47.20 $609.80 7.74% 1 $49.90 8.52%
NJ  Union S $154.90 $2,162.40 7.16% 5 $156.20 7.56%
NJ  Warren 1 $25.70 $503.10 511% 1 $25.70 5.14%

NJ Recap: 48 stores with sales of $1.87 hillion. Total retail food sales for NJ in the study: $33.48 hillion. Stop & Shop share of NJ is 5.59%.

NY  Bronx 4 $164.70 $3,461.80 4.76% 5 $205.00 5.96%
NY  Brooklyn 3 $146.20 $5,517.50 2.65% 3 $143.50 2.65%
NY  Dutchess 4 $211.70 $1,100.60 19.23% 4 $218.20 19.66%
NY  Nassau 23 $1,006.30 $5,873.00 17.13% 23 $987.60 16.87%
NY  Orange 3 $73.50 $1,420.60 517% 3 $78.50 5.82%
NY  Putnam 1 $39.00 $314.20 12.41% 1 $39.20 13.42%
NY  Queens 9 $395.40 $5,642.40 7.01% 9 $397.50 7.04%
NY  Rockland 4 $121.30 $1,107.40 10.95% 4 $119.20 10.93%
NY  Staten Island 5 $256.50 $1,701.30 15.08% 5 $262.60 15.71%
NY  Suffolk 27 $1,251.70 $6,520.90 19.20% 27 $1,232.40 19.28%
NY  Westchester 14 $615.30 $4,316.90 14.25% 14 $612.70 15.78%

NY Recap: 97 stores with sales of $4.28 billion. Total retail food sales for NY in the study: $46.06 billion. Stop & Shop share of NY is 9.95%.

Mid-Atlantic Recap: 201 stores with sales of $8.14 billion annually.
Mid-Atlantic retail food sales total: $120.04 billion.
Stop & Shop Per Store Average: $40.51 million Source: Food Trade News, June 2024
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Ravitz ShopRites Hosts Annual Golf Outing Benefitting Its Family Foundation At Scotland Run Golf Club

The annual Ravitz Family Foundation Golf Outing was held
June 13 at Scotland Run Golf Club in Williamstown, NJ. Wel-
coming golfers are Jason Ravitz (l), Shawn Ravitz (c) and
Brett Ravitz of Ravitz Family Markets.

Jake Brown (r) of Kraft Heinz smiles for a photo with Jim
Swisher () of Wakefern and Ben Simons of Kenny Family
Markets.

This trio from Lynmar Builders includes Rob Dunn (l), Bobby
Dunn (c) and Chas Grabowski.

Enjoying a fine day on the links for a great cause are (I-r)
Kevin Morgan, John Leone, Jerry Thomas and Matt Maiore,
all with Ravitz Family Markets.

Schmidt Baking's John Sweeney (l) and Michael Bergson
smile for the Food Trade News camera.

This Ravitz Family Markets foursome features (I-r) Bob Spie-
gel, Rich Brown, Dominic DiBiase and Michael Rzucidlo.

Sam Cacia (I) of Cacia’s Bakery says hello to Ed Randzo (c)
and Steve Riley of Dietz & Watson.

Here we have (l-r) Mike Cassara and Bridget Beck, Coca
Cola NA; Mark Thompson, Liberty Coke; Corey Hilson, Coca
Cola NA; and Chris Aquila, Body Armour.

WWW.FOODTRADENEWS.COM

Herr’'s is well represented at the Ravitz golf outing by (I-r)
John Bock, Fran Dolan, Jim Rock and Dan Bonomo.

This duo features Dave Deets (I Jand Dylan Mansi of Clem-
ens Food Group.

Tony Dineen (I) and Ryan Auld, both with Bimbo Bakeries,
pose for the camera.

Guest Elie Basch (r) smiles for a photo with (I-r) Matt Blank,
Orion Builders; Howard Morell, Cento Foods; and Scott Rav-
itz. Ravitz Family Markets.
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From page 30

Pres.: Dean Janeway

COO: George Knobloch

Primary Supplier: UNFI

FTN Stores: 336

FTN Vol.: $3.94 billion

*This retailer-owned co-op serves as
the advertising and marketing arm for
a group of independent retailers in the
Metro New York market, including Key
Fresh, Food Dynasty, Food Emporium,
Food Universe and SuperFresh.

King Kullen Grocery Co.

102 Motor Pkwy., Ste. 410

Hauppauge, NY 11788

Phone: (516) 733-7100

Web: kingkullen.com

Chairman: James A Cullen Jr.
Pres./COO: Joseph Brown

EVP/CAO: Bernard Kennedy

Pres.-Wild By Nature: Michael Infantolino
VP-Corp. Strategy/Initiatives:

Tracey Cullen

VP-Store Ops.: Frank Vassallo
VP-Perishables: Rich Conger

VP-King Kullen Pharmacies Corp.:

Al Hesse

VP-Const./Maintenance: Stanley Mitchell
VP/Controller-Finance: Elizabeth Ostrove
VP-Accounting: James Leary

Dir.-HR: Carolann Maroney
Dir.-Meat/Seafood: Chris Cuttone
Dir.-Produce/Floral: Joe Schneider
Dir.-Deli: Joe Tyska

Dir.-Bakery: Tom Corcoran
Dir.-Groc./Dairy/Frozen Merch &Procure-
ment: Chris La Bella

Non-Food Coordinator: Marshall Irving
Sr. Cat. Mgr.-Center Store: Chris Williams
Cat. Mgr.-Grocery: Anthony Flynn

Cat. Mgr.-Dairy/Fz./Groc.: James Mues
Floral Buyer: Holly Litts

Primary Supplier: Direct/Bozzuto’s

FTN Stores: 31 (includes Wild By Nature)
FTN Vol.: $660.0 million

Krasdale Foods

65 West Red Oak Ln.

White Plains, NY 10604
Phone: (914) 697-5300

Web: krasdalefoods.com
Chmn./CEO: Charles Krasne
Pres./COO: Gus Lebiak
EVP/CIO: Steve Laskowitz
VP/CMO: Dennis Hickey
VP/CLO: Howard Jacobs
VP/CFO: Tom Cunningham
VP/Chief Sales Officer: Cynthia Ramos
VP-IT: Sara Marcy

VP Systems Dev.: Joe Alessi
VP Network Ent.: Simon Barker
VP: Catherine Taibi

VP: Neil Gewelb

Corp. Controller: Rob Gangemi

Dist. Ctr. Controller: Billy Richards

Dir. Customer Service: Natalie Menns
Dist. Ctr. GM: Ike Kraemer

Dir. Logistics: Chris Ekmekjian

Corp Dir HR: Bernie Patton

Dir. Credit: Ivette Malave

Procurement Mgr.: Paul Dreizler
Mgr.-Procurement: Mike Rios

Mgr.-Inv. Control: Angell Valerio

Cat. Mgr.-Private Brands: Janet Rehm
Buyers: Rizaldy Castillo, Domonick
Greco, Sandra Hedberg, Derek Morton,
Paul Sfraga, Kristal McGuire

Primary Supplier: Krasdale Foods Inc.
FTN Stores: 482 (Includes AIM, Bravo, C
Town, Market Fresh, Shop Smart, Stop 1)
FTN Vol.: $4.17 billion

Lidl U.S.

3500 S. Clark St.

Arlington, VA 22202

Phone: (571) 398-5435

Web: lidl.com

Pres./CEO Lidl US: Joel Rampoldt
COO-Lidl U.S.- Lee Galbraith
Primary Supplier: Direct

FTN Stores: 61

FTN Vol.: $656.8 million

McCaffrey’s Markets

2204 West Cabot Blvd.

Langhorne, PA 19047

Phone: (215) 752-9440

Web: mccaffreys.com

Pres.: James J. McCaffrey llI

EVP: Jim McCaffrey IV

Primary Supplier: UNFI

FTN Stores: 8 (includes Simply Fresh)
FTN Vol.: $246.9 million

MOM'’s Organic Market

5566 Randolph Rd

Rockville, MD 20852

Phone: (301) 816-4944

Web: momsorganicmarket.com
CEO: Scott Nash

Primary Supplier: UNFI

FTN Stores: 6

FTN Vol.: $89.5 million

Murphy’s Markets

381 Medford Tabernacle Rd.
Tabernacle, NJ 08088
Phone: (609) 268-8380
Web: murphysmarkets.com
Pres.: Ron S. Murphy

VP: Ron H. Murphy
Dir.-Operations: Steve Carney
Primary Supplier: UNFI

See DIRECTORY on page 100

FOOD BROKERAGE.

AN INDUSTRY ORIGINAL

“Working Everyday To Be The Best”
Servicing the Retail Trade in Bakery/Deli/Grocery

1050 Holly Dell Ct. | Sewell, NJ 08080 | 856-629-2551 | Fax: 856-629-8546
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Inserra Family Foundation’s 2024 Carl Inserra Leukemia Fund Golf Outing Held June 17 In Garfield, NJ

The Venetian in Garfield, NJ
was the site of the Inserra
Family Foundation’s 2024
Carl Inserra Leukemia Fund
Golf Outing on June 17. Wel-
coming golfers to the eve-
ning’s festivities are Lindsey
Inserra (I) and Larry Inserra
of Inserra Supermarkets.

This Inserra Supermarkets
trio features Inez Inserra (1),
Mary Onorato (c) and Ron
Onorato.

All smiles for the Food Trade
News photographer are In-
serra Supermarkets’ Gregg
Soriano (I), Jim Dorey (c)
and Mark Walker.

Victor Delesso (I) of Wakefern smiles for a photo with (2nd
from I-r) Al DeColli, Bridget Beck and Dave Snyder, all with
Coca-Cola NA.

This foursome features (I-r) Ed Casso, retired from A&P; Jim
Ostling, Ostling & Associates; Linda Doherty, New Jersey
Food Council; and Tom Roe, Schmidt Baking.

Here we have (I-r) Joe Gar-
dyan, Utz; Jim Madanci,
KTM Il Supermarkets; Bill
Schlosky, Utz; Ben Simons,
Melissa Kenny and Rachel
Painter, Kenny ShopRites.

This Liberty Coca-Cola group shot includes

(I-r) Chris Aquila,
Peter McCaffery, Ernest Benson, Nick Caramico and Kevin

Enjoying the Inserra outing from CBA Industries are Mike
Colella (l) and John Polizano.

Wade Alfarone (2nd from I) of Italo’s Foods is joined here
by (I-r) Lawrence Inserra lll, lvan X Quiles and Ivan Quiles of
Inserra Supermarkets.

Jim Dorey (r) of Inserra Supermarkets is joined here by Tom-

my DeVito (l) of the New York Giants and Sean Stellato of
Stellato Sports.

Shane Hartman (r) of Herr’s chats with (I-r) Ray Castricheo,
Michael Rivera and Derrington Brown, all with Inserra Su-
permarkets.

WWW.FOODTRADENEWS.COM

This Schmidt Baking group shot includes (I-r) Tom Roe, Lee
Stewart, Jeff Sobotta, Michael Bergson, Frank Lepore and
John Sweeney.

Jeff Sobotta (I) of Schmidt Baking says hello to Vera Kovals-
ki (c) and Donna Vaicels of Inserra Supermarkets.
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Long Island Supermarket Leaders
2024 2024 Sales % of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market
e Stoppie Still LI Leader 1 Stop & Shop 50  $2,258.00 31.60% 50 $2220.00 31.52%
2 ShopRite 17 $1,16430  16.30% 17 $1,141.40  15.98%
 ShopRite Remains Solid 3 King Kullen (Wild By Nature) 31 $660.00  9.24% 34  $721.30  10.10%
4 Krasdale 76 $534.02  7.47% 80  $551.16  7.71%
e KK Slips On Store Closures 5 ASG Stores 40 $485.41  679% 45 $494.32  6.95%
6  Key Food 30 $405.90  5.68% 29  $387.10  5.42%
e Market Braces For Wegmans 7 Ld 24 $371.30  517% 24 $352.50  4.93%
8 Whole Foods (Amazon Fresh) 7 $305.40 4.27% 7 $294.40 412%
e Lidl, Aldi Set For Openings 9 Trader Joe’s 7 $239.70  3.35% 7 $232.90  3.26%
10 Uncle Giuseppe’s 7 $143.80 2.01% 7 $141.10 1.97%

289 $6,567.83 91.40% 300 $6,536.18 91.48%

The chart above lists the top 10 supermarket retailers in the Long Island market. Counties included are: Nassau and Suffolk in NY. () Indicates another banner used by the company. Petroleum sales are not included.
Total supermarket sales for the area are $7.2 billion.
Source: Food Trade News, June 2024

FULL SERVICE REPRESENTATION IN THE NORTHEAST

Get the Attention You Deserve

Metro NY/NJ and

New England Mid-Atlantic Region

PO Box 36 PO Box 268
Woodbridge, NJ 07095 E M P I R E Middletown, PA 17057
Contact: Contact:
Mikel Wald i

Prle:deni /c:f.nEO F I] I] ﬂ M A R K [ T | N E President - h;:teArtlf;?it

732-326-9300 o l L E " 717-657-5702
732-326-9310 fax fax 717-657-7939

mwaldon@empirefoodmarketing.com psosik@empirefoodmarketing.com
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Long Island Market Leaders

2024 2024 Sales %of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market

1 Stop & Shop 50 $2,258.00  18.22% 50  $2,200.00  18.12%

2 ShopRite 17 $1,164.30 9.39% 17 $1,141.40 9.32%

e Alternates Grow To 42.3% 3 Costco 8 $1,05230  8.49% 8 $998.10  8.15%
4 CVS 136 $837.40 6.76% 139 $803.90 6.56%

5 BJ's Wholesale Club 12 $781.40 6.30% 12 $756.80 6.19%

- : 6 7-Eleven 281 $768.20 6.20% 274 $732.00 5.98%
S&S Enjoys Large Lead 7 Walmart (Neighborhood Market) 13 $692.90 5.59% 13 $656.00 5.36%

8 King Kullen (Wild By Nature) 31 $660.00 5.33% 34 $721.30 5.89%

9  Target 18 $569.50 4.60% 18 $561.30 4.58%

¢ Flat Economy Good For Clubs 10 Krasdale 76 $534.02 4.31% 80 $551.16 4.50%
11 ASG Stores 40 $485.41 3.92% 45 $494.32 3.97%

12 Walgreens (Duane Reade) 56 $426.20 3.44% 56 $394.60 3.22%

13 Key Food 30 $405.90 3.27% 29 $399.70 3.26%

* Target, Walmart Control 10.19% 14 Ld 24 $37130  2.99% 24 $35250  2.91%
15 Whole Foods (Amazon Fresh) 7 $305.40 2.46% 7 $294.40 2.40%

16 Trader Joe’s 7 $239.70 1.93% 7 $232.90 1.90%

: : : 17 Uncle Giuseppe’s 7 $143.80 1.16% 7 $141.10 1.15%

* Rite Aid Down To 20 LI Units 18 Rite Aid 20 $111.90 0.90% 45 $215.90 1.76%
19 Aldi 12 $111.40 0.90% 12 $109.20 0.89%

20 IGA 13 $101.14 0.82% 13 $99.71 0.81%

858 $11,986.77 96.98% 890 $11,727.49 96.98%

The chart above lists the top 20 retailers in the Long Island market that sell groceries, HBC, drugs, general merchandise and tobacco products. Volumes listed include 100% of sales for supermarkets, c-stores and
drug chains. Sales for club stores, Kmart, Target and Wal-Mart are extrapolated to include comparable supermarket categories, as explained on page 107. Counties included are: Nassau and Suffolk in NY. Petroleum
sales are not included. () Indicates another banner used by the company..

Total food sales for the area are: $12.4 billion. Source: Food Trade News, June 2024
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DIRECIORYJOEREIAILERS

From page 96

FTN Stores: 3
FTN Vol.: $45.21 million

Northeast Grocery, Inc.

461 Nott St.

Schenectady, NY 12308

Phone: (518) 355-5000

Web: northeastgrocery.com

CEO: John Persons

Pres.-Price Chopper/Market 32:
Blaine Bringhurst

Pres.-Tops Markets: Ron Ferri
Primary Supplier: C&S Wholesale Grocers
FTN Stores: 18 (includes Tops, Price
Chopper, Market 32)

FTN Vol.: $561.7 million

Redner’s Markets Inc.

3 Quarry Rd.

Reading, PA 19605

Phone: (610) 926-3700

Web: rednersmarkets.com
Pres./CEO: Ryan Redner

COO: Gary M. Redner
VP-Procurement: Dan Eberhart
VP/General Counsel: Jason Hopp
VP-Finance: Richard Rabenold
VP-Groc. Ops.: William Wallace
VP-HR: Robert McDonough
VP-IT: Nicholas Hidalgo

The Sauce That Clings to Your Wings

Deliciously Gluten-Free! NO Preservatives!

100 |
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Primary Supplier: UNFI
FTN Stores: 34
FTN Vol.: $888.0 million

Retail Marketing Group, LLC

755 Business Center Dr., Ste. 100
Horsham, PA 19044

Phone: (215) 293-9600

Web: yourlocaliga.com

GM: Bill Gable

*This is the advertising and marketing
arm that serves independent retailers
that operate in the Mid-

Atlantic market under the IGA banner.
They are supplied by Bozzuto’s.

Save A Lot

400 Northwest Plaza Dr.
St. Ann, MO 63074
Phone: (314) 592-9100
Web: savealot.com
CEO: Fred Boehler
Primary Supplier: Direct
FTN Stores: 49

FTN Vol.: $304.9 million

Seabra’s Supermarkets

281 Ferry St.

Newark, NJ 07105

Phone: (973) 491-0399

Web: seabrafoods.com

Primary Supplier: C&S Wholesale Grocers

FTN Stores: 11
FTN Vol.: $80.5 million

Sharp Shopper

1100 Sharp Ave.

Ephrata, PA 17522

Phone: (717) 733-9555

Web: sharpshopper.net
Owners: Mike & Darren Sharp
Primary Supplier: Direct

FTN Stores: 4

FTN Vol.: $47.9 million

ShopRite

5000 Riverside Dr.

Keashy, NJ 08832

Phone: (908) 527-3300

Web: shoprite.com

Chmn.: Sean McMenamin

Pres.: Mike Stigers

CFO: Neil Falcone

EVP-Chief Sales Officer: Darren Caudill
Pres.-Price Rite: Kevin McDonnell
Pres.-ShopRite Supermarkets:

Steve Savas

FTN Stores: 294 (Includes Price Rite,
Fresh Grocer, Dearborn Market, Gourmet
Garage, Fairway)

FTN Vol.: $18.35 billion

*This is the retail arm of wholesaler gro-
cery co-op Wakefern Food Corp. All of the
ShopRite, Fresh Grocer, Gourmet Garage,
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Fairway Market and Dearborn Market
stores are independently owned. Most
of the Price Rite stores are corporately
owned.

Sprouts

5455 E. High St., Ste. 111

Phoenix, AZ 85054

Phone: (480) 814-8016

Web: sprouts.com

CEO: Jack Sinclair

CFO: Curtis Valentine

Pres./COO: Nick Konat

Chief Merch. Officer: Scott Neal
Chief Stores Officer: Dustin Hamilton
Chief Strategy Officer: Dave McGlinchey
SVP/CMO: Alisa Gmelich

SVP-Chief Forager.: Kim Coffin
SVP-Supply Chain: Joe Hurley
SVP-Real Estate: Dan Croce

Primary Supplier: Direct/Kehe

FTN Stores: 4

FTN Vol.: $93.3 million

Stew Leonard’s

100 Westport Ave.

Norwalk, CT 06851

Phone: (203) 847-7214
Web: stewleonards.com
Pres./CEO: Stew Leonard Jr.

See DIRECTORY on page 101
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DIRECIORYJOEREIAILERS

From page 100

Primary Supplier: Bozzuto’s/Direct
FTN Stores: 6
FTN Vol.: $400.0 million

Stop & Shop Supermarket Co.
Div. of Ahold USA

Corporate Office

1385 Hancock St.

Quincy, MA 02169

Phone: (800) 767-7772

NY Division Office

101 Market St. East

Nanuet, NY 10954

Phone: (845) 624-3264

Web: stopandshop.com

Pres.: Gordon Reid
EVP-Operations: Dean Wilkinson
SVP-Merch. Services, Planning,
Execution: Marwan Fakhouri
SVP-Brand Marketing Strategy:
Karen Mitchell
SVP-Strategy/Real Estate: Sean Spillane
SVP-Finance: Mary Lynn Phillips
SVP-Fresh Merch.: Peter Poutre
Primary Supplier: Direct

FTN Stores: 201

FTN Vol.: $8.14 billion

Supremo Food Market
249 E. Front St.

Plainfield, NJ 07060

Phone: (908) 668-9114

Web: supremofoods.com

FTN Stores: 12

FTN Vol.: $187.0 million

Individual store owners are supplied by
General Trading.

Trade Fair, Inc.

30-12 30th Ave.

Astoria, NY 11102

Phone: (718) 721-2437

Web: tradefairny.com

Owner: Frank Jabar

Primary Supplier: General Trading
FTN Stores: 8

FTN Vol.: $125.2 million

Trader Joe’s

East Coast Div.

160 Federal St., 12th Fl.
Boston, MA 02108
Phone: (857) 400-3400
Web: traderjoes.com
Chmn./CEO: Bryan Palbaum
Pres.: John Basalone
Supplier: Direct

FTN Stores: 63

FTN Vol.: $1.86 billion

Tri-State Co-Op
506 E. Gibbsboro Rd.

Lindenwold, NJ 08021

Phone: (856) 783-2534

Pres.: William Deterding

VP: Paul Buckley

Primary Supplier: UNFI

FTN Stores: 8

FTN Vol.: $67.29 million

*This is the marketing office for several
smaller independent retailers operat-
ing in Maryland, Pennsylvania and New
Jersey.

Uncle Giuseppe’s

225 0ld Country Rd., North Wing,
Ste. 2

Melville NY 11747

Phone: (516) 420-0126

Web: uncleg.com

Pres.: Phil DelPrete

Primary Supplier: UNFI

FTN Stores: 11

FTN Vol.: $254.0 million

Wegmans Food Markets, Inc.
1500 Brooks Ave.

PO. Box 30844

Rochester, NY 14603-0844
Phone: (585) 328-2550

Web: wegmans.com

Chmn.: Danny Wegman
Pres./CEQ.: Colleen Wegman
Primary Supplier: Direct

FTN Stores: 29
FTN Vol.: $2.36 billion

Weis Markets, Inc.

1000 S. 2nd St.

Sunbury, PA 17801

Phone: (570) 286-4571

Web: weismarkets.com
Chmn./Pres./CEO: Jonathan Weis
COO: Kurt Schertle
SVP/CFO/Treasurer:

Michael Lockhard

SVP-HR: Jim Marecil
SVP-Operations: David Gose
SVP-Merch./Marketing: Bob Gleeson
SVP/CIO: Greg Zeh

Primary Supplier: Direct/C&S

FTN Stores: 111

FTN Vol.: $2.8 billion

Western Beef Supermarkets

47-05 Metropolitan Ave.

Ridgewood, NY 11385

Phone: (718) 417-3770

Web: westernbeef.com

Pres.: Peter Castellana Il

Primary Supplier: C&S Wholesale Grocers
FTN Stores: 19

FTN Vol.: $265.3 million

See DIRECTORY on page 102
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From page 101

Whole Foods Market

Div. of Amazon

Northeast Div.

Harborside 3

210 Hudson St., Ste 700l.
Jersey City, NJ 07311

Phone: (201) 567-2090
SVP-Northeast Ops: Nicole Davia
FTN Stores: 79 (includes Amazon Fresh/
Amazon Go)

Area Vol: $3.11 billion

DRUG STORES

CVS Caremark

One CVS Dr.

Woonsocket, Rl 02895

Phone: (401) 765-1500

Web: cvs.com

CEOQO/Pres.: Karen Lynch

Co-Pres.-CVS Pharmacy: Michelle Peluso,
Prem Shah

FTN Stores: 1,199

FTN Vol.: $7.1 billion

*Includes both stand-alone stores and
pharmacies within Target locations.

Rite Aid

1200 Intrepid Ave., 2nd Fl.
Philadelphia, PA 19112
Phone: (717) 761-2633
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Web: riteaid.com
CEO: Jeffrey Stein
FTN Stores: 402

FTN Vol.: $1.81 billion

Walgreens

200 Wilmot Rd.
Deerfield, IL 60015
Phone: (847) 940-2500
Web: walgreens.com
CEO: Tim Wentworth
FTN Stores: 682

FTN Vol.: $5.23 billion

CONVENIENCE STORES

7-Eleven

3200 Hackberry Rd.

Irving, TX 75063

Phone: (972) 828-7011
Web: 7-eleven.com
Pres./CEO: Joseph DePinto
Primary Supplier: McLane
FTN Stores: 994

FTN Vol.: $2.53 billion

Circle K Convenience Stores, Inc.
Div. of Couche-Tard

935 E. Tallamadge Ave.

Akron, OH 44310

Phone: (330) 630-6300

1100 Situs Court, Ste 100
Raleigh, NC 27606

Phone: (919) 774-6700
Web: circlek.com

Pres./CEO Brian R Hannasch
FTN Stores: 31

FTN Vol.: $72.2 million

Cumberland Farms

Div. of EG Group

165 Flanders Rd.
Westborough, MA 01581
Phone: (508) 366-4445
Web: cumberlandfarms.com
Pres.: John Carey

Primary Supplier: Direct
FTN Stores: 44

FTN Vol.: $90.9 million

Dash In

Div. of The Wills Group

102 Centennial St.

La Plata, MD 20646

Phone: (301) 932-3600
Chmn./CEO: Julian B. Wills llI
Web: dashin.com

Primary Supplier: McLane
FTN Stores: 10

FTN Vol.: $23.4 million

Fas Mart/Shore Shop Stores
Div. of GPM Investments

8565 Magellan Pkwy., Ste. 400

Richmond, VA 23227

Phone: (804) 730-1568
Web: gpminvestments.com
CEO: Arie Kotler

Primary Supplier: McLane
FTN Stores: 16

FTN Vol.: $30.1 million

Heritage’s Dairy Stores

376 Jessup Rd.

Thorofare, NJ 08086

Phone: (856) 845-2855

Web: heritages.com

Pres.: Skeeter Heritage Jr.

Prim. Supplier: Direct (Heritage Whole-
sale)

FTN Stores: 30

FTN Vol.: $48.9 million

Quick Chek Food Stores

Div. of Murphy USA

3 0ld Hwy. 28

Whitehouse Station, NJ 08889-0600
Phone: (908) 534-2200

Web: quickchek.com

CEO-Murphy USA: Andrew Clyde
Primary Supplier: AFI

FTN Stores: 156

FTN Vol.: $393.9 million

See DIRECTORY on page 110
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Stop & Shop Faces Multiple Closings As Ahold Delhaize Launches ‘Growing Together’

from page 1

Fleeman’s announcement
was made at annual Ahold
Delhaize’s annual investor
strategy meeting held on May
23 in Zaandam, The Nether-
lands.

About Stop & Shop’s future,
the Delhaize alumnus, who
was promoted to the top U.S.
job in April 2023, noted that
the Quincy, MA-based brand
would focus on its most im-
portant markets including
those where the brand has
“strong density, holds a strong
market position or has stores
that are performing well”

During the four-hour pre-
sentation, Ahold Delhaize se-
nior leaders updated investors,
both attending in person and
globally through a streaming
webcast, on current projects
as well important future pri-
orities for the $95.6 billion re-
tailer which has $59 billion of

WK Kellogy & &

its annual sales accrued in the
U.S. at its 2,040 supermarkets.

In launching its new “Grow-
ing Together” program, Frans
Muller, president and chief
executive of Ahold Del-
haize said: “We have taken a
multi-stakeholder approach to
developing this new strategy,
ensuring we balance the needs
of our customers, the people
we work with, and broader
societal dimensions. ‘Growing
Together’ ensures we will stay
at the forefront of innovation
in healthy foods, omnichannel
experiences and supply chain
transformation, serving cus-
tomer needs through a well
invested and future focused
foundation. I am encouraged
by the numerous avenues we
have across our great local
brands to realize our growth
potential. By focusing on the
things we do exceptionally
well, we are together commit-
ted to fulfill these ambitions.

“'/’ Feeding

Helping
People Be
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Happmess

By taking bigger steps, invest-
ing in our people and leverag-
ing technologies, we are excit-
ed to unlock our purpose”
When Fleeman spoke about
40 minutes into the proceed-
ings, he explained, “As the
largest grocery retailer on the
East Coast, Ahold Delhaize
USA and its local brands have
a rich heritage in the markets
they serve, with loyal custom-
er bases, trusted products, and
a reputation for being an in-
tegral part of their local com-
munities. Over the next sever-
al years, we will strengthen the
market position for each of
our brands, including the revi-
talization of Stop & Shop. We
will improve value for custom-
ers through price investments
and enhance the customer ex-
perience through 1,000 target-
ed remodels and new stores.
We will lead, grow and differ-
entiate in ‘own brands,” build
digital relationships through

Make eating well easy

Increase access to foods providing key
nutrients and ingredients.

more personalized value,
and improve operational ef-
ficiency at every level. With
these moves, underpinned by
strong talent and innovation,
our brands are well positioned
to lead in the grocery industry
for years to come.”

Specifically, he added that
more than $1 billion will be
spent on price investments
to improve its U.S. banners -
Giant Food, The Giant Com-
pany, Food Lion, Hannaford
and Stop & Shop. In growing
its own brands’ share to po-
tentially reach 45 percent of
all US. sales in the next four
years, the company noted that
95 percent of all customers’
baskets now already contain
at least one private label prod-
uct and that annual own label
sales reached $14 billion last
year.

Fleeman then recapped the
areas of priority for all of the
company’s U.S. brands.

At Food Lion, which the
youthful  chief executive
called a “powerhouse brand”
(with 46 consecutive quar-
ters of increased comp store
sales), growth will be accel-
erated through focused mar-
ket expansion including an
enhanced omnichannel re-
modeling program, building
density with new stores in key
markets and expanding its
outer edge reach.

At the Giant Company and
Hannaford, growth will come
through price investments
and market expansion.

At Giant Food, ADUSA will
look to build on the 88-year
heritage of the B-W market
leader by investing in price
and remodels.

In closing, Fleeman stated
one thing of which he was cer-
tain: “We're going to grow and
were going to win.”

Scan to

learn more

Better our communities

Invest in the communities we serve,
benefitting both people and the planet.

© 2024 WK Kellogg Co
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IN REVIEW: KEY FOOD

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT Fairfield 4 561.00 3,830.60 1.59% 4 59.20 1.53%
CT New Haven 3 540.80 3,552.40 1.15% 2 534.10 0.97%
CT Recap: 7 stores with sales of $101.8 million. Total retail food sales for CT in the study: $8.15 billion. Key Food share of CT is 1.25%.
NJ Bergen 3 $31.70 3,714.10 0.85% 3 $32.50 0.90%
NJ Camden 1 $9.30 1,897.80 0.49% 1 9.00 0.48%
NJ Cumberland 1 $12.80 $663.70 1.93% 0 0.00 0.00%
NJ Essex 10 $190.40 2,321.20 8.20% 9 $171.10 7.43%
NJ Hudson 1 29.30 1,810.60 1.62% 14 28.50 1.62%
NJ Middlesex 8 77.90 2,810.40 2.77% 7 65.60 2.37%
NJ Monmouth 1 11.70 2,870.50 0.41% 1 12.10 0.44%
NJ Passaic 8 $138.60 1,466.50 9.45% 7 $122.80 8.33%
NJ Somerset 1 $9.50 1,355.90 0.70% 1 $9.20 0.69%
NJ Union 5 $76.90 $2,162.40 3.56% 3 §72.00 3.48%
NJ Recap: 42 stores with sales of $588.1 million. Total retail food sales for NJ in the study: $33.48 billion. Key Food share of NJ is 1.76%.
NY  Bronx 56 574.60 $3,461.80 16.60% 53 544.70 15.83%
NY Brooklyn 71 802.60 55,517.50 14.55% /0 795.30 14.71%
NY  Dutchess 1 §7.00 1,100.60 0.64% 1 §7.20 0.65%
NY  Manhattan 31 372.90 6,069.70 6.14% 29 355.90 5.92%
NY — Nassau 22 310.10 5,873.00 5.28% 22 313.20 5.35%
NY  Pufnam 1 $3.20 $314.20 1.02% 1 $3.20 1.10%
NY  Queens 72 $843.10 5,642.40 14.94% 72 $839.80 14.88%
NY  Rockland 5 79.70 1,107.40 7.20% 5 74.60 6.84%
NY  Staten Island 7 72.00 1,701.30 4.23% 7 73.90 4.42%
NY — Suffolk 8 $95.80 6,520.90 1.47% 7 $86.50 1.35%
NY — Westchester 8 $57.20 4,316.90 1.33% 8 $60.00 1.55%
NY Recap: 282 stores with sales of $3.22 billion. Total retail food sales for NY in the study: $46.06 billion. Key Food share of NY is 7.48%.
PA Bucks 1 $4.20 3,243.00 0.13% 0 $0.00 0.00%
PA Lehigh 1 $16.60 1,534.20 1.08% 0 0.00 0.00%
PA Luzerne 2 9.50 $999.60 0.95% 2 7.40 0.74%
PA Northampton 0 0.00 $1,315.40 0.00% 1 4.50 0.36%
PA Pike 1 5.70 $200.20 2.85% 1 6.20 3.13%

PA Recap: 5 stores with sales of $36.0 million. Total retail food sales for

A in the study: $33.21 billion. Key Food share of PA is 0.11%.

Mid-Atlantic Recap: 336 stores with sales of $3.94 billion annually. Mid-Atlantic retail food sales total: $120.04 billion.
Key Food Per Store Average: $11.74 million
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tisan - Quality

THE BELGIOIOSO DIFFERENCE

Fresh, Quality Milk

The key to BelGioioso’s quality. The fresher the milk, the
cleaner the flavor and the longer the shelf life. Milk picked up
in the morning is made into cheese just a few hours later.

Our Skilled

Cheesemakers

They are involved in every step of the cheesemaking process:

curd formation, natural salt

brining, air drying, and aging.

We know the story behind each wheel we craft.

Award

Winning

Throughout the years, BelGioioso has set the standard for
excellence. We have been presented with over 198 awards from
the World Cheese Championship, the American Cheese Society

and the U.S. Cheese Championship, just to name a few.
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A Taste of Tradition, A Vision for Tomorrow:
Introducing the Fresh Face of RDD

Celebrating over 25 years of superior perishables merchandising activation.
With no end in sight, we are proud to present our company’s new logo:

RDD Associates — founded in 1998 by entrepreneurial
industry veterans who recognized the need for a
specialized, perishables-focused brokerage in Metro
NY. That “Service-Ist” company continues to grow,
adopt and evolve today.

Our mission is to get your products on shelf &
accelerate that “Ist moment of truth” sale Green like our “Fresh”

approach to service

NY Metro merchants
| Ky y

L
PerIShabIes Focused on grocery class of trade,
specializing in — but not limited to -

I t. t L J »
h motion representing MerChandISIng’ Dairy, Deli, Frozen, Bakery and

"Speed to Shelf” &
our cultural sense of Produce
urgency

RDD'’s local, premier service solution
is unlike any other, recognized for
elevated sales strategies

E -_ﬁE RDD Associates

To learn how RDD can customize a winning solution for your brand, 930 Riverview Drive, Suite 400
please visit our website www.rddassociates.com - -__é Totowa, NJ 07512
or contact Bob Weinmann, President/CEO at 973-812-8070 E:I-ﬂ'l. info@rddassociates.com
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IRADE'CALENDAR

from page 2

September 11

Redner’'s Markets will host
its annual golf outing on five golf
courses in the Sinking Springs,
PA area.

September 17

Eastern Produce Council
will hold at dinner at MetLife
Stadium in East Rutherford,
NJ sponsored by Idaho Potato
Commission, Zespri & Oppen-
heimer. Cocktail hour starts at
6:00 p.m. followed by dinner at
7:00 p.m. For more information,
or to register, go to easternpro-
ducecouncil.com/event-calen-
dar.php.

September 26

The Mid-Atlantic Food Trade
Organization will host its fall
retailer meeting with guest
speaker Jason Homola of Wawa
at the Springfield Country Club
in Springfield, PA For more in-
formation, or to register, go to
www.mafto.org/events/.
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September 28

Krasdale Foods will host its
annual gala at Ziegfeld Ballroom
in New York City. For more infor-
mation, contact Bridget Maloney
at 914.697.5393 or bridgetm@
alphalmarketing.com.

October 1

NJFC will hold its Good Gov-
ernment Breakfast at Forsgate
Country Club in Monroe Twp., NJ
beginning at 8:30 a.m. For more
information, go to www.njfood-
council.com.

October 5-8

The NFRA convention will be
held in National Harbor, MD.

October 17-19

The International Fresh Pro-
duce Association’s annual show
will be held in Atlanta.

October 22

FIA will host its annual gala
at Glen Island Harbor Club in
New Rochelle, NY. For more in-

formation, call 518.434.1900.

October 30

NJFC will hold is Loss Pre-
vention Conference and Exhibi-
tion at Forsgate Country Club in
Monroe Twp., NJ beginning at
8:30 a.m. For more information,
go to www.njfoodcouncil.com.

November 2

ASG will host its annual hol-
iday dinner at Terrace on the
Park in Corona, NY. For more
information, contact Michelle
Mendoza at 516.256.3100 or
michelle.mendoza@asghqg.com.

November 6

CFA will hold its annual ban-
quet, “Working For Connecticut,”
at Foxwoods Resort & Casino in
Ledyard, CT. For more informa-
tion, email ctfood@ctfoodsaso-
ciation.org.

November 9

NSA will host its annual gala
at Borgata Hotel & Casino in At-
lantic City. For information, call

718. 747.2860 or
email denise.diaz@nsaglobal.
org.

December 4

NJFC will host its holiday re-
ception at Park Chateau Estate
and Gardens in East Brunswick,
NJ beginning at 5:00 p.m. For
more information, go to www.
njfoodcouncil.com.

December 6

The Mid-Atlantic Food Trade
Organization’s annual Christ-
mas for All Kids will be held at
Springfield Country Club. For
more information, or to register,
go to www.mafto.org/events/.

December 10-12

The NY Produce Show & Con-
ference will be held in New York
at the Jacob Javits Convention
Center.

2025
January 19-21
The Winter Fancy Food show

As one of the largest dairy operators

inthe U.S., HP Hood LLC offers a
diverse portfolio of leading brands

L

.

il P

You Can Feel
Good About
e
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will be held at the Las Vegas
Convention Center.

January 30-February 2
FMI Midwinter will be held

at the JW Marriott on Marco Is-
land, FL.

February 18-19

UNFI will hold its 2025 natu-
ral and conventional spring and
summer show at Loews Royal
Pacific Resort in Orlando. For
more information, go to www.
unfi.com/shows-events.

February 23-25

The National Grocers Associ-
ation’s annual show will be held
at Caesar’'s Forum Convention
Center in Las Vegas.

June 1-3

IDDBA’s annual show will be
held at the Ernest N. Morial Con-
vention Center in New Orleans.

See TRADE CALENDAR
on page 145
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FOOD TRADE NEWS MARKET STUDY 2024: RULES & ANALYSIS

from page 21

at least two stores, and conve-
nience stores must have at least
19 corporate units (although not
necessarily all in this region). We
do not include the sales of petro-
leum products for c-stores, club
units or mass merchants, nor do
we measure fuel sales from su-
permarkets that sell gas. Addi-
tionally, drug retailers must have
at least five stores to qualify for
the study. All club stores are in-
cluded, as are limited assortment
stores (Aldi, Lidl, Save A Lot,
Price Rite), military commissar-
ies, Walmart and Target

In early April, after the
12-month measuring period has
ended, we check back with all re-
tailers in the study for late-break-
ing openings, closings, sales or
acquisitions.

We then contact the retailers
again, directly asking them to
provide us with specific infor-
mation on a county-by-county
basis. Our batting average with
supermarkets remains greater
than 90 percent in collecting this
data.

For the c-stores, clubs, drug
chains and mass merchandisers,
our success rate is about 80 per-
cent.

Sales data for military com-
missaries is publicly available.

For retailers that will not give
us their volumes directly, we em-
ploy a number of sources: former
and present employees, vendors
familiar with specific accounts,
and outside consultants. We use
consultants primarily in collect-
ing data about the mass and club
channels. Our volume factoring
system includes total sales pro-
duced by supermarkets, as well
as 100 percent of sales recorded
by drug chains, military com-
missaries and convenience stores
(again, excluding fuel).

Based on publicly-available
data from Walmart (Sam’s Club),
Target, Costco and BJ’s, whose
sales breakouts by department
continue to skew more heavi-
ly toward grocery, drug, health
and beauty care and general
merchandise (HBC and GM),
we now factor in that 62 percent
of sales at Walmart’s 105 Super-
Centers in the region are derived

WWW.FOODTRADENEWS.COM

from grocery, drug, HBC and
GM. For the 67 conventional
Walmart (“Division One”) dis-
count stores remaining in the
market, we utilize an extrapo-
lated percentage of 47 percent of
total store sales. We continue to
include 100 percent of Walmart’s
Neighborhood store sales. This
year, Walmart again opened no
new store..

At Target, which had a disap-
pointing year, its food/general
merchandise extrapolation per-
centage is 46 percent and for
the three Super Target stores in
Northern Virginia we estimate
that 54 percent of sales come
from grocery/GM. CVS controls
the drug sales at most Targets.

The three club operators -
Costco, BJ’s and Sam’s Club - also
have highly skewed sales towards
grocery, drug, HBC and GM,
which we now estimate at 67 per-
cent of store volume.

If a store opened during the
course of the year (but was not
open for all 52 weeks) we annu-
alize volumes based on a weekly
average. For new replacement
stores we apply a “blended” for-
mula combining old store sales
with new volumes achieved at
the replacement. If a store closed
during our measuring period, it
is eliminated from our survey
and no sales from that shuttered
unit are included.

The market study is copyright-
ed by Best-Met Publishing Co.,
Inc., and any representation of
or other use of this study without
the expressed permission of the
publisher is prohibited.

Obviously, publishing a mar-
ket study that requires such de-
tail and focus can only be accom-
plished with a great team effort.
And we've got a dream team -
dedicated, intelligent, passionate
and fun to work with.

Our full-time team consists of
Terri Maloney, VP-editorial di-
rector; Maria Maggio, VP-gener-
al manager of Food Trade News;
and Kevin Gallagher, VP-Metro
New York and New England.

As it's been for many years,
there’s one person who remains
the glue for these large and da-
ta-driven issues. That’s Terri
Maloney - without her diligence
and an unbelievable work ethic,

the process would be much more
difficult and frustrating. In her
24 years as editor (she has been
with Best-Met for 35 years), Ter-
ri has piloted every aspect of the
grueling Market Study which
includes data collection (involv-
ing hundreds of changes each
year), IT through-put, pre-press
coordination, proofreading and
printer communication.

There are also a number of
other people who've contributed
to this issue and to our overall
success that I want to thank.

Our pre-press and graphics
team of Jenny Jones and her boss
Matt Danielson at E-Ink, who
we have partnered with us for
nearly 30 years, continue to do a
stellar job of helping get the final
product ready for all three of our
publications — Food World, Food
Trade News and our annual Gro-
cery Industry Directory.

Kudos, too, to our printer —
Evergreen Printing in Bellmawr,
NJ - another entrepreneurial en-
terprise that prioritizes custom-

er service and quality. We salute
Thom Scirrotto, Mike McBain,
Chris Geimer, Tanya Erickson
and the entire Evergreen team
for their continued good work.

Also, gratitude goes out to
Beth Pripstein, our retired of-
fice and circulation manager,
remains a valued associate, even
on a part-time basis. To Barry
Scher, the former Giant Food
public affairs VP, who has writ-
ten his “Legislative Line” column
for many years and continues to
make important contributions
not only to Best-Met Publishing
but also to many other philan-
thropic and fund-raising efforts.
Also, Matt Casey and Bob Gor-
land from Matthew P. Casey &
Associates, both personal friends
whose retail estate guidance and
overall market acumen are in-
valuable.

This is my 51st year of report-
ing about the grocery industry.
It’s been a long run and for that
I am grateful. Change now ap-
pears to occur at a faster level

each year and it seems that we're
all challenged just to keep pace.

As for Best-Met Publishing,
can we continue to publish prod-
ucts that remain relevant and
interesting to a changing audi-
ence? The template of the food
business remains fundamentally
unchanged. It’s still about selling
more stuff and treating your as-
sociates and others that you deal
with fairly (a smile helps, too).
It’s the journey to the end zone
that’s evolved. Figuring out the
path will be our hardest test.

And finally, I again want to
thank our readers for support-
ing our publications and web-
site. I also want to acknowledge
the important role of our adver-
tisers. Without you, we simply
wouldn't exist.
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Jeff Metzger
Publisher

ftzwater

An independently owned & operated food brokerage company offering

“Growth Through Performance”

Call now for an exciting new approach to handling your business.

Harrisburg/Philadelphia ¢ Baltimore/Richmond

Don Kiess
717-730-9600
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IN REVIEW: WALMART

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT  Fairfield 5 $167.50 $3,830.60 4.37% 5 $160.30 4.16%
CT  Litchfield 2 $72.40 $770.80 9.39% 2 $68.70 8.93%
CT__ New Haven (SuperCenter) 8 $304.20 $3,552.40 8.56% 8 $291.50 8.25%
CT Recap: 15 stores with sales of $544.1 million. Total retail food sales for CT in the study: $8.15 hillion. Walmart share of CT is 6.67%.
DE  New Castle 2 $71.70 $2,150.60 3.33% 3 $80.20 3.59%
DE Recap: 2 stores with sales of $71.7 million. Total retail food sales for DE in the study: $2.15 billion. Walmart share of DE is 3.33%.
NJ  Atlantic (SuperCenter) 3 $65.10 $1,019.40 6.39% 3 $63.50 6.32%
NJ  Bergen (SuperCenter) 3 $131.70 $3,714.10 3.55% 3 $126.60 3.50%
NJ  Burlington (SuperCenter) 5 $138.40 $1,938.80 7.14% 5 $131.50 6.79%
NJ  Camden (SuperCenter) 5 $165.30 $1,897.80 8.711% 5 $159.90 8.49%
NJ  Cape May (SuperCenter) 1 $48.50 $597.10 8.12% 1 $46.10 7.92%
NJ  Cumberland (SuperCenter) 3 $97.60 $663.70 14.71% 3 $95.20 14.63%
NJ  Gloucester (SuperCenter) 3 $120.80 $1,192.00 10.13% 3 $120.50 10.36%
NJ  Hudson (SuperCenter) 4 $211.40 $1,810.60 11.68% 4 $195.60 11.14%
NJ  Hunterdon (SuperCenter) 2 $85.20 $477.60 17.84% 2 $83.80 17.84%
NJ  Mercer (SuperCenter) 3 $113.70 $1,475.60 7.71% 3 $108.50 7.88%
NJ  Middlesex (SuperCenter) 7 $192.30 $2,810.40 6.84% 7 $185.70 6.71%
NJ  Monmouth (SuperCenter) 3 $137.50 $2,870.50 4.79% 3 $130.50 4.74%
NJ  Morris (SuperCenter) 6 $170.80 $2,258.40 7.56% 6 $163.20 7.26%
NJ  Ocean (SuperCenter) 5 $166.90 $2,161.80 7.72% 5 $159.50 7.48%
NJ  Salem 1 $23.80 $169.20 14.07% 1 $23.40 13.92%
NJ  Somerset (SuperCenter) 2 $51.60 $1,355.90 3.81% 2 $50.20 3.76%
NJ  Sussex (SuperCenter) 2 $41.80 $609.80 6.85% 2 $45.10 7.70%
NJ  Union (SuperCenter) 2 $55.20 $2,162.40 2.55% 2 $53.80 2.60%
NJ  Warren (SuperCenter) 2 $86.50 $503.10 17.19% 2 $83.50 16.71%
NJ Recap: 62 stores with sales of $2.1 billion. Total retail food sales for NJ in the study: $33.48 billion. Walmart share of NJ is 6.29%.
NY  Dutchess (SuperCenter) 1 $80.60 $1,100.60 7.32% 1 $78.30 7.06%
NY  Nassau (SC/Neighborhood Market) 6 $347.50 $5,873.00 5.92% 6 $334.50 571%
NY  Orange (SuperCenter) 3 $244.20 $1,420.60 17.19% 3 $240.00 17.80%
NY  Rockland 1 $22.80 $1,107.40 2.06% 1 $22.10 2.03%
NY  Suffolk (SuperCenter) 7 $345.40 $6,520.90 5.30% 7 $321.50 5.03%
NY  Westchester 1 $42.00 $4,316.90 0.97% 1 $41.20 1.06%
NY Recap: 19 stores with sales of $1.08 billion. Total retail food sales for NY in the study: $46.06 billion. Walmart share of NY is 2.51%.
PA  Adams (SuperCenter) 1 $25.10 $233.20 10.76% 1 $23.40 10.66%
PA  Berks (SuperCenter) 5 $134.80 $1,619.60 8.32% 5 $129.30 8.00%
PA  Bucks (SuperCenter) 5 $220.60 $3,243.00 6.80% 5 $209.20 6.71%
PA  Carbon (SuperCenter) 1 $34.90 $184.20 18.95% 1 $34.40 18.43%
PA  Chester (SuperCenter) 5 $197.40 $2,120.60 9.31% 5 $191.60 9.11%
PA_ Columbia (SuperCenter) 1 $47.20 $265.70 17.76% 1 $45.70 17.46%
PA  Cumberland (SuperCenter) 4 $131.80 $1,249.60 10.55% 4 $125.70 10.03%
PA  Dauphin (SuperCenter) 2 $89.20 $1,103.00 8.09% 2 $84.80 7.68%
PA  Delaware (SuperCenter) 4 $119.60 $2,734.20 4.37% 4 $113.30 4.28%
PA  Franklin (SuperCenter) 2 $91.70 $468.80 19.56% 2 $86.10 17.93%
PA  lLackawanna (SuperCenter) 2 $96.20 $797.20 12.07% 2 $92.90 11.85%
PA  Lancaster (SuperCenter) 3 $152.60 $1,809.20 8.43% 3 $145.40 7.69%
PA  Lebanon (SuperCenter) 2 $96.40 $461.30 20.90% 2 $91.20 18.70%
PA  Lehigh (SuperCenter) 2 $93.60 $1,534.20 6.10% 2 $91.10 5.92%

See IN REVIEW: WALMART on page 109
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IN REVIEW: WALMART From page 108

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
PA  Luzerne (SuperCenter) 3 $138.70 $999.60 13.88% 3 $134.50 13.46%
PA  Lycoming (SuperCenter) 1 $29.80 $470.30 6.34% 1 $29.70 6.46%
PA_ Mifflin (SuperCenter) 1 $41.10 $154.60 26.58% 1 $39.20 25.94%
PA  Monroe (SuperCenter) 2 $95.20 $763.80 12.46% 2 $91.80 12.19%
PA_ Montgomery (SuperCenter) 8 $290.60 $4,297.60 6.76% 8 $279.80 6.62%
PA Northampton (SuperCenter) 2 $72.40 $1,315.40 5.50% 2 $69.10 5.48%
PA_ Northumberland (SuperCenter) 1 $47.90 $223.70 21.41% 1 $46.80 20.40%
PA_ Philadelphia (SuperCenter) 5 $173.60 $4,009.50 4.33% 5 $163.90 3.97%
PA_ Pike (SuperCenter) 1 $34.90 $200.20 17.43% 1 $34.10 17.20%
PA Schuylkill (SuperCenter) 2 $94.20 $426.80 22.07% 2 $89.80 19.69%
PA Snyder (SuperCenter) 1 $29.90 $161.80 18.48% 1 $29.30 17.67%
PA_ Union (SuperCenter) 1 $46.80 $129.10 36.25% 1 $45.20 35.96%
PA  Wayne (SuperCenter) 1 $47.60 $175.20 27.17% 1 $45.90 27.42%
PA_ Wyoming (SuperCenter) 1 $38.20 $80.60 47.39% 1 $36.80 46.52%
PA York (SuperCenter) 6 $241.70 $1,725.40 14.01% 6 $229.70 13.26%

PA Recap: 75 stores with sales of $2.95 billion. Total retail food sales for PA in the study: $33.21 billion. Walmart share of PA is 8.9%.

Mid-Atlantic Recap: 173 stores with sales of $6.76 billion annually. Mid-Atlantic retail food sales total: $120.04 billion.
Walmart Per Store Average: $39.05 million () Indicates another banner used by the company. Source: Food Trade News, June 2024

Frankly speaking,
it's the best
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Kunzler Franks
for your
summer grilling

www.kunzler.com
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DIRECIORYJOEREIAILERS

From page 102

Royal Farms

3611 Roland Ave.

Baltimore, MD 21211

Phone: (410) 889-0200

Web: royalfarms.com

Pres.: John Kemp

Primary Supplier: Cooper Booth
FTN Stores: 46

FTN Vol.: $136.2 million

Rutter’s

Div. of CHR Corp.

2295 Susquehanna Trail, Ste. C
York, PA 17404

Phone: (717) 848-9827

Web: rutters.com

Pres.: Scott Hartman

Primary Supplier: Core-Mark
FTN Stores: 73

FTN Vol.: $159.5 million

Sheetz, Inc.

243 Sheetz Way

Claysburg, PA 16625

Phone: (800) 765-4686

Web: sheetz.com

Exec. Vice Chmn.: Joe Sheetz
CEO/Pres.: Travis Sheetz
Primary Supplier: Direct

FTN Stores: 113
FTN Vol.: $494.9 million

Turkey Hill Minit Markets
Div. of EG Group

165 Flanders Rd.
Westborough, MA 01581
Phone: (800) 225-9702
Web: turkeyhillcstores.com
Pres.: John Carey

Primary Supplier: Core-Mark
FTN Stores: 235

FTN Vol.: $411.6 million

Wawa, Inc.

Red Roof, 260 W. Baltimore Pike
Wawa, PA 19063

Phone: (610) 358-8000

Web: wawa.com

CEO: Chris Gheysens

Primary Supplier: McLane/Direct
FTN Stores: 575

FTN Vol.: $4.3 billion

XtraMart Convenience Stores
Div. of Global Partners

800 South St., Ste. 500
Waltham, MA 02453

Phone: (800) 243-6366

Web: xtramart.com

CEO: Eric Slifka

FTN Stores: 8
FTN Vol.: $19.6 million

WHOLESALE CLUBS

BJ’s Wholesale Club

350 Campus Dr.

Westborough, MA 01752

Phone: (774) 512-7400

Web: bjs.com

CEO: Bob Eddy

FTN Stores: 80

FTN Vol.: $4.08 billion (grocery/ HBC
only)

Costco

Northeast Div.

45940 Horseshoe Dr., Ste. 150
Sterling, VA 20166

Phone: (703) 406-6800

Web: costco.com

Pres./CEOQO: Ron Vachris

Northeast Div. SVP/GM: Adam Self
FTN Stores: 50

FTN Vol.: $5.57 billion (grocery/HBC
only)

Sam’s Club

2101 SE Simple Savings Dr.
Bentonville, AR 72716
Phone: (479) 273-4000
Web: samsclub.com

CEOQO/Pres.: Chris Nicholas

FTN Stores: 24

FTN Vol.: $1.14 billion (grocery/HBC
only)

MASS MERCHANDISERS

Target

1000 Nicollet Mall

Minneapolis, MN 55402

Phone: (612) 304-6073

Web: target.com

CEO: Brian Cornell

FTN Stores: 182

FTN Vol.: $4.72 billion (grocery/HBC
only)

Walmart

702 Southwest 8th St.
Bentonville, AR 72716
Phone: (479) 273-4000

Web: walmart.com

CEO: Doug McMillon
Pres./CEO - U.S.: John Furner

FTN Stores: 173 (includes SuperCenter/

Neighborhood Mkt.)
FTN Vol.: $6.76 billion (grocery/HBC
only)

e RMG controls all of its
own promotional funds.

e RMG offers a complete
DSD program.

e RMG offers TPR and

weekly shelf tag programs.

e RMG manages 4 retail price
zones, and makes available
customizable price zones.

e RMG provides host support
for retail pricing.
* RMG offers a weekly full-

color, customizable circular
advertising program.

e RMG provides website support
(yourlocaliga.com), including
interactive weekly circular
functionality.

RMG

RETAIL MARKETING GROUP

JCA,

Our Proud Team of RMG Suppliers...

contact Bill Gable at (215) 293-9600 (ext. 102)
bgable@rmgoffice.com

Bozzuto’s Inc.
Others Promise. We Defiver

Imperial

The Performance Leader

‘Four Seasons

Produce, Inc.

Infroducing
our NEW,
Exclusive Family

of Brands...

Paws

“a' Happy Life_

{[&3&3 WIDE
ooy AWAKE
; TopCare.

Retail Marketing Group m 755 Business Center Drive m Suite 100 m Horsham, PA. 19044
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ZERO SUG A
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MUNSTER

E N E R OY

ZERDO SUGAR &

ST%RM”

ZERO FDA

D Y

SUGAR BEVERAGE

4 = 4

ACCELERATES IMPROVES PLANT BASED
METABOLISM FoCUS ENERGY

M @ O

VEGAN HAIII & SKIN KOSHER
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IN REVIEW: CVS

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) Gounty Market
CT  Fairfield 43 $254.60 $3,830.60 6.65% 43 $249.40 6.46%
CT  Litchfield 6 $37.90 $770.80 4.92% 6 $37.10 4.82%
CT  New Haven 36 $215.10 $3,552.40 6.06% 37 $214.80 6.08%
CT Recap: 85 stores with sales of $507.6 million. Total retail food sales for CT in the study: $8.15 billion. CVS share of CT is 6.23%.
DE  New Castle 13 $66.30 $2,150.60 3.08% 13 $65.70 2.94%
DE Recap: 13 stores with sales of $66.3 million. Total retail food sales for DE in the study: $2.15 billion. CVS share of DE is 3.08%.
NJ  Atlantic 14 $70.50 $1,019.40 6.92% 14 $69.20 6.89%
NJ  Bergen 43 $205.20 $3,714.10 5.52% 47 $209.60 5.80%
NJ  Burlington 23 $112.50 $1,938.80 5.80% 23 $107.20 5.54%
NJ  Camden 26 $147.20 $1,897.80 7.76% 27 $144.50 7.68%
NJ  Cape May 10 $55.60 $597.10 9.31% 10 $56.80 9.76%
NJ  Cumberland 5 $26.20 $663.70 3.95% 5 $24.90 3.83%
NJ  Essex 22 $99.40 $2,321.20 4.28% 22 $95.60 4.15%
NJ  Gloucester 15 $67.60 $1,192.00 5.67% 15 $65.70 5.65%
NJ  Hudson 16 $69.60 $1,810.60 3.84% 17 $71.20 4.06%
NJ  Hunterdon 4 $23.40 $477.60 4.90% 4 $23.20 4.94%
NJ  Mercer 18 $96.30 $1,475.60 6.53% 18 $92.90 6.75%
NJ  Middlesex 24 $133.50 $2,810.40 4.75% 24 $128.80 4.65%
NJ  Monmouth 28 $147.50 $2,870.50 5.14% 28 $139.70 5.07%
NJ  Morris 22 $118.50 $2,258.40 5.25% 22 $111.50 4.96%
NJ  Ocean 22 $116.70 $2,161.80 5.40% 22 $109.70 5.14%
NJ  Passaic 12 $70.50 $1,466.50 4.81% 12 $66.50 4.51%
NJ  Somerset 11 $53.20 $1,355.90 3.92% 11 $49.10 3.67%
NJ  Sussex 3 $15.20 $609.80 2.49% 3 $11.80 2.02%
NJ  Union 23 $115.50 $2,162.40 5.34% 24 $120.70 5.84%
NJ  Warren 6 $27.30 $503.10 5.43% 6 $25.80 5.16%
NJ Recap: 347 stores with sales of $1.77 billion. Total retail food sales for NJ in the study: $33.48 billion. CVS share of NJ is 5.29%.
NY  Bronx 13 $93.40 $3,461.80 2.70% 13 $88.20 2.56%
NY  Brooklyn 29 $214.70 $5,517.50 3.89% 31 $211.80 3.92%
NY  Dutchess 12 $67.50 $1,100.60 6.13% 13 $68.40 6.16%
NY  Manhattan 59 $387.50 $6,069.70 6.38% 65 $406.50 6.76%
NY  Nassau 68 $484.20 $5,873.00 8.24% 71 $482.30 8.24%
NY  Orange 17 $94.50 $1,420.60 6.65% 17 $89.80 6.66%
NY  Putnam 2 $12.70 $314.20 4.04% 2 $12.90 4.41%
NY  Queens 36 $337.20 $5,642.40 5.98% 43 $356.50 6.32%
NY  Rockland 11 $64.60 $1,107.40 5.83% 12 $70.20 6.44%
NY  Staten Island 18 $117.40 $1,701.30 6.90% 19 $112.30 6.72%
NY  Suffolk 68 $353.20 $6,520.90 5.42% 68 $321.60 5.03%
NY  Westchester 55 $381.20 $4,316.90 8.83% 56 $376.50 9.70%
NY Recap: 388 stores with sales of $2.61 billion. Total retail food sales for NY in the study: $46.06 billion. CVS share of NY is 6.06%.
PA  Adams 1 $5.70 $233.20 2.44% 1 $5.70 2.60%
PA  Berks 16 $101.70 $1,619.60 6.28% 16 $93.50 5.78%
PA_ Bucks 33 $202.60 $3,243.00 6.25% 33 $186.20 5.98%
PA_ Carbon 1 $5.40 $184.20 2.93% 1 $5.60 3.00%
PA  Chester 26 $141.30 $2,120.60 6.66% 27 $136.50 6.49%
PA  Columbia 2 $11.10 $265.70 4.18% 2 $11.30 4.32%
PA  Cumberland 12 $56.50 $1,249.60 4.52% 12 $56.80 4.53%
PA _ Dauphin 13 $64.90 $1,103.00 5.88% 13 $65.20 5.91%
PA  Delaware 31 $199.40 $2,734.20 7.29% 31 $182.00 6.88%
PA _ Franklin 5 $23.00 $468.80 4.91% 5 $23.10 4.81%
PA  Lackawanna 9 $50.90 $797.20 6.38% 9 $46.10 5.88%

See IN REVIEW: CVS on page 113
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IN REVIEW: CVS  jum from page x

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
PA  Lancaster 24 $120.60 $1,809.20 6.67% 24 $121.20 6.41%
PA_ Lebanon 5 $23.60 $461.30 5.12% 5 $23.80 4.88%
PA_ Lehigh 14 $83.50 $1,534.20 5.44% 15 $82.80 5.38%
PA  Luzerne 14 $67.10 $999.60 6.71% 15 $65.60 6.57%
PA_ Lycoming 5 $39.60 $470.30 8.42% 5 $35.30 7.68%
PA  Mifflin 2 $11.70 $154.60 7.57% 2 $11.60 7.68%
PA_ Monroe 11 $60.20 $763.80 7.88% 11 $55.20 7.33%
PA_ Montgomery 46 $268.50 $4,297.60 6.25% 47 $255.70 6.05%
PA_ Montour 1 $5.10 $73.80 6.91% 1 $5.10 7.38%
PA_ Northampton 17 $99.50 $1,315.40 7.56% 17 $89.20 7.08%
PA _ Northumberland 5 $24.20 $223.70 10.82% 5 $24.00 10.46%
PA  Philadelphia 50 $344.50 $4,009.50 8.59% 57 $348.70 8.44%
PA  Schuylkill 2 $11.10 $426.80 2.60% 2 $10.60 2.32%
PA  Snyder 2 $9.40 $161.80 5.81% 2 $9.60 5.79%
PA  Susquehanna 1 $5.10 $45.80 11.14% 1 $4.90 12.34%
PA_ Union 2 $11.10 $129.10 8.60% 2 $11.00 8.75%
PA  Wayne 3 $18.90 $175.20 10.79% 3 $18.90 11.29%
PA  Wyoming 1 $5.50 $80.60 6.82% 1 $5.60 7.08%
PA  York 12 $60.90 $1,725.40 3.53% 12 $61.50 3.55%

PA Recap: 366 stores with sales of $2.13 billion. Total retail food sales for PA in the study: $33.21 billion. CVS share of PA is 6.42%.

Mid-Atlantic Recap: 1,199 stores with sales of $7.09 billion annually.
Mid-Atlantic retail food sales total: $120.04 billion.
CVS Per Store Average: $5.91 million Source: Food Trade News, June 2024

Are You Ready for a Change?

Discover the power
of convertmg to
a Save A Lot -

 Leading Independent Discount Grocer: Charting success
in the industry.

« 50+ Exclusive Brands: Stand out with our unique offerings.
e Low Conversion Cost: Minimal investment, maximum returns.
« New Store Incentives: Get started with exciting benefits.

» Ongoing Support: We're committed to your success.

BARBECUE
il an K .}-..-
o, - ;

Ready to elevate your business? &I rerzmen i"'

Contact us today.

Save A Lot Store Opportunities: Wholesale Inquiries:

Julio Botello Greg Riggs

e: julio.c.botello@savealot.com e: gregory.riggs@moranfoods.com
p: 314-592-9162 p: 314-592-9154
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Central Pennsylvania Supermarket Leaders
2024 2024 Sales % of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market
e The Giant Company Share: 54.7% 1 The Giant Co. (Martins 52 $2421.50 54.66% 52  $2,41340  53.93%
2 Weis Markets 38 $905.54  20.44% 38 $886.88  19.82%
e Weis Share Grows To 20.4% 3 Karns Prime & Fancy Foods 10 $186.00  4.20% 10 $188.00  4.20%
4 Aldi 15 $138.90 3.14% 15 $136.10 3.04%
e Karns Names New CEO 5 Wegmans 2 $131.10  2.96% 2 $13040  291%
6 Family Owned Markets 6 $106.13 2.40% 7 $125.81 2.81%
e [ittle Overall Growth In CPA 7 Grocery Outlet 12 $78.90  1.78% 12 $79.60  1.78%
8 C&S Independents 48 $68.77 1.55% 50 $73.34 1.64%
e Wegmans Avg. Volume: $65.6M 9 Redner's Markets 3 $5270  119% 3 $5240  1.17%
10 IGA 5 $48.34 1.09% 5 $47.85 1.07%

191 $4,137.88 93.40% 194 $4,133.78 93.29%

This chart above the top 10 supermarket retailers in the Central Pennsylvania market.Counties/cities included are: Adams, Cumberland, Dauphin, Franklin, Lancaster, Lebanon, Perry and York. Petroleum sales are not
included. () Name in parentheses indicates another banner used by the company.
Total supermarket sales for the area are $4.43 billion. Source: Food Trade News, June 2024

= Syg 94 . =
) g ‘ .
SHOP ONLINE 20T CICC - ou to our dedicated
AND PICK 0, ) Y"OR PAR >
UP AT THE AW
STORE! = e oW 0 C PIE 0 D D

Pk [0S Feed Your e ar Precide
5:25 o | A e

R B LA For Less!
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Central Pennsylvania Market Leaders

2024 2024 Sales % of 2024 2023 2023 Sales % of 2023
Rank Company Stores  (in millions) Market Stores (in millions) Market
1 The Giant Co. (Martin’s) 52 $2,421.50 33.76% 52 $2,413.40 33.02%
. 2 Weis Markets 38 $905.54 12.62% 38 $886.88 12.13%
0
* Alts. Stymied By Supers, Share Is 35% 3 waimar supercenter 20 $82850  11.55% 20 $786.40  10.76%
4 CVS 72 $355.20 4.95% 72 $357.30 4.89%
5 Sheetz 71 $301.00 4.20% 72 $300.70 411%
PY 0 6 Target 12 $229.80 3.20% 12 $231.10 3.16%
TGC NOW OWHS 338 /o Of Market 7 Karns Prime & Fancy Foods 10 $186.00 2.59% 10 $188.00 2.57%
8 Sam’s Club 4 $181.60 2.53% 4 $179.10 2.45%
9 Turkey Hill 112 $179.10 2.50% 118 $187.50 2.57%
e WM, Target Control 14.75% 10 Rite Ad 50 $17250  240% 60 $210.10  2.87%
11 Rutter’s Farm Stores 69 $148.50 2.07% 69 $144.50 1.98%
12 Aldi 15 $138.90 1.94% 15 $136.10 1.86%
13 Wegmans 2 $131.10 1.83% 2 $130.40 1.78%
0

* Led By Sheetz, C-Stores Take 7.25% | 72— 5Jswhoiesale cib 4 $121.90  1.70% 4 $120.70  1.65%
15 Family Owned Markets 6 $106.13 1.48% 7 $125.81 1.72%
16 Costco 2 $94.70 1.32% 2 $93.70 1.28%
1 i 17 Grocery Outlet 12 $78.90 1.10% 12 $79.60 1.09%

[ ]
By Attrltlon’ CVS IS TOp Drug Cham 18 7-Eleven 27 $70.50 0.98% 26 $67.40 0.92%
19 C&S Independents 48 $68.77 0.96% 50 $73.34 1.00%
20 Redner's Markets 3 $52.70 0.73% 3 $52.40 0.72%
629  $6,772.84 94.42% 648 $6,764.43 93.54%

This chart lists the top 20 retailers in the Central Pennsylvania market which sell groceries, HBC, drugs, general merchandise and tobacco products. Volumes listed include 100% of store sales for supermarkets, c-stores
and drug chains. Sales for club stores, Target and Walmart are extrapolated to include comparable categories, as explained in the formula on page 81. Petroleum sales are not included. Counties/cities included are:
Adams, Cumberland, Dauphin, Franklin, Lancaster, Lebanon, Perry and York.
Total food sales for the area are $7.17 billion.

THANK
YOU

to our fresh & consumer packaged
goods partners for another successful
year in the grocery industry.

We make a great team!

The
GIANT

Company

WWW.FOODTRADENEWS.COM

() Indicates another banner used by the company.

Source: Food Trade News, June 2024
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G&S Foods Cuts Ribbon On New 350,000 Square Foot Hanover, PA Manufacturmg Facility

Earlier this month, G&S Foods cut the ribbon on its new 350,000 square foot manufacturing facility in Hanover, PA. On

hand for the festivities were members of the board, the executive team and other key contributors, including (I-r) Chuck

Simon, retired; Christina Garcia, Tom Dempsey, Thomas Koppelmann, president and CEO Dan Morgan, Patricia Warehime, That’s G&S’ chief executive Dan Morgan (1) with executive
Wade Fitzkee, chairman Charles “Ed” Good, Jeff Bailor, Peter Michaud, Travis Grim, Dena Sottile and Tony Hartlaub. assistant to the board and leadership team Dena Sottile.

Representing the board of dlrectors and Warehime fami-

) f { ) ) | ly members are (I-r) Tom Dempsey, the former Utz presi-

This smiling trio consists of (I-r) Patricia Warehime (the in- ' ' dent who served as G&S’ CEO; Charles “Ed” Good; Kate
spiration behind building the new plant) and Tom Dempsey  Tony Hartlaub (I), G&S, and JoAnn Watz (r) flank Estelle King,  Mininger, family member; Patricia Warehime; Elizabeth and
of G&S and Alec Sivel of Perspective, who ably handled all ~ wife of the late Rick King, who served as president of Utz  Stavros Rizakos, family members; Peter Michaud and CEO

the public relations and communications for G&S. Quality Foods for 20 years. Dan Morgan.

Hispanics
Prefer
Aloevine
aloe drinks
over other
National
Brands?®

1) Circana/IRI Standard-Food: NE Region P/E 3/24/24
2) 8451 Stratum Research: L52 2/17/24

www.aloevine.com « 862.240.1813 . sales@jjmglic.com - Distributed by JJ Martin Group, LLC . 90 South Street, Newark, NJ 07114
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TAKINGESTOCK

from page 77

sets (estimated at $50 million). The Waltham, MA-based firm said it
has been underperforming since the pandemic ended. It is seeking to
gain court approval to keep operating until a buyer can be found. This
is not only a continuing story of “too many cooks and not enough
kitchens” but also the belt-tightening of private equity enterprises
which currently are much less inclined to throw money at a concept
rather than a business that demonstrates it can produce black ink.

Local Notes

Mike Stigers just celebrated his first full year as president of Wake-
fern and it’s clear he’s not shy about making changes that he feels are
necessary to modernize the organization. Earlier this year, three key
senior VPs exited the Keasbey, NJ-based wholesale co-op and earlier
this month we were told there was a strategic departmental realign-
ment where several positions were shifted. As a result of those reas-
signments, VP-advertising and social media Ranjana Choudhry and
VP-business process Dave Howlett have left the company...it's been
quite the busy month for Sprouts Farmers Markets as it ramps up
its Mid-Atlantic expansion plans. Three new units have opened in a
three-week period beginning in early June including stores in Aber-
deen, NJ; and Cottman Avenue and W. Oregon & 23rd in Philadelphia.
Other new Sprouts stores that will open at a later date in the region
include markets in Limerick, PA; Wilmington, DE; and York, PA...Dollar
Tree announced that it is conducting a strategic review of its stum-
bling Family Dollar business which it acquired in 2015 for $9 billion.
Earlier this year, Family Dollar closed 970 stores and it continues to
underperform as a whole. These strategic reviews usually lead to a
sale; however, with more than 16,000 Family Dollar stores, good luck
finding a buyer in this environment...we have several obituaries to
pass along this month including Dabney Coleman, the great comedic
character actor who has left us at the age of 92. Coleman had many
great supporting roles in such movies as “9 to 5” (1980) and “Tootsie”
(1982). However, he cut his teeth on TV beginning in the early 1960s.
| first noticed him playing unrepentant con man Merle Jeeter in the
satirical TV series “Mary Hartman, Mary Hartman” (1976) and later
as the star of his own series, the short-lived but very funny “Buffalo
Bill” (1983). Rolling Stone once described his character, Bill Bittinger,
as a “rapscallion for our times, a playfully wicked combination of G.
Gordon Liddy and Groucho Marx.” That description could fit many of
the snarly roles that Coleman played during a career that spanned
58 years and included 180 film and TV roles. What better compliment
can you offer than “he made me laugh”?...we have also lost two of
the best basketball players of all-time. Also passing on was Jerry West,
86, the 14-time NBA All-Star who was also a two-time All American at
West Virginia University in the late 1950s. His professional accolades
include being a 10-time All-NBA selection with the Los Angeles Lakers,
scoring leader in 1970, MVP of the NBA Finals in 1969 (in which the
Lakers lost) and Hall of Fame member. His number “44” has been
retired by the Lakers. West finished his career with 25,192 points and
6,238 assists and averaged 27.8 points per game in his great career.
After he retired as a player, West became a very successful general
manager of the Lakers and later the San Diego (now Los Angeles)
Clippers. Among his executive moves was drafting Kobe Bryand and
trading for Shaquille O’Neal. All you really need to know about Jerry
West's image is that his nickname was “Mr. Clutch,” and it is his

TAKING STOCK continues on page 162
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PACKING COMPANY

CHOCOLATE

WL ATSELE KRR
g

goldshorseradish.com

paesana.com foxsyrups.com

L&S Packing Company has been family-owned and operated for four generations; continuously improving, expand-
ing, and emerging into a leading specialty food, private label manufacturer and importer for brands found in pantries
across America. Today, the L&S umbrella encompasses a line of quality brands including Paesana premium sauces,
olives, and condiments; Asian Fusion Organic dipping sauces and marinades; Gold’s line of horseradish varieties,
mustards, sauces, and soups; and six varieties of Fox’s U-bet syrups.

Great dedication and pride go into sourcing ingredients for every product L&S packs. A focus on quality, combined
with a desirable list of certifications including USDA Organic, NON-GMO Project Verified, and Kosher has earned
L&S partnerships with a long list of the most revered brands in America—becoming a leading private label manufac-
turer. One might guess that more than a couple of these brands would be found in each of your customer’s homes,
and yours as well.

For more information go to www.LSpacking.com, email sales@paesana.com or call 631.845.1717.

L&S Packing Company, Inc. | 10l Central Avenue | E.Farmingdale,NY 11735 | Tel:631.845.1717

www.LSpacking.com
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Finally, late last month the
official text and miscellaneous
other information regarding the
first draft of a 942-page House
farm bill entitled the “Farm,
Food, and National Security Act
of 2024 was released. At press
time, the Senate had not re-
leased their version of the farm
bill but only disseminated some
summary details. Nevertheless,
let the debate begin!

For those tracking the farm
bill, the House and in due course
a Senate version will go before
various committees and eventu-
ally a compromise version will
hopefully make it to the Presi-
dent’s desk for his signature. The
House version maintains the
$1.5 trillion ten-year farm bill
baseline, while the Senate draft
version appears to go over it by
at least $5 billion or more. So,

- Chef Edward Lee,

Finally - A Farm Bill

the House approach is budget
neutral, and the Senate version
is not.

The current farm bill, which
was extended once already, ex-
pires on September 30, 2024.
This latest move to get farm
bill versions out of the House
and Senate are major first steps
though and many are delighted
that the process has finally be-
gun. However, the devil will be
in the details which are now be-
ing ironed out. It is going to be
a very difficult process as with
the release of the first drafts, the
House and Senate Republicans
and Democrats are far, far apart
in their thinking. But these days
that is the standard operating
procedure for most legislative
proposals on the Hill. The farm
bill is reauthorized every five
years by Congress and impacts

Award-Winning Chef & Author
- Industry Update with

Numerator

everyone from “farm to fork”
including farmers, food proces-
sors, manufacturers, retailers,
and consumers.

House Majority Plans

By the start of the August
Congressional recess, House
Republicans say they hope to
pass all the fiscal 2025 appropri-
ations bills which they publicly
disclosed late last month. House
Majority Leader Steve Scalise
(R.- La.) said he will move, at
press time, the Military Con-
struction-VA bill and then focus
on the defense authorization
bill, the Homeland Security,
State-Foreign Operations and
Defense measures afterward.
The game plan is to move some
of the more important legisla-
tion before Republicans head to
Milwaukee for the Republican

k

Barry F. Scher
Policy Solutions LLC

National Convention in July.

Price Gouging by Grocers

You may recall in a prior
commentary of mine that I

mentioned that Democrats are
calling on President Biden to in-
vestigate price gouging by food
retailers. Senator Elizabeth War-
ren (D-Mass.) and House mem-
ber Jim McGovern (D-Mass.)
authored a joint letter to the
President which was signed by
dozens of other Democratic
lawmakers stating that Ameri-
can’s grocers are making record
profits as families struggle with
high food prices. The lawmak-
ers are urging the President to
create a joint task force from the
Federal Trade Commission and
the Commodity Futures Trad-
ing Commission to investigate
price manipulation throughout
the food supply chain.

But wait. I discovered there is

See LEGISLATIVE LINE
on page 150

OCT:|5:8772024,

NERA Convention

FROZEN & REFRIGERATED FOODS

Plus the Golden Penguin
Awards Presentation!

Register now at NFRAConvention.org
Retailers/wholesalers are always complimentary!

118 | FOOD TRADE NEWS June 2024

(I E0) business meetings &

U2 retailer meeting rooms
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brands showcasing their innovations

Tastelof{Excellence)

kickoff reception featuring over
50 manufacturers & 100 products

CB LA with 18 companies

sampling products over 3 days
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PER STORE AVERAGE LEADERS: 2024
Of the 73 retailers in the Food Trade News market study, the 20 with the highest average sales per unit are listed below
2024 Sales Per Store Avg.
Rank Company Stores (in millions)  (in millions)
1 Costco* 50 $5,572.60 $111.45
2 Wegmans 29 $2,362.90 $81.48
3 Stew Leonard’s 6 $400.00 $66.67
4 ShopRite (PR/FG/Dborn Mkt/GG/F'way) 294 $18,354.40 $62.43
5 Corrado’s Family Affair 2 $106.30 $53.15
6 BJ’s Wholesale Club* 80 $4,082.60 $51.03
7 Sam’s Club* 24 $1,142.16 $47.61
8 The Giant Co. (Heirloom Mkt/Martin’s) 161 $7,539.59 $46.82
9 Hannaford 7 $2,884.50 $40.64
10 Stop & Shop 201 $8,142.30 $40.51
11 Whole Foods (Amazon Go/Fresh) 79 $3,106.10 $39.32
12 Walmart (Neighborhood Mkt/SuperCenter)* 173 $6,756.10 $39.05
+n- : 13 Giant Food 3 $111.10 $37.03
Stay up to date Wlth 14 DeCicco & Sons 10 $328.30 $32.83
all the most recent 15 BigY 16 $523.80 $32.74
16 Northeast Groc. Inc. (Price Chopper/Market 32/Tops) 18 $561.70 $31.21
TRAD E CALE N DAR EVE NTS 17 McCaffrey’s (Simply Fresh) 8 $246.90 $30.86
18  Trader Joe's 63 $1,856.00 $29.46
19 Albertsons (Acme/Balducci's/Kings/Safeway) 177 $4,840.10 $27.35
20 Redner’s Markets 34 $888.00 $26.12
() Name in parentheses indicates another banner used by the company.
* Sales are extrapolated to include food, GM, HBC, floral, tobacco and pharmacy as explained on page 107.
Source: Food Trade News, June 2024

To All Of Our Vendors And Suppliers
THANK YOU For Your Support!

1o, VILLAGE

ERES MARKEL...

OREGON DAIRY

FARM FRESH « FAMILY FUN

.r.l\.
=

s MILLERSVILLE PA

www.familyownedmarkets.com
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IN REVIEW: WEGMANS

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
DE_ New Castle 1 $81.60 $2,150.60 3.79% 1 $80.30 3.59%
DE Recap: 1 store with sales of $81.6 million. Total retail food sales for DE in the study: $2.15 billion. Wegmans share of DE is 3.79%.
NJ  Bergen 1 $122.60 53,714.10 3.30% 1 $120.40 3.33%
NJ  Burlington 1 585.30 $1,938.80 4.40% 1 584.20 4.35%
NJ  Camden 1 $62.50 $1,897.80 3.29% 1 $62.20 3.30%
NJ  Mercer 1 569.80 51,475.60 4.73% 1 569.10 5.02%
NJ  Middlesex 1 570.10 $2,810.40 2.49% 1 569.00 2.49%
NJ  Monmouth 2 $113.40 $2,870.50 3.95% 2 $110.70 4.02%
NJ  Morris 1 $128.30 52,258.40 5.68% 1 $125.50 5.58%
NJ  Somerset 1 5121.40 $1,355.90 8.95% 1 5120.90 9.05%
NJ Recap: 9 stores with sales of $773.4 million. Total retail food sales for NJ in the study $33 48 billion. Wegmans share of NJ is 2.31%.
NY  Brooklyn 1 5109.60 55,517.50 1.99% 1 $107.20 1.98%
NY  Manhattan 1 5122.10 $6,069.70 2.01% 0 $0.00 0.00%
NY  Westchester 1 $79.20 $4,316.90 1.83% $77.80 2.00%
NY Recap: 3 stores with sales of $310.9 million. Total retail food sales for NY in the study: $46 06 billion. Wegmans share of NY is 0. 72%.
PA  Bucks 2 5174.60 $3,243.00 5.38% 1 $92.30 2.96%
PA  Chester 2 $159.30 $2,120.60 7.51% 2 $157.50 7.49%
PA_ Cumberland 1 $61.70 51,249.60 4.94% 1 $61.40 4.90%
PA  Delaware 1 $111.90 $2,734.20 4.09% 1 $109.80 4.15%
PA  Lackawanna 1 $53.90 $797.20 6.76% 1 $53.60 6.84%
PA  Lancaster 1 569.40 51,809.20 3.84% 1 569.00 3.65%
PA_ Lehigh 1 569.50 $1,534.20 4.53% 1 568.90 4.48%
PA  Luzemne 1 $57.90 $999.60 5.79% 1 $57.60 5.77%
PA_ Lycoming 1 540.70 5470.30 8.65% 1 540.10 8.72%
PA_ Montgomery 3 5246.80 $4,297.60 5.74% 3 5238.60 5.65%
PA  Northampton 2 $151.30 $1,315.40 11.50% 2 $147.60 11.71%

PA Recap: 16 stores with sales of $1.2 billion. Total retail food sales for PA in the study: $33 21 billion. Wegmans share of PA is 3.6%.

Mid-Atlantic Recap: 29 stores with sales of $2.36 billion annually. Mid-Atlantic retail food sales total: $120.04 billion.
Wegmans Per Store Average: $81.48 million Source: Food Trade News, June 2024
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We remain grateful to our vendors,
brokers and associates for their

continued support.
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IN REVIEW: REDNER’S MARKETS

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
PA  Berks 11 $297.60 $1,619.60 18.37% 11 $294.20 18.20%
PA_ Bucks 2 $61.90 $3,243.00 1.91% 2 $61.80 1.98%
PA_ Carbon 1 $24.90 $184.20 13.52% 1 $24.70 13.23%
PA_ Chester 2 $51.50 $2,120.60 2.43% 2 $56.20 2.67%
PA  lLackawanna 1 $19.40 $797.20 2.43% 1 $19.20 2.45%
PA  Lancaster 1 $15.30 $1,809.20 0.85% 1 $15.30 0.81%
PA  lebanon 2 $37.40 $461.30 8.11% 2 $37.10 7.61%
PA  Lehigh 3 $80.60 $1,534.20 5.25% 3 $79.40 5.16%
PA  Luzerne 1 $24.60 $999.60 2.46% 1 $24.20 2.42%
PA_ Montgomery 5 $139.50 $4,297.60 3.25% 5 $138.70 3.28%
PA_ Northampton 2 $52.10 $1,315.40 3.96% 2 $51.20 4.06%
PA_ Schuylkil 3 $83.20 $426.80 19.49% 3 $82.30 18.04%

PA Recap: 34 stores with sales of $888.0 million. Total retail food sales for PA in the study: $33.21 billion. Redner’s Markets share of PA is 2.67%.

Mid-Atlantic Recap: 34 stores with sales of $888.0 million annually.
Mid-Atlantic retail food sales total: $120.04 billion.
Redner’s Markets Per Store Average: $26.12 million Source: Food Trade News, June 2024
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info@safeguardchemical.com e www.safeguardchemical.com
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THANK YOU

to our vendor partners and
Mid-Atlantic community for \\\ 1l
your business and support. s

We appreciate your
partnership and look forward

to continued growth together.
|

Mid-Atlantic

o () Albertsons
a division of @we

The Mid-Atlantic Team
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11 Royal Farm Stores 3 $11.30 1.11%
[ |
NEW JERSEY COUNTY SHARE OF MARKET: 2024 | P
Total sales for those New Jersey counties included in the study are $33.48 billion 13 Aldi 1 $7.80 0.77%
Sales %of 14 Lial 1 $7.80 0.77%
Rank Company Stores (in millions) Market 15 Tri-State Co-Op 1 $6.17 0.61%
16 Grocery Outlet 1 $5.60 0.55%
ATLANTIC COUNTY ($1.1 billion) 17 Rite Aid 1 $5.30 0.52%
(Includes Atlantic City, Hammonton) : : ;
o Pl o Female.. 18 Save A Lot 1 $4.90 0.48%
o #of Households.............. 106,640 ¢ White .. i
. Mgdiamio?nes $73113 e Blatlslf ..... 7. 19 Circle K 2 $4.10 0.40%
e Underage 18......ccooovccven... 20.7% * Hispanic .. 20. 91 $1,069.58 104.92%*
o Qverage 65.......ccccevrernnne. 19.9% ® ASIAN....cie e 8.1%

1 ShopRite 5 $366.20 35.92% zERIGII(ElN CI(E)UI\IITY ($Z($l.7HbiIIIi(on) R )
ncludes Englewood, Hackensack, Ramsey
2 Wawa 29 $194.71 19.10% e Population ...........ccccoeee. 957,736 o Female...cccccovvierereinan. 50.9%
3 Albertsons (Acme) 4 $113.60 11.14% e #of Households.............. 350,843  ® White .ooovvoooovoreeoeerccennn, 52.7%
e Median Income............... $118,714 ® BlacK.......coooviiiiiiiiiiiiiins 7.8%
4 CVS 14 $70.50 6.92% e Underage 18.......ccccooovvn.... 20.6%  ® HISPANIC coovveveerreeeerriesinnes 22.7%
5 Walmart (SuperCenter) 3 $65.10 6.39% ® OV BE B 18:3% 8 AN 17.6%
6 Target 2 $54.50 5.35% 1 ShopRite (Fresh Grocer/Price Rite) 18 $1,356.40  36.52%
7 Walgreens 11 $53.80 5.28% 2 Stop & Shop 11 $338.60 9.12%
8 Sam’s Club 1 $35.10 344% 3 Albertsons (Acme/Kings) 9 $291.90 7.86%
9 BJ's Wholesale Club 1 $34.80 341% 4 Whole Foods (Amazon Fresh) 6 $208.40 5.61%
10 7-Eleven 9 $19.20 1.88%

See NEW JERSEY COUNTY SHARE on page 125

No.1 GRADE
R.S. Porter & Co. Inc., a three-generation family-owned business since 1902,
offers the highest-quality US No. 1 grade beans through a robust distribution network.

Seiior Frijoles is the preferred choice for flavor, quality and price.

Choose Seior Frijoles as your dried bean brand for your wholesale or retail business
and let your customers experience the taste of success!

N N L
oy £ Ta oMo

REE

201-943-1822 * rsporter1902@senorfrijoles.com * senorfrijoles.com
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24 Food Bazaar 1 $19.20 0.52%
NEW JERSEY COUNTY SHARE OF MARKET: 2024 - =" PR ——
Continued from page 124 26 MOM's Organic Market 1 $14.20  0.38%
5 VS 43 820520  552% 97 The Fresh Market 1 $8.10  0.20%
6 7-Eleven 66 $16160  4.35% o5  (CicleK 5 $6.80  0.18%
7 Costco 1 $1 36.70 3.68% 29 IGA 1 $4.42 0.12%
8 Walmart (SUDGI’CGHtGI’) 3 $1 31.70 3.55% 30 C&S Independents 1 $O.1 6 0.00%
9 Walqreens 32 $1 30.60 3.52% 252 $3’70255 99.69%
10 Wegmans 1 $122.60 3.30%
11 Target 4 $84.90 2.29% . o
12 BJ's Wholesale Club 2 $6110  1.65% 5;’5‘;,'&‘?3&&%’%&3?,}i'l?g'f,"')';g;')
13 Stew Leonard’s 1 $55.40 1.49% o ® Population .......... ® Female ..o 50.5%
14 Trader Joe's 3 6230  141% = Vedian hoome " Bk, 0%
15 Krasdale (AIM/Bravo/CTun/MKiFrsh) 8 S5.78  1.09% e 7T S Y.
16 Aldi 5 $44.20  1.19%
17 Uncle Giuseppe’s 1 $34.40 093% 1 ShopRite 10 $581.20  29.98%
18 Wawa 5 $34.02  0.92% 2 Wawa 39 $254.81  13.14%
19 Key Food 3 $31.70  0.85% 3 Albertsons (Acme) 7 $160.30  8.27%
20 ASG 5 $31.67 0.85% 4 Walmart (SuperGenter) 5 $138.40 7.14%
21 Lidl 3 $25.80  0.69% 5 (VS 23 $112.50  5.80%
22 Quick Chek 8 $21.80  0.59% 6 Wegmans 1 $85.30  4.40%
23 Allegiance (Foodtown) 2 $1940  0.52% See NEW JERSEY COUNTY SHARE on page 126
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Jersey Fresh farmers deliver the exceptional quality and flavor that your discerning customers demand. And they are capable of
delivering just-picked produce often within hours not days of harvest, guaranteeing it's the freshest product possible. The Jersey Fresh
logo represents not only the finest fruits and vegetables, but some of the hardest working people in the Garden State. By promoting

Jersey Fresh in store and on ad, you're supporting our essential workers and providing your customers with the very best. rn SH

Contact the Jersey Fresh Team | 1.609.913.6515 | FindJerseyFresh.com | [3 2
I

Jersey Fresh is a program of the New Jersey Department of Agriculture | Philip D. Murphy, Governor | Edward D. Wengryn, Secretary of Agriculture 4 0 Y E A R S
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26 Circle K 1 $2.60 0.13%
NEW JERSEY COUNTY SHARE OF MARKET: 2024 6 St st
Continued from page 125

7 Target 4 $81.50 4.20% -
8 Coston 1 S6080  814% (ncludos Camden, Cherry )
9 Aldi 5 53.50 2.76% o Population ...............c...... 527,096 ® Female.....oiirerriiirnen 51.5%
10 BJ's Wholesale Ol T R R — 537
11 7-Fleven 29 $50.40  2.60% \GL%E“ o Under age 18.................. 22’.53/0 . Hlspa'n'{c”IIIIIIIIIIIIIIIIIIIIIIIIIIIII19'032
1 2 Walqreens 6 $4820 249% \LEM ® 0verage6d. ... 16.6% & ASIAN.c 6.3%
13 Whole Foods 1 $43.10 2.22% 1 ShopRite 8 $457.30  24.10%
14 Murphy’s Markets 2 $35.76 1.84% 2 Wawa 4 $274.64  14.47%
15 Military Commissaries 1 $31.60 1.63% 3 Walmart (SuperCenter) 5 $165.30 8.71%
16 Sam’s Club 1 $29.20 1.51% 4 Albertsons (Acme) 6 $151.30 7.97%
17 Rite Aid ) $25.30 1.30% 5 CVS 26 $147.20 7.76%
18 Sprouts 1 $19.10 0.99% 6 Target 5 $109.70 5.78%
19 Trader Joe's 1 $17.40 0.90% 7 Costco 1 $69.60 3.67%
20 Lial 2 $15.90 0.82% 8 Walgreens 9 $65.70 3.46%
21 Grocery Outlet 1 $7.50 0.39% 9 Wegmans 1 $62.50 3.29%
22 Royal Farm Stores 2 $6.30 0.32% 10 Rite Aid 16 $60.90 3.21%
23 IGA 1 $4.16 0.21% 11 Aldi / $55.80 2.94%
24 ASG (Compare) 1 $3.52 0.18% 12 7-Eleven 14 $37.90 2.00%
25 Quick Chek L $340  0.18% See NEW JERSEY COUNTY SHARE on page 127
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MORE WAYS T0

SMite

Serve up even more smiles
with a wide range of flavors in
a variety of package sizes
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NEW JERSEY COUNTY SHARE OF MARKET: 2024 oo CAPE MAY COUNTY ($597.1 million)

. & (Includes Ocean City, Wildwood)
Continued from page 126 (Vaget o POPUIAtION oo 94610  ® FeMale oo 51.3%
13 Whole Foods 1 $32.30 1.70% DELAWARE e # 0f Households ................ 43277 @ WHIE coovoooreroeeeeeseeeeeee: 84.7%
Bay e Median Income................. $83,870 @ BlaCK.......ccooerrirrieererrinn. 4.8%
14 Supremo 1 $28.60 1.51% e Underage 18.....ccccoouvvvvnee 17.0%  ® HISPANIC oovvvveerereeeeeeersesneenens 8.6%
15 BJ's Wholesale Club 1 $28.10  1.48% ¢TI 205% & AN 1.0%
16 ASG (Associated/Compare) 3 $23.73 1.25% 1 Albertsons (Acme) 10 $241.60  40.46%
17 Royal Farm Stores 8 $19.90 1.05% o Wawa 16 $113.63  19.03%
18 Trader Joe's 1 $19.70  1.04% 3 ShopRite 2 $10560  17.69%
19 Save A Lot 3 $17.40 0.92% 4 oVS 10 $55.60 9.31%
20 MOM'’s Organic Market 1 $13.40 0.71% 5 Walmart (SuperCenter) 1 $48.50 8.12%
21 Heritage Dairy Stores 5 $13.20 0.70% ¢ Walgreens 4 $18.80 3.15%
22 Key Food 1 $9.30 0.49% 7 Aldi 1 $7.20 1.21%
23 Lidl 1 $710 __037% 8 Grocery Outlet 1 $6.10  1.02%
24 Tri-State Co-Op 1 $6.97 037% g 7_Eleven 1 $3.70 0.62%
166 $1,877.54 98.93% 10 Rite Aid 1 $3.70 0.62%
11 C&S Independents 1 $3.49 0.58%

48 $607.92 101.81%*

See NEW JERSEY COUNTY SHARE on page 128
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DOUGLAS SALES

ASSOCIATES, INC.

NS

Ky 1
!
Ncg 19°

&
PRICE MARK SALES
Full Service Brokerage Company
Authorized Avery-Monarch Marking Distributor

A tradition of excellence & award-winning results

140 W. Ethel Road, Unit N, Piscataway, NJ 08854-5951
phone: 732-985-6770 e fax:732-985-6615
www.douglassales.com
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14 ASG 1 $6.43 0.97%
| |
NEW JERSEY COUNTY SHARE OF MARKET: 2024 .. ... ) 8480 0.17%
Continued from page 127 16 SaveA Lot 1 $4.60 0.69%
"""" CUMBERLAND COUNTY ($663.7 million) 45 364944  97.85%
(Includes Bridgeton, Vineland)
AT e Population .............cccoevvee. 152,326 ® Female.......cocooiviciciis 49.2% BERGH -
o # of Households............... 52,584 ® White oo 43.9% ESSEX COUNTY ($2.3 hillion)
® Median INCOME .........cc.. $62,310  ® BlaCK....oiissiiissiisisis 22.4% (Includes East Orange, Newark, West Caldwell)
e Underage 18.........ccccecvenne 24.0% ® HiSpaniC .......covvvveeiirenens 33.6% )
____ o OVErage 65. ... 163% & ASEN.ccrnrrrr 1.6% () o fonaon...... s jomae..
e Median Income e Black......
i e Und 18....... 23, o Hispanic.
1 ShopRite 4 $227.40  34.26% I 03;2132665 IIIIIIIIIIIIIIIIIIIIIIII ' : A'S?Sﬁ‘”” IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII P
2 Walmart (SuperCenter) 3 $97.60 14.71%
3 Wawa 11 $92.56  13.95% 1 ShopRite (Fresh Grocer) 10 $906.20  39.04%
4 Walgreens 4 $34.80 5.24% 2 Krasdale (CTwn/Stop1/ShopSmt/MkiFrsh) 27 $261.70 11.27%
5 BJ’s Wholesale Club 1 $32.90 4.96% 3 Key Food 10 $190.40 8.20%
6 Albertsons (Acme) 1 $26.90 4.05% 4 Walgreens 21 $153.60 6.62%
7 CVS 5 $26.20 3.95% 5 Albertsons (Acme/Kings) 5 $137.50 5.92%
8 Rite Aid 6 $24.60 3.71% 6 Stop & Shop 3 $123.80 5.33%
9 Target 1 $22.10 3.33% 7 CVS 22 $99.40 4.28%
10 Aldi 2 $16.60 2.50% 8 Whole Foods 3 $89.40 3.85%
11 Key Food 1 $12.80 1.93% 9 7-Eleven 25 $68.20 2.94%
12 Krasdale (AIM/Ctown) 1 $10.25 1.54% 10 Seabra’s 6 $36.60 1.58%
13 Lid 1 $6.90  1.34% See NEW JERSEY COUNTY SHARE on page 129

) authentic
Jamaican beef patties

Tower Isle's brings home the authentic flavor of the Caribbean.

Our patties have a taste that you are sure to crave with a wonderfully
flaky crust. A tropical snack to share while allowing you to

slip away to white sandy beaches and relaxation.

N o
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towerisles patties.com

PO
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Continued from page 128

NEW JERSEY COUNTY SHARE OF MARKET: 2024

GLOUCESTER COUNTY ($1.2 billion)
a (Includes Paulsboro, Woodbury)

Americas

Locations in New York, Massachusetts, Florida,
/ T2\ Connecticut, Rhode Island, Pennsylvania, & Georgia

N =i =
igeal -3
G
idealfoodbaskets.com
@idealsupermarkets r@] o

Americas

FOODR BASHET

afbasket.com
@americasfoodbasket

11 Allegiance (Foodtown) 3 $3040  130% " o Househaite 00908 e Wil
12 Wawa 4 711 147% et S
13 ASG (AIM/Pioneer) 5 $25.80 1.11% * OVBrage 63 170% - AN 3%
14 Corrado’s Family Affair 1 $25.70 1.11% ’ ShopRite 6 $400.40  33.59%
15 Target 1 $2160 _098% . 22 $17410  1461%
16 Traqer Joe’s 1 $19.90  0.86% 3 Walmart (SuperCenter) 3 $120.80  10.13%
17 Ald 2 $1780 _071% Albertsons (Acme) 4 $115.30  9.67%
18 SaveAlot 2 S1.20  048% 5o o 2 0420  7.90%
19 Super Supermarket 1 $10.70  0.46% 5 VS 15 $67.60  5.67%
20 Quick Chek 3 $920  040% o o 2 $3870  3.25%
21 Lid ! 5860 0.37% ¢ 5 Wholesale Club 1 $3820  3.0%
22 Supremo 1 $8.00 0.34:/0 9 Walgreens 5 $33.80  2.84%
157  $2,282.51 98.33% 10 Rite Aid 8 $33.60 2 829,

11 Heritage Dairy Stores 24 $33.50 2.81%

12 Aldi 2 1710 1.43%

13 Lid 1 $7.30  0.61%

14 7-Eleven 2 $5.50  0.46%

See NEW JERSEY COUNTY SHARE on page 130
N

Food Basket

Join our co-op of 561} independently owned supermarkets!

Our services include merchandising, financing, and much more.

We offer online sh

FOR MORE INFORMATION CONTACT

Low cost of goods.

opping! *instacart *3 poorpasH Uber Eats

David Siegel

Chief Executive Officer
dsiegel@afbasket.com
(516) 502-2509

Daniel Suriel

Chief Operating Officer
dsuriel@afbasket.com
(516) 502-2509

Increased profit. Growth. Financial transparency.

WWW.FOODTRADENEWS.COM
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10 Stop & Shop 2 $66.70 3.68%

NEW JERSEY COUNTY SHARE OF MARKET: 2024 -, . 2 85210 288%

Continued from page 129 12 7-Eleven 16 $41.50  2.29%

15 SaveAlLot 1 $6.10  0.43% 13  Food Bazaar 2 $37.20  2.05%

16 Royal Farm Stores 1 $3.90 0.33% 14 Sam’s Club 1 $35.30 1.95%

99  $1,189.10 99.76% 15  gypremo 1 $31.30  1.73%

16 Key Food 4 $29.30 1.62%

N 17 ASG (Associated/Met/Compare) 6 $22.89 1.26%

e s g o s 1o

o POpUIAtiON .o , 19 Trader Joe’s 1 $19.30 1.07%

o Housenods... | 20 Seabra’s 2 $19.10  1.05%

: gggf;;g%;?::: ............... 21 Allegiance (Foodtown/Morton Williams) 2 $18.40 1.02%

22 Quick Chek 8 $18.20 1.01%

1 ShopRite 5 $452.50  24.99% 23 Lial 2 $13.30 0.73%

2 Walmart (SuperCenter) 4 $211.40  11.68% 24 Fine Fare Supermarkets 3 $11.10 0.61%

3 Walgreens (Duane Reade) 22 $131.90 7.28% 25 Wawa 1 $9.43 0.52%

4 Albertsons (Acme/Kings) 5 $121.40 6.70% 26 Rite Aid 1 $4.70 0.26%

5 BJ's Wholesale Club 3 $103.80 573% 27 Circle K 1 $2.50 0.14%

6 Krasdale (AIM/Ctown) 11 $89.08 4.92% 126 $1,808.10 99.86%
7 Costco 1 $87.10 4.81%
8 Whole Foods 2 $86.70 4.79%

9 cvs 16 $69.60 3.84% See NEW JERSEY COUNTY SHARE on page 131
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UNFI Marketing Program

Marketing to a specific consumer

If your current marketing program is a cookie-cutter approach for all consumers,
we can offer a new plan to reach your target audience.

If you’d like to join a group of premier independent retailers focused on
marketing to a specific consumer, please give us a call.

Rick Bozzelli ® 717.639.4380 e rick.f.bozzelli@unfi.com.

MCCAFFREY'S 720

FOOD MARKETS

Y

 JHenning’s
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13 Rite Aid 1 $4.70  0.98%
NEW JERSEY COUNTY SHARE OF MARKET: 2024 -, .5 cooncons ) $0.18  0.04%
Continued from page 130 27 $473.70  99.18%
HUNTERDON COUNTY ($477.6 million) MERCER COUNTY ($1.5 billion)
(Includgs Clinton, Flemington) MOXES! (Includes Princeton, Trenton)
o Ot Housorids . 406TD o Wi o PODUEON o B —
* Median Income.............. $133'53;4 : Black........... e Median Income ... e Black.... 21.8%
C OleragetB O Ao 50% ; Underag I5... B re— o
1 ShopRite 2 816700 3497% 1 spopRite 6 $430.60  29.18%
2 Walmart (SuperCenter) 2 $85.20 17.84%  , Walmart (SuperCenter) 3 $113.70 7.71%
3 Costco 1 $61.50 12.88% g VS 18 $96.30 6.53%
4 Stop & Shop 1 $27.40 5.14% 4 McCaffrey’s $80.80 5.48%
5 Walgreens 4 $26.20 549% g Walgreens 13 $72.80 4.93%
6 CVS 4 $2340  490% 5 Costeo $7930  4.90%
7 BJ's Wholesale Club 1 $21.30 4.46% 7 Wawa 10 $70.28 4.76%
8 Wawa 2 $16.24 3.40% g Wegmans $69.80 4.73%
9 Albertsons (Kings) 1 $1540  3.22% ¢ Albertsons (Acme) 2 $55.40  3.75%
10 1GA 2 $13.78 289% 190 Whole Foods $49.20 3.33%
11 Quick Chek 2 $6.60 1.38%
12 7-Eleven 2 $4.80  1.01% See NEW JERSEY COUNTY SHARE on page 132
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150 Wildey Street

Tarrytown Bakery

WWW.FOODTRADENEWS.COM

Tarrytown, NY 10591

Vacuum sealed package
Refrigerated shelf life: 78 days

Ships refrigerated and is already
thawed and ready for use

Package is code-dated at time of
production with month and day

Flavor enhances over time due to
cold fermentation

914.631.0209
info@tarrytownbakery.com

1 “--f-'-{:-_.. o

IZZA PIZZ
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.I..il PIZZA DOUGEH

Display-ready
packaging

©
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birrittellas.com
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Continued from page 131

. MIDDLESEX COUNTY ($2.8 billion)
(Includes Edison, New Brunswick, Woodbridge)
o~ ° Population ..........ccooevvnn. 863,623 o Female.....cooevviviririiiiinnn, 50.2%

11 IGA 3 $47.26 3.20% - e dtof Households................ 301,967  ® WHIE coooovvvrvvrrvrirerriincneens 38.9%
e Median Income .............. $105,206 ® BlacK.......c.ccovviiiiiiiin 12.9%

12 7-Eleven 15 $43.50 2.95% o UNderage 18. ..., 212% & HISDANC .o 23.2%
13 BJ's Wholesale Club 1 $38.90  2.64% ® OV B0 1038 A 201
14 Target 2 $36.60  2.48% 4 ShopRite 13 $91840  32.68%
15 Ald 4 $35.40  240% o Walmart (SuperCenter) 7 $19230  6.84%
16 SJ[OD & ShOD 1 $31 .00 2.10% 3 STOD & ShOD 6 $1 69.50 6.03%
17 Food Bazaar 1 $2880 1.95% 4 Walqreens 18 $1 4310 5.09%
18 Trader Joe's 1 $2210  1.50% g BJ’s Wholesale Club 3 $138.40  4.92%
19 ASG (Compare) 5 $1 9.92 1.35% 6 CVvS 24 $1 33.50 4.75%
20 Quick Chek 6 $1 6.20 1.10% 7 Wawa 20 $1 30.22 4.63%
21 Save A Lot 2 $1010 0.68% 8 Tarqet 5 $1 24.30 4.49%
22 Lid 1 $8.30  0.56% g Costco 2 $97.60  3.47%
23 Supremo 2 $810  0.55% 19 7-Eleven 40 $92.50  3.29%
24 GFOCGFV Qutlet 1 $7.1 0 0.48% 11 KGV Food 8 $77_90 277%
25 Rite Aid 1 $4.50 0.30% 12 Weqmans 1 $7o_1 0 2.49%
26 Krasdale (Stop 1) 1 $297  020% 13 Krasdale (Bravo/CTwn/MkiFrsh/Stop1/ShopSmt) 7 $67.71  2.41%
104 §$1.471.93  99.75% 14 pi 8  $64.90  231%

See NEW JERSEY COUNTY SHARE on page 133
Our customers know they're going to find their favorite products on our
shelves—and trusted suppliers like you make that happen!
We'd like to say a big “Thank You!" to our hard-working vendor partners
for all they do to help us keep our customers happy and loyal.
Food Markets
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Continued from page 132

NEW JERSEY COUNTY SHARE OF MARKET: 2024

15 Quick Chek 22 $53.60 1.91%
16 Albertsons (Acme) 2 $46.50 1.65%
17 Whole Foods 1 $37.30 1.33%
18 Sam’s Club 1 $32.70 1.16%
19 Trader Joe’s 1 $19.60 0.70%
20 Rite Aid 5 $17.80 0.63%
21 Lidl 2 $12.10 0.43%
22 Supremo 1 $7.50 0.27%
23 ASG 1 $7.40 0.26%
24 Fine Fare Supermarkets 1 $7.10 0.25%
25 Circle K 3 $7.00 0.25%

202 $2,669.03 94.97%

£ MONMOUTH COUNTY ($2.9 billion)
MIDDLESEX § (Includes Asbury Park, Freehold, Neptune)

e Population 642,7994 of Households e Female
248,117 e White .... 74.5%

* Median Income $118,527 e Black..... . 1.3%

e Underage 18........ccccevverne. 20.4% e Hispanic 11.7%

e Overage 65........cceveveinen. 19.4%
1 ShopRite (Dearborn Market) 12 $804.60  28.03%
2 Costco 3 $211.70 7.38%
3 Walgreens 25 $174.50 6.08%
4 Stop & Shop 7 $166.20 5.79%
5 CvS 28 $147.50 5.14%
6 Wawa 23 $146.04 5.09%
7 Walmart (SuperCenter) 3 $137.50 4.79%
8 Albertsons (Acme) 5 $132.30 4.61%
9 Wegmans 2 $113.40 3.95%
10 Target 5 $107.60 3.75%
11 Whole Foods 3 $97.40 3.39%
12 Allegiance (Foodtown) 4 $97.00 3.38%
13 7-Eleven 43 $95.40 3.32%
14 Sam’s Club 1 $68.10 2.37%

See NEW JERSEY COUNTY SHARE on page 134

A full line of branded table salt items to complement our

The #1 Private Label Round Can

G

G el |
e

......

—y

Manufacturer In The USA A full line of branded water softener salt products.

Making water taste better and clothes look brighter.

strong presence in the private label arena. (

From food production, to water quality and

SALT

The leading pharmaceutical Pool Salt designed to

treatment, to oil development and \ EESﬂLT...where quality meets value!) grade salt manufacturer in create the perfect

semiconductor manufacturing.

North America. pool environment.

US Salt, LLC is a leading supplier of branded and private label salt products. We produce salt that meets most of our customers’ needs.
USP Purified Salt for medical applications, TX-10 and General Purpose Salt for bakeries and other food ingredient applications, water
softener salts for home and industrial use, and other salt products that can be used for over 14,000 different applications.

Feel free to contact us at:
Phone: (888) 872-7258

Email: usscustomerservice@ussaltlic.com

Website: www.ussaltlic.com

WWW.FOODTRADENEWS.COM
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20 Aldi 1 $8.40 0.37%
| |
NEW JERSEY COUNTY SHARE OF MARKET: 2024 =5 e
Continued from page 133 22 CircleK 1 $2.00  0.09%
15 BJ's Wholesale Club 2 86780  2.36% 23 Military Commissaries 1 $153  0.07%
16 Trader Joe's 3 $65.70 2.29% 127 $2,256.52 99.92%
17 Aldi 7 $56.30 1.96%
18 ASh ! e 15T r~ OCEAN COUNTY ($2.2 billion)
) .2 billion
19 Quick Chek 16 $36.90 1.29% (Includes Lakehurst, Beach Island, Toms River)
20 Uncle Giuseppe’s 1 $26.70 0.93% I * Population ! r .
21 Krasdale 2 $1901  066% | " Vo hoome 830475« Bk, e
; e Und 18, 24.6% e Hi ic ... 10.2%
2 Ly 2 s1470 05t A L
23 Rite Aid 3 $14.50 0.51%
24 Key Food 1 $11.70 0.41% 1 ShopRite 9 $654.50 30.28%
25 Fine Fare Supermarkets 1 $8.50 0.30% 2 Wawa 40 $267.68  12.38%
26 Super Supermarket 1 $7.90 0.28% 3 Stop & Shop 7 $259.20  11.99%
27 Grocery Outlet 1 $7.50 0.26% 4 Walmart (SuperCenter) 5 $166.90 7.72%
28 Circle K 2 $4.20 0.15% 5 Albertsons (Acme) 5 $128.60 5.95%
29 C&S Independents 1 $0.12 0.00% 6 CVS 22 $116.70 5.40%
214  $2,885.82 100.53%* 7 Walgreens 15 $108.60 5.02%
8 Costco 2 $106.70 4.94%
9 BJ’s Wholesale Club 2 $80.60 3.73%
WCZ ?‘Irﬂ:?l?(;sescg#aﬂgrg 2I\lllso:')riilIsi(;’r;z.lins Parsippany) 10 Target 3 $57.20 2.65%
" Poouation i e o 11 Ad 5 $5420  251%
e # of Households . 189,607 12 7-Eleven 23 $53.60 2.48%
o Median Income $130,808
« e Under age 18.. .. 20.3% 13 Rite Aid 14 $36.10 1.67%
7 DIEEEE s 18:4% 14 Quick Chek 9 $23.80  1.10%
ShopRite 11 $723.70 32.04% 15 Trader Joe’s 1 $23.40 1.08%
2 Albertsons (Acme/Kings) 10 $22340  989% 16 Ld 2 $10.60 _ 0.49%
3 Walmart (SuperCenter) 6 $170.80  7.56% 17 Murphy's Markets 1 $9.45  0.44%
4 Stop & Shop 4 $167.50 7.42% 18 Krasdale (Market Fresh) 2 $9.38 0.43%
5 Costco 2 $13920  616% 19 ASG 3 $6.76  0.31%
6 Wegmans 1 $12830  568% 20 CicleK 2 $410  0.19%
7 CVS 29 $118.50 5.95% 21 Rovyal Farm Stores 1 $3.40 0.16%
8 Whole Foods 3 $1 12.60 4.99% 22 I\/Iilitarv Commissaries 1 $1 .46 0.07%
9 Walgreens 13 $88.50  3.92% 174 $2,182.93 100.98%*
10 BJ’s Wholesale Club 2 $83.80 3.71%
1 Target 4 $79.30 3.51% PASSAIC COUNTY ($1.5 billion)
12 Weis Markets 3 $35.72 1.589% (Includes Passaic, Paterson, Wayne)
13 Quick Chek 16 §3500  1.56% . ot TT00 e Wil
e Median | $84,465 e Black........
14 Wawa 6 $33.09 1.47% - . Urfdé?[;g[;c;)?e .......... 23.4% Hizganic .
15 7-Eleven 15 $30.60 1.35% ESSEX [ /7y ® Overage 6o 15.9% @ ASIN.ccoiiiis 6.1%
16 Trader Joe’s 2 26.50 1.17%
17 Uncle GiLseone's ] 323 50 ] 04(; 1 ShopRite (Fresh Grocer/Price Rite) 7 $478.30 32.62%
2 SILSe0D ' =0 5 Siop&Shop 5 $190.40  12.98%
18 Allegiance (Foodtown) 1 $11.50 0.51% 3 Kev Food " $138.60 9.45%
19 ASG 1 $878  0.39% ! : ' °4
See NEW JERSEY COUNTY SHARE on page 135
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NEW JERSEY COUNTY SHARE OF MARKET: 2024

SALEM COUNTY ($169.2 million)
(Includes Pennsville, Salem)

\

CAMD

Continued from page 134 ® Population ..........cccooveenern. 65338 ® Female.....ccooocveiriinnns

Costco 2 $100.30  6.84% : " Medn hcome . §73578  + Bk
5 Walgreens 13 88970 6.12% Q& e 7 S
6 Corrado’s Family Affair 1 $80.60 5.50% - s
7 Cvs 12 $70.50 4.81% 1 Albertsons (Acme) 2 $72.40  42.79%
8 BJ's Wholesale Club 1 $52.20 3.56% 2 Wawa 4 $30.74  18.17%
9 Trader Joe's 2 $47.00 3.20% 3 Walmart 1 $23.80  14.07%
10 Whole Foods 1 $36.80 2.51% 4 Walgreens 2 $15.20 8.98%
11 7-Eleven 14 $35.20 2.40% 5 Rite Aid 2 $7.40 4.37%
12 Quick Chek 11 $29.30 2.00% 6 Save A Lot 1 $6.00 3.55%
13 Aldi 3 $25.90 1.77% 7 IGA 1 $4.16 2.46%
14 Target 1 $22.50 1.53% 8 Circle K 1 $2.30 1.36%
15 Allegiance (Foodtown) 1 $16.40 1.12% 9 Heritage Dairy Stores 1 $2.20 1.30%
16 ASG (Compare) 2 $14.86 1.01% 10 C&S Independents 1 $0.01 0.01%
17 Super Supermarket 1 $13.70 0.93% 16 $164.21 97.05%
18 Lidl 1 $8.10 0.55%
19 Circle K 2 $4.60 0.31%
20 Rite Aid 1 $4.30 0.29%
21 Wawa 1 $3.72 0.25%

90 $1,462.98 99.76%

See NEW JERSEY COUNTY SHARE on page 136

With many thanks and much appreciation to all our
Brokers and Manufacturer friends for making our year a successful one!

7.

CCAFFREY'

FOOD MARKETS
Ecceptional Every Day.

635 Heacock Road
Yardley, PA 19047

2890 S.Eagle Rd
Newtown PA 18940

1301 Skippack Pike 301 Harrison Street 300 W. Bridge St.

Blue Bell PA 19422 Princeton NJ 08540 New Hope, PA 18938
Simply Fresh by McCaffrey’s 335 Princeton- 1025 Youngs Ford Road
200 W. State Street Hightstown Rd Gladwyne, PA 19035
Doylestown PA 18901 W. Windsor NJ 08550

Full Service Calering fo any Occadion from all Locationd!
Call 1-800-717-7174 « www.mccaftreys.com

WWW.FOODTRADENEWS.COM
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14 Weis Markets 1 $19.98 1.47%
n
NEW JERSEY COUNTY SHARE OF MARKET: 2024 ., P
Continued from page 135 16 7-Eleven 4 $13.20 0.97%
SOMERSET COUNTY ($1.4 billion) 17 The Fresh Market 1 $13.10 0.97%
y (Includes Bound Brook, Somerset, Somerville) 18 Fine Fare Supermarkets 2 $11.50 0.85%
o PODUIALION ....ovoor 348,842 ® FEMale ..o 50.6%
. #OS‘UHE:):JOsr;holds ............... 127566 vver:]tie ................................ 51.5% 19 Key Food 1 $9.50 0.70%
e Median Income............... $131,948  © BlaCK....oooorrrrirrcciirine 11.0% 20 Roval Farm Stores 1 $3.90 0.29%
e Underage 18.......cccovvvvvnan. 20.8% ® HiSpaniC ......cccoovvvrvrviririinnnns 16.4%
o 0Verage 65.......cccooe... 17.3%  ® AN, 20.7% 66 $1,352.69 99.76%
1 ShopRite 7 $529.40 39.04% SUSSEX COUNTY ($609.8 million)
.8 million
2 Costco 2 $158.40 11.68% (Includes Franklin, Hoptacong, Newton)
3 Wegmans 1 $121.40 8.95% T p— 146132 & Female ..o 49.6%
4 Stop&Shop 4 $10410  768% 1 L
o Under age 18........coo..... 19.2%  ® HiSPANIC oo 11.6%
5 (VS 1 $53.20 3.92% weeey/  woms G oUefLSSE% ........................ 1095 e ASan 2.3%
6 Walmart (SuperCenter) 2 $51.60 3.81%
7 Albertsons (Acme/Kings) 2 $42.10 3.10% 1 ShopRite 5 $371.40 60.91%
8 Walgreens 8 $41.20 3.04% 2 Albertsons (Acme) 2 $47.50 7.79%
9 BJ’s Wholesale Club 1 $37.90 2.80% 3 Stop & Shop 1 $47.20 7.74%
10 Whole Foods 1 $35.30 2.60% 4 Weis Markets 2 $46.11 7.56%
11 Target 2 $34.80 2.57% 5 Walmart (SuperCenter) 2 $41.80 6.85%
12 Quick Chek 11 $30.70 2.26% 6 Quick Chek 10 $23.90 3.92%
13 Trader Joe's 1 $21.70  1.60% See NEW JERSEY COUNTY SHARE on page 137

Burns’ Family
Neighborhood Markets

Thank you to our amazing
employees and industry partners
for your support and hard work.

> 421 S. 69th Street, Upper Darby, PA 19082

> 3021 Grays Ferry Ave, Philadelphia, PA 19146
> 5601 Chestnut St., Philadelphia, PA 19139

> 5301 Chew Ave., Philadelphia, PA 19138

> 1501 N. Broad St., Philadelphia, PA 19122

TheFreshGrocer.com

> 5075 Edgemont Ave, Brookhaven, PA 19015
> 5000 State Rd., Drexel Hill, PA 19026

ShopRite.com
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NEW JERSEY COUNTY SHARE OF MARKET: 2024
Continued from page 136

7 CVS 3 $15.20 2.49%
8 7-Eleven 5 $13.00 2.13%
9 Walgreens 2 $9.80 1.61%
10 Wawa 1 $5.50 0.90%
11 C&S Independents 3 $0.49 0.08%
36 $621.90 101.98%

MONTOUR > UNION COUNTY ( $2.2 billion)
‘ (Includes Clark, Elizabeth, Springfield)
o Population ...........ccceeernn 572,726
o # of Households.
¢ Median Income ..
e Underage 18.....

SNYDER “gﬁ o Qverage 65.......ccccevrrnnnn. 15:3%
1 ShopRite 8 $709.20  32.80%
2 Albertsons (Acme/Kings) 5 $172.40 7.97%
3 Stop & Shop 5 $154.90 7.16%
4 7-Eleven 45 $141.60 6.55%
5 CVs 23 $115.50 5.34%
6 Walgreens 16 $111.60 5.16%

7 Target 4 $90.30 4.18%
8 Supremo 3 $80.70 3.73%
9 Key Food 5 $76.90 3.56%
10 Whole Foods 2 $65.20 3.02%
11 Costco 1 $59.10 2.73%
12 Wawa 9 $56.62 2.62%
13 Walmart (SuperCenter) 2 $55.20 2.55%
14 Sam’s Club 1 $53.00 2.45%
15 BJ’s Wholesale Club 1 $41.30 1.91%
16 Food Bazaar 1 $34.60 1.60%
17 Quick Chek 11 $29.40 1.36%
18 Seabra’s 3 $24.80 1.15%
19 Trader Joe’s 1 $21.50 0.99%
20 Lid| 2 $19.10 0.88%
21 Aldi 3 $18.60 0.86%
22 Save A Lot 1 $8.10 0.37%
23 ASG 9 $6.49 0.30%
24 Fine Fare Supermarkets 1 $4.80 0.22%
25 Circle K 2 $4.30 0.20%

164 $2,155.21  99.67%

See NEW JERSEY COUNTY SHARE on page 155
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GROW YOUR WOT SAUCE CATEGCORY WITH THE UNIOUVE AND VERSATILE

-THRI

PERUVIAN HOT SAUCE
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www, Lar.us
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ftad.usa
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conTACT us: tarihotsavce@alicorp.us

June 2024 FOOD TRADE NEWS | 137



ShopRite Still Dominant; Walmart, Costco, Wawa, TJ’s Post Strong IDs In $120B Region

from page 1

the large Ahold Delhaize USA brand
did not add to its store count; in fact,
it operated three fewer stores than
last year. Late last month, JJ Flee-
man, ADUSA’s CEO said an unspec-
ified number of Stoppie units would
close due to underperformance. Es-
timated volume for the retailer’s 201
stores in CT, NY and NJ was $8.1
billion, slightly down from 2023.

While Stop & Shops struggles
continue, sister brand, The Giant
Company (TGC) keeps on pro-
ducing solid results at its 161 units
(the same number as last year), all
in Pennsylvania which trade under
the Giant, Martin’s and Heirloom
Market banners. Estimated sales for
the Carlisle, PA-based merchant are
$7.5 billion.

How do win by losing? That’s a
question that can best be answered
by studying the drug chain business
in the region. Fourth ranked CVS
actually closed 41 stores but saw
sales uptick marginally. That’s be-
cause one of its main rivals — bank-
rupt Rite Aid - closed more stores
and saw sales plummet during the
past year. CVS’ drug stores are just
a part of the entire CVS health

network, which in total is a very
healthy company. The Woonsocket,
RI based drug chain now operates
1,199 stores in the 70-county mar-
ket, good for an estimated $7.1 bil-
lion in annual sales.

Remaining in fifth place among
retailers in the region was Walmart,
which again did not open any new
brick-and-mortar stores but man-
aged to achieve one of the best comp
store sales increases in the entire
market. The Bentonville, AR-based
mass merchant once again focused
primarily on upgrading its e-com-
merce initiatives. Annual extrapo-
lated food and drug sales for its 173
stores in the region are estimated at
$6.8 billion. Additionally, Walmart
also announced that it plans to
shortly begin a multi-billion-dol-
lar effort to remodel 650 existing
stores and resume building new
units (about 150) over the next five
years. After spending billions since
2017 to build and upgrade its digital
platforms, the Bentonville, AR mer-
chant is poised to become an even
greater threat in the brick-and-mor-
tar space.

Costco again enjoyed one of the
finest years of any retailer in the

market, an inflation-defying oper-
ator whose average comp store sales
were about double those of most re-
tailers over the past 12 months. The
Issaquah, WA-based club merchant
operates 50 stores in the region
(same as last year), good for estimat-
ed annual extrapolated sales of $5.6
billion.

Walgreens, like CVS, benefited
from the closure of Rite Aid stores.
And much like CVS, it, too, shut-
tered stores but saw sales slightly
improve. The Deerfield, IL-based
division of Walgreens Boots Alli-
ance now operates 682 stores in the
market (35 fewer than last year) that
produced estimated annual sales of
$5.2 billion.

Albertsons Mid-Atlantic  divi-
sion of Albertsons whose banners
include Acme, Safeway, Kings and
Balduccis, experienced the same
overall flatness that affected many of
other retailers, especially traditional
supermarkets. The Malvern, PA-
based division operated two fewer
stores than last year (177 vs. 179)
and had slightly improved overall
sales that are now estimated at $4.8
billion. Of larger long-term concern
is the outcome of the parent compa-

Dear Valued Vendor and Corporate Partners,

We at Murphy’s Fresh Markets want to take this opportunity

to express our heartfelt appreciation for

your dedicated

partnership over the past 46 years. At Murphy’s Fresh Markets,
we are committed to fostering long-term mutually beneficial
partnerships that allow us to provide an exceptional shopping
experience to our customers. Through business relationships,
we have grown together and you have become an integral
part of the Murphy’s Fresh Markets community!

138 |

Thantk you,

The Murphy’s Fresh Markets Team
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ny’s $25 billion merger attempt with
Kroger. The FTC has rejected that
proposed deal and the matter now
is in Federal District Court where a
trial will begin on August 26 in Port-
land, OR.

Ranking ninth again in the re-
gion was Target, which now oper-
ates 182 total units (two more than
last year), The company also runs
more than 26 smaller urban mod-
els primarily in New York City and
Philadelphia. However, it was not a
particularly good year for the Min-
neapolis-based mass merchant on
a national basis where comp store
sales have been marginally down
after four spectacular years. The
numbers were slightly better in the
Mid-Atlantic and Northeast where
we estimate extrapolated annual
sales to be $4.7 billion

Regional c-store powerhouse
Wawa enjoyed some of the best
comp sales of all retailers analyzed
in our annual survey. The Wawa,
PA-based privately-owned mer-
chant also opened 11 new stores in
the region and now operates 575
units in the 70-county territory
good for $4.3 billion in annual sales
(excluding gas).

Other retailers that surpassed
the $1 billion sales mark were
Krasdale, which supplies 482 inde-
pendent stores and amassed sales
of $4.2 billion; BJ’s (80 stores with
extrapolated annual sales of $4.1
billion); Key Food, which oversees
336 independent supermarkets and
$3.9 billion in annual sales; Whole
Foods, including Amazon Fresh and
Amazon Go (79 units good for esti-
mated annual sales of $3.1 billion);
Weis Markets (111 stores, annual
sales of $2.8 billion; 7-Eleven (994
c-stores, estimated annual volume
$2.5 billion); ASG, which supervises
250 independent supermarkets with
sales of $2.4 billion; Wegmans (29
stores whose estimated annual rev-
enue was $2.4 billion); Trader Joe’s
(63 stores, estimated annual volume
of $1.9 billion); Aldi (189 discount
units whose estimated annual sales
reached $1.83 billion); beleaguered
Rite Aid (402 stores — 190 fewer
than last year, estimated annual
volume of $1.81 billion - approxi-
mately $774 less than in 2023); Al-
legiance Retail Services/Foodtown
(129 stores with annual sales of $1.4
billion); and Sam’s Club (24 stores,
estimated extrapolated annual sales
$1.1 billion).

By class of trade, the leaders are:
supermarkets — ShopRite/Price Rite/

Fresh Grocer et al (294 stores, $18.4
billion in estimated annual retail
sales); clubs - Costco (50 stores, $5.6
billion in estimated extrapolated
annual sales); mass - Walmart (173
stores, $6.8 billion in estimated ex-
trapolated annual sales); drug - CVS
(1,199 stores and $7.1 billion in es-
timated annual sales); and conve-
nience stores - Wawa (575 stores and
$4.3 billion in annual revenue).

Viewed as a group, the 73 chains
and independents operating in the
grocery, club, mass, drug and c-store
channels operated 8,458 stores and
accrued $117.7 billion in annual
sales in the Food Trade News mar-
keting region, good for 98.1 percent
of the regions $120 billion food and
drug market.

Major news stories over the past
year included the rejection of the
Kroger-Albertsons merger by the
FTC (which included 579 stores
that would be acquired by whole-
saler C&S). Not surprisingly, when
economic conditions get more
challenging and sales and earnings
are impacted, changes at the CEO
level are inevitable. Here are a few
c-suite changes we've reported on
over the past year that were caused
by bottom line pressures or planned
retirements. At Costco, Ron Vachris
replaced Craig Jelinek as CEO who
retired. Tim Wentworth became
Walgreens' newest chief executive
after Rosalind Brewer resigned
under pressure. Joel Rampoldt, a
management consultant, become
the first American born president
of Lidl's U.S. operations, replacing
Michal Lagunionek. Rampoldt is
the fifth person to lead the German
discounter’s U.S. business in slightly
more than a decade. Bryan Palbaum
was promoted to chairman and
CEO of Trader Joe’s after long time
chief executive Dan Bane retired.
Michael P. DAmour became CEO of
Big Y, replacing Charles L. DAmour
who moves to executive chairman
of the family-owned regional chain.
Fred Boehler became chief executive
officer of beleaguered discount mer-
chant Save A Lot after Leon Berg-
mann was forced out. Bankruptcy
specialist Jeffrey Stein is now CEO
of Rite Aid. Popular industry veter-
an Joe Fantozzi was promoted and
is now president and COO of Alle-
giance Retail Services/Foodtown.
And finally, last month Andrea
Karns became CEO of Karns Foods,
replacing her father, Scott, who will
now serve as chairman of the 10
store Central PA retailer.
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Together, We Make
a Difference

Thank You for helping us achieve success
in our stores and in our communities.

e 365 Supermarkets in seven states

* Provided $62 million to hunger-relief agencies since 1999

e Over 2.6 million tons of material recycled in the last 40 years
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NEW SUPERMARKET, CLUB STORE & MASS MERCHANT OPENINGS IN THE FOOD TRADE NEWS AREA

New or replacement stores likely to open in the next 36 months

Retailer Number Location

Aldi 23 Wilmington, DE; Branchburg, NJ; Mt. Olive, NJ; Springfield, NJ; Washington Twp., NJ; Wayne, NJ; Beth Page,
NY; Central Islip, NY; E. Northport, NY; Lake Ronkonkoma, NY; Medford, NY; Staten Island, NY; Dillsburg, PA;
Duncansville, PA; Gettysburg, PA; Harrisburg, PA; Huntingdon, PA; Lancaster, PA; Mount Joy, PA; Philadelphia, PA
(Washington Ave.); Phoenixville, PA; Waynesboro, PA; Wilkes-Barre, PA

Amazon Fresh* 4 Eatontown, NJ; Bensalem, PA; Langhorne, PA; Willow Grove, PA

Big Y 2 Brookfield, CT*; Westport CT

BJ’s Wholesale Club 2 Mechanicsburg, PA (1); Staten Island, NY

Costco 1 Silver Spring Twp., PA

DeCicco & Sons 1 Sleepy Hollow, NY

Food Bazaar 1 Manhattan, NY (Inwood)

The Giant Company 4 Philadelphia - 2 (S.Broad & Washington, Andorra); Pocono Summit, PA; Salisbury Twp., PA (1)

Grocery Outlet 6 Rehoboth Beach, DE*; Gibbstown, NJ; Toms River, NJ; Vineland, NJ; Dublin, PA*; Philadelphia, PA (University City)

H Mart 1 Manhattan (Amsterdam Ave.), NY

Lidl 21 Bear, DE; Blackwood, NY; Edison, NJ; Freehold, NJ; Monroe Twp., NJ; Parsippany, NJ; Scotch Plains, NJ; Brook-
lyn, NY-3 (Crown Heights, Fulton St. Mall, Park Slope); Garden City Park, NY; Manhattan, NY (Chelsea); Orange-
town, NY; Queens, NY-2 (Fresh Meadows, Glen Oaks); Yonkers, NY; Bristol Twp., PA; Harrisburg, PA; Philadelphia,
PA-2 (North Broad & Girard, Snyder Ave.)

ShopRite 6 Freehold, NJ (n); Jersey City, NJ (r); S. Plainfield, NJ* (r); Watchung, NJ (r); West Caldwell, NJ (r); Mount Kisco, NY

Sprouts 6 Wilmington, DE; Aberdeen, NJ*; Limerick, PA; Philadelphia, PA-2 (W. Oregon Ave. & 23rd*, Cottman Ave.”);
York, PA

Stew Leonard’s 1 Clifton, NJ*

Target 15 Danbury, CT*; Norwalk, CT, Middletown, DE; Aberdeen, NJ; Flemington, NJ; Jersey City, NJ; Old Bridge, NJ*;
Bronx, NY (White Plains Rd.); Lake Success, NY*; Manhattan, NY-2 (23rd & 8th, 125th St.); Queens, NY (Astoria);
Doylestown, PA; Lansdale, PA; West Chester, PA

Trader Joe’s 5 Middletown Twp., NJ; Manhattan-2 (55th & Broadway), 125th St.); King of Prussia, PA; Philadelphia, PA (Northern
Liberties)

Wegmans 3 Norwalk, CT; Lake Grove, NY; Manhattan (Broadway)

Weis Markets 1 Middletown, DE

Whole Foods 8 Cheshire, CT; Stamford, CT; Old Saybrook, CT; Eatontown, NJ; Montgomery Twp., NJ; Doylestown, PA; Lansdale,

PA; Wyomissing, PA

() replacement store

(€) expansion

*store opened between 4/1/24 and 6/30/24

*Amazon Fresh has not confirmed any new store openings. However, real estate sources have told us the company is working on opening four stores in the region.

Source: Food Trade News, June 2024
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Fighting student hunger

TOGETHER

As we continue to fight hunger in our local communities
through our School Food Pantry Program, we want to
thank our vendor partners for their generous support.

# ®sTopPsSHOP

School Food
Pantry Program

*«;;

Together, we feed it forward and help nourish tomorrow.

Learn more:

& S

,,,,,,,,,,,,,

k- =
Old Spice (ot Dove Cheerios smartwater
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CONNECTICUT COUNTY SHARE OF MARKET: 2024

Total sales for those Connecticut counties included in the study are $8.15 hillion

3 BigY 2 $83.70  10.86%
4 Walmart 2 $72.40 9.39%
5 BJ’s Wholesale Club 1 $45.90 5.95%
6 Northeast Grocery (Market 32) 1 $42.60 5.53%
7 CVS 6 $37.90 4.92%
8 Walgreens 8 $36.50 4.74%
9 Aldi 2 $27.40 3.55%
10 Target 1 $23.30 3.02%
11 ShopRite (Price Rite) 1 $16.20 2.10%
12 Cumberland Farms 6 $13.10 1.70%
13 XtraMart 4 $9.40 1.22%
14 7-Eleven 2 $5.20 0.67%
15 Allegiance (Foodtown) 1 $3.80 0.49%

54 $764.60 99.20%

o Population ...........ccceeene. 856,514

NEW HAVEN COUNTY ($3.6 billion)
(Includes Meriden, New Haven, Waterbury)

o Female ..o,

Sales % of
Rank Company Stores (in millions) Market
FAIRFIELD COUNTY ($3.8 billion)
- (Includes Bridgeport, Danbury, Stamford)
'''''' e Population ...................... 957,012 e Female......oorvvviiiiiienn. 52.1%
e #of Households............... 341,211 ® White ...oooviiriiiiiicicce, 63.5%
e Median Income .............. $112,410 ® BlacK.......ccoovviviiriiiiriiiieins 9.6%
/ e Underage 18.......cccccvvvrne. 20.4% ® HiSpanic .......ccccovvvvriniannnn. 20.7%
e Qverage 65.........ccccvverennen. 16.2% ® ASIAN....coiiie e 5.7%
1 Stop & Shop 20 $802.50 20.95%
2 ShopRite (Price Rite) 13 $688.90 17.98%
3 Costco 2 $331.80 8.66%
4 CVS 43 $254.60 6.65%
5 Whole Foods 5 $204.20 5.33%
6 Big Y 5 $172.30 4.50%
7 Walmart 5 $167.50 4.37%
8 Stew Leonard’s 2 $151.00 3.94%
9 Trader Joe’s 5 $142.70 3.73%
10 Walgreens 20 $141.20 3.69%
11 BJ’s Wholesale Club 3 $135.60 3.54%
12 Albertsons (Acme/Balducci’s/Kings) 7 $133.50 3.49%
13 Target 4 $94.10 2.46%
14 Caraluzzi's 4 $86.10 2.25%
15 Key Food 4 $61.00 1.59%
16 Krasdale (CTown/Market Fresh) 6 $57.47 1.50%
17 Food Bazaar 2 $33.80 0.88%
18 Rite Aid 10 $30.90 0.81%
19 IGA 2 $23.08 0.60%
20 Aldi 2 $21.80 0.57%
21 7-Eleven / $19.40 0.51%
22 Fresh Market 1 $17.90 0.47%
23 ASG Stores 1 $6.42 0.17%
24 Save-A-Lot 1 $5.10 0.13%
25 Cumberland Farms 6 $3.50 0.09%
26 Circle K 1 $2.70 0.07%
181  $3,789.07 98.92%
n LITCHFIELD COUNTY ($770.8 million)
(Includes New Milford, Torrington, Watertown)
e Population ...........ccoevvean 186,210 o Female ..., 51.9%
e #of Households................. 73,595 ® Whte ..oovovrveireiiccins 87.4%
S e Median Income ................ $82,330 ® BlacK.......ccoooviiiiriiiiiiiieiinas 2.4%
w2t~ @ Underage 18 21.4% ® HiSpaniC ......cooovrvvvivirerinannn. 7.0%
" ® 0verage65.....cccceenn 222% @ ASIN.... 2.3%
1 Stop & Shop 7 $261.70  33.95%
2 IGA 10 $85.50 11.09%

* e dtof Households............... 331,700 o White.............
e Median Income................. $73,427 o Black..............
e Underage 18.......c.ccevvvan. 21.6% e Hispanic

- _— ® Overage 65........cococovrivnnnn. 178 O AEEM s 4.2%

1 Stop & Shop 19 $924.30  26.02%
2 ShopRite (Price Rite) 8 $441.40  12.43%
3 Walmart 8 $304.20 8.56%
4 Costco 2 $298.20 8.39%
5 Big Y 9 $267.80 7.54%
6 CvVs 36 $215.10 6.06%
7 BJ’s Wholesale Club 4 $200.30 5.64%
8 Walgreens 22 $173.40 4.88%
9 Target 6 $147.40 4.15%
10 Aldi 10 $137.80 3.88%
11 IGA 6 $55.20 1.55%
12 Key Food 3 $40.80 1.15%
13 Cumberland Farms 18 $37.20 1.05%
14 Whole Foods 1 $37.20 1.05%
15 Krasdale (CTown/Market Fresh) 6 $32.82 0.92%
16 Northeast Grocery (Market 32) 1 $29.60 0.83%
17 Rite Aid 8 $27.60 0.78%
18 Trader Joe’s 1 $24.60 0.69%
19 7-Eleven 10 $23.10 0.65%
20 Save A Lot 3 $18.70 0.53%
21 The Fresh Market 1 $16.10 0.45%
22 ASG Stores 1 $9.13 0.26%
23 Fas-Marts 4 $8.30 0.23%
24 XtraMart 3 $7.50 0.21%
190 $3,477.75 97.90%

() Name in parentheses indicates another banner used by the company.

Source: Food Trade News, June 2024
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MORE THAN

16 MILLION POUNDS

of food was rescued and distributed to our
community in 2023 with the help of our
Grocers Against Hunger Partners.

PARTNER, DONATE, AND FEED NEIGHBORS IN NEED!

40

P IL% BU ND NCE Accepting food donations in the Philadelphia Region.

P4 215-339-0900 x7000
S RETAILRESCUE@PHILABUNDANCE.ORG
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IN REVIEW: KRASDALE FOODS

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT___Fairfield (Ctown/Market Fresh) 6 $57.47 $3,830.60 1.50% 5 $46.57 1.21%
CT__ New Haven 6 $32.82 $3,552.40 0.92% 8 $42.56 1.20%
CT Recap: 12 stores with sales of $90.29 million. Total retail food sales for CT in the study: $8.15 billion. Krasdale Foods share of CT is 1.11%.
NJ  Bergen (Ctown) 8 $51.78 $3,714.10 1.39% 8 $50.36 1.39%
NJ  Cumberland (AIM) 1 $10.25 $663.70 1.54% 1 $9.97 1.53%
NJ  Essex (AIM/Ctown) 27 $261.70 $2,321.20 11.27% 28 $268.33 11.65%
NJ  Hudson 11 $89.08 $1,810.60 4.92% 11 $86.62 4.93%
NJ  Mercer (Stop 1) 1 $2.97 $1,475.60 0.20% 1 $2.89 0.21%
NJ  Middlesex (Market Fresh) 7 $67.71 $2,810.40 2.41% 7 $65.55 2.37%
NJ  Monmouth 2 $19.01 $2,870.50 0.66% 2 $18.49 0.67%
NJ  Ocean (Stop 1) 2 $9.38 $2,161.80 0.43% 2 $9.12 0.43%
NJ Recap: 59 stores with sales of $511.88 million. Total retail food sales for NJ in the study: $33.48 billion. Krasdale Foods share of NJ is 1.53%.
NY  Bronx (AIM/Bravo/CTwn/MktFrsh/Stop1) 61 $619.35 $3,461.80 17.89% 63 $619.89 18.02%
NY  Brooklyn (AIM/Bravo/CTwn/MktFrsh/ShopSmt/Stop1) 87 $771.01 $5,517.50 13.97% 83 $716.62 13.26%
NY  Manhattan (AIM/Bravo/MktFrsh/ShopSmt/Stop1) 39 $362.90 $6,069.70 5.98% 47 $369.66 6.15%
NY  Nassau (AIM/Bravo) 25 $235.62 $5,873.00 4.01% 28 $255.98 4.37%
NY  Putnam (AIM) 2 $15.56 $314.20 4.95% 2 $15.13 5.18%
NY  Queens (AIM/Bravo/CTwn/MktFrsh/ShopSmt/Stop1) 85 $780.57 $5,642.40 13.83% 85 $765.44 13.56%
NY  Rockland (AIM/Bravo) 3 $28.71 $1,107.40 2.59% 3 $27.91 2.56%
NY  Staten Island (MktFrsh/Shop Smt/Stop1) 7 $51.74 $1,701.30 3.04% 8 $53.86 3.22%
NY  Suffolk (AIM/Bravo/CTwn/MktFrsh/ShopSmt/Stop1) 51 $298.40 $6,520.90 4.58% 52 $295.18 4.62%
NY  Westchester (AIM/Bravo/CTwn/MktFrsh/ShopSmt/Stop1) 33 $282.14 $4,316.90 6.54% 32 $265.21 6.83%
NY Recap: 393 stores with sales of $3.45 billion. Total retail food sales for NY in the study: $46.06 billion. Krasdale Foods share of NY is 8.01%.
PA _ Berks (Bravo./Ctown) 4 $40.13 $1,619.60 2.48% 4 $39.02 2.41%
PA_ Lehigh (Ctown) 3 $30.04 $1,534.20 1.96% 2 $19.47 1.26%
PA_ Northampton 2 $19.90 $1,315.40 1.51% 2 $19.36 1.54%
PA_ Philadelphia (AIM/CTwn/MktFrsh/ShopSmt/Stop1) 9 $28.43 $4,009.50 0.71% 9 $27.65 0.67%

PA Recap: 18 stores with sales of $118.5 million. Total retail food sales for PA in the study: $33.21 billion. Krasdale Foods share of PA is 0.36%.

Mid-Atlantic Recap: 482 stores with sales of $4.17 billion annually.
Mid-Atlantic retail food sales total: $120.04 billion.
Krasdale Foods Per Store Average: $8.65 million
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Navigating The Inflationary Tide: How CT Food Retailers Adapt In Political Headwinds

By Wayne Pesce, President
CT Food Association

Amid an unrivaled inflationary envi-
ronment that has sparked debate at both
federal and state levels, Connecticut gro-
cers have come under unwarranted scru-
tiny from the state’s Senate Democratic
leadership and attorney general follow-
ing a relatively uneventful 2024 legis-
lative session. With pressure mounting
from national polls, some elected officials
are scrambling to address the root causes
of inflation, aiming to alleviate consumer
angst over higher food costs attributed to
government policies. However, their in-
vestigation is focused solely on the state’s
food retailers and has warranted industry
indignation regarding the broader con-
text of inflation and the efficacy of gov-
ernment intervention to mitigate rising
food prices.

During the pandemic, surge buying,
labor shortages, production facility clo-
sures, and supply chain disruptions col-
lectively contributed to increased costs
across multiple economic sectors. In re-
sponse, the federal government imple-
mented substantial stimulus measures
aimed at bolstering the economy by in-

\j;lA]b]g ﬁ‘!hﬂ”'l‘!”

jecting almost six trillion dollars into the
U.S. market. From my perspective, al-
though not that of an economist, paying
people to stay home and artificially in-
flating incomes invariably leads to infla-
tion. Despite these factors, some political
leaders seem inclined to scapegoat food
retailers rather than address the underly-
ing causes of runaway inflation.
Connecticut Attorney General Wil-
liam Tong’s current investigation into
“potential” grocery store price gouging
exemplifies this misguided government
focus. Following an April Federal Trade
Commission (FTC) report that found
grocery store prices remained elevated
even as the pandemic ended and inflation
cooled, Tong announced his office would
investigate whether grocery stores in
Connecticut have been engaging in price
gouging. The FTC’s report examined na-
tional grocery chains like Walmart, Kro-
ger, and Amazon and found that revenues
and profits continued to rise after the
pandemic disruptions, casting doubt on
assertions that rising grocery store prices
merely reflect retailers’ rising costs.
Seizing on the FTC report and White
House talking points, Senate Majority
Leaders Martin Looney and Bob Duff,
along with several Senate Democrats,

CT FOOD ASSOCIATION

supported the Connecticut AG’s inqui-
ry, citing the FTC’s findings that grocery
prices “might be” artificially high due
to corporate opportunism. Many local
observers quickly pointed out that this
approach is fundamentally flawed in its
belief that food prices begin and end at
the checkout register. The Connecticut
Food Association along with multiple

news editorials around the state pushed
back, emphasizing that inflation is a mul-
tifaceted problem influenced by global
supply chains, energy costs, and interna-
tional economic policies and that the rise
in food prices is no higher than increases
in the restaurant, entertainment, health-
care, automotive, home improvement,
insurance, and banking sectors. Bottom
line: inflation has affected the cost of ev-
erything consumers purchase.

Elected officials are ignoring broader
economic factors by focusing narrowly
on local retailers while unfairly blam-
ing local and regional businesses. This
not only fails to address the root caus-
es of inflation but also risks damaging
the reputation of food retailers who are
themselves struggling with increased
costs. Yet some political leaders in D.C.
and Connecticut are fixated on grocery
stores, using them as convenient targets
for political gain rather than addressing
the macroeconomic issues that drive
food prices. Ultimately, the current scru-
tiny of Connecticut’s grocers appears to
be more of a political maneuver than a
genuine effort to tackle inflation. 'm cu-
rious to see how interested these same
political opportunists are after state and
national elections in November.

N 4

from page 106

June 29-July 1
The Summer Fancy Food
Show will be held at the Jacob

Javits Convention Center in New
York City.

October 16-18

The IFPA Global Produce &
Floral Show will be held at the
Anaheim Convention Center in
Anaheim, CA.

October 18-21

NFRA will hold its annual
conference at World Center Mar-
riott in Orlando.

If you would like to publish an event
in our trade calendar, please send in-
formation to Terri Maloney at terri@
foodtradenews.com. Include a con-
tact name and phone number, email
address or web address for reserva-
tions or additional information. Trade
Calendar can also be accessed online
at www.foodtradenews.com/calendar
or by scanning the code below.

WWWW.FOODTRADENEWS.GOM

FOOD NEWS YOU CAN USE

WWW.FOODTRADENEWS.COM

Philadelphia Wholesale
Produce Market

13th
Anniversary:

Celebrating 13 Years of Fresh!

On June 5, 2011, the Philadelphia Wholesale Produce Market (PWPM) opened as
North America’s only fully-enclosed, fully-refrigerated wholesale produce market.
Over the past decade, we proudly paved the way as a leader in cold chain management,
product safety, staging, loading, security, and recycling.

But that's not where our story began. Many of our 18 merchants trace their roots
back to the earliest fruit and vegetable marketplace in Philadelphia - Dock Street.
As we celebrate 13 years in our state-of-the-art facility, we give a nod of gratitude to our
ancestors and we thank everyone who helped us achieve this milestone.
Here's to many more years of service to the produce community!

Fresh is Our Life’'s Work

6700 Essington Ave. Philadelphia, PA 19153
215) 336-3003 | www.pwpm.net

000

PWPMProduceMkt
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Allentown-Bethlehem-Easton Supermarket Leaders
2024 2024 Sales % of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market
e TGC Extends Market Leadership 1 The Giant Co. 16 $849.60  39.84% 16 $840.30  39.42%
2 Weis Markets 12 $377.23  1769% 13 $391.96  18.39%
e Weis Solid 2nd: Share At 17.7% 3 ShopRite (Price Rite/Fresh Grocer) 8 $328.40  15.40% 8 $32240 15.13%
4 Wegmans 3 $220.80  10.35% 3 $21650  10.16%
e Economy Flattens Entire Mkt. 5  Redner's Markets 6 $157.60  7.39% 6 $15530  7.29%
6 Adi 9 $62.30  2.92% 9 $61.00  2.90%
e Krasdale Adds New Customer 7 Krasdale 5 $49.94  2.34% 4 $38.83  1.82%
8 Whole Foods 1 $32.50  1.52% 1 $32.30  1.52%
* Wegmans Tops In Per Store Avg. 9 Albertsons (Acme) 1 $26.10  1.22% 1 $26.10  1.22%
10 Stop & Shop 1 $25.70  1.21% 1 $25.70  1.21%

62 $2,130.17  99.90% 62 $2,11239 99.11%

The chart above lists the top 10 supermarket retailers in the Allentown-Bethlehem-Easton area. Counties included are: Carbon, Lehigh and Northampton in PA; Warren in NJ. Petroleum sales are not included.
() Indicates another banner used by the company.
Total supermarket sales for the area are $2.1 billion. Source: Food Trade News, June 2024

L&L Brokerage Co., Inc.

Serving the Food Industry
for Over 30 Years

Import/Export
Retail and Foodservice

el K

Ed Rogers ELECTRONIC INK
800-578-1003
PO Box 1634, West Chester, PA 19380
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Allentown-Bethlehem-Easton Market Leaders
2024 2024 Sales % o0f2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market

1 The Giant Co. 16 $849.60  24.02% 16 $840.30  24.10%

2 Weis Markets 12 $37723  10.67% 13 $391.96  11.24%

* Alternates Share Jumps To 36.1% 3 ShopRite (Price Rite/Fresh Grocen) 8 $32840  9.28% 8 $32240  9.25%
4 Walmart (SuperCenter) 7 $287.40 8.13% 7 $278.10 7.98%

5 Wegmans 3 $220.80 6.24% 3 $216.50 6.21%

° - 6 CVS 38 $215.70 6.10% 39 $203.40 5.83%
TGC #1 Against All Comers 7 Wawa 26 $210.76 5.96% 24 $207.98 5.97%

8 Redner’s Markets 6 $157.60 4.46% 6 $155.30 4.45%

9 Target 6 $131.70 3.72% 6 $131.80 3.78%

e Walmart, Target Control 11.85% 10 Walgreens 8 $10360  2.93% 8 $49.80  1.43%
11 Sam’s Club 2 $87.80 2.48% 2 $85.40 2.45%

12 Rite Aid 19 $81.18 2.30% 27 $109.80 3.15%

. 13 Aldi 9 $62.30 1.76% 9 $63.00 1.81%

* Drug Chains Falter On Closures 14 Krasdale 5 54994  141% 4 $3883  1.11%
15 Costco 1 $48.00 1.36% 1 $45.30 1.30%

16 BJ's Wholesale Club 1 $42.90 121% 1 $4110 1.18%

° _ 17 7-Eleven 14 $34.70 0.98% 15 $37.30 1.07%
Wawa Opens 2 C-Stores 18 Whole Foods 1 $32.50 0.92% 1 $32.30 0.93%

19 Turkey Hil 17 $31.30 0.88% 18 $34.20 0.98%

20 Albertsons (Acme) 1 $26.10 0.74% 1 $26.10 0.75%

200 $3,379.51 95.55% 209 $3,310.87 94.97%

The chart above lists the top 20 retailers in the Allentown-Bethlehem-Easton market that sell groceries, HBC, drugs, general merchandise and tobacco products. Volumes listed include 100% of sales for supermarkets,
c-stores and drug chains. Sales for club stores, Target and Wal-Mart are extrapolated to include comparable supermarket categories, as explained on page 107. Counties included are: Carbon, Lehigh and Northampton
in PA; Warren in NJ. Petroleum sales are not included. () Indicates another banner used by the company.

Total food sales for the area are: $3.5 billion. Source: Food Trade News, June 2024

PEOPLE

meat and value-added depart-
ments. She also held various
positions at the Boston Beer
Company, starting as an ac-
count manager, Delaware, then
a district manager for East-
ern Pennsylvania, Delaware
and South New Jersey, ending
her career there as a regional
sales manager for Pennsylva-
nia, Delaware and South New
Jersey. She was a key account
manager for Vita Coco Water
and lastly a national account

m;ﬂiﬁiﬁggf&ﬁ?ﬁéfi‘,ﬂ_ Kerry Hechler 10 LOCATIONS IN THE
HARRISBURG, PA REGION

Bringing Families to the
Table Since 1959!

lanova University.

WWW.FOODTRADENEWS.COM KARNSFOODS.COM
FOOD NEWS YOU CAN USE .= P

PRk

WWW.FOODTRADENEWS.COM June 2024 FOOD TRADE NEWS | 147




Northeast Pennsylvania Supermarket Leaders
2024 2024 Sales %of2024 2023 2023 Sales % of 2023

Rank Company Stores  (in millions) Market Stores (in millions) Market
e Weis Commands 39.7% 1 Weis Markets 37 $983.05 39.66% 36  $933.81  38.09%
2 ShopRite (PR/Fresh Grocer) 16 $475.80  19.20% 15 $447.90  18.27%
¢ Fresh Grocer Boosts SR Share 3 The Giant Co. 9 $396.10  15.98% 9 $390.20  15.92%
4 Northeast Grocery Inc. (Price Chopper) 7 $208.30 8.40% 7 $206.30 8.41%
¢ Tight Market Sees Flat Sales 5  Wegmans 3 $15250  6.15% 3  $151.30 6.17%
6 Aldi 13 $121.30 4.89% 12 $110.80 4.52%
e Aldi Opens In Williamsport 7 Redner's Markets 2 $44.00  1.78% 2 $4340  1.77%
8 Boyer's Markets 3 $37.81 1.53% 4 $46.28 1.89%
e (&S Indies Struggle 9 (&S Independents 29 $2717  110% 36 $29.60  1.21%
10 IGA 3 $26.95 1.09% 3 $26.95 1.10%

122 $2,472.98 99.78% 127 $2,386.54 97.35%

The chart above lists the top 10 supermarket retailers in the Northeast Pennsylvania area. Counties included are; Columbia, Lackawanna, Luzerne, Lycoming, Monroe, Montour, Northumberland, Pike, Sullivan, Union,
Wayne and Wyoming in PA. Petroleum sales are not included. () Indicates another banner used by the company.
Total supermarket sales for the area are $2.5 billion. Source: Food Trade News, June 2024

Partnerships Based on Trust MM
Solutions Based on Value T —

Food Service Equipment
Food Display Equipment
Food Holding Equipment
Food Storage Equipment

Manufacturer’s Representatives
Serving the Industry for 35 years

and sssociestes, LLL

melephil81@gmail.com

ACME MARKETS HELD A GRAND REOPENING AT ITS DOYLESTOWN, PA
store on June 14. These Acme Markets execs welcoming customers
to the newly renovated store that features expanded offerings are (I-
" _— r) Amy Romillard, district manager; Shawn O’Hey, store director; and
Member New Jersey Business and Industry Association  wike Styer, vice president.
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Northeast Pennsylvania Market Leaders

2024 2024 Sales % of 2024 2023 2023 Sales % of 2023
Rank Company Stores  (in millions) Market Stores (in millions) Market
1 Weis Markets 37 $983.05 23.49% 36 $933.81 22.60%
2 Walmart (SuperCenter) 14 $622.50 14.88% 14 $603.40 14.61%
(i
e Alternates Share Now At 38.7% 3 ShopRite (Price Rite/Fresh Grocer) 16 $47580  11.37% 15 $44790  10.84%
4 The Giant Co. 9 $396.10 9.47% 9 $390.20 9.44%
5 CVS 53 $293.70 7.02% 54 $278.10 6.99%
P P : 6 Northeast Grocery Inc. (Price Chopper) 7 $208.30 4.98% 7 $206.30 4.99%
°

WEIS Remalns ng Of NE PA 7 Wegmans 3 $152.50 3.64% 3 $151.30 3.66%
8 Rite Aid 34 $142.70 3.41% 40 $164.70 3.99%
9 Sam’s Club 3 $142.20 3.40% 3 $139.50 3.38%
e Walmart Posts Strong Comps 10 Aldi 13 $121.30 2.90% 12 $110.80 2.68%
11 Turkey Hill 56 $117.00 2.80% 57 $117.70 2.85%
12 Sheetz 23 $112.00 2.68% 24 $113.80 2.75%
. . 13 Target 4 $72.70 1.74% 4 $73.20 1.77%
¢ Rite Aid Shuts 6 More 14 Redner's Markets 2 $4400  1.05% 2 $4340  1.05%
15 Wawa 6 $43.37 1.04% 6 $39.32 0.95%
16 BJ’s Wholesale Club 1 $39.60 0.95% 1 $38.10 0.92%
17 Boyer’s Markets 3 $37.81 0.90% 4 $46.28 1.12%

o (- 0
C Store Share NOW 65 /0 18 Walgreens 5 $33.00 0.79% 5 $31.60 0.76%
19 C&S Independents 29 $27.17 0.65% 36 $29.60 0.72%
20 IGA 3 $26.95 0.64% 3 $26.95 0.65%
321 $4,091.75 97.78% 335 $3,985.96 96.48%

The chart above lists the top 20 retailers in the Northeast Pennsylvania area that sell groceries, HBC, general merchandise, drugs and tobacco products. Volumes listed include 100% of store sales for supermarkets, convenience stores
and drug chains. Sales for club stores, Target and Wal-Mart are extrapolated to include comparable supermarket categories, as explained on page 107. Counties included are: Columbia, Lackawanna, Luzerne, Lycoming, Monroe, Montour,
Northumberland, Pike, Sullivan, Union, Wayne and Wyoming in PA.  Petroleum sales are not included. () Indicates another banner used by the company.
Total food sales for the area are: $4.2 billion.

Source: Food Trade News, June 2024

Metro Beat

from page 22
Accepting the award at the event
were Lou Scaduto III, Nicole
Scaduto, Louis Scaduto Jr., Joe
Azzolina Jr., Phil Scaduto and
Jessica Scaduto.

The JSP is a 501(c)3 non-prof-
it advocate of initiatives that are
unique and important to Jersey
Shore coastal communities with
an emphasis on shore protection
and beach replenishment. The
partnership takes an active role
in New Jersey’s economy, includ-
ing tourism, vital infrastructure,
education, and emergency pre-
paredness. Proceeds from the
Summer Celebration will sup-
port the Jersey Shore Partner-
ship Foundation to create greater
awareness for the need to ensure
funding on the local, state and
federal levels for beach protec-
tion projects.

Applications are now open for
the New Jersey Economic Devel-
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opment Authority’s (NJDEA) su-
permarket tax credit program for
financing gap and operating cost
shortfall tax credits. The pro-
gram can fund up to 40 percent
of development costs and offset
any operating losses for the first
three years of operation and in-
clude an industry standard prof-
it. These are terrific programs
that can go a long way in aiding
supermarkets operating in food
desert areas. The state has identi-
fied 50 food desert communities
across the state, so there is a good
chance you may be eligible for
the program.

For more information go to
https://www.njeda.gov/food-
desert-relief-tax-credit-program
or contact Brian Todd at btodd@
njeda.gov.

Well, thats a wrap for this
month. We hope you find this
annual Market Study a valuable
tool for your business and plan-
ning purposes. I hope you all
have an enjoyable summer and I
look forward to seeing you out at
the many trade industry events.
As always you can reach me at
kevin@foodtradenews.com  or
201.250.2217.

=

[ Tri-State CD-Op'

?e;rs of Service

Servicing Independent Retailers since 1990

Mission statement:

operates on a cooperative basis for he
benefits of its Patrons.

Qur Goals are to:

+ Serve as a catalyst to unify the purchase
capabilities of our independent Patrons

+ Solicit for, collect and distribute the support
funding for those purchases

+ Develop weekly advertising to support those
purchases

+ Promote integrity, credibility and economic
survival of our Patrons
PLEASE CALL WiTH INQLURIES.
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The Co-0p is an administrative entity which
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from page 118

more to the story but from the
other side. Grocery prices, for
the first time in a year, dropped
in April (the latest reporting
period by the Department of
Labor). The index for food at
home decreased by 0.2 percent
for the month, while the food
index overall was unchanged.
In food categories, three of the
commodities reporting groups
recorded price decreases, and
three went up. The index for
meats, poultry, fish, and eggs
declined 0.7 percent. The other
two groups dropped in price for
April were fruits and vegetables
and nonalcoholic beverage. Af-
ter some relief in March’s re-
porting period which showed a
0.9 percent decrease in prices,
cereal and bakery products were
up 0.6 percent in April, while
other food at home, dairy, and
related products were up only
0.1 percent.

Also, retailers know that con-
sumers have been pulling back

on food expenditures. National
and local retailers are address-
ing this dilemma by rolling
back prices and getting lots of
positive publicity for their price
reduction efforts....just ask Tar-
get, Walmart, Aldi, Giant Food,
Amazon Fresh, etc.

All this makes me wonder
“where is the beef™?

Lab-Grown Meat
Products Banned

Talking about beef, two U.S.
states and one European coun-
try are banning the manufactur-
ing, selling, and distribution of
cultivated cell-grown meat and
poultry products. You may re-
call that I have previously men-
tioned that Italy enacted a ban
last year and now Florida and
Alabama are joining the ban on
cell-grown meat. Concern has
been growing as some naysayers
say the experimental product
lacks in-depth study to further
explore its long-term health
consequences as well as threats

to traditional animal agricul-
ture. Debate continues around
restricting production and regu-
lating the labelling of lab-grown
meat in three other states too
—Arizona, Iowa, and Tennessee.
Several other states previously
introduced similar legislation to
ban the sale of cultivated meat,
but the legislation failed.

The Good Food Institute, a
non-government organization,
said in a statement about the
Florida ban, that “this bill sends
a terrible message to the inves-
tors, scientists, and entrepre-
neurs that have built America’s
global leadership in alternative
proteins” They added that the
Florida legislation has always
been about helping one indus-
try, “Big Ag,” avoid accountabil-
ity and competition. Ya think
the cattle folks are a bit nervous
about cell cultured meat even
though the fed regulators ap-
proved the product for sale. You
betcha! It is sad that there is a
possibility that this new tech-
nology may not be available to
everyone in the U.S. as well as
throughout the world. As went
the semiconductor industry in

Thanks to the many sales eps,
brokers, distributons and our friondt
at Bozzute's for theit felp in
m@(my last yea a success.

Independent Retailers Group, L.L.C.

irgstores1999@verizon.net

P.0. Box 878
Elmer, NJ 08318
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the U.S., so may cultivated cell-
grown meat. Highly unlikely but
I'm just sayin.

New School Meal
Standards

The Department of Agricul-
ture has announced major steps
to promote the health of Amer-
icas children through school
meals. Nutrition standards for
school meals will be gradual-
ly updated to include less sug-
ar and greater flexibility with
menu planning between Fall
2025 and Fall 2027. The Depart-
ment arrived at these changes
after listening closely to public
feedback and considering the
latest science-based recommen-
dations from the Dietary Guide-
lines for Americans Committee.

Use of Advisory
Committees

The FDA and USDA often
make recommendations to
Congress via the utilization of
advisory committees comprised
of volunteers from the food in-
dustry and the public. Because
of the importance of advisory
committees to the legislative
and rule-making process, FDA
has just announced that the
agency is taking the lead to re-
view the current advisory com-
mittee process and is seeking
input on whether there are ways
they can better incorporate a va-
riety of diverse perspectives and
experiences, as well as consum-
er and industry viewpoints into
advisory committee meetings.

The FDA is holding virtual
listening sessions this month to
consider how advisory commit-
tee policies and practices can be
optimized. The agency plans to
make new recommendations on
the use of advisory committees
this fall. Stay tuned.

Retail Food
Protection Code

If you care about food safe-
ty and safeguarding the health
and welfare of your customers,
you need to be familiar with the
Food and Drug Administration
Food Code. The Food Code rep-
resents the FDA’s best advice for
a uniform system of provisions
that address the safety and pro-
tection of food offered at retail.
The Food Code is adopted by lo-
cal, state, territorial, and federal

governmental jurisdictions for
administration by the various
departments that are charged
with compliance responsibili-
ties for food service, retail food
stores, or food vending opera-
tions.

The 2022 Food Code is the
most recent full edition pub-
lished by FDA and was officially
released on December 28, 2022.
For more information, go to
https://www.fda.gov/retailfood-
protection.

Grocery Shopping IS A
Labor Of Love

The folks at FMI recently re-
leased their 50th edition of U.S.
Grocery Shopper Trends, which
finds shoppers enjoy food shop-
ping as much as ever. The analy-
sis kicking off their 2024 series,
U.S. Grocery Shopper Trends
series; Finding Value, Online
Shopping; and Eating & Cook-
ing, provides a crucial snapshot
of consumer behavior and sen-
timent in the most frequently
purchased consumer category
amid ongoing concerns about
the impact of inflation on the
cost of groceries.

You can explore FMI’s three
editions at www.FMI.org/Gro-
ceryTrends. The interesting in-
formation should be useful to
your consumer affairs and mar-
keting staff.

Finally - Did Ya Know?

Every 24 hours, 27,000 trees
are cut down to make toilet pa-
per. Want to find a way to save
the planet? Well, the Honey-
comb Company did just that
by creating a luxury 3-ply toilet
tissue made from bamboo. The
firm said the new product feels
just like regular quality toilet pa-
per but does not harm trees.

Bamboo is the fastest-grow-
ing plant in the world - growing
100 times faster than the average
tree, which means thousands
of rolls can be produced in the
time it takes for a single tree to
grow back. Of course, it is bio-
degradable too. Good going
Honeycomb! For more infor-
mation, go to: concierge@hon-
eycombluxury.com.

Barry Scher is associated with the
public policy firm of Policy Solu-
tions LLC and can be reached at
Bscher@policy-solutions.net.
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IN REVIEW: TRADER JOE’S

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT _ Fairfield 5 $142.70 $3,830.60 3.73% 5 $137.10 3.55%
CT _ New Haven 1 $24.60 $3,552.40 0.69% 1 $23.90 0.68%

CT Recap: 6 stores with sales of $167.3 million. Total retail food sales for CT in the study: $8.15 billion. Trader Joe’s share of CT is 2.05%.

DE  New Castle 2 $40.80 $2,150.60 1.90% 2 $40.20 1.80%

DE Recap: 2 stores with sales of $40.8 million. Total retail food sales for DE in the study: $2.15 billion. Trader Joe’s share of DE is 1.9%.

NJ  Bergen 3 $52.30 $3,714.10 1.41% 3 $51.60 1.43%
NJ  Burlington 1 $17.40 $1,938.80 0.90% 1 $17.00 0.88%
NJ  Camden 1 $19.70 $1,897.80 1.04% 1 $19.50 1.04%
NJ  Essex 1 $19.90 $2,321.20 0.86% 1 $19.10 0.83%
NJ  Hudson 1 $19.30 $1,810.60 1.07% 1 $19.60 1.12%
NJ  Mercer 1 $22.10 $1,475.60 1.50% 1 $21.70 1.58%
NJ  Middlesex 1 $19.60 $2,810.40 0.70% 1 $19.40 0.70%
NJ  Monmouth 3 $65.70 $2,870.50 2.29% 2 $42.10 1.53%
NJ  Morris 2 $26.50 $2,258.40 1.17% 2 $25.20 1.12%
NJ  Ocean 1 $23.40 $2,161.80 1.08% 1 $23.00 1.08%
NJ  Passaic 2 $47.00 $1,466.50 3.20% 2 $45.90 3.11%
NJ  Somerset 1 $21.70 $1,355.90 1.60% 1 $21.20 1.59%
NJ  Union 1 $21.50 $2,162.40 0.99% 1 $21.10 1.02%
NJ Recap: 19 stores with sales of $376.1 million. Total retail food sales for NJ in the study: $33.48 billion. Trader Joe’s share of NJ is 1.12%.

NY  Brooklyn 3 $119.60 $5,517.50 217% 3 $116.50 2.15%
NY  Manhattan 10 $381.90 $6,069.70 6.29% 9 $352.30 5.86%
NY  Nassau 5 $176.30 $5,873.00 3.00% 5 $171.10 2.92%
NY  Queens 3 $146.20 $5,642.40 2.59% 2 $98.50 1.75%
NY  StatenIsland 1 $47.20 $1,701.30 2.77% 1 $46.50 2.78%
NY  Suffolk 2 $63.40 $6,520.90 0.97% 2 $61.80 0.97%
NY  Westchester 4 $134.50 $4,316.90 3.12% 4 $127.50 3.28%
NY Recap: 28 stores with sales of $1.07 billion. Total retail food sales for NY in the study: $46.06 billion. Trader Joe’s share of NY is 2.48%.

PA  Cumberland 1 $20.10 $1,249.60 1.61% 1 $19.90 1.59%
PA  Delaware 3 $67.30 $2,734.20 2.46% 3 $65.60 2.48%
PA_ Montgomery 2 $45.00 $4,297.60 1.05% 2 $44.10 1.04%
PA _ Philadelphia 2 $70.30 $4,009.50 1.75% 2 $68.90 1.67%
PA Recap: 8 stores with sales of $202.7 million. Total retail food sales for PA in the study: $33.21 billion. Trader Joe’s share of PA is 0.61%.

Mid-Atlantic Recap: 63 stores with sales of $1.86 billion annually.

Mid-Atlantic retail food sales total: $120.04 billion.

Trader Joe’s Per Store Average: $29.46 million Source: Food Trade News, June 2024
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IN REVIEW: WAWA

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
DE  New Castle 32 $300.31 $2,150.60 13.96% 30 $282.70 12.65%
DE Recap: 32 stores with sales of $300.31 million. Total retail food sales for DE in the study: $2.15 billion. Wawa share of DE is 13.96%.
NJ  Atlantic 29 $194.71 $1,019.40 19.10% 28 $187.60 18.68%
NJ  Bergen 5 $34.02 $3,714.10 0.92% 4 $26.48 0.73%
NJ  Burlington 39 $254.81 $1,938.80 13.14% 40 $254.54 13.15%
NJ  Camden 41 $274.64 $1,897.80 14.47% 40 $264.74 14.06%
NJ  Cape May 16 $113.63 $597.10 19.03% 16 $111.29 19.12%
NJ  Cumberland/NJ 11 $92.56 $663.70 13.95% 11 $90.07 13.84%
NJ  Essex 4 $27.11 $2,321.20 1.17% 4 $22.18 0.96%
NJ  Gloucester 22 $174.10 $1,192.00 14.61% 23 $170.06 14.62%
NJ  Hudson 1 $9.43 $1,810.60 0.52% 1 $8.78 0.50%
NJ  Hunterdon 2 $16.24 $477.60 3.40% 2 $15.55 3.31%
NJ  Mercer 10 $70.28 $1,475.60 4.76% 10 $62.61 4.55%
NJ  Middlesex 20 $130.22 $2,810.40 4.63% 20 $125.40 4.53%
NJ  Monmouth 23 $146.04 $2,870.50 5.09% 21 $135.53 4.92%
NJ  Morris 6 $33.09 $2,258.40 1.47% 4 $23.45 1.04%
NJ  Ocean 40 $267.68 $2,161.80 12.38% 38 $252.93 11.86%
NJ  Passaic 1 $3.72 $1,466.50 0.25% 0 $0.00 0.00%
NJ  Salem 4 $30.74 $169.20 18.17% 4 $28.43 16.91%
NJ  Somerset 3 $19.71 $1,355.90 1.45% 4 $22.96 1.72%
NJ  Sussex 1 $5.50 $609.80 0.90% 1 $3.48 0.59%
NJ  Union/NJ 9 $56.62 $2,162.40 2.62% 7 $39.21 1.90%
NJ  Warren 3 $22.45 $503.10 4.46% 3 $22.39 4.48%
NJ Recap: 290 stores with sales of $1.98 billion. Total retail food sales for NJ in the study: $33.48 hillion. Wawa share of NJ is 5.91%.
PA  Berks 13 $114.25 $1,619.60 7.05% 13 $108.35 6.70%
PA_ Bucks 41 $336.87 $3,243.00 10.39% 3| $319.49 10.25%
PA_ Carbon 1 $8.25 $184.20 4.48% 1 $7.74 4.15%
PA_ Chester 34 $272.18 $2,120.60 12.84% 33 $260.60 12.39%
PA_ Delaware 40 $341.07 $2,734.20 12.47% 39 $310.36 11.72%
PA  Lancaster 4 $30.84 $1,809.20 1.70% 4 $29.28 1.55%
PA__ Lehigh 13 $109.99 $1,534.20 717% 12 $110.11 7.15%
PA_ Monroe 6 $43.37 $763.80 5.68% 6 $39.32 5.22%
PA_ Montgomery 55 $443.67 $4,297.60 10.32% 54 $419.47 9.93%
PA_ Northampton 9 $70.07 $1,315.40 5.33% 8 $67.74 5.37%
PA_ Philadelphia 37 $256.09 $4,009.50 6.39% 42 $277.79 6.72%

PA Recap: 253 stores with sales of $2.03 hillion. Total retail food sales for PA in the study: $33.21 billion. Wawa share of PA is 6.1%.
Mid-Atlantic Recap: 575 stores with sales of $4.3 billion annually.

Mid-Atlantic retail food sales total: $120.04 billion.
Wawa Per Store Average: $7.49 million
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IN REVIEW: B]’S WHOLESALE CLUB

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT _ Fairfield 3 $135.60 $3,830.60 3.54% 3 $160.40 4.16%
CT _ Litchfield 1 $45.90 $770.80 5.95% 1 $44.60 5.80%
CT_ New Haven 4 $200.30 $3,552.40 5.64% 4 $192.50 5.45%
CT Recap: 8 stores with sales of $381.8 million. Total retail food sales for CT in the study: $8.15 billion. BJ’s Wholesale Club share of CT is 4.68%.
DE  New Castle 3 $145.10 $2,150.60 6.75% 3 $140.60 6.29%
DE Recap: 3 stores with sales of $145.1 million. Total retail food sales for DE in the study: $2.15 billion. BJ’s Wholesale Club share of DE is 6.75%.
NJ  Atlantic 1 $34.80 $1,019.40 3.41% 1 $34.10 3.40%
NJ  Bergen 2 $61.10 $3,714.10 1.65% 2 $60.10 1.66%
NJ  Burlington 1 $51.30 $1,938.80 2.65% 1 $49.70 2.57%
NJ  Camden 1 $28.10 $1,897.80 1.48% 1 $27.20 1.44%
NJ  Cumberland 1 $32.90 $663.70 4.96% 1 $32.30 4.96%
NJ  Gloucester 1 $38.20 $1,192.00 3.20% 1 $36.80 3.16%
NJ  Hudson 3 $103.80 $1,810.60 5.73% 3 $99.70 5.68%
NJ  Hunterdon 1 $21.30 $477.60 4.46% 1 $20.60 4.39%
NJ  Mercer 1 $38.90 $1,475.60 2.64% 1 $37.60 2.73%
NJ  Middlesex 3 $138.40 $2,810.40 4.92% 3 $134.20 4.85%
NJ  Monmouth 2 $67.80 $2,870.50 2.36% 2 $65.60 2.38%
NJ  Morris 2 $83.80 $2,258.40 3.71% 2 $81.80 3.64%
NJ  Ocean 2 $80.60 $2,161.80 3.73% 2 $78.50 3.68%
NJ  Passaic 1 $52.20 $1,466.50 3.56% 1 $51.50 3.49%
NJ  Somerset 1 $37.90 $1,355.90 2.80% 1 $37.20 2.78%
NJ  Union 1 $41.30 $2,162.40 1.91% 1 $40.40 1.95%
NJ Recap: 24 stores with sales of $912.4 million. Total retail food sales for NJ in the study: $33.48 billion. BJ’s Wholesale Club share of NJ is2.73 %.
NY  Bronx 2 $172.40 $3,461.80 4.98% 2 $167.20 4.86%
NY  Brooklyn 3 $308.20 $5,517.50 5.59% 3 $298.40 5.52%
NY  Dutchess 1 $45.10 $1,100.60 4.10% 1 $43.90 3.96%
NY  Nassau 6 $419.60 $5,873.00 7.14% 6 $405.20 6.92%
NY  Orange 2 $77.40 $1,420.60 5.45% 2 $75.10 5.57%
NY  Queens 4 $345.20 $5,642.40 6.12% 4 $331.70 5.88%
NY  Rockland 1 $50.30 $1,107.40 4.54% 1 $48.50 4.45%
NY  Suffolk 6 $361.80 $6,520.90 5.55% 6 $353.40 5.53%
NY  Westchester 3 $165.20 $4,316.90 3.83% 3 $161.50 4.16%
NY Recap: 28 stores with sales of $1.95 billion. Total retail food sales for NY in the study: $46.06 billion. BJ’s Wholesale Club share of NY is 4.52%.
PA  Berks 1 $24.90 $1,619.60 1.54% 1 $24.20 1.50%
PA  Bucks 3 $108.40 $3,243.00 3.34% 3 $104.70 3.36%
PA  Chester 1 $53.20 $2,120.60 2.51% 1 $51.00 2.42%
PA  Cumberland 1 $40.80 $1,249.60 3.27% 1 $40.40 3.23%
PA  Delaware 1 $66.30 $2,734.20 2.42% 1 $64.30 2.43%
PA_ Franklin 1 $31.50 $468.80 6.72% 1 $31.20 6.50%
PA  Lancaster 1 $27.10 $1,809.20 1.50% 1 $26.80 1.42%
PA  Lehigh 1 $42.90 $1,534.20 2.80% 1 $41.10 2.67%
PA_ Monroe 1 $39.60 $763.80 5.18% 1 $38.10 5.06%
PA  Montgomery 3 $119.20 $4,297.60 2.77% 3 $115.40 2.73%
PA  Philadelphia 2 $121.70 $4,009.50 3.04% 2 $117.60 2.85%
PA  York 1 $22.50 $1,725.40 1.30% 1 $22.30 1.29%

PA Recap: 17 stores with sales of $698.1 million. Total retail food sales for PA in the study: $33.21 billion. BJ’s Wholesale Club share of PA is 2.1%.

Mid-Atlantic Recap: 80 stores with sales of $4.08 billion annually.
Mid-Atlantic retail food sales total: $120.04 billion.
BJ’s Wholesale Club Per Store Average: $51.03 million Source: Food Trade News, June 2024
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IN REVIEW: WHOLE FOODS

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT  Fairfield 5 $204.20 $3,830.60 5.33% 5 $203.40 5.27%
CT __ New Haven 1 $37.20 $3,552.40 1.05% 1 $32.10 0.91%
CT Recap: 6 stores with sales of $241.4 million. Total retail food sales for CT in the study: $8.15 billion. Whole Foods share of CT is 2.96%.
NJ  Bergen (Amazon Fresh) 6 $208.40 $3,714.10 5.61% 5 $166.20 4.60%
NJ  Burlington 1 $43.10 $1,938.80 2.22% 1 $42.10 217%
NJ  Camden 1 $32.30 $1,897.80 1.70% 1 $32.20 1.71%
NJ  Essex 3 $89.40 $2,321.20 3.85% 3 $88.60 3.85%
NJ  Hudson 2 $86.70 $1,810.60 4.79% 1 $46.30 2.64%
NJ  Mercer 1 $49.20 $1,475.60 3.33% 1 $48.90 3.55%
NJ  Middlesex 1 $37.30 $2,810.40 1.33% 1 $36.50 1.32%
NJ  Monmouth 3 $97.40 $2,870.50 3.39% 3 $97.10 3.52%
NJ  Morris 3 $112.60 $2,258.40 4.99% 3 $109.40 4.86%
NJ  Passaic 1 $36.80 $1,466.50 2.51% 1 $36.50 2.48%
NJ  Somerset 1 $35.30 $1,355.90 2.60% 1 $34.80 2.60%
NJ  Union 2 $65.20 $2,162.40 3.02% 2 $64.00 3.10%
NJ Recap: 25 stores with sales of $893.7 million. Total retail food sales for NJ in the study: $33.48 hillion. Whole Foods share of NJ is 2.67%.
NY  Brooklyn 3 $144.10 $5,517.50 2.61% 3 $140.40 2.60%
NY  Manhattan (Amazon Go) 20 $814.40 $6,069.70 13.42% 20 $783.60 13.03%
NY  Nassau (Amazon Fresh) 5 $215.60 $5,873.00 3.67% 5 $208.30 3.56%
NY  Suffolk 2 $89.80 $6,520.90 1.38% 2 $86.10 1.35%
NY  Westchester 4 $202.40 $4,316.90 4.69% 4 $193.70 4.99%
NY Recap: 34 stores with sales of $1.47 billion. Total retail food sales for NY in the study: $46.06 billion. Whole Foods share of NY is 3.41%.
PA  Bucks (Amazon Fresh) 1 $9.10 $3,243.00 0.28% 1 $9.80 0.31%
PA  Chester 1 $32.90 $2,120.60 1.55% 1 $32.20 1.53%
PA  Delaware (Amazon Fresh) 4 $129.30 $2,734.20 4.73% 4 $127.10 4.80%
PA  Lancaster 1 $39.10 $1,809.20 2.16% 1 $39.10 2.07%
PA  Lehigh 1 $32.50 $1,534.20 2.12% 1 $32.30 2.10%
PA_ Montgomery 4 $144.60 $4,297.60 3.36% 4 $142.40 3.37%
PA  Philadelphia 2 $117.20 $4,009.50 2.92% 2 $111.30 2.69%

PA Recap: 14 stores with sales of $504.7 million. Total retail food sales for PA in the study: $33.21 billion. Whole Foods share of PA is 1.52 %.
Mid-Atlantic Recap: 79 stores with sales of $3.11 billion annually. Mid-Atlantic retail food sales total: $120.04 billion.

Whole Foods Per Store Average: $39.32 million

() Indicates another banner used by the company.

Source: Food Trade News, June 2024

8 Weis Markets 1 $21.94 4.36%
| |
NEW JERSEY COUNTY SHARE OF MARKET: 2024 ... e T emm s
Continued from page 137 10 Rite Aid 4 $16.80 3.34%
“ WARREN COUNTY ($503.1 million) A 1 5810 __101%
503.1 million
(Includes Hackettstown, Phillipsburg) 12 Walgreens 1 $5.30 1.05%
o Population ...........occ..... o FEMalE ..o 50.3% 13 C&S Independents 3 $3.87 0.77%
o # of Household © WIS oovvvosvvoe e 76.7%
 Median Income e . Black, 7% 14 /-Eleven 1 $3.40 0.68%
o Underage 18......ccc..cvv..n © HISPANIC .vvvovvveo v 12.4% 0/ %
e th o gl 3.0% 37 $525.26 104.40%
1 ShopRite 4 $217.30  43.19%
2 Walmart (SuperCenter) 2 $86.50 17.19% () Name in parentheses indicates another banner used by the company.
3 Target 2 $42.70 8.49% *Combined retailer sales exceed 100% due to spill-in from other areas. Because of con-
4 CVS 6 $27.30 5.43%  sumers purchasing items in one county but residing in an adjacent one, or due to summer
5 Albertsons (Acme) 1 $26.10 5.19% tourist traffic, Igadage can occur. 'County food sales are formulated from population and
annual expenditures of county residents.
6 Stop & Shop 1 $25.70 511%
7 Wawa 3 $22.45 4.46% Source: Food Trade News, June 2024
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Are You Reaching Your
Food & Drug Customers
In This $350 Billion
Marketing Area?
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Out of Region Companies Receiving
FOOD WORLD & FOOD TRADE NEWS:

Ahold Delhaize, Amsterdam, The Netherlands
Albertsons Companies, Boise, ID
Aldi, Batavia, IL

Amazon, Seattle, WA

Costco, Issaquah, WA

Grocery Outlet, Emeryville, CA
Kroger, Cincinnati, OH

Sam'’s Club, Bentonville, AR

Save A Lot, St. Ann, MO

Sprouts, Phoenix, AZ

Target, Minneapolis, MN

Trader Joe's, Monrovia, CA
Wal-Mart, Bentonville, AR
Walgreens, Deerfield, IL

Whole Foods, Austin, TX
7-Eleven, Dallas, TX

World

FOR MORE INFORMATION, VISIT US AT WWW.FOODTRADENEWS.COM
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IN REVIEW: ALDI

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT _ Fairfield 2 521.80 $3,830.60 0.57% 1 512.40 0.32%
CT  Litchfield 2 527.40 $770.80 3.55% 2 526.90 3.50%
CT__ New Haven 10 $137.80 $3,552.40 3.88% 10 $132.50 3.75%
CT Recap: 14 stores with sales of $187.0 million. Total retail food sales for CT in the study: $8.15 billion. Aldi share of CT is 2.29%.
DE _ New Castle 3 $25.40 $2,150.60 1.18% 3 $24.90 1.11%
DE Recap: 3 stores with sales of $25.4 million. Total retail food sales for DE in the study: $2.15 billion. Aldi share of DE is 1.18%.
NJ  Atlantic 1 $7.80 1,019.40 0.77% 1 $8.80 0.88%
NJ  Bergen 5 544.20 3,714.10 1.19% 5 542.90 1.19%
NJ  Burlington 5 $53.50 $1,938.80 2.76% 5 551.60 2.67%
NJ  Camden 7 555.80 $1,897.80 2.94% 7 555.10 2.93%
NJ  Cape May 1 $7.20 $597.10 1.21% 1 $8.40 1.44%
NJ  Cumberland 2 $16.60 5663.70 2.50% 3 $22.00 3.38%
NJ  Essex 2 517.80 $2,321.20 0.77% 2 516.90 0.73%
NJ  Gloucester 2 517.10 51,192.00 1.43% 2 517.50 1.50%
NJ  Hudson 2 522.30 1,810.60 1.23% 2 521.10 1.20%
NJ  Mercer 4 535.40 1,475.60 2.40% 4 534.80 2.53%
NJ  Middlesex 8 564.90 $2,810.40 2.31% 8 564.30 2.32%
NJ  Monmouth 7 556.30 $2,870.50 1.96% 7 555.70 2.02%
NJ  Morris 1 $8.40 $2,258.40 0.37% 1 $8.10 0.36%
NJ  Ocean 5 $54.20 52,161.80 2.51% 5 $53.40 2.50%
NJ  Passaic 2 515.60 $1,466.50 1.06% 2 515.20 1.03%
NJ  Passaic 1 510.30 51,466.50 0.70% 0 $0.00 0.00%
NJ  Union 3 518.60 2,162.40 0.86% 3 $18.10 0.88%
NJ  Warren 1 $8.10 $503.10 1.61% 1 $7.90 1.58%
NJ Recap: 59 stores with sales of $514.1 million. Total retail food sales for NJ in the study: $33.48 billion. Aldi share of NJ is 1.54%.
NY  Bronx 4 538.50 $3,461.80 1.11% 3 530.50 0.89%
NY  Brooklyn 3 $43.60 $5,517.50 0.79% 3 $42.80 0.79%
NY  Dutchess 1 $11.10 51,100.60 1.01% 1 $10.90 0.98%
NY  Manhattan 1 522.40 $6,069.70 0.37% 1 521.90 0.36%
NY  Nassau 2 521.20 55,873.00 0.36% 2 520.80 0.36%
NY  Orange 3 527.30 1,420.60 1.92% 3 527.80 2.06%
NY  Queens 2 536.20 5,642.40 0.64% 2 535.70 0.63%
NY  Rockland 2 $23.70 $1,107.40 2.14% 2 523.10 2.12%
NY  Suffolk 10 590.20 $6,520.90 1.38% 10 588.40 1.38%
NY Recap: 28 stores with sales of $314.2 million. Total retail food sales for NY in the study: $46.06 billion. Aldi share of NY is 0.73%.
PA  Berks 5 541.70 $1,619.60 2.57% 4 532.50 2.01%
PA  Bucks 7 569.90 53,243.00 2.16% 7 568.80 2.21%
PA  Carbon 1 $9.60 $184.20 5.21% 1 $9.40 5.03%
PA  Chester 5 546.10 $2,120.60 217% 4 536.40 1.73%
PA  Columbia 2 518.70 $265.70 7.04% 2 518.20 6.95%
PA  Cumberland 4 538.70 $1,249.60 3.10% 4 538.10 3.04%
PA  Dauphin 2 520.50 $1,103.00 1.86% 2 519.80 1.79%
PA  Delaware 4 $48.10 $2,734.20 1.76% 4 $46.80 1.77%
PA_ Franklin 1 $8.30 $468.80 1.77% 1 $8.10 1.69%
PA  lLackawanna 1 510.50 5797.20 1.32% 1 510.30 1.31%
PA  Lancaster 4 535.70 $1,809.20 1.97% 4 535.20 1.86%
PA_ Lebanon 1 $7.90 $461.30 1.71% 1 $7.70 1.58%
PA  Lehigh 4 523.40 $1,534.20 1.53% 4 524.90 1.62%
PA  Luzerne 3 525.60 $999.60 2.56% 3 524.90 2.49%
PA  Lycoming 2 515.80 $470.30 3.36% 1 57.80 1.70%
PA  Mifflin 1 $9.10 $154.60 5.89% 1 $8.90 5.89%
PA_ Monroe 2 $24.30 $763.80 3.18% 2 $23.90 3.17%
PA  Montgomery 12 $117.30 54,297.60 2.73% 12 $111.60 2.64%
PA _ Northampton 3 521.20 51,315.40 1.61% 3 520.80 1.65%
PA _ Northumberland 1 510.20 $223.70 4.56% 1 510.00 4.36%
PA  Philadelphia 13 $126.70 $4,009.50 3.16% 12 $109.40 2.65%
PA _ Schuylkill 1 $9.40 $426.80 2.20% 1 $9.20 2.02%
PA  Snyder 1 $11.30 $161.80 6.98% 1 $10.90 6.57%
PA _ Union 1 $8.30 $129.10 6.43% 1 $8.10 6.44%
PA_ Wyoming 1 57.90 $80.60 9.80% 1 57.60 9.61%
PA_ York 3 $27.80 $1,725.40 1.61% 3 $27.20 1.57%
PA Recap: 85 stores with sales of $794.0 million. Total retail food sales for PA in the study: $33.21 billion. Aldi share of PA is 2.39%.
Mid-Atlantic Recap: 189 stores with sales of $1.83 billion annually. Mid-Atlantic retail food sales total: $120.04 hillion.
Aldi Per Store Average: $9.71 million Source: Food Trade News, June 2024
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IN REVIEW: COSTCO

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT _ Fairfield 2 $331.80 $3,830.60 8.66% 2 $322.60 8.36%
CT __ New Haven 2 $298.20 $3,552.40 8.39% 2 $283.40 8.02%

CT Recap: 4 stores with sales of $630.0 million. Total retail food sales for CT in the study: $8.15 billion. Costco share of CT is 7.73%.

DE  New Castle 1 $49.10 $2,150.60 2.28% 1 $47.20 2.11%
DE Recap: 1 store with sales of $49.1 million. Total retail food sales for DE in the study: $2.15 billion. Costco share of DE is 2.28%.

NJ  Bergen 1 $136.70 $3,714.10 3.68% 1 $130.80 3.62%
NJ  Burlington 1 $60.80 $1,938.80 3.14% 1 $58.10 3.00%
NJ  Camden 1 $69.60 $1,897.80 3.67% 1 $67.30 3.58%
NJ  Hudson 1 $87.10 $1,810.60 4.81% 1 $82.70 4.71%
NJ _ Hunterdon 1 $61.50 $477.60 12.88% 1 $58.80 12.52%
NJ  Mercer 1 §72.30 $1,475.60 4.90% 1 $68.90 5.00%
NJ  Middlesex 2 $97.60 $2,810.40 3.47% 2 $93.60 3.38%
NJ  Monmouth 3 $211.70 $2,870.50 7.38% 3 $202.80 7.36%
NJ  Morris 2 $139.20 $2,258.40 6.16% 2 $134.30 5.97%
NJ  Ocean 2 $106.70 $2,161.80 4.94% 2 $101.40 4.75%
NJ  Passaic 2 $100.30 $1,466.50 6.84% 2 $95.30 6.46%
NJ  Somerset 2 $158.40 $1,355.90 11.68% 2 $150.20 11.24%
NJ  Union 1 $59.10 $2,162.40 2.73% 1 $56.20 2.72%
NJ Recap: 20 stores with sales of $1.36 billion. Total retail food sales for NJ in the study: $33.48 billion. Costco share of NJ is 4.07%.

NY  Brooklyn 1 $314.90 $5,517.50 5.71% 1 $296.50 5.48%
NY  Manhattan 1 $348.00 $6,069.70 5.73% 1 $334.60 5.56%
NY  Nassau 3 $437.70 $5,873.00 7.45% 3 $416.50 711%
NY  Queens 2 $543.60 $5,642.40 9.63% 2 $519.50 9.20%
NY  Rockland 1 $159.20 $1,107.40 14.38% 1 $151.30 13.88%
NY  Statensland 1 $335.30 $1,701.30 19.711% 1 $318.70 19.07%
NY  Suffolk 5 $614.60 $6,520.90 9.43% 5 $581.60 9.10%
NY  Westchester 3 $338.40 $4,316.90 7.84% 3 $322.10 8.30%
NY Recap: 17 stores with sales of $3.09 billion. Total retail food sales for NY in the study: $46.06 billion. Gostco share of NY is 7.18%.

PA_ Bucks 1 $56.20 $3,243.00 1.73% 1 $53.80 1.73%
PA_ Dauphin 1 $58.80 $1,103.00 5.33% 1 $58.30 5.28%
PA_ Delaware 1 $86.80 $2,734.20 317% 1 $82.10 3.10%
PA_ lancaster 1 $35.90 $1,809.20 1.98% 1 $35.40 1.87%
PA_ Lehigh 1 $48.00 $1,534.20 3.13% 1 $45.30 2.94%
PA_ Montgomery 3 $155.10 $4,297.60 3.61% 3 $148.60 3.52%
PA Recap: 8 stores with sales of $440.8 million. Total retail food sales for PA in the study: $33.21 billion. Costco share of PA is 1.33%.

Mid-Atlantic Recap: 50 stores with sales of $5.57 billion annually.

Mid-Atlantic retail food sales total: $120.04 billion.

Costco Per Store Average: $111.45 million Source: Food Trade News, June 2024
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from page 4

Hungry helps families access crit-
ical programs that help cover the
costs of preparing summer meals
at home and help summer meal
programs meet the needs of kids
in rural communities.

“The support from partners
like WK Kellogg Co and Acme is
what fuels the critical work of No
Kid Hungry,” explained Allison
Shuffield of Share Our Strength’s
No Kid Hungry campaign. “To-
gether we can make sure every
child has the meals they need to
start the school day as well as en-
joy fun summer days.”

The financial support from WK
Kellogg Co and Acme will help
ensure that schools and com-
munities across Acme’s footprint
have access to school breakfast,
summer meals and other critical
resources.

“At Acme, we are committed to
making a difference in the lives
of children and families facing
food insecurity, said Dana Ward,
director of communications and
public affairs, “We are proud to
work with WK Kellogg Co and
No Kid Hungry to address hun-
ger in our communities.”

Here’s to a fun filled summer
for all children, complete with
full bellies!

Its hard to believe that the
International Dairy, Deli, Bak-
ery Association (IDDBA) is 60
years old. IDDBA was founded
as the Wisconsin Cheese Semi-
nar in 1964. In response to the
changing needs of the industry,
the association underwent name
and organizational shifts to bet-

ter align to member interests.
The association’s name changed
to the International Cheese and
Deli Association in 1980 and the
International Dairy-Deli Associ-
ation in 1985 before assuming the
current name in 1991.

“What a great last two and half
days to celebrate IDDBAs 60th
anniversary. The show floor was
filled with over 2,200 exhibitor
booths and 10,000 registered at-
tendees,” said David Haaf, IDD-
BA president/CEO.

Retailers from all over the
country were out in force, staying
on the show floor until closing
each day. There was that much
to take in. Photos from the event
are on pages 24 and 25. Some
highlights of the show includ-
ed two moderated Q&As; one
with world renowned chef and
humanitarian Jose Andres and
the other with Chip and Joanna
Gaines of Fixer Upper fame; and
the association’s Whats In Store
Live experience where the latest
trends from product to packaging
came to life. It was very different
than in past years but was well
received. Indeed, the show has
evolved into one of the best trade
shows out there, always fresh and
keeping up with trends and look-
ing for the next best idea.

In celebration of IDDBA’s 60th
anniversary, the six Guiding
Trends for 2024 are: 1) Food in-
fluences mind, body, spirit: there
is no longer a one-size-fits-all diet
prescription for optimal health;
2) Food influences sourcing, sus-
tainability, salary: there is an in-
creased focus on sustainability,
ethical sourcing of ingredients,
and local year over year; 3) Food
influences technology of today
and for tomorrow: the intersec-
tion of food and technology is a
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dynamic and evolving space; 4)
Food influences the young, the
youngish and the young at heart:
food is a powerful influence that
spans generations, impacting
physical health, social interac-
tions, cultural connections, and
personal well-being across the
lifespan; 5) Food influences com-
munity, convenience and cash
flow: food plays a significant role
in shaping various aspects of
our lives, including family time,
friendships, and financial con-
siderations; and lastly 6) Food
influences culture, cuisine and
culinary explosions: increased
travel, globalization, and cultural
awareness have led to a rise in cu-
linary tourism. It’s a lot to think
about, but it’s something we must
do. IDDBA recognizes food is
what connects us all. So, on be-
half of the exhibiting companies
at the conclusion of the show,
IDDBA gave food donations to
the Houston Foodbank and Sec-
ond Servings of Houston. See you
next year at IDDBA 2025 in New
Orleans, LA, June 1-3!

I would like to send a huge
shout out to Dr. Ernest Baskin,
who has been named chair of the

department of Food, Pharma and
Health at Saint Joseph’s Universi-
ty (SJU). Ernest came to SJU in
2015 as an assistant professor of
food marketing and Gerald Peck
Fellow; became an associate pro-
fessor in 2021 and was just named
department chair a few months
ago. His impact on the depart-
ment has been noticeable and the
students really like learning from
him. Congrats, Ernest!

The Baby Boom continues!
We send warm wishes to Jesse
Amoroso and his wife Jordyn,
who welcomed their daughter,
little Miss Francesca (Frankie)
Amoroso, on May 31. All are
doing well, and big brother Max
can’'t wait to teach her how to
play golf! Grandparents Len and
Nancy Amoroso are also over
the moon with her arrival. Liber-
ty Coca Cola’s John Tees just be-
came a grandfather for the third
time. Keenan Jacob Tees made
his entrance on June 17, weigh-
ing in at 6 pounds, 15 ounces.
First time parents Kyle (also with
Liberty Coca Cola) and Nicolette
Tees are thrilled to welcome baby
Keenan! Looks like the Pace Tar-
get family is expanding as well.

Colleen Potts, sales executive at
Pace Target, and her husband Ian
added Roman Anthony to their
brood on May 24. Big sister Av-
ery is looking forward to playing
with her new baby brother. Con-
gratulations to you all!

Celebrating  another  trip
around the sun this hot month
of June are: Phil Scaduto, Food
Circus Supermarkets; Bill Der-
byshire, Liberty Coca Cola;
Mark Tarzwell, Mrs. T’s; Jes-
se Amoroso, Amoroso Baking
Company; Jim Burke Sr. and
Jim Burke Jr., Seafood America;
Nancy Rodgers-Fluharty, Pace
Target Brokers; Doug Clemens,
Clemens Food Group; Tom Mor-
rison, CA Ferolie; Terri Malo-
ney, Best-Met’s VP and editorial
director; and Jeff Metzger, our
head honcho and publisher. Buon
compleanno a tutti!

Quote of the month: “Today is a
wonderful day. It's one we've nev-
er seen before” Pat Reser, Reser’s
Fine Foods

Maria can be reached at
443.631.0172 or maria@foodtra-
denews.com.

— SAVE THE DATE —

FALL 2024 RETAILER DINNER

Guest Speaker: Jason Homola,

Director of Category Strategy and Merchandising Wawa, Inc.

Join us for an exciting evening in support of Wawa

and our food industry.

Thursday, September 26th, 2024 at 6 PM
Springfield Country Club, 401 W. Sproul Rd., Springfield PA 19064

www.mafto.org

The Mid-Atlantic Food Trade Organization (MAFTO) is a 501c3 non-profit based in Philadelphia, PA.

@) omAFTO

2 emaFTO_

m @Mid-Atlantic Food Trade Organization
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IN REVIEW: WALGREENS

2024 2024 Sales 2024 County % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT__ Fairfield 20 $141.20 $3,830.60 3.69% 20 $136.80 3.55%
CT _ Litchfield 8 $36.50 $770.80 4.74% 9 $41.30 5.37%
CT_ New Haven 22 $173.40 $3,552.40 4.88% 24 $169.40 4.79%
CT Recap: 50 stores with sales of $351.1 million. Total retail food sales for CT in the study: $8.15 billion. Walgreens share of CT is 4.31%.
DE  New Castle 35 $205.30 $2,150.60 9.55% 38 $207.40 9.28%
DE Recap: 35 stores with sales of $205.3 million. Total retail food sales for DE in the study: $2.15 billion. Walgreens share of DE is 9.55%.
NJ  Atlantic 11 $53.80 $1,019.40 5.28% 14 $67.50 6.72%
NJ  Bergen 32 $130.60 $3,714.10 3.52% 32 $119.70 3.31%
NJ  Burlington 6 $48.20 $1,938.80 2.49% 6 $43.20 2.23%
NJ  Camden 9 $65.70 $1,897.80 3.46% 10 $68.40 3.63%
NJ  Cape May 4 $18.80 $597.10 3.15% 4 $19.00 3.26%
NJ  Cumberland 4 $34.80 $663.70 5.24% 5 $36.10 5.55%
NJ  Essex 21 $153.60 $2,321.20 6.62% 22 $149.90 6.51%
NJ  Gloucester 5 $33.80 $1,192.00 2.84% 5 $29.10 2.50%
NJ  Hudson (Duane Reade) 22 $131.90 $1,810.60 7.28% 23 $131.50 7.49%
NJ  Hunterdon 4 $26.20 $477.60 5.49% 4 $25.80 5.49%
NJ  Mercer 13 $72.80 $1,475.60 4.93% 14 $74.70 5.43%
NJ  Middlesex 18 $143.10 $2,810.40 5.09% 19 $143.40 5.18%
NJ  Monmouth 25 $174.50 $2,870.50 6.08% 25 $162.40 5.89%
NJ  Morris 13 $88.50 $2,258.40 3.92% 14 $89.60 3.98%
NJ  Ocean 15 $108.60 $2,161.80 5.02% 15 $100.30 4.70%
NJ  Passaic 13 $89.70 $1,466.50 6.12% 14 $91.20 6.18%
NJ  Salem 2 $15.20 $169.20 8.98% 2 $12.70 7.56%
NJ  Somerset 8 $41.20 $1,355.90 3.04% 8 $37.70 2.82%
NJ  Sussex 2 $9.80 $609.80 1.61% 2 $11.10 1.90%
NJ  Union 16 $111.60 $2,162.40 5.16% 16 $107.60 5.21%
NJ  Warren 1 $5.30 $503.10 1.05% 1 $5.10 1.02%
NJ Recap: 244 stores with sales of $1.56 billion. Total retail food sales for NJ in the study: $33.48 hillion. Walgreens share of NJ is 4.65%.
NY  Bronx (Duane Reade) 21 $185.20 $3,461.80 5.35% 23 $183.70 5.34%
NY  Brooklyn (Duane Reade) 43 $236.50 $5,517.50 4.29% 44 $229.50 4.25%
NY  Dutchess 4 $22.70 $1,100.60 2.06% 4 $20.90 1.88%
NY  Manhattan (Duane Reade) 84 $967.30 $6,069.70 15.94% 89 $994.60 16.54%
NY  Nassau (Duane Reade) 27 $226.50 $5,873.00 3.86% 27 $212.50 3.63%
NY  Orange 9 $58.10 $1,420.60 4.09% 8 $47.40 3.52%
NY  Queens (Duane Reade) 45 $462.30 $5,642.40 8.19% 50 $474.60 8.41%
NY  Rockland 5 $46.30 $1,107.40 4.18% 5 $42.50 3.90%
NY  Staten Island (Duane Reade) 9 $70.20 $1,701.30 4.13% 10 $72.80 4.36%
NY  Suffolk 29 $199.70 $6,520.90 3.06% 29 $182.30 2.85%
NY  Westchester 14 $100.40 $4,316.90 2.33% 14 $91.80 2.36%
NY Recap: 290 stores with sales of $2.58 billion. Total retail food sales for NY in the study: $46.06 billion. Walgreens share of NY is 5.98%.
PA  Berks 1 $6.80 $1,619.60 0.42% 1 $6.10 0.38%
PA  Bucks 10 $64.10 $3,243.00 1.98% 10 $62.00 1.99%
PA_ Chester 6 $54.20 $2,120.60 2.56% 7 $53.80 2.56%
PA  Delaware 7 $57.30 $2,734.20 2.10% 8 $55.00 2.08%
PA  Franklin 0 $0.00 $468.80 0.00% 1 $6.30 1.31%
PA  Lackawanna 1 $7.80 $797.20 0.98% 1 $7.50 0.96%
PA  Lancaster 1 $5.70 $1,809.20 0.32% 1 $5.80 0.31%
PA  Lehigh 4 $24.60 $1,534.20 1.60% 4 $23.90 1.55%
PA  Luzerne 2 $14.80 $999.60 1.48% 2 $13.70 1.37%
PA_ Montgomery 11 $78.50 $4,297.60 1.83% 12 $74.10 1.75%
PA  Northampton 3 $73.70 $1,315.40 5.60% 3 $20.80 1.65%
PA  Philadelphia 12 $120.50 $4,009.50 3.01% 13 $114.40 2.77%
PA  Pike 1 $5.50 $200.20 2.75% 1 $5.50 2.77%
PA  Wayne 1 $4.90 $175.20 2.80% 1 $4.90 2.93%
PA  York 3 $17.60 $1,725.40 1.02% 3 $17.90 1.03%

PA Recap: 63 stores with sales of $536.0 million. Total retail food sales for PA in the study: $33.21 billion. Walgreens share of PA is 1.61%.

Mid-Atlantic Recap: 682 stores with sales of $5.23 billion annually.
Mid-Atlantic retail food sales total: $120.04 billion.
Walgreens Per Store Average: $7.66 million () Indicates another banner used by the company.
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IN REVIEW: TARGET

2024 2024 Sales 2024 Gounty % of 2024 2023 2023 Sales % of 2023
State County Stores (in millions) Food Sales County Market Stores (in millions) County Market
CT _ Fairfield 4 $94.10 $3,830.60 2.46% 4 $93.60 2.43%
CT _ Litchfield 1 $23.30 $770.80 3.02% 1 $23.10 3.00%
CT_ New Haven 6 $147.40 $3,552.40 4.15% 6 $148.20 4.19%
CT Recap: 11 stores with sales of $264.8 million. Total retail food sales for CT in the study: $8.15 billion. Target share of CT is 3.25%.
DE  New Castle 3 $83.20 $2,150.60 3.87% 3 $82.80 3.71%
DE Recap: 3 stores with sales of $83.2 million. Total retail food sales for DE in the study: $2.15 billion. Target share of DE is 3.87%.
NJ  Atlantic 2 $54.50 $1,019.40 5.35% 2 $54.60 5.44%
NJ  Bergen 4 $84.90 $3,714.10 2.29% 4 $85.80 2.38%
NJ  Burlington 4 $81.50 $1,938.80 4.20% 4 $81.30 4.20%
NJ  Camden 5 $109.70 $1,897.80 5.78% 5 $110.70 5.88%
NJ  Cumberland 1 $22.10 $663.70 3.33% 1 $21.90 3.37%
NJ  Essex 1 $21.60 $2,321.20 0.93% 1 $21.40 0.93%
NJ  Gloucester 2 $38.70 $1,192.00 3.25% 2 $41.20 3.54%
NJ  Hudson 2 $52.10 $1,810.60 2.88% 2 $52.50 2.99%
NJ  Mercer 2 $36.60 $1,475.60 2.48% 2 $36.60 2.66%
NJ  Middlesex 5 $124.30 $2,810.40 4.42% 5 $125.10 4.52%
NJ  Monmouth 5 $107.60 $2,870.50 3.75% 4 $85.80 3.11%
NJ  Morris 4 $79.30 $2,258.40 3.51% 4 $78.90 3.51%
NJ  Ocean 3 $57.20 $2,161.80 2.65% 3 $56.50 2.65%
NJ  Passaic 1 $22.50 $1,466.50 1.53% 1 $22.40 1.52%
NJ  Somerset 2 $34.80 $1,355.90 2.57% 2 $36.10 2.70%
NJ  Union 4 $90.30 $2,162.40 4.18% 4 $88.30 4.27%
NJ  Warren 2 $42.70 $503.10 8.49% 2 $42.90 8.59%
NJ Recap: 49 stores with sales of $1.06 billion. Total retail food sales for NJ in the study: $33.48 billion. Target share of NJ is 3.17%.
NY  Bronx 4 $127.50 $3,461.80 3.68% 4 $124.10 3.61%
NY  Brooklyn 10 $301.60 $5,517.50 5.47% 7 $234.50 4.34%
NY  Dutchess 1 $22.30 $1,100.60 2.03% 1 $22.20 2.00%
NY  Manhattan 11 $417.80 $6,069.70 6.88% 14 $474.50 7.89%
NY  Nassau 8 $289.20 $5,873.00 4.92% 8 $283.30 4.84%
NY  Orange 4 $68.60 $1,420.60 4.83% 4 $71.10 5.27%
NY  Queens 7 $278.50 $5,642.40 4.94% 6 $239.50 4.24%
NY  Rockland 2 $46.00 $1,107.40 4.15% 2 $45.90 4.21%
NY  Staten Island 3 $88.70 $1,701.30 521% 3 $90.40 5.41%
NY  Suffolk 10 $280.30 $6,520.90 4.30% 10 $278.00 4.35%
NY  Westchester 5 $150.30 $4,316.90 3.48% 4 $112.50 2.90%
NY Recap: 65 stores with sales of $2.07 billion. Total retail food sales for NY in the study: $46.06 billion. Target share of NY is 4.81%.
PA  Berks 3 $63.60 $1,619.60 3.93% 3 $63.20 3.91%
PA  Bucks 4 $101.40 $3,243.00 3.13% 4 $100.40 3.22%
PA  Chester 4 $115.90 $2,120.60 5.47% 4 $116.30 5.53%
PA  Cumberland 2 $37.10 $1,249.60 2.97% 2 $37.20 2.97%
PA  Dauphin 2 $31.10 $1,103.00 2.82% 2 $31.30 2.84%
PA  Delaware 4 $96.00 $2,734.20 3.51% 4 $95.60 3.61%
PA  Franklin 1 $18.30 $468.80 3.90% 1 $18.60 3.87%
PA  Lackawanna 1 $18.10 $797.20 2.27% 1 $18.30 2.33%
PA  lancaster 3 $62.10 $1,809.20 3.43% 3 $62.40 3.30%
PA_ Lebanon 1 $18.80 $461.30 4.08% 1 $18.90 3.88%
PA  Lehigh 3 $67.10 $1,534.20 4.37% 3 $67.20 4.37%
PA  Luzeme 1 $16.60 $999.60 1.66% 1 $16.80 1.68%
PA  Lycoming 1 $20.70 $470.30 4.40% 1 $20.90 4.55%
PA_ Monroe 1 $17.30 $763.80 2.26% 1 $17.20 2.28%
PA  Montgomery 8 $213.90 $4,297.60 4.98% 8 $212.60 5.03%
PA  Northampton 1 $21.90 $1,315.40 1.66% 1 $21.70 1.72%
PA  Philadelphia 10 $237.40 $4,009.50 5.92% 11 $259.60 6.28%
PA  Snyder 1 $21.10 $161.80 13.04% 1 $21.10 12.73%
PA  York 3 $62.40 $1,725.40 3.62% 3 $62.70 3.62%

PA Recap: 54 stores with sales of $1.24 billion. Total retail food sales for PA in the study: $33.21 hillion. Target share of PA is 3.74%.

Mid-Atlantic Recap: 182 stores with sales of $4.72 billion annually. Mid-Atlantic retail food sales total: $120.04 billion.
Target Per Store Average: $25.93 million Source: Food Trade News, June 2024

WWW.FOODTRADENEWS.COM June 2024 FOOD TRADE NEWS | 161



Keepmg it

(%ll'@*se to Home '

AtRedner; s, familyivalues andtradition
weido;/Anlemployee-' and, locallysowne: foe) “company,
WE} belleve in supportlng locallbUsiness.and agrlculture -
hto strength n[oUHCOMMUNties Serving Berks\County;
lllam@‘i]m provide:
ocally—saurced fresh produc— S
nl

i

drive; everythlng

U

e

)

Quistandingfsenvicel kS
@w@t{h@ ‘-1
shoppinglexperiencelfoourcustomersievenylday? N

REDNER’'SREDNER’S
ol {2

rednersmarkets.com

SINCE 1970

162 | FOOD TRADE NEWS June 2024
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from page 117

silhouette that served as the model for the NBA logo. Also pass-
ing on was Bill Walton. Although he wasn’t the pro player that West
was, Walton’s college career was arguably more dominant than Mr.
Clutch’s. Walton’s UCLA teams of the early 1970s won two nation-
al championships (under the tutelage of the great John Wooden)
and at one point won an amazing 88 consecutive games. He was
a three-time college “player of the year.” As a pro, he was the first
overall draft pick by the Portland Trailblazers in 1974 and three years
later won his first NBA championship. But injuries, particularly foot
ailments, hampered his career. A great rebounder and highly skilled
passer, in the twilight of his career, Walton again found glory as a key
reserve on the 1986 Boston Celtics team that would win the league
championship. For his efforts, he received the NBA's “Sixth Man of
the Year” award. After retiring, Walton turned to broadcasting where
he primarily worked college games. His over-the-top description of
players and their playing styles was not everybody’s cup of tea, but
| personally admired his bluntness and stream of consciousness
style. Additionally, he knew more about the Grateful Dead than any
other sports personality ever - and that's a good thing. Bill Walton
was 71 when he passed...and just before presstime, we learned of
the death of Willie Mays, 93, the greatest baseball player | ever saw.
He was the Michael Jordan of his sport and a player of not only great
skill but of tremendous charisma. He used a basket catch to snare
fly balls; he was among the fastest players in the game (339 career
stolen bases); his power was prodigious (660 career home runs
despite playing half of his games in two pitcher-friendly ballparks
- the Polo Grounds and Candlestick Park); he finished his career
with a batting average of .301 and drove in 1909 runs while scoring
2068 runs; he appeared in 24 All-Star games and won 12 Gold
Glove awards. Willie Mays seemingly changed every game he played
in with his baserunning, his defense, his slugging, his clutch hitting
and his incredible baseball IQ. He was inducted into the baseball
Hall of Fame in 1979. Perhaps San Francisco Giant’s chairman Greg
Johnson summed it up best: “Today we have lost a true legend. In
the pantheon of baseball greats, Willie Mays’ combination of tre-
mendous talent, keen intellect, showmanship and boundless joy set
him apart. He had a profound influence not only on the game of
baseball, but on the fabric of America. He was an inspiration and a
hero who will ever be remembered and deeply missed.”...from one
end of the spectrum we spiral downwards to find the greediest dude
of the month. And the unanimous winner is: Jeffrey Stein, who was
named Rite’s Aid’s chief executive last October when the troubled
drug chain filed for bankruptcy protection. As the company wends
its way out of the Chapter 11 process, one of the final stumbling
blocks is Stein’s exit payout. He's asking for a ridiculous $20 million
for his nine-month tour. And that’s on top of his $300,000 monthly
consulting fee...we have one more monthly award to hand out - the
“new product most likely to never appear on a supermarket shelf”
trophy: of course, that would be Rudy Coffee. That's the new brew
being hawked by former New York City Mayor Rudy “Forked Tongue”
Giuliani. “Modestly” priced at $29.99 for a two-pound bag, the dis-
graced former mayor claims “it’s the best coffee you'll ever try” Gi-
uliani claims the organic java is made from 100 percent Arabica
beans and is “smooth, rich, chocolatey and gentle on your stomach.
It's so good, | even recommend drinking it black” (perhaps with a
splash of Just For Men A-65 Rich Black color).
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PROMOTION IS BACK!

WE TEAMED UP WITH THREE OF
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# LAST YEAR WAS A HUGE SUCCESS!
~ FLAVORED BY PHILLY DROVE +10% GROWTH
IN TOTAL HERR'S POTATO CHIPS"

PROGRAM RUNS FROM JUNE 17TH, 2024

THROUGH THE END OF SUMMER

TALLUTO'S
CHEESE
RAVIOLI AND

YOUR CUSTOMERS WILL WA*NT T0 MA!RINARA_

BUY. TRY. VOTE!

.*SOURCE: CIRCANA PHILADELPHIA MULO+C ROLLING 13 WEEKS ENDING 9-10-23

Please contact your Herr’s representative for product and display information » 1-800-344-3777
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